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New  York  Dailies  Ahead  In  Auto  Linage 
As  Industry  Launches  1932  Models 

Gain  Not  Great  Enough  to  Make  Up  for  Last  Year’s  Space  in  World  and  Evening  World,  but  Increased 
Circulation  of  Existing  Newspapers  Causes  Definite  Extension  of  Buying  Appeal 

A  DEFINITE  gain  in  automotive  ad-  By  ROBERT  S.  MANN  is  a  sure  way  to  hasten  the  return  of 

vertisinc  in  connection  with  the  ^j^ertising  this  year  than  it  was  last,  were  delighte.l  witli  the  early  indications  ProsP^^rity.”  The  copy  described  the  im- 


vertising  in  connection  with  the 
National  Automobile  Show  in  New  York 
this  week — perhaps  the  first  outstanding 
gain  in  the  whole  automotive  field  in  the 
last  two  years — is  shown  by  the  table  on 
this  page. 

Possibly  that  statement  will  not  be 
V  accepted  without  explanation.  Thirteen 
newspapers  in  New  York  and  Brooklyn 
earri^  437.749  lines  of  automotive  adver¬ 
tising  in  the  six-day  period  this  year 
from  Friday,  Jan.  8,  the  day  before  the 
Automobile  Show  opened,  to  Wednesday, 
Jan.  13,  the  latest  date  for  which  meas¬ 
urements  were  available  at  this  writing. 
La.st  year  the  same  papers  carried  414,500 
lines  in  the  corresponding  period,  from 

ian.  2  to  7  inclusive,  the  1931  show 
aving  been  held  a  week  earlier  than  the 
present  one.  Eight  of  the  papers  made 
linage  gains  this  year,  and  five  registered 
losses  for  the  six-day  period. 

The  net  gain  for  the  13  newspapers 
was  23,249  lines  or  5.6  per  cent. 

1  The  question  that  would  naturally  be 
f  raised  by  these  figures  would  be:  “What 
\  ateut  the  linage  carried  last  year  by  the 
*  Xrw  York  H'orld  and  Evening  World, 

■  which  are  now  out  of  the  picture?” 

.  The  answer  is  that  the  other  New 
Yoik  newspapers  picked  up  three-fourths 
of  the  World’s  circulation,  as  told  in 
Editor  &  Publisher  for  Oct.  10,  1931, 

;  and  that  their  actual  gain  in  linage  is 
more  than  enough  to  make  up  for  the 
small  loss  in  aggregate  circulation.  From 
!  Ae  advertiser’s  standpoint,  the  problem 
is  not  merely  that  of  filling  a  page,  but 
also  that  of  how  many  people  see  the 
1  page.  In  the  present  instance,  the  prob¬ 
lem  is  that  of  presenting  an  advertising 
;  message  to  the  New  York  market,  and 
■  there  can  b'e  little  doubt  that  the  news- 
:  papers  now  published,  taken  in  the  ag- 
;  gregate,  cover  that  market  adequately. 
,  “  one^  could  imagine  all  the  existing 
[  New  York  newspapers  merged  into  one 
publication  with  a  circulation  equal  to 
the  present  total  of  circulations,  few 
would  argue  that  this  super-daily  would 
have  to  carry  13  times  the  present  aver¬ 
age  linage  if  the  advertisers  were  merely 
holding  their  own  in  enterprise  and  ex¬ 
penditure. 

Anyone  mathematically  inclined  can 
figure  it  out  for  himself  by  multiplying 
the  total  linage  last  year,  including  that 
in  the  \\  orld  and  Evening  World,  by 
the  total  circulation,  including  that  of  the 
V\orlds.  Cornpare  the  result  with  the 
product  of  this  year’s  linage  times  this 
^’’’^l^tion.  The  answer  is  in  the 
toll  "u  word  for  it  that 

a  substantially  larger  num- 
tier  of  “line-readers’’  if  one  may  coin 
such  a  term. 

The  matter  can  be  put  more  simply  this 
way:  ■’ 

The  average  linage  of  15  papers  last 
year  was  31. lines.  The  average  of 
papers  this  year  was  33,673,  an  in¬ 
crease  of  7.6  per  cent.  On  the  other  hand, 
total  circulation  this  year  shows  a  loss 
w  only  3  per  cent  despite  the  smaller 
number  of  publications.  Without  split- 
ng^irs,  it  seems  obvious  that  the  New 
m/th  ^  whole  was  covered 

•tn  more  printed  pages  of  automobile 


And  that  conclusion  was  borne  out  by 
reports  from  the  Automobile  Show  itself, 
where  it  was  stated  that  paid  attendance 
in  the  first  three  days  of  the  present  exhi- 


of  public  resiKuise,  but  so  far  as  could 
be  learned  this  week  there  is  little  actual 
follow-up  linage  in  sight  for  the  imme¬ 
diate  future.  The  automobile  shows  to 


bition  had  equalled  that  of  four  days  last  be  held  in  the  coming  weeks  in  Brooklyn, 


year.  Crowds  thronged  the  Grand  Cen¬ 
tral  Palace  from  the  opening  day,  lured 


Chicago,  Detroit,  and  other  cities  will 
help  determine  advertising  policies,  and 


by  the  three  hundred  cars  on  display,  spring  campaigns  should  give  a  fairly 
embodying  a  really  remarkable  list  of  definite  indication  of  the  trend, 
improvements.  Reiiorts  of  actual  sales  The  mvstery  of  what  Henry  F'ord  will 
outdoing  corresponding  days  last  year,  do  about  launching  and  advertising  his 
while  too  fragmentary  to  be  conclusive,  1932  mtKlels  was  still  a  mystery  this 
showed  plainly  that  the  crowd  was  not  week.  The  Ford  Motor  Company  dc«s 
compo.sed  wholly  of  sightseers.  not  exhibit  at  the  national  automtjbile 

The  exhibits  themselves  were  evidence  shows,  although  the  I'ord-built  Lincoln 
of  the  extent  to  which  the  manufacturers  does.  The  only  F'ord  advertising  noticed 
had  gone  in  expenditure  of  money  and  this  week  was  a  half-page  announcement 
effort  on  improvements  to  lure  the  wait-  that  a  special  display  of  trucks  and  com¬ 


ing  public  into  actual  purchases.  The 
newspapers  of  the  city  furnished  evidence 
that  after  two  years  of  reducing  adver¬ 
tising  exiienditures,  the  industry  had  ap- 


mercial  cars  was  being  held  at  the  F'ord 
sales  rooms. 

Another  company  which  used  little 
space  was  Nash,  which  merely  announced 


parently  reached  a  bottom  below  which  that  its  new  series  of  cars  would  be 
it  did  not  care  to  go  in  jiresenting  those  launched  about  March  1.  and  that  in  the 


improvements  to  the  public. 


meantime  it  would  hold  a  special  sale 


In  any  event,  the  favorable  showing  of  on  first  series  1932  nuxlels,  announced 
the  newspaper  advertising  this,  week  seven  months  ago.  On  the  other  hand 
gains  emphasis  by  contrast  with  condi-  Kockne,  made  by  a  Studebaker  sub- 
tions  in  the  corresponding  automobile  sidiary,  was  a  new  and  vigorous  adver- 
show  weeks  of  1931  and  1930,  each  of  tiser.  General  Motors  used  institutional 
which  showed  a  loss  of  some  24  per  cent  copy  to  announce  a  special  exhibit  at  the 
from  the  preceding  year.  F'or  the  whole  Waldorf-Astoria,  some  of  it  illustrated 
year  1931,  or  at  least  the  first  eleven  with  drawings  in  New  Yorker  style, 
months  of  it,  the  record  was  nearly  as  This  of  course,  was  in  addition  to  ad- 
bad,  Media  Records  figures  for  80  cities  vertising  for  the  various  General  Motors 
showing  an  average  loss  in  automotive  cars  on  display  at  the  show. 


linage  of  26.4  per  cent. 


One  unusual  advertisement  was  that  of 


Whether  the  year  1932  will  see  the  end  the  Saturday  Ez'ening  Post,  which  took 
of  losses  in  this  classification,  of  course,  a  two-])age  spread  of  newspaper  space, 
depends  on  actual  sales.  Automobile  men  not  to  sell  its  own  wares,  hut  to  urge 
at  the  show  told  newspapermen  that  they  that  “an  investment  in  a  new  automobile 


AUTOMOTIVE  LINAGE  NEW  YORK  NEWSPAPERS 

(From  nieasurenienls  by  Media  Records,  Inc.) 

Total  Friday  to  Wednewlay 

Newspaper  including  Auto  Show  opening  Largest  single  day 


Jan.  8-13 

Jan.  2-7 

Gain  or 

(7ain  or 

1932 

1931 

Loss 

1932 

1931 

Loss 

New  A'ork  Times. . . , 

.  74.8(MI 

80.1  (Ml 

5.300L 

11  606 

18.043 

6.437L 

Herald  Tribune . 

.  63.590 

72.110 

8.820L 

11.873 

38.968 

2.90.5G 

American  . 

.  43.298 

35,509 

7,789G 

35.819 

34.881 

938(7 

News . 

.  19.034 

15.536 

3,498(; 

15.267 

12.092 

3,1 75G 

Mirror**  . 

_  4.075 

601 

3,171(; 

1,620 

601 

1,016G 

Graphic*  . 

.  2.200 

2.020 

]80(; 

1,0(M) 

1.600 

60flL 

Journal* . 

.  41.881 

31.519 

7,362(; 

27,225 

22.016 

5,209(7 

Post*  . . 

.  42.502 

39.327 

.3.17.5(7 

33.392 

27,452 

5,940(7 

Sun* . 

.  57,145 

66.013 

8.868L 

34,775 

34,569 

206(7 

World-Telegram*  ... 

.  4.5.935 

22,558 

23,377(7 

34.384 

17,760 

16,624(7 

Brooklyn  Eagle.... 

.  29.013 

32,134 

3,121 L 

25,960 

24,374 

1,586(7 

Brooklyn  Standartl  U 

nion*  2.180 

2,529 

349L 

995 

1,028 

33L 

Brookljm  Times... 

.  12.096 

10,941 

1.155(7 

9,392 

9,194 

198(7 

TOTAL  (See  note). 

.  437,749 

411,500 

23.249(7 

303,308 

272.581 

30,917(7 

Pet.  gain  or  loss  (see 

note) 

5.6%G 

1L3%G 

*  Five  days  only; 

no  Sunday. 

**  Mirror 

started  Sunday  edit 

ion  Jan. 

10,  1932. 

NOTE:  Figures  in  this  table  take  no  aeroiint  of  the  Netv  York  World  and  the 
Evening  World,  which  are  no  longer  published.  .As  reported  last  year  by  the 
Advertising  Record  Gonipany.  the  World  I  morning  and  Sunday)  carried  28, .5,58 
lines  of  automotive  advertising  Jan.  2-7, 1931.  ami  the  Evening  World  26,424  lines. 
The  Worlil’s  Automobile  Show  edition  included  26,040  lines  of  this,  and  the 
Evening  World’s  24,326  lines. 


is  a  sure  way  to  hasten  the  return  of 
prosperity.”  The  copy  described  the  im¬ 
portance  of  the  automobile  industry  as 
a  consumer  of  iron  and  steel,  glass, 
aluminum,  copper,  cotton,  rubber,  and 
other  materials,  calling  it  “the  biggest 
single  factor  in  American  prosperity.” 

“Because  the  annual  value  of  automo¬ 
tive  products  is  greater  than  the  value  of 
any  other  industry’s  products ;  because 
the  automobile  provides  employment  for 
one  out  of  every  ten  wage  earners  in  the 
United  States ;  because  20  per  cent  of  all 
annual  retail  sales  in  this  country  are 
for  automotive  products ;  because  the 
lion’s  share  of  the  business  in  a  long  list 
of  other  industries  depends  directly  on 
the  sales  of  automobiles."  said  the  ad¬ 
vertisement,  “any  increase  in  demand  for 
automobiles  means  an  increase  in  business 
activity — there  is  nothing  else  you  can 
buy  which  directly  supplies  work  for  so 
many  people.” 

The  Saturday  Ivvening  Post,  of 
course,  had  reason  to  be  concerned  over 
the  results  of  the  automobile  makers’ 
drive  ftir  new  business.  Full-page  ad¬ 
vertisements  of  the  new  mtxlels  have 
swollen  its  last  two  issues. 

In  recognition  of  the  imnortance  of 
the  occasion,  Gilbert  T.  Hodges  of  the 
New  York  Sun,  president  of  the  Adver¬ 
tising  F'ederation  of  America,  sent  the 
following  telegram  on  Jan.  14  to  Alvan 
Macauley,  president  of  the  Packard 
Motor  Car  Company  and  president  of 
the  National  .Automobile  Cliamber  of 
Commerce : 

“The  automobile  industry  has  earned 
public  commendation  for  the  fine  exam¬ 
ple  of  courage  it  is  showing  in  an 
aggressive  sales  and  advertising  cam¬ 
paign  which  is  certain  to  have  an  en¬ 
couraging  effect  on  all  business.  Every 
business  and  indu.strial  executive  charged 
with  the  responsibility  of  guiding  his 
organization  safely  through  the  present 
jieriiKl  of  economic  readjustment  will  be 
inspired  by  the  forceful  and  courageous 
1932  sales  and  advertising  effort  of  the 
automobile  inamifacturers.  On  behalf  of 
organized  advertising,  the  board  of 
directors  of  thq  Advertising  F'ederation 
of  .America  take  this  opportunity  to  ex- 
jiress  through  me  to  you  their  congratu¬ 
lations  and  to  voice  the  hope  that  in  the 
nation’s  movement  toward  normal  busi¬ 
ness  levels  the  leadership  position  of 
your  industry  will  continue.  In  your 
brilliant  achievements  you  are  setting  a 
line  example,  not  oidy  to  the  business 
and  influstrial  executive,  but  to  the 
general  public  of  the  United  States 
as  well.” 

John  W.  Scoville,  chief  statistician  of 
the  Chrysler  Company,  made  public  a 
statement  at  the  .Automobile  Show  th<at 
a  reversal  of  the  declining  production 
trend  and  an  increase  of  20  per  cent  in 
output  this  year  may  reasonably  be  ex¬ 
pected.  He  reiterated  his  belief  that  the 
decade  ending  in  1940  will  see  total  pro¬ 
duction  of  more  than  45,(X10,0(X)  units. 

Mr.  Scoville  listed  “forces  within  the 
industry  which  should  favor  increased 
output  in  1932.”  These,  he  said,  in¬ 
cluded  the  growing  obsolescense  of  cars, 
the  four  per  cent  decline  in  number  of 
passenger  cars  in  this  country  last  year, 
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and  the  relative  scarcity  of  good  used 
cars. 

“For  the  first  time  in  the  history  of 
the  automotive  industry,”  he  said,  “pro¬ 
duction  has  declined  for  two  successive 
years.  We  must  go  back  ten  years  to 
1921,  also  a  year  of  depression,  to  find 
an  output  lower  than  that  of  the  year 
ju.st  ended.” 

Mr.  Macauley,  president  of  the  Na¬ 
tional  Automobile  Chamber  of  Com¬ 
merce,  speaking  at  a  luncheon  held  under 
the  auspices  of  the  Merchants  Council  of 
the  Merchants  Association  of  New  York, 
said  that  resistance  to  buying  is  found  in 
the  fear  of  the  individual  of  what  his 
emi)loyes,  his  associates,  and  even  a 
creditor  or  two  might  think  were  they 
to  see  him  behind  the  wheel  of  a  new 
automobile. 

“If  people  buy,  they  will  spread  pros¬ 
perity,"  he  said.  “The  purchase  of  a  new 
motor  car,  a  new  machine,  or  a  new  any¬ 
thing  is  a  constructive  step,  for  it  results 
in  the  employment  of  lafx)r  and  the  use 
of  materials.” 

“We,  in  the  motor  car  industry,  want 
people  to  buy  things.  Every  time  they 
do  they  help  us.  I  hope  you,  every  one 
of  you,  have  the  biggest  year  of  your 
history.  If  you  do  it  is  going  to  make 
it  possible  for  us  to  sell  you  and  others 
new  automobiles. 

“I  w'ant  Mr.  A.  Atwater  Kent  to  sell 
more  radios.  I  want  to  see  more  Stein- 
wray  pianos  sold  than  ever  before,  just  as 
I  want  to  see  more  people  buy  Fords  and 
Cadillacs  and  all  other  cars.  I  know 
that  if  they  do  we  will  sell  more 
Packards. 

“A  short  time  ago  I  released  an  ad¬ 
vertisement  touching  on  this  phase  of 
our  present  situation.  I  little  dreamed 
of  the  response  that  the  statements  it 
contained  would  arouse.  We  were  al¬ 
most  deluged  with  letters,  telegrams  and 
telephone  messages.  We  spent  much 
time  in  answering  the  letters  alone. 

“The  statement  that  an  hour  of  work 
was  better  than  a  dollar  for  dole  and  the 
suggestion  that  hoarded  dollars  l)e 
brought  forth  to  give  these  hours  of 
work  seemed  to  have  struck  a  resp<tn- 
sive  chord  from  one  end  of  the  country 
to  the  other.  So  much  so  that  I  feel 
that  you  gentlemen,  representing  many 
lines  of  business,  could  use  some  such 
thought  to  very  good  advantage. 

“The  public  is  hungry  for  new  things 
but  is  slow  to  act  even  at  a  time  when 
our  savings  banks  are  bursting  with 
more  than  $28.000, 000.000  in  51,000.000 
savings  accounts,  when  there  is  an  e.sti- 
mated  billion  dollars  of  hoarded  money, 
and  when  installment-buying  obligations 
have  perhaps  been  cut  in  two.  When 
reliev^  of  its  apprehensions,  a  consider¬ 
able  proportion  of  the  public  is  in  finan¬ 
cial  position  to  spend,  to  buy  things  which 
will  fill  real  replacement  needs. 

“Our  task  as  merchandising  leaders  is 
to  co-operate  and  help  in  every  way  to 
bring  about  a  return  of  public  spending. 
We  must  as  soon  as  we  can  break  down 
the  fear  and  apprehension  and  get  people 
to  buying — not  just  to  buying  our  mer¬ 
chandise,  but  to  buying  anything  they  can 
use  to  advantage.  \\'e  must  think  less 
of  our  individual  selling  problems  and 
unitedly  endeavor  to  break  loose  this  log 
jam  of  fear  which  is  <holding  back  a 
flood  of  dollars  that,  when  released,  will 
start  the  United  States  toward  a  new 
prosperity.” 


TO  RUN  FOR  GOVERNOR 

Omer  N.  Custer,  publisher  of  the 
Galesburg  (111.)  Pcgistcr-Mail,  this 
week  announced  his  candidacy  for  the 
republican  nomination  for  governor  of 
Illinois.  His  platform  is  “efficiency  and 
economy  in  government.”  In  addition  to 
his  publishing  duties.  Mr.  Custer  is 
chairrnan  of  the  Illinois  state  tax 
commission. 


CHICAGO  GROUP  ELECTS 

(jeorge  W.  Rossetter,  member  of  the 
firm  of  George  W.  Rossetter  &  Co.,  ac¬ 
countants,  was  elected  president  of  the 
Chicago  Association  of  Commerce  W'^ed- 
nesday  to  succeed  Col.  Robert  I  sham 
Randolph,  who  is  retiring  to  become 
president  of  the  Mississippi  Valley 
Association. 


A.B.C.  ‘OUTSIDE’  AUDITS 
TO  BE  DISCUSSED 

Publishers  Objecting  to  Present  Inves¬ 
tigation  System  to  Be  Heard  in 

Chicago  Feb.  4 - Hearing  Is 

Outgrowth  of  Criticism 

The  siweial  hearing  on  the  .-^udit 
Bureau  of  Circulations’  "outside”  investi¬ 
gation  metluxls  will  be  held  in  Chicago 
on  h'eb.  4,  the  place  to  be  announced 
later.  Newspaper  publishers  who  ob¬ 
ject  to  the  pre.sent  methods  will  be 
given  the  opjKtrtunity  to  propose  changes 
at  this  meeting. 

The  A.B.C.  board  of  directors  will 
meet  in  Chicago  the  day  following  on 
February  5. 

The  hearing  will  be  conducted  by  the 
four  newspaper  representatives  on  the 
lx>ard  of  directors,  with  the  assistance 
of  the  newspaper  advisory  committee. 
All  members  of  the  bureau  “who  have 
constructive  ideas  for  improvement  of  the 
Bureau’s  procedure  in  making  outside 
investigations”  are  invited,  according  to 
plans  outlined  by  A.B.C.  directors  at 
their  December  meeting  in  New  York 
City. 

Newspaper  representatives  on  the 
Iward,  who  will  be  in  charge  of  the 
hearing  are:  David  1?.  Plum.  Troy 
(N.Y.)  Record;  H.  A.  Sprague,  St. 
Joseph  (Mo.)  Xexi's-Pre.fs ;  Howard  \V. 
Stodghill,  Louis7'ille  Courier-Journal; 
and  John  Cowles,  Des  Moines  Register- 
Tribune. 

The  hearing  is  an  outgrowth  of  criti¬ 
cism  voiced  at  the  .\.B.C.  convention  in 
Chicago  last  fall  at  which  time  the 
newspaper  division  adopted  a  resolution 
asking  that  the  Bureau  should  no  longer 
keep  confidential  the  information  ob¬ 
tained  from  newsdealers,  carriers,  sub¬ 
scribers,  and  others. 

Some  publishers,  led  by  S.  E.  Thoma¬ 
son  of  the  Chicago  Daily  Times,  argued 
that  when  deductions  were  made  from  a 
newspat)er’s  circulation  l)ecausc  of  out¬ 
side  investigations,  the  publisher  should 
l)e  shown  the  evidence  and  permitted  to 
reply.  Others  argued  that  such  a  t)ro- 
cedure  would  virtually  shut  off  outside 
information,  because  newsdealers  would 
fear  rei)risals  if  they  disclosed  circula¬ 
tion  abuses. 

TESTIFIES  AT  TRIAL 

Frederick  (irulK?,  rei)orter  for  the  L''n- 
brook  (  N.  Y. )  .Vd.MUK  Daily  .Star,  testi¬ 
fied  this  week  that  Charles  (X'annie) 
Higgins,  on  trial  for  conspiracy  to  vio¬ 
late  the  prohibition  law,  was  one  of  the 
men  who  beat  him  on  the  night  of  Sept. 
25,  19.)0,  while  he  was  investigating  re- 
I)orts  of  li(|uor  smuggling  at  I.ong  Beach, 
N.  Y.  Grul)e's  testimony  also  impli¬ 
cated  Patrolman  Eflward  Prothero,  one 
of  eight  Dmg  Beach  iM)licemen  on  trial 
with  Higgins. 


LOCK  ACCOUNT  PLACED 

Sargent  &  Creenleaf.  Inc.,  Rochester, 
N.  Y.,  lock  manufacturers,  have  ap¬ 
pointed  Hughes.  Wolff  &  Co.,  Inc.,  of 
that  city,  to  direct  their  advertising. 
Business  papers  and  direct  mail  will  be 
used.  . 


EDITOR  &  PUBLISHER 
CALENDAR 

Jan.  18-19 — Rotogravure  Adver¬ 
tising  Assn.,  meeting.  Palmer 
House,  Chicago. 

Jan.  19 — New  England  Daily 
Newspaper  Assn.,  winter  meeting, 
Copley  Plaza  Hotel,  Boston. 

Jan.  20-21 — New  England  Assn,  of 
Circulation  Managers,  annual  meet¬ 
ing,  Hotel  Statler,  Boston. 

Jan.  21-23  -  Oregon  Press  Con¬ 
ference,  meeting,  Eugene. 

Jan.  21-23 — Kentucky  Press  Assn., 
mid-winter  meeting,  Louisville,  Ky. 

Jan.  22 — Oklahoma  Press  Assn., 
annual  meeting,  Oklahoma  City, 

Jan.  22-23 — New  Mexico  State 
Newspapers’  Assn.,  annual  meeting, 
Carlsbad,  N.M. 

Jan.  24-25 — Southern  Newspapers 
Publishers’  Assn.,  Board  of  Di¬ 
rectors’  meeting,  Biltmore  Hotel, 
Atlanta. 

Jan.  25-26 — Assn,  of  Newspaper 
Classified  Advertising  Managers, 
Eastern  Regional  meeting.  New 
York. 

Jan.  25-26 — Assn,  of  Newspaper 
Classified  Advertising  Managers, 
Southwest  Regional  meeting,  Dallas. 

Jan.  25-27 — Advertising  Depart- 
ment.  New  York  State  Publishers’ 
Assn.,  winter  meeting,  Syracuse. 

Jan.  28-3Q— Virginia  Press  Assn., 
Richmond.  Va. 

Jan.  28-30— New  York  Press 
Assn.,  meeting,  Onondaga  Hotel, 
Syracuse. 

Jan.  29-30 — Pennsylvania  News- 
paper  Publishers’  Assn.,  annual 
meeting,  Wilkes-Barre,  Pa. 


A.P.  BOARD  MEETS 

Assessments  on  Basis  of  1930  Census 
Figures  Discussed  in  New  York 

.Assessments  based  on  the  new  govern¬ 
ment  census  were  discussed  by  members 
of  the  .Associated  Press  board  of  direc¬ 
tors  at  their  regular  winter  meeting  in 
New  York  Jan.  12-14. 

Certain  census  figures  have  not  been 
obtainable  until  recently,  but  they  are 
now  being  received.  The  directors  have 
formed  committees  which  will  go  over 
the  figures  during  the  next  few  months, 
and  it  is  expected  that  the  reassessments 
will  i>e  completed  by  the  time  of  the 
annual  meeting  of  the  A.P.  in  New  York 
in  .April. 

The  Lincoln  (Neh.)  livening  Journal 
was  elected  to  membership  in  the  body. 

The  broadcasting  of  A.P.  news  bul¬ 
letins  was  discussed  again,  and  the  board 
reaffirmed  its  view  previously  taken  that 
member  papers  broadcasting  news  must 
do  so  within  their  own  territory,  and 
not  give  the  matter  to  outside  stations. 

.All  the  directors  were  present  except 
B.  H.  Anthony,  .Vctc  Bedford  (Mass.) 
Standard. 


SKATES  DERBY,  JAN.  23-24 

The  Chicago  Tribune’s  16th  annual 
Silver  Skates  ice  .skating  derby  will  be 
held  Jan.  23  and  24  at  Garfield  Park, 
Chicago. 
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Change  in  A.S.N.E.  Constitution  Givei 

Directors  Power  to  Expel _ - 

Must  Be  Approved  by 
Members 


tSfeciat  to  Editor  &  Publisher) 

Philadelphia,  Jan.  12. — A  controversy 
concerning  methods  for  enforcement  of 
its  “code  of  ethics”,  which  has  been  the 
subject  of  much  discussion  for  nearly 
seven  years,  was  started  on  its  way  to 
satisfactory  adjustment  at  a  meeting  here 
this  week  of  the  Board  of  Directors  of 
the  American  Society  of  Newspaper  Edi¬ 
tors  in  the  Union  League. 

“By  unanimous  vote,”  explained  Fred 
Fuller  Shedd,  editor  of  the  Philadelphia  m 
Evening  Bulletin,  and  president  of  the  * 
Society,  “the  eight  directors  present  at 
the  meeting  approved  an  amendment  to 
the  constitution  offered  by  Willis  J. 
Abbot,  of  the  Christian  Science  Monitor 
and  seconded  by  Caspar  Yost,  of  the  St. 
Louis  Globe-Democrat  which  will  be 
recommended  to  the  Society  for  adoption 
at  its  meeting  in  Washington  next  April. 

“Under  the  amendment,  the  Society’s 
board  is  authorized  to  suspend,  tempora¬ 
rily,  or  to  expel,  any  member  of  the 
Society  for  ‘due  cause’  as  ‘shall  be  deter¬ 
mined  by  the  board.’ 

“Provision  is  made  in  the  amendment 
that  charges  upon  which  such  action  is 
contemplated  shall  be  sent  to  the  member 
concerned,  30  days  before  the  meeting 
of  the  board ;  that  the  accused  shall  have  1 
the  right  to  api^ar  or  to  appeal  the  j 
decision  of  the  directors  to  the  Society 
as  a  whole.  ! 

“It  was  the  unanimous  opinion  of  the  [ 
directors  present  that  this  re-phrasing  of 
the  constitution  would  be  ade(|uate  to 
cover  any  occasion  that  might  arise  in  j 
the  future  and  that  it  is  entirely  sufficient 
for  all  purpo.ses.” 

Directors  present  at  the  meeting,  all 
of  whom  approved  the  amendment,  in-  ■ 
eluded,  in  addition  to  Messrs.  Shedd,  » 
.Ablxit  and  Yost,  the  following:  Walter 
M.  Harrison,  Oklahoma  City  Oklaho¬ 
man;  (irove  Patterson,  Toledo  Blade; 
David  I^awrence,  United  .Stales  Daily,  j 
W’ashington.  D.  C. ;  Paul  Bellamy, 
Cleveland  Plain  Dealer;  and  A.  H,  | 
Kirchhofer,  Buffalo  Sews. 

.At  nearly  every  .session  of  the  Society  ! 
in  the  last  seven  years  the  matter  of  j 
provision  for  disciplinary  enforcement  of 
the  Society’s  ethical  ciKle  has  been 
brought  up  for  discussion.  It  was  not 
until  the  meeting  here  this  week  that 
the  directors  got  together  in  a  final  and 
amicable  understanding  and  agreement 
on  the  subject,  which  had  been  the  cause 
of  more  consistent  controversy  than  any 
other  matter  in  the  Society’s  history. 

There  were  those  among  the  directors 
and  members  of  the  Society  who  would  . 
have  established  what  might  have  become  | 
a  sort  of  “trial  board"  for  the  hearing  j 
of  disciplinary  ca.ses.  There  were  othen 
who  argued  that  sufficient  authority  is 
vested  in  the  Society  under  its  preswt 
constitution,  for  suspension  or  expulsion 
of  members,  without  the  need  for  re 
course  to  any  “inquisitorial  hixly”. 

The  discussion  became  so  heated — not 
only  at  convention  time,  but  throughout 
the  year — that  the  proponents  of  the  sug¬ 
gested  “trial  hoard’’  on  one  occasion  w’crc 
defeated  in  their  plans  for  a  constitu¬ 
tional  change,  hy  only  two  votes. 

It  is  the  general  feeling  among  the 
directors  now,  that  the  amendment 
adopted  this  week  will  meet  with  general 
approval  and  is  sufficiently  conciliatory  to 
both  sides  to  warrant  adoption  by  the 
Society  as  a  whole  at  its  Washington 
meeting  next  April.  . 

In  addition  to  discussing  plans  for  the 
next  general  convention  of  the  Society, 
the  directors  passed  a  resolution  paying 
tribute  to  the  newspaper  services  of  the 
late  Richard  V.  Oulahan. 


MERRILL  LORD  TRANSFERRED 

(By  Icleprafh  to  Editor  &  Publisher) 

Chicago,  Jan.  14. — Merrill  Lord  m  the 
Hearst  general  management.  New  York, 
has  been  appointed  business  manager  ot 
the  Chicago  Herald  and  E.raniMr, 
Homer  Guck,  publisher,  announced  today. 
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Editor  &  Publisher  The  Fourth 


for  January  16,  1932 


SENATE  VOTES  RADIO  INVESTIGATION 

Directs  U.  S.  Radio  Commission  to  Make  Thorough  Survey  of  Air  Advertising  With  View  to  Curb  or 
Ban — Asks  What  Provisions  Have  Been  Made  for  Educational  Groups 

Washington,  Jan.  13.— a  resolu-  m  against  all  forms  of  direct  radio  adver- 

tion,  sponsored  by  Senator  James  “Y  VitOKVjit.  M.  lYlArNrNIDHj  tising;  ask  for  a  tax  of  at  least  10  per 

■  '  '■  Washington  Correspondent,  Editor  &  Publisher  . “■  "  -  ''  "  '  “  ■  ' 


Couzens,  Kep.,  Michigan,  passed  by  the 
Senate  Tan.  12,  instructs  the  Federal 
Radio  Commission  to  make  a  thorough 
investigation  into  commercial  advertising 
bv  radio.  The  commission  is  instructed 
to  report  to  the  Senate  on  completion  of 
its  survey. 

The  original  Couzens  resolutions  con¬ 
tained  seven  separate  phases  on  which 
information  was  asked.  To  these  were 
added  eight  questions,  largely  pertaining 
to  educational  use  of  the  radio,  in  an 
amendment  submitted  by  Senator  Clar¬ 
ence  C.  Dill,  Dem.,  Washington.  There 
was  no  opposition  in  the  Senate  either  to 
the  original  resolution  or  the  Dill  amend¬ 
ment. 

Both  Senator  Couzens  and  Senator 
Dill  have  declared  their  belief  that  ad¬ 
vertising  by  radio  has  gone  too  far  and 
that  steps  should  be  taken  to  curb  or  end 
it  entirely.  Senator  Couzens  said  that 
one  of  three  things  must  happen  in  radio, 
either  government  ownership  and  opera¬ 
tion  of  stations,  complete  elimination  of 
advertising,  or  limiting  advertising  to 
the  bare  announcement  of  sponsorship  by 
a  commercial  firm. 

“My  own  view  is  that  I  would  prefer 
the  third  method,”  he  said. 

The  preamble  of  the  Couzens  resolution 
declared  that  “there  is  growing  dissatis¬ 
faction  with  the  present  use  of  radio 
facilities  for  purposes  of  commercial  ad¬ 
vertising.”  It  then  directs  the  Radio 
Commission  to  investigate  and  report  to 
the  Senate  on  the  following  questions ; 

"What  information  there  is  available 
on  the  feasibility  of  government  owner¬ 
ship  and  operation  of  broadcasting  facili¬ 
ties. 

"To  what  extent  the  facilities  of  a  rep¬ 
resentative  group  of  broadcasting  stations 
are  used  for  commercial  advertising 
purpo.ses. 

"To  what  extent  the  use  of  radio  facil¬ 
ities  for  purposes  of  commercial  adver¬ 
tising  varies  as  between  stations  having 
power  of  100  watts,  .sOO  watts,  1,0(X) 
watts,  .s,000  watts,  and  all  in  excess  of 
5,000  watts. 

"W'hat  plans  might  be  adopted  to  re¬ 
duce,  to  limit,  to  control,  and  perhaps  to 
eliminate  the  use  of  radio  facilities  for 
commercial  advertising  purposes. 

“W’hat  rules  or  regulations  have  been 
adopted  by  other  countries  to  control  or 
to  eliminate  the  use  of  radio  facilities  for 
commercial  purposes. 

“Whether  it  would  be  practicable  and 
satisfactory  to  permit  only  the  announce¬ 
ment  of  sponsorship  of  programs  by  per¬ 
sons  or  corporations. 

"Any  information  available  concern¬ 
ing  the  investments  and  the  net  income 
of  a  numlier  of  representative  broadcast¬ 
ing  companies  or  stations.” 

The  questions  asked  in  the  Dill  amend¬ 
ment  follow : 

Since  education  is  a  public  service 
Wid  for  by  the  taxes  of  the  people,  and 
therefore  the  people  have  a  right  to  have 
complete  control  of  all  the  facilities  of 
public  plication,  what  recognition  has 
the  radio  commission  given  to  the  ap¬ 
plication  of  public  educational  institu¬ 
tions.  Give  name  of  stations,  power 
USM,  and  frequency. 

What  applications  by  public  educa¬ 
tional  institutions  for  increased  power 
and  more  eflfectivc  frequencies  have  been 
granted  since  the  commission’s  organ- 
■  W'hat  refused  ? 

What  educational  stations  have  been 
granted  cleared  channels?  What  cleared 
channels  are  not  used  by  chain  broad- 
castmg  systems? 

♦ft  J?®"’  ™iy  quota  units  are  assigned 
ana  u  Broadcasting  Company 

nd  the  other  stations  it  uses?  To  the 

lumbia  Broadcasting  Svstem  and  other 
^lons  it  uses?  To  stations  under  con- 

^  of  educational  institutions? 
viv  cases  has  the  commission 

fftn”c  to  commercial  stations 

' applied  for  by  educational 

institutions? 


“Has  the  commission  granted  any  ap¬ 
plications  by  educational  stations  for 
radio  facilities  previously  used  by  com¬ 
mercial  stations?  If  so,  in  what  cases? 
In  what  cases  have  such  applications 
been  refused?  Why  refused? 

“To  what  extent  are  commercial  sta¬ 
tions  allowing  free  use  of  their  facilities 
fc,r  broadcasting  programs  for  use  in 
schools  and  public  institutions?  To  what 
c.xtent  are  such  programs  sponsored  by 
commercial  interests?  By  chain  systems? 

“Does  the  commission  believe  that 
alucational  programs  can  be  safely  left 
to  the  vgluntary  gift  of  the  use  of  facili¬ 
ties  by  commercial  stations?” 

Immediately  upon  receipt  of  notice  of 
passage  of  the  resolution,  the  commission 
announced  it  would  begin  work  on  the 
survey.  The  commission  has  little  in¬ 
formation  along  the  line  of  that  requested 
and  probably  will  be  forced  to  seek  re¬ 
ports  from  individual  broadcasting 
stations. 

Coast  Publisher  Leading 

Fight  Against  Radio 

\  SERIES  of  61  articles  under  the 
general  title  of  “The  Empire  of  the 
.Air,”  dealing  with  broadcasting  and 
broadcast  advertising,  is  being  furnished 
to  newspapers  by  H.  O.  Davis,  pub¬ 
lisher  of  the  Ventura  (Cal.)  Free  Press 
with  authorization  to  reprint  without 
charge.  This  is  part  of  his  campaign, 
started  last  August,  to  head  off  a  radio 
monopoly,  do  away  with  objectionable 
broadcast  advertising  and  make  broad¬ 
casting  time  available  for  public  uses. 
He  has  receive<l  assurance  of  support 
from  a  thousand  publishers  of  dailies  and 
weeklies,  he  says.  “Radio  Monopoly 
Bulletins”  are  sent  from  time  to  time  to 
.3,000  publishers. 

“The  Empire  of  the  Air”  begins  with 
the  history  of  radio,  describes  the  mis¬ 
takes  and  successes  of  early  inventors, 
the  scramble  for  patent  control,  the 
formation  of  the  Radio  Corporation  of 
.America,  and  present  conditions. 


“Under  such  (R.C.A.)  leadership,” 
the  series  concludes,  “we  have  seen  the 
ether  given  over  to  the  advertiser,  and 
the  home  invaded  by  the  salesman.  We 
have  learned  that  however  they  may  have 
thwarted  free  discussion  of  public  issues, 
the  commercial  stations  do  not  censor 
advertising  and  the  public  must  come  by 
the  truth  as  best  it  can.  ...  It  is  also 
obvious  that  the  ‘American  plan’  of 
wholly  commercial  broadcasting,  with 
private  profit  as  the  sole  incentive,  is 
through  its  own  excesses  tying  the  noose 
around  its  brazen  throat.  Canada,  hav¬ 
ing  tried  this  plan,  is  veering  away  from 
it.  .  .  .  In  the  United  States  popular 
resentment  is  rising  and  becoming 
audible.  It  is  reaching  the  ears  of  Con¬ 
gress.  As  a  result  there  is  in  prospect 
new  legislation  which  will  rededicate 
radio  to  the  service  of  the  public  and 
establish  the  principle  expressed  by 
Herbert  Hoover  in  iOZ."!,  that  no  man 
or  group  of  men  must  he  allowed  to  gain 
control  over  this  new  method  of  mass 
communication,  ruling  the  empire  of  the 
air  for  their  private  benefit.” 

In  an  open  letter  “to  all  publishers.” 
Davis  urges  them  to  appeal  to  their 
senators  and  representatives  for  action 
by  Congress.  “Dictate  a  letter  to  your 
congressmen  and  senators  today.”  the 
letter  said.  “Tell  them  that  you  are  re¬ 
ceiving  a  constantly  increasing  number 
of  protests  against  excessive  and  ob¬ 
jectionable  radio  advertising,  that  the 
Parent-Teacher  .Associations,  with 
l,.'i00,0(X)  members,  want  all  advertising 
driven  off  the  air.  Tell  them  that  a 
Canadian  commission  has  recommended 
government  ownership  of  broadcasting 
stations  and  that  as  a  result  Canadian 
stations  no  longer  broadcast  any  adver¬ 
tising  matter  except  the  name  and  busi¬ 
ness  of  a  sponsor.  Tell  them  that  broad¬ 
casting  in  the  United  States  is  headed 
straight  for  monopoly  control,  that  such 
control  will  deliver  the  government  into 
the  hands  of  the  corporations  exercising 
this  control.  Demand  legislative  action 


A  BIG  EVENING  ON  PINE  STREET 

- By  B.  F.  SYLVESTER - 


The  teletype  bell  rang  at  the  city 
desk  of  the  Star  and  swiftly  there 
appeared  this  message : 

HOT  SHOT.  5700  BLOCK  PINE 
STREET  X. 

This  meant  that  the  police  reporter 
was  on  his  way  to  some  big  story  in 
the  fashionable  district  several  miles 
from  the  Star  office. 

“All  right,  Horatio,”  the  city  eflitor 
called.  “Get  a  phone  in  the  57(X)  block. 
Pine  street.  Hell  breaking  loose.  Must 
get  a  phone  at  the  spot.” 

“They  haven’t  heard  of  anything,” 
Horatio  reported  presently. 

“Try  somebody  else.  Don’t  let  the 
butlers  kid  you.  Get  the  master  on  the 
wire.  Tell  him  it’s  the  Star  and  we 
want  the  facts!” 

“Is  this  Mr.  Wubbels?”  Horatio  was 
asking.  “This  is  the  Star,  Mr.  Wubbels. 
We  hear  there  is  some  excitement  in 
your  neighborhood.  Thank  you,  Mr. 
Wubbels.  You  say  you  were  just  set 
four  tricks,  doubled  and  redoubled  and 
you  vulnerable?  Ha  ha!  Mr.  Wubbels. 
But  seriously,  is  there  anything  going 
on  in  the  neighborhood?  Vou’re  sure? 
Mr.  Wubhels,  would  you  mind  telling  the 
Chief?  I’ll  call  him  .  .  .  Oh,  Boss, 
will  you  talk  to  Mr.  Wubbels-” — 
“Hello,  Mr.  Wubbels.  This  is  Hoops 
of  the  Star.  Our  man  at  headquarters 
reported  there  was  a  big  story  in  your 
block.  Do  you  know  of  any  murder, 
arson,  robbery,  jewel  theft,  bomb  explo¬ 
sion?  I’m  sure  nothing  like  that  would 
happen  at  your  house.  Thought  you 
might  know  if  any  of  the  neighbors. 
It  would  be  a  great  favor  to  the  Star 
and  me  personally  if  you  would  just  step 


out  into  the  street  and  get  me  an  idea 
of  what’s  happened.  Thanks.  .  .  .You 
say  there’s  absolutely  nothing?  Thank 
you.  Mr.  Wubbels.  Good  night.” 

“Stand  by,  everybody!”  the  city  editor 
commanded.  “This  is  something  big. 
The  way  they’re  covering  up.  Wouldn't 
be  surprised  if  Old  Man  Wubbels’  boy 
had  gone  haywire.  Or  maybe  Old 
Wubbels  him.self.  Here.  Jimmy,  get  the 
morgue  files  on  all  the  Wubbels.  I 
don’t  like  the  way  he  was  so  willing  to 
accommo<late  us.  We’ll  hear  from  Jones 
pretty  soon.” 

The  telephone ! 

“Hello,  Jones.  About  to  go  crazy 
here,  waiting.  All  right,  shoot!  Two 
dead,  nine  hurt,  girl  kidnapped,  house 
burned!  What  a  .story!  Miss  Eugenie 
Wesson,  20  and  pretty — don’t  waste  time 
saying  she  was  pretty.  I  don’t  seem  to 
recall  that  name.  Visiting,  maybe.  She 
belongs  there,  eh?  (Here,  Jimmy,  get 
the  files  on  the  Wessons  and  a  three 
column  cut  of  Miss  Eugenie.)  William 
Dancaster  and  Joseph  Linnix.  They’re 
dead?  I  don’t  seem  to  place  them,  either. 
Lord,  I  thought  I  knew  everyliody. 
(Hey,  Jimmy,  the  Dancaster  and  Linnix 
files  and  art,  too.)  Whose  house  was 
burned?  The  Swartz  house-  Listen,  I 
never  heard  of  the  Swartz  house. 
Maybe,  they’re  new  rich.  Who  user!  to 
live  there?  This  town  is  changing  fast. 
You  don’t  know?  Well,  give  me  the 
address  and  we’ll  check  here.  Henry 
Swartz.  5719  South  Pine — ?  What? 
Oh!  So  it’s  South  Pine?  No,  we’re 
not  getting  out  an  extra.  Wait  a  minute. 
Here,  Horatio,  take  a  hundred  words  on 
this  neighborhood  row.” 


against  all  forms  of  direct  radio  adver¬ 
tising;  ask  for  a  tax  of  at  least  10  per 
cent  on  the  gross  revenues  of  all  broad¬ 
casting  stations.” 

Before  buying  the  Free  Press,  Mr. 
Davis  was  Pacific  Coast  regional 
director  for  W.  R.  Hearst,  and  previ¬ 
ously  had  carried  out  important  reorgan¬ 
izations  in  magazine  publishing  and 
motion  picture  producing.  He  was  in 
charge  of  building  and  operating  the  San 
Diego  exposition  17  years  ago. 

SURVEY  OF  RADIO  MADE 
BY  A.N.P.A.  BUREAU 

Membership  Asked  to  Make  Telephonic 

Inquiries  at  Popular  Hour — Results 

So  Far  Show  Small  Per  Cent  of 
Listeners  to  Owners 

A  survey  to  determine  as  far  as  possi¬ 
ble  the  extent  to  which  people  listen  to 
radio,  and  the  impressions  the  broadcasts 
make  on  them  is  being  made  by  the  Bu¬ 
reau  of  Advertising  of  the  American 
Newspaper  Publishers  .Association. 

In  a  letter  mailed  Dec.  31  the  Bureau 
asked  its  entire  membership,  comprising 
-ki5  dailies,  to  call  at  least  100  residences 
listed  at  random  from  the  telephone  IxKik 
between  8  :,30  and  9:.3()  p.  m.,  generally 
considered  the  most  ptipular  radio  hour. 
It  was  reejuested  that,  after  an  introduc¬ 
tion,  four  (|uestit)ns  be  asked  whoever 
answered  the  calls:  (1)  Do  you  own  a 
radio?  (2)  .Are  you  listening  to  the 
radio  this  evening?  (3)  To  what  sta¬ 
tion  are  you  listening?  and  (4)  What  is 
the  program  supposed  to  advertise? 

Replies  are  now  coming  in  steadily 
from  all  parts  of  the  country  and  Can¬ 
ada,  William  .A.  Thomson,  manager  of 
the  bureau,  told  hjUTOR  &  Prm.isHKa 
this  week. 

"It  is  t(M)  early,”  he  .said,  “to  tell  what 
the  replies  will  indicate.  In  the  replies 
received  we  do  find,  however,  a  some¬ 
what  con.stant  percentage  as  regards  the 
number  of  tele|)hone  users  who  have 
radios,  the  number  of  radio  owners  lis¬ 
tening  to  programs,  and  the  number  who 
were  able  to  identify  the  station  as  well 
as  the  advertiser. 

“The  survey  has  gone  far  enough  to 
give  us  the  understanding  that  while  the 
total  number  of  radio  sets  in  the  country 
shows  the  initential  circulation  of  radio, 
the  actual  number  of  people  listening  to 
the  best  programs  at  the  most  advan¬ 
tageous  time  must  be  a  surprisingly  small 
per  cent  of  those  who  have  radios.” 

Mr.  Thomson  said  the  survey  may 
prove  a  valuable  contribution  to  adver¬ 
tisers  because  it  will  show  the  relative 
IKisition  of  broadcasting  as  a  means  of 
obtaining  coverage.  Results  of  the  sur¬ 
vey  will  be  tabulate<l  and  issued  to  bu¬ 
reau  members  in  its  bulletin.  A  general 
distribution  of  the  results  will  be  made 
later. 

Mr.  Thomson  said  he  chose  the  hours 
from  8  :.30  to  9:30  “since  we  want  to  give 
radio  the  fairest  possible  picture  in  this 
study.”  It  was  also  re(|uested  that  the 
calls  be  made  on  a  week-day  evening. 

A  similar  survey  was  made  recently 
by  the  Gannett  newspapers. 

S.N.P.A.  BOARD  TO  MEET 

The  mid-winter  board  meeting  of  the 
Southern  .Newspafier  Publishers  Asso¬ 
ciation  will  be  held  in  Atlanta  Jan.  24- 
25  at  the  Biltmore  Hotel.  .A  number  of 
imjiortant  matters  are  on  the  jirogram, 
including  the  decision  of  the  time  and 
place  for  the  1932  convention,  according 
to  Cranston  Williams,  secretary-man¬ 
ager.  Clark  Howell,  Jr.,  Atlanta  Con¬ 
stitution.  is  S.N.P.A.  president. 

MARKS  115TH  YEAR 

The  Hartford  (Conn.)  Times  cele¬ 
brated  its  115th  birthday  Jan.  1.  John  F. 
Rolfe  is  the  present  publisher  of  the 
Times  which  is  one  of  the  Gannett  group. 
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COURT  REFUSES  TO  OVERRULE  JUDGE 
WHO  BARRED  NEWS  MEN  FROM  TRIAL 


Prewitt  Subsequently  Alters  His  Mandate  to  Apply  Only  to 
Harlan  Mine  Trials,  Then  Takes  Steps  to  Prevent 
Ruling  on  Permanent  Injunction 


By  a  scries  of  actions  this  week, 
Judge  Henry  R.  Prewitt  of  Mt.  Ster¬ 
ling.  Ky.,  appears  to  have  dodged  final 
decision  by  the  Kentucky  Court  of  Ap¬ 
peals  on  the  issues  raised  by  his  original 
order  barring  from  bis  courtroom  re- 
IK)rters  of  the  Knoxville  (Tenn.)  Nezvs- 
Scntincl. 

W  inner  of  the  first  court  test  of  his 
order  when  the  Court  of  Appeals  on 
Friday,  Jan.  8,  refused  to  grant  a  tem¬ 
porary  writ  of  prohibition  against  him. 
Judge  Prewitt  on  Tuesday,  Jan.  12.  al¬ 
tered  his.  debarment  mandate  to  read  that 
after  the  Harlan  county  conspiracy  to 
murder  cases  are  concluded,  the  News- 
Sentinel  may  “cover”  his  courtroom. 
The  amended  order  states  that  the  order 
will  be  set  aside  ultimately,  whether  or 
not  the  newspaper  complies  with  the 
judge’s  demand  for  an  apology  and  re¬ 
traction  of  allegedly  contemptuous  edi¬ 
torials. 

On  W’ednesday,  Jan.  13,  Judge 
Prewitt  remanded  the  Harlan  cases  back 
to  Harlan  county,  clearing  his  docket  of 
them.  It  was  thought  as  Editor  & 
Publisher  went  to  press  that  on  Friday 
Judge  Prewitt  W'ould  move  in  the  Court 
of  Appeals  to  dismiss  the  News-Sentinel 
application  for  a  permanent  writ  of  pro¬ 
hibition.  The  Xews-Sentinel  attorneys 
planned  to  oppose  the  dismissal  on  the 
ground  that  motions  for  new  trials  for 
\\'.  B.  Jones  and  W'.  H.  Hightower  are 
yet  to  be  heard. 

The  Court  of  Appeals  had  under  ad¬ 
visement  this  week  the  appeal  for  a 
permanent  injunction  staying  Judge  Pre¬ 
witt’s  order  barring  Xews-Sentinel  re¬ 
porters  from  his  court.  The  argument 
for  both  the  temporary  writ,  which  was 
denied,  and  the  permanent  writ  was 
made  Thursday.  Jan.  7,  by  Xewton  1). 
Baker,  former  Secretarv  of  W  ar,  and 
attorney  for  the  Scripps-Howard  Xews- 
papers,  of  which  the  Knoxville  Xews- 
Sentinel  is  one.  The  argument  against 
the  writs  was  made  by  Allen  Prewitt, 
son  of  the  judge. 

Chief  Justice  Richard  P.  Dietzman 
rendered  the  decision  on  the  temporary 
wjit,  in  which  the  whole  court  concurred. 
Xo  comment  was  made,  except  that  the 
showing  made  so  far  did  not  warrant 
issuance  of  the  writ.  The  court,  com¬ 
posed  of  seven  judges,  sits  in  P'rankfort, 
and  is  the  highest  tribunal  in  the  state. 

The  case  hinged  around  the  decision 
made  by  Judge  Prewitt  Dec.  31  when  the 
Xews-Sentinel  asked  permission  to  sub¬ 
stitute  Jack  Bryan  for  Henry  Moutoux, 
who_  had  been  forbidden  by  the  court  to 
continue  covering  the  Hightower  trial. 
Mr.  Moutoux  had  been  cited  for  contempt 
when  the  trial  opened  Dec.  30,  because  of 
articles  he  had  written  early  in  December 
on  the  trial  of  W’.  B.  Jones,  union  organi¬ 
zer.  The  contempt  charge  was  with¬ 
drawn,  but  Judge  Prewitt  ruled  no  Xews- 
Sentinel  reporter  could  be  admitted  to 
his  court  until  the  newspaper  had  “cor¬ 
rected”  its  statements  made  in  an  editor¬ 
ial  based  on  the  Tones  case.  This  the 
Xews-Sentinel  refused  to  do. 

Mr.  Baker,  in  his  argument,  reviewed 
the  case  and  pointed  out  that  the  evi¬ 
dence  indicated  that  Judge  Prewitt  ex¬ 
cluded  News-Sentinel  representation  to 
punish  the  newspaper,  which  he  felt  had 
lieen  unfair  to  him  in  its  Jones’  case  edi¬ 
torial,  rather  than  from  any  anxiety  that 
justice  might  be  obstructed.  The  Jones 
case,  it  was  contended,  had  been  con¬ 
cluded  so  far  as  a  jury  was  concerned, 
and  that  all  that  remained  to  be  done  was 
for  Judge  Prewitt  to  act  upon  the  mo¬ 
tion  for  a  new  trial.  Granting  that  news- 
pajKr  comment  might  have  influence  on 
a  jury,  Mr.  Baker  refused  to  concede 
that  it  would  have  influence  on  a  judge, 
“for  certainly,”  he  said,  “the  very  first 
qualities  of  a  judge  is  that  no  matter 
what  newspapers  say  or  what  the  gossip 
of  the  streets  is,  or  what  the  casual  per¬ 
son  may  say.  the  judge  is  to  be  known  as 
a  man  wbo  is  superior  to  that  influence.” 


Everything  the  judge  said  in  the 
Moutoux  and  Bryan  cases,  Mr.  Baker 
said,  “is  conclusive  of  the  point  that  the 
judge  was  exercising  a  vicarious  punish¬ 
ment  and  using  the  power  of  his  court  to 
admit  or  decline  to  admit  persons  in  his 
courtroom  to  exercise  a  punitive  dis¬ 
cipline  and  redress  a  wrong  which  he 
thought  had  been  done  him  by  an 
absent  person,  as  to  whom  the  statutes 
of  Kentucky  give  no  other  remedy.” 

Mr.  Baker  devoted  some  time  to  show 
that  the  granting  of  the  writs  of  prohibi¬ 
tion  the  newspaiKT  was  seeking,  came 
within  the  jurisdiction  of  the  appellate 
court,  and  that  its  exercise  in  the  case 
would  be  proper. 

One  reason  for  its  propriety,  he  said, 
was  that  Judge  Prewitt  has  done  every¬ 
thing  in  regard  to  the  contempt  case 
spontaneously,  without  the  filing  of  any 
proceedings.  “There  was  no  proceeding 
in  the  circuit  court  out  of  which  these 
wrongs  arise,”  he  said,  “which  by  appeal 
or  by  error  of  proceeding  could  be 
reviewed  in  this  court.  If  this  order 
which  the  judge  has  made  is  allowed  to 
be  enforced,  there  is  no  remedy  for  the 
wrong,  if  tbe  order  is  in  fact  wrong.” 

Mr.  Baker  cited  the  Report  of  the 
Wickersham  Commission  to  the  effect 
that  in  95  per  cent  of  the  cases  where 
misconduct  on  the  part  of  the  prosecutor 
was  alleged  as  a  ground  of  unfairness 
in  a  trial  in  a  lower  court,  the  upper 
court  discovered  the  prejudice  and  re¬ 
versed  the  case.  The  prosecutor  in  the 
Jones  case,  he  said,  “went  farther  than 
the  farthest  cases  that  were  found  e\en 
in  the  Wickersham  cases.”  The  picture 
of  “rejoicing  in  Moscow”  if  the  jurors 
in  Mt.  Sterling  should  release  their 
prisoner,  and  of  “communists  rampant” 
an<l  the  red  flag  taking  the  place  of  the 
United  States  flag,  figured  in  the 
prosecutor’s  plea,  Mr.  Baker  pointed  out. 

“If  the  newspapers  of  Kentucky  and  of 
Tennessee,”  Mr.  Baker  added,  “were  not 
free  to  point  out  that  the  introduction 
of  overheated  political  and  economic 
arguments  of  that  kind  were  prejudicial 
to  a  defendant,  and  to  say  that  it  was 
a  matter  of  regard  to  Judge  Prewitt — 
though  they  didn’t  say  it  but  they  might 
have  said  it — it  seems  to  me  that  he  (the 
judge  in  that  case)  might  have  said  to 
the  district  attorney  ‘Mr.  District  At¬ 
torney,  discuss  the  evidence.’  ” 

Mr.  Baker  dwelt  on  property  rights  of 
news,  and  on  the  newspapers’  function, 
and  concluded  that  Judge  Prewitt  “had 
no  right  as  a  judge  to  take  awav  from 
this  young  man  Bryan  the  property 
right,  which  every  American  citizen  has, 
to  make  his  living  by  reporting  news. 
He  has  no  right  to  take  away  from  the 
Xews-Sentinel  its  right  to  send  its 
representative  there.  He  offers  us  the 
poor  consolation  that  we  have  the  United 
Press  and  the  Associated  Press ;  that  he 
has  not  put  us  out.  But  our  right  is  not 
in  his  election,  if  I  may  say  it.  The 
Xews-Sentinel  has  the  right  to  send  its 
own  reporter  there  to  get  the  news  and 
his  right  in  the  court  room  is  defended 
by  decisions  and  text  writers. 

“.\nd  so  we  submit  to  the  court  that 
we  have  chosen  the  proper  remedy,  that 
property  right  has  been  denied,  that  one 
of  the  great  civil  liberties  has  been  im¬ 
periled,  that  these  orders  ought  to  be 
granted,  and  that  Judge  Prewitt  ought  to 
be  allowed  to  continue  the  trial  of  Mr. 
Hightower,  with  any  right  to  control 
Mr.  Bryan  or  anybody  else  if  they  impair 
or  obstruct  the  progress  of  the  trial  or 
justice  in  the  case.  But  he  ought  not  to 
use  his  court  to  give  an  exhibition  of 
his  personal  spleen  and  use  a  corrective 
measure  against  an  absentee  owner  of  a 
newspaper  and  this  unwarranted  order  of 
exclusion  against  it.” 

Considerable  interest  was  shown  in 
Sections  1291  and  1295  of  the  Kentucky 
statutes  which  specifically  hold  that  no 
court  or  judge  may  proceed  in  contempt 
against  a  person  for  spoken  or  written 


KENTUCKY  BILL  WOULD 
FORBID  REPORTER  BAN 
FRANKFORT,  Ky.,  Jan.  14— An 
aftermath  to  the  barring  by  Cir- 
euit  Judge  Henry  R.  Prewitt, 
Mt.  Sterling,  of  Knoxville  Mews- 
Sentinel  reporters  from  his  court, 
Representative  Herman  G.  Hand- 
maker,  Louisville,  today  intro¬ 
duced  a  bill  in  the  house  of 
representatives  of  the  Kentucky 
general  assembly  to  make  such 
debarment  unlawful  in  the  future. 

Mr.  Handmaker’s  bill  specifically 
prohibits  judges  of  circuit,  county, 
(luarterly,  juvenile  and  police 
courts  from  excluding  reporters  of 
any  newspaper  from  trials  or 
hearings. 


matter  unless  the  allegedly  offensive  mat¬ 
ter  was  spoken  or  written  “in  his  pres¬ 
ence.” 

Attorney  Prewitt  in  his  argument  held 
that  Section  1295  was  in  conflict  with 
tbe  section  of  the  Kentucky  state  con¬ 
stitution  establishing  the  judiciary. 

Mr.  Baker  was  questioned  about  this 
by  one  of  the  justices. 

“Judge  Prewitt’s  remedies,”  he 
answered,  “are  wholly  unimpaired  by 
these  statutes.  It  is  in  favor  of  these 
statutes  that  this  attempt  on  the  part 
of  the  judge  is  to  get  his  remedy  extra- 
judicially.  although  quasi-judicially.  .  . 
\Ve  ask — has  he  any  right  in  an  extra¬ 
judicial  or  quasi-judicial  proceeding  to 
add  to  the  limitations  imposed  in  Section 
1291,  or  find  spontaneously  a  j^rsonal 
remedy  in  addition  to  those  provided  by 
Section  1295?” 

Mr.  Baker  interrupted  the  trend  of  his 
argument  at  one  point  to  comment  on  the 
fact  that  after  an  application  had  been 
made  for  the  prohibition  writs.  Judge 
Prewitt  struck  off  of  his  journal  the 
entry  he  had  made  forbidding  Mr.  Bryan 
to  appear  as  Xews-Sentinel  repre¬ 
sentative. 

“The  order  in  the  Moutoux  case  still 
stands,  barring  reporters  of  the  Xews- 
Sentinel,”  Mr.  Baker  pointed  out,  “al¬ 
though  the  expunging  of  the  order  in  the 
Bryan  case  might  be  thought  to  have 
cut  the  ground  from  under  these  appli¬ 
cations  for  writs  of  prohibition.” 

Judge  Prewitt’s  only  comment  on  the 
decision  in  the  case  was,  “well,  the  boys 
have  won  out  over  Newton  Baker.”  The 
“boys”  referred  to  were  his  sons,  Allen, 
who  appeared  before  the  Appellate  body 
for  the  first  time,  and  another  son  who 
aided  in  the  preparation  of  the  case. 


REORGANIZATION  IN  ERIE 


Charles  H.  Strong  Returns  as  Presi¬ 
dent  of  Dispatch-Herald 

Reorganization  of  the  Record  Publish¬ 
ing  Company,  of  Erie.  Pa.,  which  pub¬ 
lishes  the  Krie  DisKitch-Hcrald,  evening 
and  Sunday,  has  just  been  completed, 
with  the  election  of  a  new  board  and 
new  officers.  Charles  H.  Strong,  former 
president  of  the  company,  returns  in  that 
capacity.  Mr.  Strong  is  a  widely  known 
capitalist  and  public  utility  magnate  in 
Western  Pennsylvania.  Attorney  A.  O. 
Chapin,  is  the  new  vice-president ;  G.  B. 
Emsley  is  treasurer ;  G.  Boyd  Bert,  as¬ 
sistant  treasurer  and  secretary. 

.Austin  J.  White,  editorial  director,  has 
been  named  by  the  new  officials  as  gen¬ 
eral  manager.  Edward  C.  lAalton,  city 
editor,  was  named  managing  editor  by 
Mr.  White. 

M’illiam  Stark,  local  advertising  man¬ 
ager  for  several  years,  was  named  to 
have  charge  of  all  advertising,  while 
Harold  Waterman  is  acting  as  his  assist¬ 
ant  on  local  advertising,  with  Harvey 
Seifert  in  charge  of  classified.  Mr. 
Stark  for  the  time  being  is  looking  after 
foreign  advertising  accounts. 

Louis  Benjamin,  former  publisher,  and 
Charles  I.  Chamberlin,  former  business 
manager,  have  resigned  and  are  now  en¬ 
gaged  in  the  operation  of  an  Erie  radio 
station.  -  -  -  -  — 

THEATRE  PAPER  SUSPENDS 

The  -Vctc  York  Rtrviciu,  weekly 
theatrical  publication  sponsored  by  the 
Shubert  interests,  suspended  this  week- 
after  20  years  of  continuous  publication. 


$41  NEWSPRINT  PRICE 
REPORTED  ON  COAST 

Scandinavian  Paper  Being  Offered  at 
$4  Below  Previous  Quotations  in 

Western  Cities — Freight  Increase 
Affects  All  Shipments 

Scandinavian  newsprint  was  being 
offered  on  the  Pacific  Coast  at  $41  a  ton 
this  week,  according  to  reports  in  news- 
print  circles.  The  previous  price  for 
this  paper  on  the  coast  was  $45.  Cana¬ 
dian  newsprint  under  contract  in  that 
section  sells  for  $50. 

Not  enough  Scandinavian  newsprint 
has  been  sold  yet  to  affect  Canadian 
prices  on  the  coast,  it  was  said,  but  more 
tonnage  is  expected  to  invade  the  terri-  i 
tory  due  to  weakness  of  Scandinavian 
exchanges. 

•Although  Canadian  mills  are  including 
the  increase  in  U.  S.  freight  rates  on 
newsprint  recently  authorized  by  the  In¬ 
terstate  Commerce  Commission  in  their 
billings  to  customers,  it  was  said  this 
week  that  the  increase  will  be  rebated 
along  with  other  freight  charges.  Con¬ 
tracts  call  for  payment  of  freight  by  the 
manufacturers.  Due  to  a  misunderstand¬ 
ing  in  terms.  Editor  &  Puiii.ishek  re¬ 
ported  last  week  that  the  freight  increase 
applied  only  to  domestic  newsprint.  The 
increase  applies  to  all  newsprint  shipped 
within  the  United  States.  Canadian  and 
European  newsprint  is  taxed  with  the 
increase  from  port  of  entry  to  destina¬ 
tion. 

.A  move  to  bring  about  some  means  of 
control  in  all  branches  of  the  paper  in¬ 
dustry  w'as  started  by  the  International 
Brotherhood  of  Paper  Makers  in  a  meet¬ 
ing  at  Albany,  X.Y.  last  week  in  a 
message  to  paper  manufacturers.  The 
message  asked  that  the  manufacturers 
“co-operate  among  themselves  in  work¬ 
ing  out  some  plan  to  control  pnxluction." 
Such  control  is  necessary,  the  union  said, 
“so  that  the  selling  price  of  paper  will 
not  fall  below  tbe  cost  of  production, 
bringing  more  chaos  to  the  industry  and 
more  misery  to  the  workers.” 

OLD  TIMERS’  NIGHT 


New  York  Newspaper  Club  Stsgei 
Tenth  Annual  Entertainment 

The  tenth  annual  “Old  Timers' 
Night”  of  the  New  A’ork  Newspaper 
Club  was  to  be  held  Saturday  night,  Jaa 
16,  in  the  clubrooms  in  the  Hotel  Cla- 
ridge,  160  West  44th  street. 

.A  supper  was  to  be  served,  and  a  pro¬ 
gram  of  entertainment  provided,  with  a 
long  list  of  guest  stars.  The  News¬ 
paper  Club  Orchestra,  under  Floyd 
Hynes,  was  scheduled  to  furnish  the 
music. 

Dr.  W.  E.  Auginbaugh  is  chairman 
for  the  occasion,  and  Svlvester  Sullivan, 
chairman  of  the  entertainment  commit¬ 
tee. 

PRINTERS  REFUSE  CUT 

Union  Group  Rejects  $3  Reduction  i» 
San  Bernardino  and  Walks  Out 

Refusing  to  accept  an  adjustment  in 
wage  scale,  members  of  the  tyix'graphial 
union  employed  by  the  San  Ilcniardtno 
(C'al.)  Daily  Sun  and  Evening  Telegram 
walked  out  Jan.  1. 

The  unionized  pressmen  and  all  other 
employes  of  the  company  accci)te<l  a  N 
weekly  reduction  early  last  fall,  I'ut  the 
composing-room  force  declined  to  con¬ 
sider  a  lower  scale  than  it  was 
under.  .A  new  force  has  been  instalW. 
Between  30  and  40  men  are 
Some  refused  to  join  the  movement  and 
remained  at  their  jmsts. 

REYNOLDS  IN  MEMPHIS 

Roger  M.  Reynolds  this  week  became 
general  advertising  manager  of  .Ucin/’"” 
Commercial  .4(>(>eal  and  Evening 
Air.  Reynolds  until  recently  was  ad\er- 
tising  director  of  the  .Atlanta 
American  and  was  formerly  soutnein 
manager  for  the  American  II 
appointment  will  bring  alxmt  no  cna^ 
in  the  executive  personnel  of  the  .'I’P® 
papers’  advertising  departments,  it  " 
announced. 
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RESEARCH  SHOWS  READER  PREFERENCE 


Prof.  Gallup’s  Personal  Interview  Method  Tells  What  Stories  and  Features 
Variation  in  Masculine  and  Feminine  Interest — Proper  Emphasis 


Are  Actually  Read — Big 
Is  Big  Problem 


j^WTANTED— /I  managing  editor  for 
”  daily  nerospapcr  with  circulation 
promotion  experience  and  knowledge  of 
reader  interest  research.” 

This  advertise¬ 
ment  is  likely  to 
appear  in  the 
newspaper  trade 
press  of  the  fu¬ 
ture,  providing 
editors  and  pub¬ 
lishers  take  heed 
of  what  readers 
like  best  about 
newspapers,  judg¬ 
ing  from  the  ex¬ 
perience  of  Prof. 
George  H.  Gall¬ 
up,  professor  of 
advertising  and 
journalism  at 
Northwestern  University.  Prof.  Gallup 
has  devised  what  he  believes  are  scien¬ 
tific  methods  in  endeavoring  to  get  at  the 
intangible  reader  interest  value  of  news 
and  editorial  features,  and  believes  that 
editors  will  soon  adopt  similar  methods. 

What  newspapers  need,  according  to 
Prof.  Gallup,  are  managing  editors  who 
not  only  know  how  to  handle  spot  news, 
based  on  comparative  importance,  but 
who  also  possess  the  ability  to  appraise 
reader  interest  value  in  news  and  fea¬ 
tures,  and  who  are  able  to  present  them, 
be  it  the  kKal  weather  report  or  the  New 


Prof.  G.  H.  Gallup 


York  letter,  in  such  a  way  as  to  interest 
the  largest  number  of  readers. 

“What  is  called  good  writing  in  a 
newspaper  office  often  falls  Hat  with  the 
average  reader,”  Prof.  Gallup  remarked 
in  discussing  the  nroblem  of  reader  inter¬ 
est  with  a  representative  of  Editor  & 
PVBLISHF.R. 

By  means  of  surveys  and  statistical 
compilations.  Prof.  Gallup  has  been  able 
to  obtain  a  composite  picture  of  the  read¬ 
ing  interest  habits  of  approximately 
2,()()0,000  adults.  He  has  found,  for  in¬ 
stance,  that  the  picture  page  has  the 
highest  reader  interest  of  any  page  in  the 
newspaper,  with  the  comic  strips  second, 
and  women's  features  third. 


.^fter  careful  study,  he  has  come  to 
the  conclusion  that  in  this  highly  com¬ 
plicated  modern  age  the  newspaper  edi¬ 
tor  must  apply  scientific  research  to  de¬ 
termine  the  true  reader  interest  value  of 
editorial  material  in  his  paper.  It  is  his 
contention  that  for  years  editing  of  news¬ 
papers  and  magazines  has  been  based  on 
intuition  and  hunches  of  capable  editors, 
who  endeavored  to  evaluate  the  com¬ 
parative  interest  values  of  editorial 
material  submitted  for  publication  and 
to  select  the  best,  in  their  judgment,  for 
the  reader. 

Aside  from  the  old  methods  of  drop¬ 
ping  out  a  regular  feature  and  waiting 
to  see  if  there  would  be  any  protest  from 
the  readers,  or  conducting  a  feature  poll 
among  the  subscribers,  asking  them  to 


By  GEORGE  A.  BRANDENBURG 

This  is  the  first  of  three  articles  on  reader  interest  as  determined  by  the  methods 
used  by  Prof.  George  H.  Gallup  of  Northwestern  University,  tdtich  hazv  attracted 
considerable  attention  in  the  newspaper  and  advertising  fields. 


tell  which  features  they  liked  best,  or  a 
prize  contest  for  the  best  letter  on  the 
most  popular  feature,  editors  have  in  the 
past  lacked  information  as  to  just  what 
various  classes  of  readers  really  read  and 
enjoyed  most  in  the  daily  paper. 

"There  has  been  no  method  of  knowing 
what  the  average  drawing  appeal  of  a 
newspaper  is,  or  a  way  of  gauging  the 
normal  percentage  of  reader  interest  upon 
which  a  successful  editorial  policy  is 
built,”  stated  Prof.  Gallup  in  leading 
up  to  his  own  method  of  research.  “The 
old  methods  brought  answers  from  o^ly 
the  cranks,  the  emotional  type  who  must 
write  to  the  editor  about  something.  The 
great  mass  of  average  readers  remained 
an  unknown  identity. 

"No  editor  today  can  hope  to  know  the 
varying  and  changing  interests  of  the 
many  groups  and  classes  he  serves,”  con¬ 
tinued  the  profes.sor,  “without  the  aid  of 
fact-finding  methods.  I  look  to  the 
schools  of  journalism  to  aid  materially  in 
developing  ways  and  means  of  '"rfecting 
these  methods  and  in  so  doing  make  a 
distinct  contribution  to  journalism.” 

Prof.  Gallup  has  the  training  and 
knowdedge  of  a  statistician  and  a  psy¬ 
chologist,  in  addition  to  his  journalistic 
experience.  He  has  devised  a  method 
of  approach  that  makes  it  possible  for 
the  editor  to  study  his  particular  groups 
of  readers  and  learn  their  likes  and  dis¬ 
likes.  The  method  he  has  worked  out  is 
simple  in  itself,  but  the  results  aid 
materially  in  eliminating  guesswork  from 
editing. 

Briefly,  the  method  consists  of  visits 
by  trained  interviewers  to  the  homes 
of  subscribers.  A  recent  copy  of 
the  newspaper  is  gone  through  p3ge 
by  page,  and  marked  to  show  ex¬ 
actly  what  the  reader  saw  and 
read  in  that  issue.  Half  of  the  inter¬ 
views  are  made  with  men  and  half  with 
women.  .\  proportionate  number  are 
made  in  four  different  income  groups, 
namely,  executive  and  professional, 
salaried,  skilled  and  unskilled,  to  permit 
an  analysis  of  the  results  both  according 
to  sex  and  to  income.  This  also  reveals 
the  strength  or  weakness  of  the  paper  in 
each  group.  Competing  newspapers  are 
checked  in  the  same  manner,  furnishing  a 
direct  comparison  in  reader  interest  of 
both  papers  as  to  comics,  departments, 
news,  features  and  advertising  display. 

This  method  provides  a  way  of  getting 
at  the  great  “unknown”  in  advertising, 
that  element  of  reader  interest  which,  in 
the  final  analysis,  determines  the  re¬ 
sponsiveness  of  readers  to  any  advertis¬ 
ing  appeal.  A  more  detailed  discussion 
of  this  phase  of  the  survey  will  appear 


in  a  subsequent  article  in  Editor  & 
PUBLISHITI. 

Prof.  Gallup  and  his  staff  have  con¬ 
ducted  surveys  for  newspapers  in  a 
number  of  cities,  including  Chicago, 
Cleveland,  Seattle,  St.  l^uis,  Ues 
Moines,  Columbus  and  others.  He  has 
also  made  a  similar  survey  for  a  large 
weekly  magazine  with  national  cir¬ 
culation. 

“In  these  days  when  many  newspapers 
are  faced  with  circulation  shrinkage,” 
.said  Prof.  Gallup,  “it  is  well  for  a  paiier 
to  draw  up  a  balance  sheet  of  its  edi¬ 
torial  assets  and  liabilities  and  do  the 
same  regarding  its  competitors.  Such  a 
survey  will  not  tend  to  change  the  type  of 
features  and  news  that  interests  readers, 
hut  it  will  show  the  need  for  change  in 
the  emphasis  and  form  that  these  features 
are  presented  in  a  particular  newspaiier. 

"Few  of  us  realize  the  competition  that 
is  going  on  for  the  reader’s  time,”  he 
said.  “Few  people  read  any  newspaper 
thoroughly.  They  skip  through  more 
things  than  we  realize.” 

Picking  up  the  chart  showing  the  read¬ 
ing  habits  of  2,150,000  adult  newspaper 
readers.  Prof.  Gallup  drew  his  finger 
across  the  chart  on  a  line  averaging  be¬ 
tween  45  and  50  per  cent.  This  line  cut 
more  of  the  reader  interest  guide  line  than 
any  other  on  the  chart,  particularly  those 
of  woman  reader  interest,  and  showed 
that  the  reader  interest  in  the  banner  lines 
on  newspapers,  cartoons,  letters  to  the 
editor,  picture  page,  death  notices,  love 
serials,  love  advice,  the  lead  sport  story, 
comics  and  financial  briefs  was  greater 
than  in  the  various  other  etlitorial  and 
news  features  of  the  paper. 

“This  line  probably  indicates  why 
tabloids  have  succeeded,”  he  said.  “They 
have  taken  those  things  which  have  the 
greatest  reader  interest  and  played  them 
up  to  the  exclusion  of  other  material 
generally  found  in  newspapers.  There 
is  something  for  us  to  learn  there.  The 
pressure  on  the  reader’s  time  is  going 
to  increase.  The  newspaper  of  the 
future  will  have  to  be  easier  to  read, 
made  more  attractive,  with  contents  con¬ 
cise,  classified  and  segregated,  and  per¬ 
haps  all  news  of  one  kind  grouped  to¬ 
gether. 

“Women  read  continued  love  stories  in 
newspajiers  more  widely  than  mystery 
stories.  Men  read  more  continued  stories 
in  magazines  than  they  do  in  news¬ 
papers.” 

•Among  the  problems  of  the  near  future 
in  which  research  will  play  a  prominent 
part  in  aiding  editors  to  find  a  solution, 
is  the  ineffective  way  in  which  most 
newspapers  handle  syndicated  features. 


It  is  Prof.  Gallup’s  contention  that  it  is 
possible  to  double  the  reader  interest  in 
these  features  by  playing  up  the  writers 
or  artists  with  good  promotion  copy ; 
promotion  that  will  give  the  readers  a 
better  understanding  of  the  personality 
of  the  writer  or  artist  and  some  idea  of 
the  number  of  readers  throughout  the 
country  who  follow  this  same  feature  in 
other  newspapers. 

It  has  been  found  that  a  New  York 
letter  run  under  a  standing  head  has  only 
one-half  as  many  readers  as  when  the 
same  daily  feature  is  given  a  news  head 
and  broken  up  with  sub-headings.  Inci¬ 
dentally,  a  Hollywood  letter  is  ftften 
twice  as  popular  as  a  New  Y’ork  letter. 
This  can  readily  be  understood.  Prof. 
Gallup  states,  when  one  considers  that 
there  are  90  million  paid  admissions  to 
the  mtivies  every  week. 

Commenting  upon  the  future  of  the 
Sunday  jiaper  Prof.  Gallup  believes  that 
it  has  certain  decided  assets.  The  Sunday 
paper  should  especially  appeal  to  men, 
for  they  have  more  time  on  Sunday  to 
read  than  ordinarily  on  week  days.  He 
advocated  the  intrcxluction  of  new  sec¬ 
tions  into  the  Sunday  paper  that  will 
appeal  to  men. 

The  time-worn  controversy  between 
morning  and  evening  papers  as  to  the 
relative  reader  interest  qualities  should 
be  studied  in  the  light  of  competition 
from  outside  forces,  said  Prof.  Gallup. 

With  the  introduction  of  color  into 
newsjiaper  advertising,  editors  are  faced 
with  the  problem  of  determining  whether 
or  not  color  should  be  used  in  the  edi¬ 
torial  columns.  Prof.  Gallup  was  of  the 
opinion  that  it  should. 

As  to  page  size,  he  made  the  following 
prediction ;  “I  am  absolutely  sold  on  the 
idea  that  the  newspaper  of  the  future 
will  be  somewhat  smaller  not  only  in 
page  size  but  may  change  radically  in 
style  of  advertising  and  editorial  make- 
up.” 

Referring  to  straight  news  copy  and  the 
public’s  desire  for  the  latest  in  news,  he 
said,  in  general,  the  public  is  satisfied 
with  a  little.  “Most  papers  don’t  use 
enough  on  the  one  big  story  of  the  day, 
and  too  much  on  the  rest  of  them.  A 
scoop  means  nothing  to  the  average 
reader.” 

An  abundance  of  page  one  stories  con¬ 
tinued  over  to  inside  pages  is  evidence 
of  bad  journalism,  in  the  opinion  of  Prof. 
Gallup,  who  has  observed  that  these  con¬ 
tinued  lines  do  not  bring  readers  over  to 
the  runover  page. 

“Editors  should  make  the  paper  easier 
for  people  to  read,”  he  said,  “by  making 
each  page  interesting  in  itself  and  at  the 
same  time  get  the  reader  through  the 
entire  paper.  The  editor  must  be  the 
‘program  director’  of  the  paper  so  that 
Ixith  the  reader  and  the  advertiser  get  a 
fair  break.  He  should  plan  to  have  a 
strong  feature  on  each  page,  in  order  to 
{Continued  on  page  30) 


The  reader  interest  charts  for  men  and  women  indicate  how  widely  two 
competing  newspapers  in  the  same  city  will  vary.  In  the  past,  polls  of 
fwders  have  combined  the  results  of  both  men  and  women.  'These  two 
c  arts  show  what  a  false  impression  would  he  gained  hy  comhining  the 
interviews  of  both  men  and  women  on  either  the  sports  pages  or  women’s  pages. 


Many  editors,  aceording  to  Prof.  Callup,  look  at  the  composite  chart,  based 
on  10  newspapers,  and  make  the  mistake  of  thinking  that  the  average  would 
he  approximately  the  picture  of  their  own  paper.  Prof.  Gallup  points  to  the 
variation  on  “I.ore  Advice’’  on  the  above  ehart,  which  shows  that  the  love 
advice  column  in  Paper  B  runs  60  per  cent,  and  in  Paper  A  30  per  cent. 
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EDITORS  AND  LAWYERS  IN  VIRGINIA 
ATTACK  FITNESS  OF  HOPEWELL  JUDGE 


Eighteen  Editors,  Meeting  Informally,  Demand  State  Assembly 
Investigation  of  Jurist  Who  Jailed  Editors — Local 
Attorneys  Ask  His  Removal 


^pWO  group  actions  were  directed 
against  Corjwration  Court  Judge 
Thomas  B.  Robertson,  of  Hopewell,  Va., 
last  week  as  a  result  of  his  action  in 
summarily  sentencing  J.  W.  Mapoles, 
editor  of  the  Hof>cu'ell  Xeti’s,  to  jail  for 
alleged  contempt  of  court.  Eighteen  Vir¬ 
ginia  editors  and  publishers,  representing 
19  newspapers,  adopted  a  resolution  ask¬ 
ing  the  general  assembly  of  Virginia  to 
investigate  the  Judge’s  conduct  in  the 
Mapoles  case,  and  a  majority  of  the 
Hopewell  bar  filed  a  petition  with  the 
clerk  of  the  house  of  delegates  asking 
thar  the  general  assembly  remove  the 
judge  from  office. 

The  editors’  resolution  was  taken  at 
an  informal  meeting  in  Richmond,  Jan. 
7,  and  a  committee  was  appointed  to  lay 
the  matter  before  the  assembly.  E.  W. 
Opie,  managing  editor  of  the  Staunton 
Ez’cning  Leader,  heads  this  committee 
and  the  other  memliers  are ;  Raymond 
Bottom,  business  manager,  Newport 
Nexvs-Press,  and  Powell  Glass,  pub¬ 
lisher,  Lynchburg  News  and  Daily  Ad- 
i-ance.  IJyron  J.  1-ewis,  editor  of  the 
Richmond  Timcs-Dispatch  presided  at 
the  meeting. 

The  petition  of  the  Hopewell  attor¬ 
neys  was  based  on  Section  KM  of  the 
constitution  of  Virginia  which  provides 
for  removal  of  a  judge  for  cause  by  a 
concurrent  vote  of  the  general  assembly. 
In  addition  to  the  Mapoles  case  it  cites 
several  other  instances  in  which  the  at¬ 
torneys  objected  to  Judge  Rol)ertson’s 
conduct.  One  of  these  was  the  freeing 
of  a  prisoner  sentenced  to  90  days  in 
jail  for  a  second  offense  dry  law  viola¬ 
tion  after  17  days  had  been  served.  Crit¬ 
icism  of  this  action  by  Mapoles  brought 
a  $10  contempt  fine  by  Judge  Roljert- 
son. 

.Another  instance  was  the  fining 
and  imprisonment  by  Judge  Robertson 
of  Christy  Morton,  a  newspaper  re¬ 
porter,  for  putting  on  his  cap  just  after 
he  left  the  rear  of  the  courtroom.  The 
Shepherd  contempt  case  in  which  the 
Judge  refused  to  hear  a  demurrer  signed 
by  17  lawyers  was  also  cited.  A  letter 
signed,  “Jokester,"  and  commenting  on 
this  case  was  printed  in  the  News  by 
Mapoles,  and  his  refusal  to  reveal  the 
identity  of  the  writer  led  to  his  latest 
clash  with  the  judge. 

There  were  24  specifications  altogether 
in  the  attorneys’  petition,  which  charged 
that  Judge  Robertson  was  guilty  of  mal¬ 
feasance  in  office,  “is  thoroughly  incom¬ 
petent.  .  .  .has  shown  utter  disregard  for 
the  rights  of  the  commonwealth  in  fail¬ 
ing  to  enforce  laws  .  .  .  and  is  obstruct¬ 
ing  other  law  enforcement  officers,’’  and 
has  issued  five  contetiipt  rulings  without 
cause. 

The  resolution  adopted  by  the  editors 
and  publishers  criticized  the  judge  for 
unjudicial  conduct  and  abuse  of  power. 
It  read  as  follows: 

“Resolved,  That  the  publishers  and 
repre.sentatives  of  X’iriginia  daily  newspa¬ 
pers.  in  session  in  Richmond,  have 
viewed  with  the  deepest  concern  the  ac¬ 
tions  of  Judge  Thomas  B.  Robertson,  ot 
the  conK)ration  court  of  Hoivewcll,  Va.. 
in  regard  to  the  alleged  contempt  of 
court  by  J.  W.  Majx)lcs,  editor  of  the 
Hopewell  News.  Published  reports  in¬ 
dicate  that  the  court  has  Iveen  guilty  of 
unjudicial  conduct  reflecting  di.scredit 
upcxi  the  judiciary  of  \  irginia,  and  that 
the  court  has  flagrantly  al)used  its 
pf)vver,  and  has  violated  constitutional 
rights  of  the  press,  in  view  of  which  we 
Ivelieve  a  thorough  investigation  should 
l)e  made. 

“Resoi.ved  Fi  RTura,  That  the  chair 
apixtint  a  committee  to  communicate  this 
resolution  to  the  general  as.sembly  and 
use  its  efforts  to  secure  action.’’ 

In  addition  to  the  committee  members 
and  the  presiding  officer,  those  attend¬ 
ing  the  meeting  were  I-evvis  T.  Jester, 
Newport  News-Press:  William  Harri¬ 
son,  Nezoport  Nezos  Timcs-Hcrald ;  Cur¬ 


tis  Lyons,  Petersburg  Progress-Index ; 
William  T.  Christian,  Richmond  Nezos- 
Leader;  Louis  Spilman,  Waynesboro 
Nezi'S-Virginian;  William  Atkinson, 
Roanoke  Times;  William  B.  Smith, 
Roanoke  World-Nezes;  J.  K.  Irving, 
Charlottesznlle  Progress;  Allan  Cleaton, 
Richmond  Timcs-Dispatch ;  Winder  R. 
Harris,  Norfolk  Virginian-Pilot ;  Josiah 
P.  Rowe,  Jr.,  Fredericksburg  Free 
Lance-Star ;  Rorer  E.  James,  Danz’ille 
Register  and  Bee;  Charles  K.  Ilark- 
rader,  Bristol  Herald-Courier;  and  Col. 
Hiemme  L.  Opie,  Staunton  News- 
Leader. 

Judge  Rolvert.son,  si)eaking  to  an  Edi¬ 
tor  &  Pl’bi.ishi:j<  representative  over 
long  distance  telephone,  denied  that  his 
conduct  at  any  time  was  unjudicial  and 
declared  his  intention  to  fight  the  charges 
against  him. 

“I  absolutely  deny  anything  out  of 
the  way  in  connection  with  the  charges, 
as  stated  in  newspaiiers,  or  any  conduct 
unbecoming  to  a  judge,”  he  said.  “1 
have  not  seen  the  charges  which  these 
gentlemen  have  brviught,  but  I  shall  do 
what  seems  best  to  protect  my  interests 
in  the  matter.  Naturally,  I  cannot  com¬ 
ment  at  length  on  the  charges  until  I 
see  what  they  are.” 


DAILY  STARTS  ITS  OWN 
SHOPPING  NEWS 

Scranton  Republican  Issuing  Mer¬ 
chants’  News  Each  Friday — 
Space  Sold  Only  to  Adver¬ 
tisers  in  Daily  Edition 

A  combination  advertising  and  cir¬ 
culation  promotion  idea  was  started  last 
week  by  the  Scranton  (Pa.)  Republican 
with  establishment  of  a  weekly  Mer¬ 
chants'  Nezes  to  lie  distributed  to  non¬ 
subscribers  to  the  Republican.  The 
supplement  apjiears  every  Friday  morn¬ 
ing  and  is  delivered  by  Republican 
carriers  tt)  every  home  in  Scranton  and 
Dunmore  which  does  not  receive  a  copy 
of  the  newspaiier. 

Space  is  sold  in  the  Merchants’  News 
to  advertisers  who  have  placed  copy  in 
the  Republican  on  any  day  from  Mon¬ 
day  to  Friday  of  the  current  week.  No 
copy  is  accepted  that  has  not  appeared 
in  the  Republican.  The  space  is  billed 
at  24  cents  a  column  inch  additional  to 
the  charge  for  the  advertisers’  copy  in 
the  regular  edition. 

Editorial  copy  in  the  Merchants’  News 
is  made  uj)  of  time  stories,  features  and 
comics  that  have  apiieared  in  the 
Republican  during  the  week.  Pro¬ 
motional  lines  six)tted  through  the  News 
call  attention  to  this  fact.  The  supple¬ 
ment  is  standard  size,  and  advertising 
is  pyramided.  No  fixed  jxisitions  are 
sold. 

One  of  the  requirements  for  advertis¬ 
ing  in  the  supplement  is  that  it  must 
be  ordered  at  the  same  time  the  order 
is  given  for  the  regular  daily  edition, 
and  the  deadline  for  each  week  is 
W  ednesday  night. 

L.  A.  W'atres  is  president  and  pub¬ 
lisher  of  the  Republican. 


WRITERS  GIVE  LUNCHEON 

Dr.  Otto  Kiet.  German  Consul  (ieneral. 
was  guest  of  honor  at  a  luncheon 
given  by  the  .\ss<K:iation  of  For¬ 
eign  Press  Correspondents  at  the  Fifth 
■Avenue  Hotel,  New  York,  Jan.  14.  Dr. 
Kiet  just  recently  returned  to  .America 
from  Germany.  Sydney  J.  Clarke  of  the 
London  Doily  I'elegraph.  secretary- 
treasurer  of  the  as.s(»ciation,  was  in 
charge.  Other  officers  of  the  group  are 
R.  Roncoiii,  La  Prensa  of  Buenos  .Aires, 
president ;  T.  Walter  W  illiams.  London 
Daily  Mirror,  and  .A.  .Arbib-Costa,  La 
Tribuna  of  Rome,  vice-presidents;  and 
R.  Gueydan,  .Agence  Havas,  assistant 
secretary. 


D.  T.  Hill,  editor  of  the  Schenectady 
(N.Y.)  Gazette,  on  the  deck  of  the 
S.S.  Monarch  of  Bermuda,  before  he 
sailed  for  that  island  this  week. 

C.  W.  MEARS  TO  ADDRESS 
SYRACUSE  MEETING 


Gilbert  Hodges  and  I.  A.  Hirsch- 
mann  Also  on  Program  of  N.  Y. 
Department,  Jan.  15—17  — 
Rates  to  Be  Discussed 


Charles  W.  Mears,  advertising  and 
marketing  counselor;  I.  A.  Hirsch- 
mann,  advertising  manager  of  Lord  and 
Taylor’s,  New  York ;  Gilbert  T.  Hodges 
of  the  Nezv  Fork  Sun,  president  of  the 
Advertising  Federation  of  America,  and 
Barclay  M.  Newell,  advertising  manager, 
J.  N.  .Adam  &  Co.,  Buffalo,  are  among 
the  speakers  who  will  address  the  win¬ 
ter  meeting  of  .Advertising  Department 
of  the  New  A'ork  State  Publishers  Asso¬ 
ciation,  Jan.  25-27  at  Syracuse. 

At  the  opening  session  Monday 
afternoon  Mr.  Mears  will  preside,  and 
an  informal  discussion  on  “My  Toughest 
Job  for  19.12,  and  What  Am  I  to  Do 
About  It?”  will  be  held.  In  the  evening 
the  group  will  have  a  dinner  with  the 
Syracuse  Advertising  Club,  at  which  Mr. 
Hodges  and  Mr.  Newell  will  speak. 

.Advertising  rates  and  differentials  will 
l)e  discussed  Tuesday  morning.  Tues¬ 
day  aftermxni  representatives  from  the 
.American  Association  of  Advertising 
.Agencies,  American  Newspaper  Pub¬ 
lishers  As<K.'iation,  and  Miss  .Ann 
Qiester,  home  economist  of  the  West¬ 
chester  Newspapers,  will  be  heard. 
Wednesday  morning  the  subjects  for  dis¬ 
cussion  will  be  promotion,  classified  ad¬ 
vertising  and  sales  training. 

William  J.  Cannon,  Tarrytoziii  Daily 
Nezi’S,  is  president  of  the  department. 

SUES  N.  Y.  TIMES  FOR  $50,000 

Ellis  H.  .Anderson,  of  San  .Antonio, 
Tex.,  filed  a  complaint  in  a  suit  for 
$5(),(XK)  against  the  .Vcfc  Fork  Times 
Jan.  9  in  the  New  'I'ork  County  Supreme 
Court.  He  charged  that  he  was  falsely 
arrested  on  Dec.  9,  1927,  being  accusetl 
of  selling  an  encyclopedia  which  he 
fraudulently  represented  to  be  published 
by  the  defendant.  .Attorneys  for  the 
Times  entered  a  denial  to  .Anderson’s 
charges  and  said  the  plaintiff  was  (|ues- 
tioned  on  that  ticcasion  ctincerning  the 
use  of  the  name  of  the  New  A'ork  'Times 
and  its  stationery  without  authority. 


SON  BORN  TO  HYDES 

.A  son  was  born  to  Mr.  and  Mrs. 
Benjamin  C.  W'.  Hyde  11  at  Research 
Hospital,  Kansas  City,  Jan.  9.  Mrs. 
Hyde  is  the  former  Georgette  Longan. 
daughter  of  George  B.  Longan,  president 
and  general  manager  of  the  Kansas  City 
Star.  Mr.  Hyde  is  a  nephew  of  Arthur 
M.  Hyde,  Secretary  of  Agriculture. 


PRINCE  FILES  3  SUITS 
TOTALING  $1,500,000 


Matchabelli  Says  Walter  Winchell 
Libeled  Him  in  Radio  Talk — Col¬ 
umnist,  American  Tobacco  Co. 
and  N.B.C.  Defendants 


Lengthy  complaints  in  three  suits,  ask¬ 
ing  for  damages  aggregating  $1,-500,000, 
were  filed  in  the  New  York  County 
Supreme  Court  on  Jan.  9  against  Walter 
Winchell,  New  York  columnist,  the 
American  Tobacco  Company  and  the  Na¬ 
tional  Broadcasting  Company.  Each  of 
the  defendants  is  being  sued  for  $500,000 
as  the  result  of  a  radio  broadcast  on 
last  Nov.  19  during  which  W’inchell  was 
supposed  to  have  slandered  Prince 
Georges  Matchabelli.  The  complaint 
against  Winchell  states  that  the  alleged 
slanderous  remarks  were  uttered  during 
the  “Lucky  Strike  Hour.” 

Winchell  is  accused  of  saying  that 
Prince  Matchabelli  was  in  the  employ  of 
the  Soviet  and  that  he  was  in  the  per¬ 
fumery  “racket.” 

In  complaining  against  the  .American 
Tobacco  Company  and  the  National 
Broadcasting  Company,  the  attorney  for 
the  Russian  prince  charges  that  "they 
used  Winchell  to  get  more  listeners  so 
that  they  might  reach  a  larger  number 
of  potential  users  of  Lucky  Strike 
cigarettes.” 

The  petition  further  states,  “.And  the 
National  Broadcasting  Company  know¬ 
ing  the  methcxls  of  uttering  scandulous 
statements  employed  and  to  be  employed 
by  the  defendant,  W’alter  Winchell,  negli¬ 
gently,  wantonly  and  recklessly  permit¬ 
ted  him  to  speak  over  W’EAF.” 

The  complaint  further  ixiints  out  that 
the  use  by  Winchell  of  the  phrases,  “I 
hear”  and  “I  under.stand”  as  prefaces  to 
his  statements  in  no  way  mitigate  the 
damages. 

Three  libel  suits  asking  damages  total¬ 
ing  $1,756,506  from  the  Nezo  Fork  Daily 
Mirror,  were  filed  by  Prince  Matchabelli, 
his  wife,  the  Princess  Norina  Matcha¬ 
belli,  and  Prince  Matchabelli  Perfumery, 
Inc.,  in  New  York,  Dec.  20. 


RESIGNATION  REAFFIRMED 


Ellmaker  and  Macfadden  Issue  Joint 

Statement  to  Clear  Up  Confusion 

A  joint  statement  was  issued  this  w«k 
by  Lee  Ellmaker,  co-purchaser  with 
(jeorge  S.  F'owler  of  the  Pictorid 
Rez’iezi',  and  Macfadden  Publications 
reaffirming  the  announcement  of  last 
week  that  Mr.  Ellmaker  had  resigned 
from  that  organization.  It  .said  in  part: 

“Both  Macfadden  Publications,  Inc.,  and 
Mr.  Ellmaker  wish  it  clearly  understood 
that  Pictorial  Review  was  purchased  by 
Mr.  Ellmaker  as  an  individual,  and  that 
Macfadden  Publications,  Inc.,  neither 
directly  nor  indirectly,  has  any  interest 
with  him  nor  with  any  others  in  such 
publication. 

“Although  it  was  originally 
plated,  ancl  was  so  announced  that  Mr. 
Ellmaker  would  continue  with  Macfad¬ 
den  and  supervise  some  of  its  newspaixr 
properties,  he  now  finds  that  Pictorial 
Review  will  require  all  of  his  time  a^. 
therefore,  it  has  been  mutually  agrw 
that  he  discontinue  all  connections  with 
Macfadden  Publications.  Inc.” 


HICKLIN  CITY  EDITOR 

W.  L.  Hicklin,  formerly  of  the  Athc- 


Z'illc  (N.C.)  Citizen,  has  been  appointed 
city  editor  of  the  Columbia  (S.C.) 
Record,  taking  the  place  of  .A.  G.  Keenej 
who  has  gone  to  the  S partanburg  (S.C.) 
Herald  and  Journal  as  managing  editor. 
Burroughs  Prince,  former  Record  citj 
editor,  is  handling  telegraph. 


COL.  COPLEY  OPTIMISTIC 

Col.  Ira  C.  Copley,  Illinois  and  Cali¬ 


fornia  newspaper  publisher,  expressed  an 
opinion  that  “the  bottom  of  the 
depression  has  been  reached  and  an 
upturn  awaits  only  the  return  of  buvn]^ 
confidence  on  the  part  of  the  peonle  > 
an  address  at  a  mass  meeting  of  .Aurora, 
Ill.,  schcKil  teachers  last  week 
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’31  SALES  SUCCESSES  KEPT  MEN ;  AT  WORK 

Aggressive  Advertisers  Held  or  Increased  Their  Business  Last  Year,  A.F.A.  Finds  in  Study  of 

504  Companies — Says  Rising  Trend  Already  at  Hand 


ASTUDV  of  the  1931  records  of  504 
leadinR  business  concerns,  made  by 
the  Bureau  of  Research  and  Education 
of  the  Advertising  Federation  of  Amer¬ 
ica.  sliows  that  W)  per  cent — 303  firms, 
to  be  exact — were  making  net  profits  in 
that  year.  One  in  every  seven — 71  com¬ 
panies — earned  greater  profits  in  1931 
than  in  1930. 

"Many  of  these  star  performers,”  the 
Bureau  reports,  "are  making  money  be¬ 
cause  they  have  kept  up  or  increased  their 
sales  volume.  In  the  face  of  unfavor¬ 
able  conditions  they  have  enlarged  their 
sales  activities.  They  saw  to  it  that 
their  prcxluct  was  right,  and  that  it  was 
temptingly  presented.  They  overhauled 
their  merchandising  methods  and  inten¬ 
sified  their  selling  efforts. 

“It  is  significant  that  three-fourths  of 
these  most  successful  companies  increased 
or  maintained  their  advertising  appro¬ 
priations  as  compared  with  1929  figures.” 

The  report  cites  these  figures  to  show 
how  additional  sales  and  advertising  ef¬ 
fort  has  aided  in  reducing  the  serious 
problem  of  unemployment. 

“Before  business  can  ever  recover 
fully,”  it  is  stated,  “it  must  win  back 
its  lost  home  market — those  people  who 
want  to  buy  but  cannot.  On  the  human¬ 
itarian  side,  we  have  had  vast  projects 
for  the  relief  of  suffering,  but  these  do 
not  remov  e  causes.  What  we  need  most 
is  to  get  the  men  back  to  work.  In  order 
to  give  them  work  we  must  sell  more 
goods,  and  these  goods  must  be  sold  to 
people  who  are  now  hoarding  too  much 
of  their  purchasing  power.  That  is  the 
job  which  business  must  do  for  itself — 
a  job  in  which  advertising  must  perform 
an  important  part. 

“In  specific  instatices,  advertising  has 
already  contributed  to  the  public  wel¬ 
fare  by  keeping  employes  from  becoming 
public  charges  and.  most  imiK)rtant  from 
an  economic  standpoint,  by  helping  to 
protect  the  great  .American  market 
through  the  buying  power  it  has  placed 
in  the  hands  of  wage  earners.” 

Results  of  the  Bureau’s  study  have 
been  compiled  to  serve  as  the  basis  for 
the  second  group  of  addresses  in  the 
1931 -.12  lecture  series  of  the  .Advertis¬ 
ing  Federation,  which  begins  this  week. 
This  group  of  speeches,  under  the  gen¬ 
eral  topic  “How  Advertising  Acceler¬ 
ates  Employment  and  Profits,”  will  be 
delivered  at  more  than  40  meetings  of 
advertising  men  in  the  next  few  weeks 
by  a  corps  of  speakers  including  some 
of  the  best-known  men  in  advertising. 
This  second  message  is  designed  to  fol¬ 
low  one  delivered  before  the  holidays 
the  title,  “.Advertising’s  Responsi- 
bdity  in  Business  Recovery.” 

Speakers  already  definitely  scheduled  to 
carry  the  second  advertising  message  to 
meetings  in  various  cities  are :  Gilbert  T. 
Hodges  of  the  .Vrri'  y’nrk  Sun,  president 
of  the  .Advertising  Federation  of  Ameri¬ 
ca;  Leonard  Dreyfuss,  chairman  of  the 
ward  of  the  United  .Advertising  Agency, 
Inc..  Xew  York;  Charles  E.  Murphy, 
Resident  of  the  .\dvertising  Club  of  Xew 
York;  Frederick  W.  Bliss,  Xew  England 
district  publicity  representative  of  the 
Ceneral  Eleetric  Company,  Boston;  G. 
Lynn  Sumner,  president  of  the  G.  Lynn 
.umner  Company,  advertising  agency, 
j"'  ^*>cl<:  Alilton  E.  Bernet,  manager 
ot  advertising  and  publicity.  Mountain 
•dates  Telephone  &•  Telegraph  Company, 
iJem-er ;  Hector  Fuller,  publicity  director 
ot  Outdoor  .Advertising,  Inc.,  Xew  York; 
V  I-  Chappie,  editor  of  the 

•\alwiMl  Mofiaciiic.  Boston;  A'ictor 
-lartin.  business  manager.  Ilavcnport 
"o\ya)  DemoenU:  R.  W.  Hitchcock, 
publisher  Jlihhin,,  (Minn.)  Tribune; 
noward  \\ .  Berry,  Uanshurgh  &  Bros., 
''ashington.  D.  C.;  E.  L.  Turlev.  Kala- 
mazfK.  \  cgetable  Parchment  Co.!  Parch- 
-'I'ch.,  and  John  Benson,  president 
-American  .Association  of  .Adver- 
tT  Vork. 

•.  companies  studied  were  not 
Pd-picked.  They  comprised  the  list  of 


companies — including  most  of  the  largest 
ones  in  the  country — on  which  earnings 
reports  were  available.  The  latest  figures 
possible  were  used,  and  estimates  for  the 
remaining  months  of  1931  were  made  by 
Standard  Statistics,  Inc.,  on  the  l-.asis  of 
all  known  factors. 

Voicing  a  belief  that  American  business 
is  “definitely  on  the  way  to  recovery,” 
the  .A.F..A.  address  outlined  for  the  use 
of  its  speakers  says; 

“\Ve  all  realize  that  there  has  been  a 
grave  illness  in  our  national  economic 
family.  That  formerly  lusty  individual, 
American  Business,  was  sick  almost  unto 
death — at  least  so  it  appeared.  And 
because  he  was  ailing,  6,()(K),()(X)  unem¬ 
ployed  suffered.  In  October  of  1931, 
when  business  activity  reached  its  lowest 
level,  some  i)eople  seemed  to  doubt  that 
the  patient  would  ever  recover. 

“But  healthier  financial  days  are  com¬ 
ing  back  to  us  again  if  we  can  judge 
from  the  evidence  of  optimism,  backed 
by  recent  sound  economic  developments. 
The  patient  is  apparently  read''  to  leave 
his  two  year  sick-bed  and  enter  the  first 
stages  of  his  convalescence. 

“Two  most  important  economic  devel¬ 
opments  have  already  taken  place.  First, 
our  country’s  credit  structure  has  grown 
stronger.  .And  second,  the  drastic  decline 
of  wholesale  prices  has  been  ended. 
These  two  factors  are  fundamental. 

“In  the  meantime,  another  thing  has 
^ome  to  iiass.  Individuals  who  postponed 
purchasing  articles  which  they  could 
afford  to  buy  are  about  at  the.  end  of  their 
rope.  Their  old  clothes  have  become 
threadbare,  their  automobiles  are  begin¬ 
ning  to  rattle,  their  radios  are  out  t>f 
date,  and  their  furniture  is  getting  too 
shabby  for  them  to  hold  out  any  longer. 
They  are  now  forced  to  buy  replacements 
for  the  goods  thev  have  worn  out.  Many 
who  have  the  purchasing  power  are  now 
at  the  extremity  where  they  must  use  it 
in  satisfying  accumulated  needs. 

“Dealers’  .shelves  and  storerooms  hold 
only  scanty  supplies,  and  the  stocks  in 
warehouses  of  manufacturprs  and  distri¬ 
butors  are  low.  Factories  will  stnui  have 
to  s|)eed  up  to  turn  out  gtMxls  re<iuired. 

“But  the  change  may  come  very  slowly. 
If  nature  is  to  do  the  job  alone — cure 
our  invalid  Business  without  help  or  en¬ 
couragement — we  can’t  expect  a  very 
speedy  recovery.  Fresh  air,  sleep,  sun¬ 
shine,  diet,  and  keeping  out  of  drafts  is 
not  enough.  Our  patient  also  needs  to 
take  some  exercise  and  to  show  a  new 
interest  in  life.  To  do  this  retpures 
efforts  of  his  own.  Business  can  do  it.” 

As  instances  of  what  business  can  do 
for  itself,  the  address  cited  successes 


achievecl  in  soap,  oil  burners,  cleansers, 
crackers,  pianos,  piston  rings,  radio  sets, 
alarm  clocks,  solder  and  other  lines. 

In  the  soap  industry,  the  cooperative 
advertising  campaign  of  the  soap  manu¬ 
facturers’  association  is  cited.  This 
association,  which  has  spent  a  million  dol¬ 
lars  each  vear  for  advertising  in  1930 
and  1931,  in  addition  to  the  heavy  indi¬ 
vidual  expenditures  of  the  manufacturers, 
stated  in  its  recent  rejwrt :  “Intensive 
advertising  and  sales  effort  is  the  key¬ 
note  of  our  industry’s  effort  to  maintain 
stabilized  production  and  employment.  .  . 
This  effort  is  increased  when  general 
deiiressions  come.” 

The  A.1'..A.  address  adds: 

“.As  a  result  of  this  merchandising  pro¬ 
gram,  the  prtKlucers  of  soap  were  able 
to  keep  their  employes  on  the  payroll  and 
to  make  profits.  The  figures  on  49  com¬ 
panies.  producing  about  90  ])er  cent  of 
the  soap  made  in  the  United  States, 
show  that  sales  in  the  past  two  years 
were  even  better  than  before.  Half  of 
the  reporting  companies  increased  their 
volume  and  half  of  the  remaining  firms 
kept  production  at  former  levels. 

“More  than  9)  pe-r  cent  of  the  com¬ 
panies  included  in  this  soap  group  main¬ 
tained  or  increased  employment  during 
this  peri(Kl  of  general  business  stress.” 

O'her  instances  cited  included: 

“The  Timken-Detroit  manufactures 
and  .sells  oil  burners.  This  is  a  prinluct 
which  raises  the  standard  of  living,  and 
in  a  time  like  the  present,  it  takes  real 
merchandising  to  put  it  over. 

“When  1930  came  along  the  execu¬ 
tives  of  the  Timken-Detroit  Company 
were  not  frightened.  The  company  sjient 
30  per  cent  more  for  advertising  in  19.10 
than  in  1929  and  enlarged  the  sales  force. 
By  dint  of  unrelenting  effort  and  per¬ 
fect  cooperation  within  the  organization, 
sales  of  oil  burners  were  increased  56 
per  cent  over  192*). 

“Xor  is  that  all.  In  l‘)31  the  Timken- 
1  )etroit  Company  increased  its  adver¬ 
tising  again  and  the  salesmen  hammered 
away  harder  than  ever  in  an  actual  house 
to  house  canvass.  The  result  was  that 
during  the  first  ten  months  of  l‘)31  they 
sold  37  per  cent  more  oil  burners  than 
in  the  corresixinding  periixl  of  1*).10. 
What  a  help  this  was  in  the  unemploy¬ 
ment  problem ! 

“Xow  we  shall  look  into  the  case  of  a 
household  product — one  that  has  many 
competitors.  The  Bon  .Ami  Company 
fought  against  adverse  business  condi¬ 
tions  so  successfully  that  not  one  man 
lost  his  job  in  the  Bon  .Ami  factories 
and  no  salaries  have  been  reduced. 

“When  the  business  crisis  faced  Bon 


.Ami,  the  executives  decided  to  do  some¬ 
thing  about  it.  Believing  their  product 
to  be  a:  gcKKl  as  they  could  make  it,  they 
concentrated  on  the  container.  They 
tojtk  off  Its  kitchen  wrapper  and  dressed 
it  up  in  a  beautiful  bomloir  gown,  thus 
making  it  an  attractive  and  welcome  oc¬ 
cupant  of  the  bathroom. 

"H.)wever,  this  company  was  not  sat¬ 
isfied  merely  with  improving  the  con¬ 
tainer.  According  to  Vice-President 
Crippen,  the  organization  depends  99)4 
per  cent  upon  advertising  for  its  sales. 
And  what  would  be  more  logical  than 
to  increase  the  advertising  at  a  time 
when  sales  volume  was  so  vitally  neces¬ 
sary. 

“Bon  .Ami  spent  27  per  cent  more  for 
advertising  in  1*).I0  than  in  1929 — and 
increased  the  appropriation  still  further 
in  l‘)3L  The  combined  result  of  the  at¬ 
tractive  container  and  the  increased  ad¬ 
vertising  is  that  sales  and  profits  have 
both  been  maintained  at  the  bcx)m  levels 
of  l‘)29.  And  1  want  to  reiterate — every 
employe  kept  his  job. 

“Needless  to  say,  the  Bon  Ami  Com¬ 
pany  plans  to  maintain  or  even  increase 
its  sales  and  advertising  activities  dur¬ 
ing  1932. 

“Many  companies  found  that  some¬ 
thing  besides  intensive  merchandising 
methods  was  required.  Some  of  them 
had  to  go  straight  to  the  bottom  of  their 
business  and  adjust  the  prfxluct  itself  to 
give  it  a  new  .sales  appeal.  I  know  of 
.several  manufacturers  who  actually  cre¬ 
ated  a  brand  new  product  to  resuscitate 
their  lagging  .sales. 

“For  instance,  there  is  the  Johnson 
('Educator  F'(M)d  Company.  Mr.  Cullen, 
president  of  the  Johnson  Company,  didn’t 
try  to  fool  himself.  He  knew  a  differ¬ 
ent  |)r<Kluct  was  imperative.  But  what 
would  it  be?  He  thought  of  wheat. 
The  world  was  full  of  wheat — too  full. 
He  t(X)k  some  of  this  surplus  and  de¬ 
vised  an  extremely  thin  and  nuxlern  ap- 
IK'aring  whole  wheat  cracker  which  he, 
in  a  stroke  of  genius,  named  Thin.sy. 

“The  cracker  was  good.  But  the 
world  had  to  know  it.  Therefore  Mr. 
Cullen  evolved  an  imaginative  advertising 
cam])aign  which  sold  six  and  three-quar¬ 
ter  million  packages  in  eight  months. 
Total  sales  were  greatly  increased  and 
33  1/3  ix?r  cent  more  men  were  added  to 
the  payroll. 

“ITie  A.  B.  Chase  Piano  Company 
represents  one  of  the  most  audacious 
examples  of  a  corporation  solving  its 
own  unemployment  problem.  It  started 
making — motor  boats!  Intnxluced  to  the 
new  market  with  the  aid  of  generous 
publicity,  the  boats  .sold  and  the  cabinet 
makers  held  their  jobs.  Incidentally, 
the  profits  of  the  company  increased.” 

.After  describing  other  instances  in 
varie<l  lines,  the  adflress  concludes : 

“These  high  s|X)ts  from  the  Bureau’s 
survey  indicate  that  the  few  illustrations 
descrilx'd  are  by  no  means  isolated  exam¬ 
ples.  If  the  executives  of  all  these  pro¬ 
gressive  companies  had  entrenched  them¬ 
selves  behind  ramparts  of  fear  along 
with  the  others  who  accepted  defeat  as 
inevitable,  the  general  business  situation 
in  1*).10  and  l‘>31  would  have  been  much 
worse.  In  working  for  their  own  ad¬ 
vancement.  their  own  profits,  these  pio¬ 
neers  helped  to  better  general  employ¬ 
ment  and  to  bolster  the  market  for  all 
kinds  of  g<K>ds. 

“In  each  instance,  advertising  was  one 
of  the  indispensable  factors  in  the  mer¬ 
chandising  program.  The  vital  force  of 
advertising  furnished  the  motive  ix)wer 
for  constructive  ifleas.” 

GEORGE  LYON  MARRIES 

George  IL  Lyon,  city  editor.  New 
York  Il’orld-Tcicfirom,  an<l  Miss  Eva 
|!ryan  of  the  Henry  Street  Settlement, 
Xew  York,  were  married  this  week.  The 
ceremony  t(K)k  place  at  the  Church  of 
the  Transfigur.ation,  “The  Little  Church 
\  round  the  Corner.”  Rev.  Randolph 
Ray  performed  the  ceremony. 


CAMERAMAN’S  NOVEL  CALLING  CARD 


When  Charles  Roth,  staff  photographer  for  the  llackensuck  (N.J.)  Bergen 
E'rening  Hovord,  calls  on  people  they  renieniber  him.  Roth's  calling  card  is 
pictured  above.  Each  card  Roth  hands  out  is.  of  course,  an  actual  photograph. 
The  novelty  has  created  ronsi<lerahle  comment.  The  original  card  measures 
3'/2  hy  2'  j  inches. 
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SENATE  IS  TOLD  PRESS 
SOLD  OUT  TO  WETS 


N.  Y.  MIRROR  STARTS  NEW  SUNDAY  EDITION 


GREENWAY  PRESIDENT 
OF  BOOTH  GROUP 


A.  J.  Kobler,  publisher  of  the  New  York  Mirror,  shown  throwing  the  switch 
that  started  the  presses  on  the  first  edition  of  the  new  Sundny  Mirror  which 
appeared  last  Sunday.  Left  to  right  are;  Dave  Almond,  mechanical  superin¬ 
tendent;  Elmile  Gauvreau,  editor;  A.  J.  kohler;  Pete  Bloom,  circulation 
manager;  and  George  Clark,  city  editor. 


Brookhart  Make*  Unsubstantiated 
Charge  of  ‘Racket’  Worked  Against 
Dry  Organizations  —  Metcalf 
Defends  Reports 


B.v  Ghorc.e  H.  Manning 

IVashtHgton  Correspondent,  Editor  &  Publisher 

Washington,  D.  C.,  Jan.  14. — The  flat 
but  unsubstantiated  charge  that  “all  the 
press  associations”  were  in  a  conspiracy 
against  the  prohibition  organizations  be¬ 
cause  they  “refused  or  neglected”  to  buy 
space  in  newspapers  was  made  on  the 
floor  of  the  Senate  on  January  11  by 
Senator  Smith  W.  Brookhart,  of  Iowa. 

During  his  talk,  which  under  the  law 
is  privileged,  the  dry  leader  called  upon 
the  press  groups  to  look  into  the  charge, 
adding  that  if  they  did  not  a  Congres¬ 
sional  investigation  might  soon  be  forth¬ 
coming. 

His  information,  which  he  said  came  to 
him  “innocently,”  was  from  a  source  out¬ 
side  the  temperance  organizations,  he  told 
the  Senate. 

He  had  just  returned  from  the  hear¬ 
ings  before  the  Senate  Committee  on 
Manufactures  on  the  “Bingham  beer 
bill.”  when  he  addressed  the  Upper 
House : 

“Mr.  President,  this  morning  I  was 
asked  by  the  senior  senator  from  West 
Virginia  (Mr.  Hatfield)  to  participate  at 
a  hearing  before  the  sulKommittee  of  the 
Committee  on  Manufactures,  upon  the 
Bingham  beer  bill.  In  the  course  of 
the  questioning  reference  was  made  to 
the  attitude  of  the  press  and  the  press 
associations  of  the  United  States  toward 
proliibition. 

“All  of  us  have  noticed  the  outlandish 
and  unreasonable  publicity  which  has 
been  given  to  the  wet  side  of  the  pro¬ 
hibition  question  in  the  last  few  years. 
A  few  days  ago  information  came  to  me, 
very  iimocently,  along  this  line  that  the 
Anti-Saloon  League  and  the  other  dry 
societies  had  refused  or  neglected  to  buy 
space  in  the  newspapers,  and  that  the 
papers  had  turned  against  those  organiza¬ 
tions  and  had  organized  a  sort  of  a 
‘racket’  against  them;  that  that  was  the 
secret  of  this  publicity,  that  all  the  press 
associations  were  in  it  alike.  There  was 
no  distinction  between  them,  according  to 
the  information  which  came  to  me.  This 
information  was  entirely  outside  the 
temperance  organizations,  and  none  of 
them  know  aliout  it. 

“I  want  to  say  to  the  press  associa¬ 
tions.  the  representatives  of  some  of 
which  have  spoken  to  me  since  I  received 
this  information,  that  it  is  time  for  them 
to  look  into  the  unreasonable  and  dis¬ 
gusting  publicity  which  has  been  given 
in  these  iiapers,  and  it  is  time  for  them 
to  clear  themselves  of  this  charge.  If 
they  do  not,  it  will  not  take  much  more 
evidence  to  make  it  worth  while  to  have 
an  investigation  of  the  matter  in  a  Con¬ 
gressional  way.” 

Senator  Brookhart  refused  to  elaborate 
on  his  r«*”’:irks  later. 

Taking  cognizance  of  the  Brookhart 
charges.  Senator  Jes.se  H.  Metcalf,  Re¬ 
publican,  Rhode  Island,  chairman  of  the 
subcommittee  holding  the  prohibition 
hearings,  invited  evidence  of  racketeering 
in  news  if  any  could  be  produced.  In  a 
formal  statement  read  to  the  committee 
Senator  Metcalf  said : 

“It  is  the  belief  of  the  chairman  that 
the  press  associations  and  correspondents 
representing  papers  before  this  committee 
have  reported  these  hearings  as  fairly  as 
possible,  but  if  it  is  true  that  there  is 
some  sort  of  news  racketeering  going  on, 
I  want  to  invite  those  organizations  which 
have  such  evidence  to  present  it  to  the 
committee. 

“It  should  be  thoroughly  understood 
by  both  sides  that  the  witnesses  presented 
thus  far  have  been  called  by  proponents 
of  the  bill  and  that  direct  testimony  lias 
naturally  all  been  in  favor  of  it. 

“It  is,  therefore,  obvious  that  press  re¬ 
ports  must  largely  carry  the  side  favor¬ 
ing  the  legalization  of  beer.  .\t  a  later 
date  the  opponents  of  this  bill  will  be 
allotted  time  equal  to  that  given  the 
proponents.” 


'T'  HE  first  appearance  Jan.  10  of  the 
Sunday  edition  of  the  Xete  York 
Mirror  has  caused  considerable  comment, 
because  of  several  innovations  made  by 
the  paper. 

The  color  work  of  the  magazine  sec¬ 
tion  was  the  outstanding  departure  from 
current  Sunday  paper  practices.  Color 
photographs  taken  from  life  were  repro¬ 
duced  in  standard  tabloid  make-up.  pro¬ 
viding  a  striking  effect.  On  the  first 
page  five  photographs  were  presented,  all 
in  four  colors. 

The  magazine  section  comprised  32 
pages,  the  inside  pages  being  mostly 
rotogravure.  Three  full-page  color  ad¬ 
vertisements  were  included.  The  feature 
material  of  the  magazine  included  a  num¬ 
ber  of  “big-name”  articles,  a  number  of 
local  stories  based  on  recent  news  events, 
fashion  and  culinary  articles.  Ray 
Sherwin,  a  staff  artist,  contributed  a 
page  of  caricatures  of  famous  men. 
There  were  seven  pages  of  advertising 
in  the  magazine  section,  three  in  color. 


Plaintiff  Given  New  Trial  in  $100,000 
Suit  for  Libel 

A  decree  of  the  New  York  State  court 
of  appeals  this  week  reversed  judgments 
by  the  supreme  court  and  the  appellate 
division  in  a  suit  for  $1()0.(X)0.  alleging 
libel,  brought  by  Mrs.  Frieda  Schaffram 
against  the  Press  Publishing  Company, 
publishers  of  the  former  Xnv  York 
World. 

The  plaintiff  charged  that  on  May  30, 
1928,  the  World  stated  she  was  named 
the  co-respondent  in  a  divorce  suit 
brought  by  the  Baroness  de  Petschenko 
against  Conrad  I^mprecht.  That  only 
her  cognomen  was  used  in  the  stories 
was  no  bar  to  her  action,  she  pleaded. 

Mrs.  Schaffram  was  granted  a  new 
trial,  with  costs.  The  Baroness  de 
Petschenko  subsequently  brought  suits 
against  several  Manhattan  newspapers 
which  criticized  her  activities  in  connec¬ 
tion  with  charitable  bazaars. 


AGENCY  TAKES  OLD  NAME 

The  Hurja,  Chase  &  Hooker  .Adver¬ 
tising  .Agency  of  Chicago  has  changed 
its  corporate  name  to  Hurja-Johnson- 
Huwen.  Inc.,  the  original  name  under 
which  the  agency  was  founded  more  than 
a  decade  ago.  The  original  founders. 
-A.  O.  Hurja  and  F.  J.  Huwen.  are  its 
active  owners.  F.  J.  Huwen.  vice-presi¬ 
dent.  has  returned  to  the  agency,  after 
an  absence  of  several  years.  The  iier- 
sonnel  of  the  agency  and  its  offices  at 
.nS  East  Washington  street,  Chicago,  re¬ 
main  the  same. 


Comics  were  reproduced  in  an  eight- 
page  section  in  color  gravure. 

The  news  section,  of  60  pa.ges.  fol¬ 
lowed  the  style  of  the  regular  daily 
Mirror,  with  numerous  features  added.  « 

The  Sunday  run  was  more  than  772,000, 
F.ditor  &  PUBLISHER  was  told,  with  less 
than  five  per  cent  returns. 

The  total  advertising  for  the  issue  was 
48,319  lines,  according  to  the  Mirror’s 
figures. 

For  many  months  the  Mirror  has  been 
working  on  the  Sunday  edition,  which 
was  originally  scheduled  to  start  last  Sep¬ 
tember.  Many  new  dealers  have  been 
named,  and  the  promotion  department 
was  active  in  their  behalf. 

■A.  J.  Kobler,  publisher,  and  Emile 
Gauvreau,  editor,  have  been  taking  the 
leading  part  in  organizing  the  Sunday 
edition.  Many  departments  have  been 
augmented  both  in  facilities  and  per¬ 
sonnel.  and  the  magazine  department  has 
been  instituted.  Joseph  Applegate  is 
Sunday  editor. 


Boy  Dies  Although  Girl  Relinquishes 
Oxygen  Chamber 

The  heroic  action  of  the  step-daughter 
of  Robert  W.  Bingham,  publisher  of  the 
Louisi'iUe  (Ky.)  Courier-Journal,  in  re¬ 
linquishing  the  use  of  the  only  oxygen 
administering  device  in  Tucson,  Ariz., 
failed  this  week  to  save  the  life  of  Pat¬ 
ten  Levings,  12-year-old  son  of  \\’.  H. 
Levings,  city  editor  of  the  Los  Angeles 
Herald  and  Express. 

Miss  Alice  Hilliard,  ill  with  pneumonia 
in  a  sanatorium  near  Tucson  was  obtain¬ 
ing  relief  from  the  oxygen  device,  when 
young  Levings,  in  St.  Mary’s  Hospital 
at  Tucson,  suffered  a  relapse  after  an 
operation  for  mastoid. 

When  it  was  learned  that  Levings 
would  need  the  oxygen  machine.  Miss 
Hilliard  decided  to  battle  against  pneu¬ 
monia  without  it.  The  boy  fail^  to 
react  to  the  treatment.  Meanwhile  an¬ 
other  oxygen  device  was  being  ru.shed 
by  plane  through  rough  weather  from 
New  York.  Miss  Hilliard  was  said  by 
Mr.  Bingham  to  have  rallied  sufficiently 
to  recover  probably  without  the  aid  of 
either  machine. 


GILBERT  HODGES  TO  SPEAK 

Gilbert  T.  Hodges,  president  of  .Adver¬ 
tising  Federation  of  America  and  member 
of  the  executive  committee,  A’ctc  York 
will  be  principal  speaker  at  the 
(ipening  luncheon.  Jan.  20,  of  a  three-day 
conference  on  advertising  and  sales,  spon¬ 
sored  by  the  Chicago  Advertising  Council 
at  the  Hotel  La  Salle. 


Editor-Manager  of  Grand  Rapid* 
Press  Succeeds  Late  Ralph 
Booth — G.  G>  Booth  Is 
Chairman  of  Board 

(.By  telegraph  to  Editor  &  Publisher) 

Grand  Rapids,  Jan.  13. — Charles  M. 
Greenway,  for  the  past  five  years  editor 
and  manager  of  the  Grand  Rapids  Press. 
was  elected  president  of  Booth  News¬ 
papers,  Inc.,  a  gremp  of  nine  Michigan 
dailies,  at  a  meeting  of  directors  and 
stockholders  in  Detroit  Monday. 

Mr.  Greenway’s  elevation  to  the  presi¬ 
dency  climaxes  a  newspaper  career  which 
began  when  he  entered  the  employ  of  the 
Grand  Rapids  Press  39  years  ago.  In 
1910  he  was  apjMiinted  general  manager 
of  the  Saginazi'  Daily  Xeivs.  I^ter  he 
became  editor  and  manager  of  the  Flint 
Daily  Journal  and  upon  the  organization 
of  Booth  Newspapers,  Inc.,  was  elected 
vice-president,  and  remained  in  that 
capacity  when  he  returned  to  this  city 
in  1927  to  assume  the  editorship  of  the 
Press. 

Mr.  Green  way,  who  succeeds  Ralph  G. 
Booth,  who  died  in  Austria,  June  20, 
while  serving  as  United  States  Minister 
to  Denmark  will  continue  to  make  his 
home  in  Grand  Rapids. 

George  G.  Booth,  of  Detroit,  who  with 
Ralph  Booth,  organized  Booth  Xews- 
paiiers,  Inc.,  was  elected  chairman  of  the 
board  of  directors  and  lialph  H.  Bastien, 
of  Detroit,  was  elected  secretary  and 
treasurer.  All  of  the  newspapers  with 
which  Mr.  Greenway  has  been  identified 
are  now  members  of  the  Booth  group. 


VETERANS  ATTEND  DINNER 


Rogers  Elected  President  of  Cleve¬ 
land  Plain  Dealer  20-Year  Group 

Six  new  members  of  the  Clreeland 
Plain  Dealer’s  “Old  Timers’  Club”  be¬ 
came  eligible  at  the  eighth  annual  meet¬ 
ing  and  dinner  at  the  Hollenden  Hotel, 
Jan.  6. 

George  M.  Rogers,  vice-president  and 
general  manager,  was  elected  president. 
Mr.  Rogers  has  served  the  paper  33 
years. 

The  new  members  who  qualifid 
through  20  years’  of  service  were :  \\  il- 
liam  G.  Vetterling,  printer;  Miss  Belle 
Beavis,  secretary ;  John  F.  Kellar,  Jr., 
printer;  Louis  Bans,  staff  photographer; 
Charles  A.  Lahm,  display  advertising: 
and  James  Llewellyn,  now  on  sick  leave 
in  Arizona. 

Among  the  guests  at  the  speakers' 
table  were:  Elbert  H.  Baker,  chairman 
of  the  board ;  Ben  F.  Bole,  president. 
Guerdon  S.  Holden,  a  director;  John  S. 
McCarrens,  business  manager;  George 
M.  Rogers;  Paul  Bellamy,  managing 
editor;  VV.  G.  V’orpe;  F.  Freiberger, 
a  director ;  and  Arthur  S.  Shaw,  editorial 
writer. 


RAY  SPRIGLE  RESIGNS 


Pittsburgh  Post  Gazette  City  Editor 
Succeeded  by  Joseph  Shuman 

Ray  Sprigle,  city  editor,  Pittsburgh 
Post-Gazette,  has  resigned  to  take  the 
post  of  director  of  the  Department  of 
Property  and  Supplies  of  Allegheny 
County.  The  salary  is  $8,000  a  year. 
Mr.  Sprigle  has  been  with  Pittsburgh 
newspapers  for  more  than  20  years. 

Joseph  Shuman  succeeds  him  as  city 
editor.  He  has  been  with  the  Po^'  | 
Gazette  for  two  years.  Previously  he 
was  Sunday  editor  of  the  Cbarleslou 
(VV.A'a.)  Gazette. 


GANNETT  IN  ACCIDENT 

Frank  E.  Gannett,  president  of  the 
Gannett  Newspapers,  is  recovering  at 
his  home  in  Miami  Beach,  Fla.,  from 
rib  fractures  received  when  his  auto¬ 
mobile  skidded  on  a  wet  road  near  Cam¬ 
den.  S.C.,  last  week.  Mrs.  Gannett,  who 
suffered  a  fracture  of  the  right  collar¬ 
bone.  is  in  a  hospital  at  Camden  am 
is  reported  improving.  She  is  expected 
to  be  transferred  to  Miami  Beach  m  a 
week  or  10  days. 


DECISION  REVERSED 


HEROIC  ACTION  FUTILE 
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SEES  BIG  HELD  FOR  NEW  LOCAL  ACCOUNTS 

Agency  Vice-President  Discusses  Undeveloped  Possibilities — Says  Any  Paper,  Intelligently  Used,  Will 
Show  Profit  for  Advertiser — Salesmen  Must  Present  Concrete  Ideas 


H 


IDDEX  away  in  office  buildings  and  By  GEORGE  A.  BRANDENBURG 

on  was  easy  to  ascertain  that  if  a  20,000  line  longer  productive.  The  average  expend- 

numbers  ot  fnr  campaign  could  produce  400  new  regular  iture  per  hotel  in  this  group  for  such 

Ihe  newpe^  adverfisU  the  effort  would  show  a  work  was  $3,000  a  year.  A  campaign  of 

solicitor  to  call  and  "prospect”  for  this  ‘Let’s  assume  that  of  the 

80-odd  thousand  certified  circulation  40,- 


business,  says  James  \V.  Egan,  former 
vice-president  of  the  Mcjunkin  Advertis¬ 
ing  Company,  Chicago,  who  last  week, 
with  his  two  sons  James,  Jr.  and  Joseph 
F.,  established  his  own  agency,  James 
W.  Egan  &  Co. 

It  is  Mr.  Egan’s  firm  belief  that  any 
publisher  of  a  routable  newspaper,  no 
matter  whether  it  is  first  or  fifth  in 
sUnding,  can  develop  many  profitable 
local  advertising  accounts  in  addition  to 
the  routine  coverage  of  regular  custom¬ 
ers.  Such  accounts  can  be  cultivated  into 
permanent  assets  to  the  paper,  he  said,  in 
discussing  the  subject  of  undeveloped 
local  advertising  possibilities. 

"Most  newspapers  are  not  doing  an 
adequate  job  in  aiding  their  solicitors  in 
developing  the  latent  possibilities  of  such 
advertising,”  Mr.  Egan  said  in  an  inter¬ 
view  with  Editor  &  Publisher.  Mr. 
Egan  has  been  in  the  advertising  business 
for  the  past  27  years  and  although  his 
daily  business  contacts  are  in  the  agency 
field,  his  hobby  is  local  advertising.  He 
has  been  a  pioneer  in  this  line  and  has 
never  been  content  to  follow  prosaic 
forms  of  advertising  when  new  and  more 
effective  styles  could  be  created. 


James  "W.  Egan 


advertising  was  requested  for  each  of  the 
properties  individually. 

"Instead  of  running  separate  cam¬ 
paigns,  1  lumped  the  available  funds, 
$33,000,  and  grouped  the  properties  in 
one  campaign,  with  a  special  service  to 
be  maintained  in  the  central  office  of  the 
owners  where  prospective  tenants  could 
get  all  desired  information  and  interior 
photographs,  floor  plans,  etc. 

“The  advertising  was  started  with  a 
page,  having  an  illustration  and  descrip¬ 
tion  of  each  property  and  an  explana¬ 
tion  of  the  service  with  an  offer  to  take 
inquirers  in  a  company  automobile  to  the 
property.  The  manager  of  each  hotel  re¬ 
ported  the  names,  addresses  and  telephone 
numbers  of  all  inquirers  who  went  direct 
to  the  properties.  These  names  were 
followed  up  by  the  central  office.  Every 
iiHiuirer  was  given  a  folder  illustrating 
and  describing  every  property  in  the 
group.  Within  18  months,  in  a  continu¬ 
ally  declining  market,  these  properties 
were  filled  with  tenants.  The  actual 
average  of  occupancy  was  more  than  99 
Iier  cent  and  a  long  waiting  list  was 
accumulated. 

“One  of  the  effects  of  this  campaign 
was  reduction  of  turn-overs  in  tenancy, 
decrease  of  unreasonable  demands  for 


There  is  nothing  he  likes  better  than  (KX)  will  never  see  vour  advertising  and  .  t  *  _ _ _  .  ■  .  c 

to  challenge  a  complacent  publisher  who  that  20,(X)0  will  deliberatelv  pass  it  up,  by  tenants  and  an  evening  up  of 

n  LJc!  _ I  in  Ann  i  _ i  the  owrating  expenses  of  the  properties. 


proudly  makes  the  statement  that  his  and  lO.CXX)  will  not  be  interested  and  that 


newspaper  is  obtaining  business  from 
every  possible  local  advertiser  in  town. 
It  is  then  that  this  agency  executive,  who 
usually  thinks  in  terms  of  national  cam¬ 
paigns,  lets  his  hobby  come  to  the  fore. 

It  is  my  firm  conviction,”  • 


"Many  other  hotel  groups  in  Chicago 
have  since  that  time  carried  out  success¬ 
ful  newspaper  campaigns  along  the  same 
line  under  guidance  of  other  advertising 
agencies.  When,  in  the  forepart  of  this 
current  year,  the  Straus  National  Bank 
of  Chicago  consulted  with  us  relative  to 


5,0(X)  will  fori^et  your  advertising  as  soon 
as  they  read  it  and  that  2,500,  for  various 
reasons,  couldn't  respond  if  they  wanted 
to.’  And  so  on  until,  by  reduction  to  the 
point  of  absurditv  we  had  come  down  to  a 
he  said  in  circulation  of  400  responsive  individuals. 

speaking  of  the  pulling  power  of  news-  I  then  said,  ‘What's  the  matter  with  your  ,  ^  •  r  r 

paper  advertising,  “as  the  result  of  long  store  and  your  advertising  department  increase  of  occupancy  of  50 

and  intimate  contact  with  and  study  of  that  you  doubt  your  ability  to  sell  these  ^"nicago  hotel  properties  in  its  receiver- 
local  advertising  problems,  that  the  back-  4(X)  customers  as  the  result  of  ^  year’s  ^”'l’  departnient,  I  recommended  the  same 
bone  of  every  successful  long  continued  effort  to  sell  80,000  persons?’  procedure.  The  advertising  was  run  over 

effort  at  local  advertising  in  a  large  way  “He  saw  the  point,”  continued  Mr.  s^nature.  Apartment  Selection  Serv- 
must  be  the  newspaper.”  Egan,  “and  signified  willingness  to  sign  Operated  by  Straus  National  Bank. 

Casual  calling  on  prospective  advertis-  the  contract,  but  I  .said  ‘The  only  basis  / adv^tisement  brought  gratify- 
ers  is  dangerous  practice,  he  contends,  upon  which  the  paper  will  take  this  ac-  results  which  continued  in  connec- 

and  may  result  in  the  depreciation  of  count  is  upon  your  agreement  not  to  ad-  with  subsequent  msertions.  Within 

the  paper’s  standing  in  the  eyes  of  the  \ertise  this  department  elsewhere  until  ^  week  of  the  first  insertion  so  many 

the  year’s  campaign  is  completed,  unless  been  obtained  that  the 

in  the  meantime,  you  send  to  the  Enquirer  with  relation  to  the 

a  bona  fide  communication  to  the  effect 
that  it  has  made  good  the  assurances  I 
have  made  to  you  today.’ 

“After  further  resistance  the  contract 
was  obtained  UDon  that  basis  and  within 
a  three-month  period  such  a  communica¬ 
tion  was  in  the  office  of  the  Enquirer  and 

—  -  - -  _o— .  a  thoroughly  friendly  relationship  had  -  i  i  .. 

expressed  the  opinion  that  if  the  news-  been  established  between  the  paper  and  tions  call  for  new’  methcKls. 
paper’s  advertising  rate  is  in  proportion  the  advertiser.”  “Tim”  Egan’s  entrance  into  the  adver- 

to  its^ circulation  it  has  something  of  value  At  this  point  Mr.  Egan  answered  the  tising  field  dates  back  to  the  early  years 

charge  of  “waste  circulation”  often  made  of  the  profession  when  William  (“Dad”) 
by  advertisers.  He  said:  Kentnor,  dean  of  newspaper  representa- 

“The  moral  to  the  local  advertiser  is —  tives.  claimed  to  know  every  advertising 
forget  ‘waste’  in  circulation  when  there  a^’cnt  in  the  country.  It  was  in  1904  that 
is  sufficient  responsive  circulation  to  yield  Mr.  Egan  opened  a  modest  office  in  Chi- 
a  gratifying  harvest  at  the  paper’s  rate.”  cago  and  put  the  words  “Advertising 
Another  example  of  how  Mr.  Egan 


advertiser. 

“No  local  solicitor  should  ever  call  upon 
a  prospect  without  a  definite  reason  why 
that  particular  individual  should  adver¬ 
tise  in  that  particular  paper — there  is 
always  such  a  reason  and  it  is  up  to  the 
solicitor  and  his  manager  to  develop  it,” 
Mr.  Egan  declared. 

Referring  to  the  comparative  worth  of 
large  and  small  circulation,  Mr.  Egan 


total  value  of  new  occupancy  signed  was 
about  Ayi  per  cent.” 

Commenting  upon  the  worth  of  news¬ 
paper  advertising  in  periotls  of  depres¬ 
sion  as  well  as  prosperity,  Mr.  Egan 
said : 

“Yes,  newspaper  advertising  pays  in 
bad  times  or  good,  but  changed  condi- 


to  offer  every  local  advertiser.  This  rate 
must  be  based  on  the  possible  returns 
that  the  average  advertiser  can  expect 
from  his  advertising,  he  pointed  out. 

Mr.  ^an  recalls  the  time  when  he 
aided  his  friend  Ed  Flicker,  then  pub¬ 
lisher  of  the  Cincinnati  Enquirer,  land  an 


exclusive  account  from  one  of  the  leading  intnnluced  and  developed  “new  business” 


departnient  stores  that  had  not  been  ad- 
vertisi^. 

‘This  store  had  not  used  space  in  the 
Enquirer  for  several  years.”  Mr.  Egan 
said  in  telling  of  the  incident.  “There 
Was  one  department  which  had  not  been 
leatured  in  any  of  the  store’s  advertis- 


Agent”  on  the  door. 

Prior  to  this  venture,  Mr.  Egan  had 
received  his  lilieral  arts  education  at 
Notre  Dame  University  and  later  at 
Northwestern  University  he  had  obtained 
his  degree  in  law.  It  was  after  several 
years  of  hard  struggle  in  the  legal  pro¬ 
fession  that  he  decided  to  change  the 


in  the  local  advertising  field  was  told,  a 
plan  that  gave  a  group  of  apartment 
hotels  in  Chicago  a  constructive  institu¬ 
tional  advertising  campaign,  based  on  a 
co-operative  program,  that  filled  the 
buildings  with  tenants. 

--  -  — . .  So  successful  was  this  campaign,  using  “attorney  at  law”  to  “advertising  agent” 

manager  felt  such  effort  the  same  amount  of  monev  that  the  hotels  on  his  office  door. 

W’ould  be  a  dead  loss.  I  was  handling  usually  spent  individually  in  non-pro-  Mr.  Egan  has  always  possessed  the 

job  for  the  paper  and  ductive  advertising,  that  other  residen-  desire  and  ability  to  write.  While  at 

picked  upon  that  department  to  demon-  tial  hotels  in  Chicago  sought  similar  in-  Notre  Dame  he  would  secretly  write 

strate  to  the  advertiser  that  the  publisher  stitutional  display  ccqiy  lo  ne  placed  in  “verse.”  as  he  now  calls  it.  and  send  his 
sell.  the  newspapers  in  addition  to  their  cus-  contributions  to  various  magazines.  Dur- 


The  general  manager  of  the  store  was  tomary  promotional  methtxls.  ing  his  undergraduate  days.  Dr.  Maurice 

o^ssed  by  the  idea  that  the  Enquirer  “In  1927  there  were  11 


I  regulai 


Enquirer  “In  1927  there  were  11  residential  Francis  Egan,  professor  of  English  and 
wh  t  Pi’oduce  for  him.  I  asked  him  hotel  properties  under  one  general  con-  noted  authority  on  sonnets,  was  his  in- 
amoi  sale  per  person  trol  in  Chicago,”  explained  Mr.  Egan,  striictor  in  composition, 

low^  ■  b”  department  and  fol-  “which  had  begun  to  feel  the  ill  effects  When  Mr.  Egan  opened  his  advertising 

Per  s  r'^^Tb  The  net  profit  of  over-building  in  that  class  of  property,  agenev  in  1904,  one  of  his  first  callers 

*b^  f  obtained  an  estimate  Their  average  of  occupancy  was  about  was  “Dad”  Kentnor. 

feinila  expenditure  per  year  of  70  per  cent.  Methods  of  promotion  “I  don’t  believe  I  know  you.”  said  Mr. 

c  patrons.  With  these  figures  it  which  had  served  in  the  past  were  no  Kentnor  in  introducing  himself. 


“That’s  easy  to  explain,”  replied  Egan, 
“1  have  only  been  in  business  for  three 
days.” 

“What  recognition  have  you?”  asked 
Mr.  Kentnor. 

“I  don’t  know  what  that  means,”  an¬ 
swered  the  frank  young  Irishman. 

“How  many  accounts  have  you?"  was 
the  next  query. 

“None,”  was  the  reply. 

“What !”  exclaimed  Kentnor,  “You 
haven’t  any  accounts  and  are  willing  to 
admit  it?  Well,  you  are  the  first  agency 
man  1  have  ever  met  who  didn’t  add  on 
a  few  accounts  for  extra  measure  when 
talking  with  newspaper  representatives.” 

Young  Egan  soon  landed  some 

accounts,  hovvever,  and  began  his  climb 
upward  in  his  newly-chosen  profession. 
I^ter  he  joined  the  Chicago  office  of  the 
Federal  Advertising  .\gency.  For  two 
years  he  worked  for  the  National  Street 

Railways  Advertising  Company,  now 

Barron  G.  Collier,  Inc.  For  the  past 
14  years  until  his  recent  resignation, 
he  has  been  vice-president  of  the  Mc¬ 
junkin  agency.  At  one  time  he  was 
editor  and  business  manager  of  the 
old  advertising  magazine,  Ad-Sensc.  He 
js  the  author  of  two  books  on  advertis¬ 
ing.  One  was  published  in  1908,  entitled: 
“Five  Practical  Chapters  of  Retail  Ad¬ 
vertising.”  The  other.  “Inviting  New 

Business,”  appeared  recently. 


CELEBRATE  25TH  ANNIVERSARY 


Thomson  and  Ballard  Partners  in  New 

Orleans  Item  for  Quarter  Century 

James  Mcllhaney  Thomson  and  Mar¬ 
shall  Ballard  celebrated  their  25th  an¬ 
niversary  as  publishers  of  the  .Vrtc'  Or¬ 
leans  Item,  Jan.  9.  They  purchased  the 
Item  in  1907  when  it  was  29  years  old, 
and  have  guided  it  since  in  many  pub¬ 
lic  improvement  campaigns  with  Mr. 
Thomson  as  publisher  and  Mr.  Ballard 
as  editor. 

Mr.  Thomson  and  Mr.  Ballard  be¬ 
came  friends  while  they  were  studying 
in  Johns  Hopkins  University  from  which 
they  were  graduated  in  1897  and  1898, 
respectively.  In  1900  Mr.  Thomson  pur¬ 
chaser!  the  Norfolk  (Va.)  Dispatch  and 
Mr.  Ballard  became  its  editor.  They  de¬ 
veloped  the  Dispatch  into  a  successful 
newspaper  and,  in  1906,  Mr.  Thomson 
sold  it  to  purchase  the  Netv  Orleans 
Item  with  Mr.  Ballard. 

Among  the  many  civic  betterment 
campaigns  successfully  conducted  by  the 
Item  under  the  direction  of  its  present 
owners  were  those  for  flood  control,  a 
separate  juvenile  court,  equipment  of 
street  cars  throughout  the  state  with 
fenders,  tax  reform,  removal  of  railroad 
tracks  from  the  business  district  of  New 
Orleans,  and  abolition  of  many  abuses 
by  the  American  Sugar  Refining  Com¬ 
pany. 


OVERSEAS  WRITERS  ELECT 

Lowell  Mellett,  editor,  Washington 
(I).C.)  Daily  News,  has  been  elected 
chairman  of  the  Overseas  Writers.  C.  P. 
William.son,  Associated  Press,  was 
elected  secretary  and  Arthur  Hachten, 
Universal  Service,  treasurer.  Those  on 
the  executive  committee  are :  Paul  Woo- 
ton,  Nezv  Orleans  Times-lHcayune ;  Clin¬ 
ton  Gilbert,  Philadelphia  Public  Lcd(/er; 
and  Herbert  Corey,  .Associated  News¬ 
papers.  On  Jan.  8  the  organization  was 
host  at  luncheon  to  Count  .Aisuke  Kaba- 
yama  and  Takashi  Komatsu,  representa¬ 
tives  of  the  American- Japan  Sixriety. 


NEW  POST  FOR  RICHARDSON 

Friend  W.  Richardson,  former  gov¬ 
ernor  of  California  and  president  of  the 
California  Press  Association  for  25 
years,  assumed  the  office  of  California 
state  building  and  loan  commissioner 
Jan.  1,  following  his  appointment  by 
Governor  James  Rolph,  Jr.  Mr.  Rich¬ 
ardson  is  publisher  of  the  Alameda 
(Cal.)  Times-Star. 


u 
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GOVERNMENT  PUFFERY 
EXPOSURE  DEMANDED 


CULBERTSON  ENTERTAINS  NEWSPAPERMEN 


H.  S.  MOUNT  IS  SHIFTED 
TO  N.  Y.  BY  GOSS 


Newspapermen  who  covered  the  Culbertson-Lenz  bridge  battle  were  enter¬ 
tained  by  Ely  Cull>ertson  at  the  close  of  the  contest,  Jan.  9.  Photo  shows 
Mr.  Culbertson  and  his  guests.  Left  to  right,  front  row:  S.  E.  Stanton  and 
(Charles  Martel,  A’eic  York  American;  Mr.  Culbertson;  Thonias  O’Neill  and 
C.  E.  Honce.  Associated  Press.  Rear  row:  Walter  Lister,  JKeiv  York  Evening 
Post;  Robert  Neville,  ISetc  York  Herttld  Tribune;  Lieutenant  Gruenther, 
referee;  William  Huske.  Heywood  Broun,  Oswald  Jacoby,  (unidentified), 
and  Will  Weiig,  ISew  York  Times. 


Senator  King  of  Utah  Files  Resolution 
Calling  for  Data  on  Publicity 
Bureau  Operations  in  Federal 
Departments 


By  GEX>Rr.F.  H.  Manxi.ng 

li'asliiHgtoH  Correspondent,  Editor  &  Publisher 

Washington,  Jan.  14.— A  drive 
against  governmental  publicity  agents 
and  “propagandizing”  of  government 
bureaus  by  officials  of  those  bureaus  at 
public  expense  has  been  started  by  Sena¬ 
tor  William  H.  King,  Democrat,  Utah. 

A  resolution  calling  on  heads  of  the 
various  departments  to  gi\e  the  Senate 
information  on  the  cost  of  oiierating  their 
publicity  bureaus  has  l>een  submitted 
by  the  Utah  Senator. 

“This  propagandizing  by  government 
officials  is  a  menace  to  free  government," 
Senator  King  said.  “It  is  not  the  func¬ 
tion  of  the  executive  branch  of  the  gov¬ 
ernment  to  spread  propaganda  favor¬ 
able  to  itself  or  to  formulate  public  opin¬ 
ion.  The  federal  departments  are  sup¬ 
posed  to  carry  out  the  mandates  of  Con¬ 
gress.” 

Senator  King  said  his  efforts  were 
being  directed  not  only  against  the  enor¬ 
mous  amount  of  mimeographed  and 
printed  matter  issued  by  the  government 
departments  for  newspajicrs  and  maga¬ 
zines,  but  to  propagandizing  by  depart¬ 
mental  officials  who  apjiear  at  meetings 
and  conventions  of  all  sorts  throughout 
the  country. 

Senator  King's  resolution  asks  the 
heads  of  the  executive  departments  and 
the  independent  establishments  to  fur¬ 
nish  information  with  respect  to: 

The  employment  by  them  of  publicity 
agents,  the  duties  of  such  agents,  the 
salaries  paid  them,  and  the  amount  of 
any  incidental  expenditures  made  in  con¬ 
nection  with  their  work. 

The  maintenance  by  them  of  bureaus 
of  information  and  the  total  cost  thereof, 
the  number  and  kinds  of  publications 
emanating  from  such  bureaus,  and  the 
annual  cost  of  such  publications. 

The  annual  cost  to  them  of  sending 
representatives  .of  such  publicity  agen¬ 
cies  or  bureaus  of  information  to  confer¬ 
ences  and  meetings  throughout  the 
United  States  and  foreign  countries. 


ADVERTISING  M.D’s  EXPELLED 


Chicago  Medical  Society  Ousts  Six  of 
Its  Members 

Six  members  of  the  Chicago  Mc“dical 
Society  were  exiielled  Jan.  12  by  a  50 
to  3  vote  of  the  executive  council  of  the 
society.  They  were  accused  of  unethical 
conduct  in  that  they  used  advertising 
columns  of  neighlxirhocKl  newspaiK-rs  to 
announce  low  rates  of  the  Wicker  Park 
Health  Center. 

“We  must  throw  these  men  out,”  .said 
Dr.  Edward  H.  Ochsner,  “or  resign 
from  the  state  medical  as.sociation  and 
the  American  Medical  Association.  If 
we  countenance  advertising  we  are  all 
done  for  and  membership  in  the  society 
means  nothing.” 

The  six  physicians  expelled  attempted 
to  bring  charges  against  25  other  mem¬ 
bers,  alleging  the  latter  had  lent  their 
names  to  advertising  circulars.  They 
were  not  permitted  to  press  the  accu¬ 
sations,  having  ceased  to  be  members. 


DE  VALERA  PAPER  CITED 

Both  Editor  and  Publication  Called  to 
Answer  Sedition  Charge 

Frank  Gallagher,  editor  of  the  Irish 
Press,  newspaper  of  which  Eamon  de 
Valera  is  controlling  director,  was  sum¬ 
moned  Jan.  12  to  appear  before  a  mili¬ 
tary  tribunal  to  answer  a  charge  of 
seditious  libel  aeainst  the  government  of 
the  Irish  Free  State,  an  Associated  Press 
dispatch  from  Dublin  said. 

The  newspaper  itself  w'as  also  given 
a  summons  and  this  was  taken  to  mean 
that  De  Valera  himself  might  be  called. 
The  alle|^  libel  consists  in  quoting  and 
LGi'omeiitmg  on  signed  statements  by.  and 
interviews  with,  released  prisoners,  with 
remarks  on  reports  of  prison  conditions. 


FARRELL  STATEMENT  DRAMATIC 

Summoned  Reporters  to  Hit  Apart¬ 
ment  Late  in  the  Evening 

The  resignation  of  James  A.  Farrell 
as  president  of  the  L’nited  States  Steel 
CoriKiration  was  given  to  newspaper¬ 
men  Jan.  13  under  dramatic  circum¬ 
stances. 

Mr.  Farrell  summoned  the  reiwrters 
by  telcphtine  to  his  apartment  on  Fifth 
.Avenue,  New  York,  overlooking  Cen¬ 
tral  Park,  at  eleven  o’clock  in  the  even¬ 
ing.  When  they  were  all  assembled  he 
read  his  statement  of  resignation  which 
he  had  just  written  himself  in  long- 
hand.  His  son,  James  A.  Farrell,  Jr., 
made  copies  of  the  statement  as  the  69- 
year-old  industrialist  read. 

Most  of  the  rejKirters  did  not  know 
why  they  were  summoned.  When  the 
full  imiKirt  of  the  announcement  became 
known;  several  squirmed  in  their  seats 
and  liKiked  anxiously  about  for  tele- 
pbones. 

“Here,  you  sit  still !”  Mr.  Farrell 
commanded.  They  sat  still.  There  was 
a  scramble  for  telephones  and  for  sub¬ 
ways  when  they  were  dismissed. 

Mr.  L'acrell  made  his  announcement 
without  warning  because  he  was  afraid 
tlie  news  would  leak  out  of  Pittsburgh. 


COMPANY  NAME  CHANGED 

.Articles  of  incoriKiration  have  been 
filed  in  Rhode  Island  by  the  News- 
Tribune  Company,  publishers  of  Proxn- 
dcncc  A'ezcs-7  ribunc  which  is  principally 
owned  by  former  I’nited  States  Senator 
Peter  G.  Cierry.  The  filing  of  the  arti¬ 
cles  merely  changes  the  name  of  the  pub¬ 
lication  company  from  the  Hope  Publish¬ 
ing  Company.  The  pajiers  were  filed  by 
Col.  Harvey  A.  Raker.  General  counsel; 
Roy  Wakeman,  business  manager  and 
James  Brj'ne,  secretary. 


CONTINUES  NEWSPAPER  COPY 

Omtinental-Illinois  Bank  and  Trust 
t'oinpany  will  continue  its  policy  of  using 
newspapers  as  its  primary  advertising 
medium  during  1932,  it  was  ann'^'meed 
this  week.  The  bank's  appropriation  for 
advertising  has  not  been  reduced  and  will 
lie  the  same  as  it  has  been  for  the  past 
four  years.  Xewspajiers  both  in  and  out 
of  Chicago  are  included  on  the  1932 
schedules. 

McMORRIS  IN  KANSAS  CITY 

LeRoy  McMorri.s,  formerly  of  the  art 
department  of  the  Kansas  City  Star,  now 
is  in  Kansas  City  arranging  for  the  hang¬ 
ing  of  his  murals  on  the  walls  of  the 
William  'Rockhill  Nelson  Museum  of 
Art.  which  is  being  completed. 


CAMPAIGN  AGAINST  GOSSIPS 


Dayton,  Ohio,  Newspapers  Seek  to 

Dispel  Talk  of  Business  Failures 

Full  page  advertisments  and  first  page 
IHiblicity  were  used  in  Dayton,  f)hio, 
recently  to  halt  the  spread  of  rumors 
concerning  the  city's  business  and  linan- 
cial  institutions. 

On  Jan.  (>  both  afternoon  papers,  the 
/>ai7y  .Vt'zcs  and  the  Herald  carried  ban¬ 
ner  .stories  announcing  the  start  of  a 
campaign  against  rumor  spreading,  the 
posting  of  a  reward  of  Sl.lMH)  for  informa¬ 
tion  leading  to  the  arrest  and  conviction 
of  persons  spreading  the  false  reports 
and  a  grand  jury  investigation  into 
sources  of  the  report. 

The  same  day  the  paiiers  carried  full- 
page  adverti.sements  of  the  Dayton  Gear¬ 
ing  House  association,  their  attorneys  and 
the  group  of  retail  merchants  who  posted 
the  reward. 

Similar  publicity  with  the  same  adver¬ 
tisement  apiieared  in  the  Journal  of  the 
next  morning. 


MISSOURI  GROUP  ELECTS 

Jack  Stapleton  of  the  Stanherry  (Mo.) 
Ifeadliplit  was  elected  president  of  the 
Northwe.st  Missouri  Press  .AssiKiation  at 
St.  Joseph  Jan.  9.  Other  officers  elected 
are:  Jack  Roark.  Kichmond  Missourian, 
first  vice-president;  James  M.  Curry, 
Oref/on  I^entinel,  second  vice-president ; 
Mrs.  M.  E.  Ford.  Maryville,  secretary 
and  B.  J.  Bless,  Jr.,  li'csion  Chronicle, 
treasurer. 


BOLIVIA  TO  SUE  DAILY 

Suit  has  been  ordered  filed  against 
La  Rcpublica  of  La  Paz  by  the  Bolivian 
Ministry  of  the  Treasury.  The  news¬ 
paper.  the  leading  opposition  organ, 
recently  accused  the  government  of  the 
illegal  expenditure  of  50.000  bolivianos 
(about  $20,000  at  par)  in  the  last  munici¬ 
pal  elections. 


OPEN  DETROIT  OFFICE  FEB.  1 

Beginning  Feb.  1,  Bryant-Griffith  & 
Brunson.  Inc.,  newspaiier  representatives 
of  9  East  41st  Street.  New  York  City, 
will  open  a  Detroit  office  in  the  (jeneral 
Motors  building.  It  will  be  under  the 
management  of  E.  Clark  Huggins,  who 
has  been  in  the  Chicago  office. 


ANDERSON  DAILIES  APPOINT 

Effective  immediately,  the  Anderson 
(S.  C.)  Independent  Tribune  and  Daily 
Mail  have  appointed  Bryant-Griffith  & 
Brunson,  Inc.,  as  their  national  news¬ 
paper  representatives. 


Vice-President  and  Sales  Manager 
Will  Supervise  All  Sales  Work 
in  Atlantic  Coast 
Territory 

Harry  S.  Mount,  vice-president  and 
sales  manager  of  the  Goss  Printing  Press 
C'ompany,  took  charge  of  the  company’s 
N'ew  A’ork  office 
at  220  West  42d 
.street  this  week. 

He  will  supervise 
all  sales  work  in 
Atlantic  Coast 
territory,  and 
will  be  assisted 
by  E.  M.  Arnold, 

.sales  representa¬ 
tive  in  New  York 
for  the  last  ten 
years.  The  Chi¬ 
cago  sales  office 
will  be  directed 
b  y  Robert  C. 

Corlett  who  is 
the  company's  assistant  sales  manager. 

Mr.  Mount  has  been  with  the  Goss 
company  in  Chicago  for  ten  years,  and 
has  been  in  printing  press  work  for  40 
years.  He  was  elected  vice-president  and 
sales  manager  two  years  ago.  In  his 
new  position,  as  in  the  past,  he  expects 
to  spend  much  of  his  time  traveling.  He 
has  a  wide  acquaintance  among  news¬ 
paper  publishers,  and  is  a  familiar  figure 
at  A.N.P..A.  conventions. 

His  transfer  to  New  A'ork  came  as  a 
result  of  a  decision  by  the  Goss  board 
of  directors  that  the  importance  of  the 
-Atlantic  territory  should  be  recognized 
by  the  jjermanent  presence  of  an  officer 
of  the  company.  The  New  York  office 
W'as  formerly  in  charge  of  Fred  L. 
Goss  as  vice-president  and  sales  manager 
until  his  death  some  time  ago. 

In  moving  to  New  York  Mr.  Mount 
is  returning  to  his  early  home.  He  was 
reared  and  educated  in  New  York, 
and  got  into  printing  work  immediately 
after  being  graduated  from  the  College 
of  the  City  of  New  A’ork.  He  soon 
joined  R.  Hoe  &  Co.,  and  after  ten  years 
was  sent  to  Chicago  as  midw'est  sales 
representative.  He  has  made  the  latter 
city  his  headquarters  since. 

Before  leaving  Chicago,  he  was  the 
guest  of  honor  at  a  testimonial  dinner 
given  by  the  Goss  organization  at  the 
Medinali  Athletic  Club.  .A  silver- 
headed  cane  was  presented  to  him. 

The  chief  tendency  he  secs  in  the  pres¬ 
ent  development  of  newspaper  presses  is 
toward  continually  greater  speeds.  P()s- 
sibilitics  in  daily  color  printing,  he  said, 
are  being  watched  carefully,  but  with  a 
rather  general  attitude  of  waiting  to  see 
what  advertisers  demand  and  will  use 
in  color. 


$2,000,000  RANGE  PROMOTION 


Newspapers  Will  Gel  $500,000  for 
Electric  Cooking  Copy 

(By  telegraph  to  Editor  &  Publisher) 

Chicago.  Jan.  14. — .An  advertising  and 
sales  program,  calling  for  an  expenditure 
of  $2.(X)().000  during  1932  to  promote 
electric  ranges,  was  announced  here  today 
by  George  A.  Hughes,  president  of  Edi¬ 
son  (ieneral  Electric  .Appliance  Company, 
Inc  W.  A.  Grove,  advertising 
explained  that  approximately  $.500, Ow 
would  go  for  cixiperative  newspaper  ad¬ 
vertising. 

“Nothing  like  this  program  has  ever 
before  been  attempted  in  electric  cook¬ 
ery,”  declared  Mr.  Hughes  in  making  the 
announcement  at  a  sales  convention,  u 
is  going  to  sweep  the  country  clear  ot 
electric  cfK>king  prejudices,  leaving  only 
eager  public  acceptance  and  demand,  h 
is  going  to  sweep  many  a  distributor  and 
dealer  into  1932  profits  beyond  his  fond¬ 
est  hope.” 

In  addition  to  the  newspaper  campaign 
among  dealers,  the  company  will  sponsor 
220,()00,()()0  messages  in  national 
zines,  and  NBC  radio  hookup  of  53  st^ 
tions,  outdoor  advertising,  direct 
cooking  schools.  The  opening  gun  of  tn 
national  campaign  will  be  fir^  m  * 
Saturday  Evening  Post  Jan.  27. 


Harry  S.  Mount 
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1931  “SUCCESS  STORIES”  ...  IN  THE  PHILADELPHIA  MARKET 


OIL-O-MATIC 

goes  ahead  in  Philadelphia 

During  the  first  eleven  months  of 
1931,  Williams  Oil-O-Matic  sold 
twice  as  many  oil  burners  in  Phila¬ 
delphia  as  in  the  year  1930. 

During  the  first  eleven  months  of 
1931,  Williams  Oil-O-Matic  used  60.6% 
of  all  its  Philadelphia  advertising  in  the 
Curtis-Martin  Newspapers. 

Back  of  Oil-O-Mafic's  sales  increase  is  an 
amazing  story.  Every  manufacturer  selling  in 
this  market  should  hear  it  before  another  adver¬ 
tising  dollar  is  spent  in  Philadelphia, 


CURTIS-MARTIN  NEWSPAPERS,  INC . INDEPENDENCE  SQUARE,  PHILADELPHIA 


PUBLIC 
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MILLS  TO  SHIP  PAPER 
VIA  GREAT  LAKES 


Enlargement  of  Locks  in  Welland 
Canal  Opens  Way  for  Utilization 
of  All-Water  Route  from 
Three  Risers 


Buffalo  steamship  operators  are  about 
to  close  contracts  with  Canadian  news¬ 
print  manufacturers  for  handling  of  many 
thousands  of  tons  of  newsprint  by  a  new 
all  water  route,  first  shipments  to  be  made 
in  the  early  spring  of  1932. 

Newsprint  thus  shipped  will  be  taken 
to  principal  Great  Lakes  ports  and  laid 
down  on  docks  there  at  a  very  material 
saving  as  compared  with  present  all  rail 
charges,  it  is  claimed  by  the  vessel 
owners. 

Three  Rivers,  Quebec,  is  named  as  the 
port  of  origin  of  the  new  traffic.  Other 
mill  centers  in  the  St.  Lawrence  valley 
also  will  make  shipments,  it  is  expected. 

For  many  decades  scores  of  lake  steam¬ 
ships  have  carried  grain  eastbound  from 
Buffalo  to  Montreal,  a  distance  of  ap¬ 
proximately  500  miles.  These  steamers 
until  now  have  been  limited  to  the  lock 
capacity  of  the  Welland  canal,  extending 
across  Ontario  from  Port  Colborne,  on 
Lake  Erie,  20  miles  west  of  Buffalo,  to 
Port  Dalhousie,  on  Lake  Ontario,  15 
miles  northeast  of  Montreal. 

These  locks,  which  were  260  feet  long, 
have  been  replaced  by  huge  new  locks 
capable  of  handling  the  big  640  foot 
freighters  which  heretofore  have  been 
unable  to  travel  east  of  Lake  Erie.  The 
new  Welland  ship  canal  was  nearing 
completion  at  the  end  of  1931  and  will 
be  entirely  finished  in  1932. 

With  this  waterway  completed  prac¬ 
tically  every  steamship  heretofore  operat¬ 
ing  between  Buffalo  and  points  westward 
will  be  able  to  enter  Lake  Ontario.  The 
largest  of  these  steamers  will  not  be  able 
to  reach  Montreal,  however,  until  the 
locks  of  the  upper  St.  Lawrence  are  en¬ 
larged  as  part  of  the  proposed  seaway, 
now  the  subject  of  negotiations  between 
the  United  States  and  Canada  as  a  com¬ 
bined  power  and  navigation  project. 

The  plan  for  shipping  newsprint  is  to 
have  the  steamers  which  carry  grain  or 
other  freight  to  Montreal  proceed  an 
additional  hundred  miles  to  Three  Rivers 
and  load  the  paper  at  the  mill  wharves 
along  the  St.  Lawrence.  The  return  will 
be  made  through  the  locks  around  the  St. 
Lawrence  rapids,  across  Lake  Ontario, 
through  the  new  Welland  canal  and  into 
the  Great  Lakes. 

From  Buffalo  there  is  a  thousand  mile 
expanse  of  water  over  which  the  new 
commerce  will  travel. 

Large  scale  movement  of  newsprint 
was  carried  on  during  the  1931  naviga¬ 
tion  from  the  paper  mill  at  Tonawanda, 
a  Buffalo  suburb,  to  Chicago.  The  prac¬ 
ticability  of  such  commerce  has  been 
demonstrated  to  a  point  that  a  movement 
of  newsprint  for  publishers  generally  is 
now  planned  by  the  Canadian  mills. 

While  shipping  agents  and  vessel  own¬ 
ers  at  Buffalo  are  inclined  to  refuse  de¬ 
tails  of  their  pending  negotiations  it  is 
said  the  1932  movement  of  paper  on  the 
Great  Lakes  will  be  well  in  excess  of 
500,000  tons  if  present  plans  are  carried 
forward. 


CARRIED  WRONG  PHOTO 


COOPER  SUCCEEDS  WAID 


Is  Named  Southern  States  Manager 
for  R.  Hoe  &  Company 

R.  Hoe  &  Co.,  Inc.,  this  week  an¬ 
nounced  that  Ben  W.  Waid,  who  has 
for  some  time  been  acting  manager  of 
the  company’s  New 


COPY  FOR  FILMS  DECRIED 

Gross  exaggeration  in  advertising  of 
motion  pictures  was  decried  by  Kenneth 
Collins,  executive  vice-president  in 
charge  of  advertising  for  R.  H.  Macy  & 
Co.,  speaking  Jan.  6  before  the  Asso¬ 
ciated  Motion  Picture  .Advertisers,  Inc., 
at  Sardi’s  restaurant.  New  York.  _He 
asked  who  could  believe  such  expressions 
as  "You  will  never  forget  this  picture 
as  long  as  you  live,”  “the  most  amazing 
picture  you  ever  saw,”  etc.  The  asso¬ 
ciation  decided  to  draw  up  resolutions 
condemning  the  use  of  misleading  testi¬ 
monials  by  screen  stars  on  behalf  of 
products  they  know  little  about. 


LIEDERMAN  BANKRUPT 


MR.  PUBLISHER. 
Are  You  Interested? 


Both  Toronto  evening  papers,  the 
Daily  Star  and  the  Evening  Telegram, 
on  Jan.  8  carried  front-page  apologies 
to  Mrs.  Helen  Lovatt  of  Ottawa.  She 
had  complained  that  they  had  printed 
what  was  believed  to  be  a  reproduction 
of  a  photograph,  in  skiing  costume,  of 
Miss  May  Gledhill,  Canadian  girl  ath¬ 
lete  and  subject  for  the  “Ski  Girl  Poster” 
and  that  this  picture  was  a  repro¬ 
duction  of  a  photograph  of  herself.  The 
picture  was  purchased  from  an  Ameri¬ 
can  syndicate. 


EASTERN  AGENT  NAMED 

Gifford  M.  Pearson,  New  York,  has 
been  appointed  eastern  advertising  repre¬ 
sentative  of  the  Chicago  Journal  of 
Commerce.  Offices  are  at  37  Wall 
Street,  where  the  paper’s  eastern  adver¬ 
tising  bureau  is  located. 


I  am  first  of  all  a  newspaper  advertis¬ 
ing  salesman,  local  and  national.  Can 
do  a  good  selling  job  personally,  train 
men  to  do  it,  and  put  punch,  power  and 
speed  into  a  sales  staff. 

Long  experience  in  New  York  City,  es¬ 
tablishing  a  record  of  success.  Also  ex¬ 
perience  in  Middle  West  and  Southwest. 
Am  not  so  interested  in  financial 
remuneration  as  in  the  right  connection 
where  I  would  have  a  real  opportunity 
to  show  results. 

Am  in  my  late  forties,  with  an  uniuual 
enthusiasm  and  optimism,  a  foe  to  pro¬ 
crastination.  a  creator  of  plans,  a  devel¬ 
op^  of  ideas  and  only  happy  when 
active  and  going.  Have  the  faculty  of 
getting  work  out  of  men  through  inspi¬ 
ration  rather  than  driving. 

Have  a  good  penonality,  make  friends 
and  keep  them.  Am  a  total  abstainer 
and  a  stickler  for  punctuality. 

There  is  more  to  tell  in  an  interview 
but  this  may  serve  to  attract  some  one 
who  needs  a  go-getter  and  a  man  whose 
experience  has  given  him  a  fine  judg¬ 
ment  and  who  is  progressive  and  mod¬ 
em  to  the  minute. 

References?  A  lot  of  them,  from  the 
best  known  men  who  know  me  welL 
Address  Advertising  Executive,  C-711, 
Editor  ft  Publisher. 


STORE’S  ADVERTISING 
ASKS  ‘PET  GROUCHES’ 


THREE  STEREOTYPERS  KILLED 


u 


Sharron’s  in  Plattsburg,  N.Y.,  Takes 
Occasion  to  Get  Customers’ 
Viewpoint  on  Service 
and  Merchandise 


Orleans  office,  has 
resigned.  Mr.  Waid 
has  been  in  poor 
health  for  some 
time  and  has  re¬ 
tired  to  recuperate. 
Mr.  Waid  has  been 
with  the  Hoe  com¬ 
pany  for  three  years. 

\Valter  C.  Cooper 
has  been  promoted 
to  the  position  of 
Southern  states 
manager  for  H(^ 
Walter  C.  Cooper  make  his 

headquarters  at  the 
company’s  office  at  the  Fere  Marquette 
Building,  150  Baronne  street.  New  Or¬ 
leans.  Mr.  Cooper  has  been  with  the 
Hoe  company  for  14  years  and  has  had 
wide  experience  in  the  company’s  manu¬ 
facturing,  erecting,  service  and  sales  de¬ 
partments. 


Instead  of  telling  how  good  its  mer¬ 
chandise  and  service  are  every  day, 
Sharron’s  store  in  Plattsburg,  N.Y.  took 
a  day  recently  to  advertise  for  "pet 
grouches.”  Here  is  the  apologetic  copy. 

"Despite  our  good  intentions,  there 
doubtless  have  been  many  times  when  we 
said  ‘We’ll  phone  you  within  an  hour’ 
or  ‘We’ll  have  your  dress  ready  this 
afternoon’  only  to  have  the  promise 
broken.  We  imagine  we  have  embarrassed 
some  of  our  good  friends  by  sending 
things  C.O.D.  because  we  have  mislaid 
their  charge  account.  We  are  sincerely 
sorry  for  the  packages  and  bills  we  sent 
to  one  Mrs.  Smith  which  should  have 
gone  to  another  Mrs.  Smith.  And  we 
hate  to  think  how  often  we  have  over- 
enthusiastically  promised  that  a  coat 
would  ‘wear  like  iron’  or  ‘last  a  life¬ 
time’  when  it  didn’t. 

"We  want  to  make  this  a  better  store 
each  year.  But  we  can  only  do  so  by 
hearing  about  the  things  that  go  wrong. 
If  you  have  a  i)et  grouch  against 
Sharron’s,  why  not  stop  nursing  it  and 
send  it  along  to  us? 

"There  are  some  things  we  can’t  do 
much  about.  If  one  of  the  girls  in  the 
beauty  shop  cut  your  hair  too  short,  for 
instance,  we  cannot  make  it  longer — not 
quickly  at  any  rate.  But  a  lot  of  things 
we  have  done  wrong  we  can  correct — 
and  will,  if  you  permit  us. 

“The  way  is  clear.  Tell  us  our  faults. 
And  if  everything  has  been  right  (a 
miracle  in  any  store)  we  would  be 
delighted  to  hear  that.” 


Elevator  Crashes  Six  Floors  In 
Atlanta  Journal  Building 

Three  members  of  the  stereotyjje  crew 
of  the  Atlanta  Journal  were  killed  when 
an  interdepartmental  elevator  fell  six 
stories  with  them  on  the  night  of  Jan. 
8  as  they  were  carrying  final  matrix  of 
the  day  for  the  Owl  edition  makeover. 
Their  combined  service  to  the  paper 
totaled  55  years.  They  were:  Ivdward 
G.  Gallaway,  56,  who  was  killed  in¬ 
stantly;  Henry  S.  Bird,  46  who  died  a 
few  minutes  later  at  a  hospital ;  and  G. 
Frank  Jones  who  succumbed  the  follow¬ 
ing  morning  at  the  city  hospital. 

All  three  had  stepped  on  the  small 
elevator  that  connects  the  composing- 
room  on  the  fourth  floor  with  the  press 
room  in  the  sub-basement  of  the  building. 
They  were  en  route  to  cast  a  page  one 
makeover  when  the  elevator  fell.  Pre¬ 
liminary  inspections  indicated  a  loosened 
nut  had  allowed  the  pin  which  connects 
the  cable  with  the  top  of  the  car  to  slip. 
The  cable  was  left  dangling. 


TO  HOLD  PRESS  CLINIC 

A  newspaper  clinic,  consisting  of  a 
critical  analysis  of  typography  and  edi¬ 
torial  and  advertising  contents,  will  be 
the  feature  of  the  78th  annual  meeting 
of  the  New  York  State  Press  Associa¬ 
tion  at  the  Onondaga  Hotel,  Syracuse, 
Jan.  28-30.  A  discussion  will  be  con¬ 
ducted  by  Prof.  Bristow  Adams  of  Cor¬ 
nell  University.  An  exhibit  of  weekly 
newspapers  from  all  parts  of  the  country 
will  be  shown  in  conjunction  with  those 
of  New  York  State  and  eight  awards 
will  be  made. 


Earle  Liederman,  physical  culturist  for 
20  years,  filed  a  petition  in  bankruptcy 
in  Atlantic  City,  Jan.  5.  He  listed  assets 
of  only  $2,500,  although  it  is  said  his 
income  was  nearly  $1,000,(X)0  a  year  in 
the  heyday  of  his  enterprise.  In  his 
schedule  filed  with  the  referee  in  bank¬ 
ruptcy,  Liederman  said  he  once  spent 
$4()0,0(X)  a  year  for  advertising  and  $170,- 
000  additional  for  postage  stamps.  His 
physical  culture  institute  was  at  350 
Broadway,  New  York. 


LEAVES  ATHLETIC  BOARD 

Robert  Edgren,  sports  syndicate  writer, 
has  resigned  from  the  California  Athletic 
Commission. 


POWERS,  INC.,  APPOINTED 

The  Labor  Press  of  Belgium,  a  group 
of  daily  newspapers,  has  appointed  Joshua 
B.  Powers  Inc.,  New  York,  exclusive 
representative  in  the  United  States.  The 
group  comprises :  Volksgaact  of  Antwerp, 
Gazet  7'an  Gent  Vooruit  of  Ghent,  La 
IVallnnie  of  Liege,  Journal  de  Charleroi 
of  Charleroi. 


HOUSE  ORGAN  SELLING  SPACE 

The  Jewel  Tea  Company’s  rotogravure 
tabloid.  Jewel  Tea  News,  will  open  its 
pages  to  advertising  of  non-competitors 
with  the  appearance  of  the  February 
issue.  The  paper,  distributed  by  Jewel 
salesmen,  is  edited  to  appeal  to  home 
makers.  VV’illiam  H.  Wilson,  Chicago, 
has  been  appointed  representative  of  the 
publication. 


WILMINGTON 

DELAWARE 

SHOWS  LESS  UNEMPLOYMENT 

THAN  MOST  OTHER  CITIES 


This  is  reflected  in  the  strength  of  its  banking 
institutions  and  the  satisfactory  volume  of  busi¬ 
ness  enjoyed  by  Wilmington  merchants  during 
the  past  year. 


THE  EVENING  JOURNAL 


during  1931,  as  for  many  years  past,  continued 
to  carry  over  3,000,000  lines  more  advertising  than 
any  other  Wilmington  paper,  due  to  the  fact  that 
many  large  general  and  retail  accoimts  depended 
exclusively  on  The  Evening  Journal  to  reach  the 
huvers  of  this  rich  territor\'. 


Be  sure  to  include  Wilmington  and  The  Evening 
Journal  in  your  1932  plans.  If  you  want  facts 
in  a  hurry,  phone  or  wire  the  nearest  office  of 
Story,  Brooks  and  Finley. 


The  Evening  Journal  may  be 
bought  separately  or  in  combina¬ 
tion  with  the  Morning  News 
at  one  low  combination  rate. 


Morning  Sowa 
Ovor  St /too  daily 


Evoning  Journal 
Ovar  28/too  daily 
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1.  CITY  AND  SUBURBAN  CIRCULATION 

2.  COVERAGE  OF  PURCHASING  POWER 

3.  HOME-DELIVERED  CIRCULATION 

4.  TOTAL  CIRCULATION 

5.  RETAIL  ADVERTISING  VOLUME 

6.  GENERAL  ADVERTISING  VOLUME 

7.  CLASSIFIED  ADVERTISING  VOLUME 


SEVEN  genuine  tests.  Easy  to 
apply,  clear 'Cut,  conclusive, 
used  by  publishers  themselves. 
Tests  such  as  you  have  wanted; 
that  you  can  rely  on. 

They  are  the  most  dependable 
measure  of  the  value  of  advertis' 
ing  space,  of  advertising  respon' 
siveness.  The  newspaper  which 
best  meets  this  seven'point  check 
list  gives  you  the  greatest  value 
for  your  money. 

By  these  fundamental  tests  the 
Chicago  Tribune  is  supreme  among 
Chicago  newspapers. 

The  Tribune  has  150,000  more 
circulation  in  Chicago  and  suburbs 
than  any  other  newspaper. 

And  far  more  home'delivered 
circulation  than  all  other  Chicago 
newspapers  combined. 

Advertising  can't  put  into  a 
newspaper  what  the  editor  leaves 
out.  But  what  the  editor  puts  in 
paysoutfor  advertisers.  And  that’s 
why  the  Tribune  not  only  reaches 
more  readers  in  the  city  and  sub' 
nrbs  than  any  other  newspaper 
but  is  read  by  them  as  no  other 
Chicago  newspaper  is  read. 

That’s  w'hy  the  Tribune  has 
57%  more  circulation  than  any 
other  Chicago  newspaper  in  the 
oty  s  25  better  residential  dis' 


tricts.  And  67%  more  in  the  rich 
suburban  towns. 

Editorials  that  strike  fire. 
Comics  that  are  prized  as  circu' 
lation  builders  by  publishers  in 
every  large  city  in  America.  In' 
teresting,  concise,  reliable  news 
and  features.  More  women  writers 
than  on  the  staff  of  any  other  Chi' 
cago  newspaper.  The  most  gifted, 
competent  staff  of  sports  and 
financial  writers.  An  individual, 
forceful  character  that  rep' 
resents  the  market  and  its 
best  interests. 

In  the  entire  Chicago  ter' 
ritory  there  is  no  newspaper, 
no  national  magazine,  which 


has  the  influence  and  the  respon' 
siveness  which  the  Tribune  com' 
mands  for  advertisers  seeking  to 
win  sales  in  this  key  market. 

Retail  advertisers  placed  1,790,' 
000  more  lines  of  advertising  in 
1931  in  the  Tribune  than  in  any 
other  Chicago  newspaper. 

Placed  more  advertising  in  the 
Tribune  in  the  conviction  that  as 
it  is  the  first  newspaper  in  the 
preference  of  their  customers  it 


should  be  first  on  their  advertising 
schedules. 

As  it  is  first  on  the  lists  of  gen' 
eral  advertisers  who  placed  1,494,' 
000  more  lines  in  the  Tribune  in 
1931  than  in  any  other  Chicago' 
newspaper. 

As  it  is  first  on  the  lists  of  want 
ad  buyers  who  placed  1,779,000 
more  lines  in  the  Tribune  than  in 
any  other  Chicago  newspaper. 

As  it  should  be  first  on  your  list. 
A  Tri  bune  represen  ta  ti  ve 
will  be  glad  to  go  over  the 
facts  with  you  in  your 
office  without  any  obliga' 
tion  on  your  part.  Ask  to 
have  him  call. 


(Elfimgn  "Sxihunt 

THE  WORLD'S  GREATEST  NEWSPAPER 

Average  Total  Circulation  for  the  Month  of  December,  1931: 
Daily,  in  excess  of  800,000;  Sunday,  over  1 ,000,000 


Editor  &  Publisher  The  Fourth  Estate  for  January  16,  1932 


'  > 


18 


BETTER  SERVICE  CALLED  BIG  FACTOR 
IN  ADDING  CLASSIFIED  LINAGE 

Cheerful  Attitude  at  Front  Counter  and  Efficient  Aid  to 
Public  in  Writing  Copy  Should  Be  Stressed — 
Confidential  Service  Helpful 


By  C.  D.  S. 


The  dwindled  classified  linage  of 
almost  every  type  of  publication  testi¬ 
fies  to  the  fact  that  the  general  business 
unease  has  taken  its  toll  from  the  classi¬ 
fied  department.  Yet  in  depression  times, 
it  seems  only  logical  that  a  newspaper 
ought  to  get  more  of  certain  types  of 
classified  business  than  in  normal  times. 

People’s  needs  increase.  The  employ¬ 
ment  situation  should  stimulate  more 
Situations  VN'anted  advertising.  More 
people  buy  used  furniture,  automobiles, 
musical  instruments,  etc.  than  in  prosper¬ 
ous  times.  And  it  is  a  well-known  fact 
that  many  business  enterprises  are  started 
in  times  like  these,  when  lower  costs, 
rents,  etc.  make  circumstances  propitious 
for  a  new  business.  Therefore,  Business 
Opportunities  ought  to  be  a  live  classi¬ 
fication  just  now. 

This,  then,  is  a  good  time  for  classified, 
but  you  must  work  harder  to  get  it.  And 
you  must  have  more  to  sell  just  now  than 
mere  circulation  and  reader-interest. 
People  are  as  eager  for  added  value  in 
classified  as  they  are  in  merchandise. 
\\’hat  you  have  got  to  stress  in  times 
like  these  is  service,  .^s  much  service 
as  you  can  possibly  give ;  and  your  pro¬ 
motion  should  stress  this  service  idea  in 
as  concrete  a  fashion  as  possible. 

Now,  what  kind  of  service  can  a  classi¬ 
fied  department  give?  The  varieties  and 
types  of  service  will  depend  to  some 
extent  on  your  own  particular  organiza¬ 
tion  and  on  local  conditions.  But  here 
are  several  ways  in  which  almost  every 
publication  can  win  the  good-will  and 
increased  patronage  of  its  readers. 

Your  front  counter,  for  instance. 
That,  you  will  agree,  is  vour  most  im¬ 
portant  point  of  contact  with  the  public. 
See  that  the  clerks  at  this  counter  are 
more  alert,  more  cheerful  than  ever 
before.  Teach  them  the  value  of  smiling 
when  they  are  approached  by  classified 
prospects.  Impress  uptm  them  the  fact 
that  a  cheerful  clerk  gives  confidence  in 
the  pulling  power  of  the  publication, 
while  a  dull  one  seems  to  say,  “This  is 
a  depression  we’re  in ;  you  can’t  expect 
any  results.’’ 

Then  make  sure  your  clerks  know  how 
to  help  advertisers  write  their  copy.  This 
is  one  of  the  most  important  services  a 
publication  can  render.  Many  of  the 
important  dailies  have  booklets  for  dis¬ 
tribution  to  advertisers.  But  the  words 
of  the  counter  clerk,  based,  as  thev  should 
be.  on  the  actual  problems  of  each  adver¬ 
tiser  who  visits  the  department,  are  much 
more  appreciated  than  the  generalized 
terms  of  a  printed  booklet.  Therefore, 
encourage  your  clerks  to  write  adver¬ 
tisements  cheerfully,  whether  actually 
urged  to  do  so  bv  the  advertiser  or  not. 
'Not  'only  does  this  service  increase  the 
possibility  of  results,  but  it  usually  pro- 


oAlways  new  and 
vnhroken  typefaces 

With  the  £ud1on'  Syilem, 
norn  or  broken  letters  in  your 
ndrertising  display  composi¬ 
tion  become  things  of  tlx  pail. 
Give  to  your  advertisers  the 
advantages  of  this  Syffem. 

LUDLOW  TYPOGRAPH  CO. 
2oy2  Clybourn  Are.,  Chicago,  Illinois 


SET  IN  LUDLOW  GARAMOND  BOLD  ITALIC 


duces  a  desire  for  white  space  and  longer 
insertions. 

Ad-writing  is  but  one  phase  of  the 
service  that  publications  must  render  in 
these  difficult  times.  Another  one,  which 
is  being  successfully  promoted  by  many 
publications,  is  called  “The  Confidential 
Service”.  This  is  a  service  particularly 
appreciated  just  now  when  business  rela¬ 
tions  are  strained,  and  the  employment 
situation  so  unstable.  Here  is  the  way 
it  works: 

A  reader  wishes  to  answer  a  “blind” 
or  box-number  advertisement  in  your 
publication.  For  reasons  of  his  own,  he 
does  not  wish  to  reveal  his  own  identity 
without  knowing  that  of  the  advertiser. 
You  cannot  divulge  the  name  of  the  ad¬ 
vertiser  without  betraying  his  confidence. 
So  you  advise  the  reader  who  wants  to 
answer  the  advertisement,  to  answer  to 
the  box  number,  writing  as  freely  as  if 
he  knew  the  advertiser’s  identity.  When 
he  mails  this  reply  to  your  publication. 


he  sends,  right  along  with  it,  a  note  to 
your  classified  department  in  which  he 
tells  you  the  name,  or  names,  of  the  per¬ 
sons  whom  he  would  rather  not  reach 
with  his  reply.  If  the  advertiser  is  one  of 
those  he  names,  you  simply  destroy  his 
reply.  He  does  not  know  whether  or 
not  his  reply  has  Heen  delivered  (for  if 
you  told  him  this,  he  would  know  that 
the  advertiser  was  the  person  he  names, 
and  the  advertiser’s  confidence  would  no 
longer  be  intact).  This  plan  has  met 
with  great  favor  wherever  it  has  been 
tried.  It  has  three  big  advantages.  1. 
It  stimulates  results  to  classified  adver¬ 
tising  by  making  it  easy  to  answer  all 
types  of  advertisements,  whether  em¬ 
ployers’  or  employes’  copy.  2.  It  builds 
go(^-will  among  both  readers  and  ad¬ 
vertisers,  and  stimulates  confidence  of 
advertisers,  who  know  •  will  not 
divulge  their  names  if  they  elect  to  use 
“blind”  box  numbers.  3.  It  encourages 
new  business  from  those  who  might  have 
feared  to  use  classified  before. 

Another  service  that  people  appreciate 
is  to  have  their  attention  called  to  offers 
in  your  classified  section  which  corre¬ 
spond  to,  or  answer,  their  own  needs  as 
advertised  in  your  publication.  For  in¬ 
stance,  a  situations  wanted  advertiser 
offering  his  services  as  accountant,  let 
us  say,  is  glad  to  be  notified  by  you  that 
there  is  a  help  wanted  advertisement 
seeking  an  accountant  of  his  very  quali¬ 


fications  in  your  latest  issue.  'lOvem- 
ment  postals  may  be  used  for  this  service’ 
or,  in  local  cases,  the  telephone.  It  can¬ 
not  be  emphasized  enough  how  much 
classified  users  appreciate  such  a  service. 
For  even  if  they  read  your  pul  lication 
fairly  carefully,  they  may  forget  to  read 
the  classification  which  might  help  most. 

Some  publications  render  still  another 
service  to  readers  and  users  <4'  their 
classified  columns.  They  encourage  tele¬ 
phoned  replies  to  advertisements.  They 
assign  a  clerk  to  receive  these  messages 
for  insertion  in  the  advertisers’  call-boxes. 
One  publication  known  to  the  writer  has 
a  printed  form  for  this  purpose.  It 
states  that  the  following  message  has 
just  been  received  by  telephone  for  the 
advertiser.  Space  is  left  on  the  form 
for  the  message,  which  is  filled  in  by 
typewriter.  A  final  paragraph  on  this 
form  states  that  the  above  service  is  just  j 
one  more  which  the  publication  is  ren¬ 
dering  its  classified  readers  and  users. 
The  value  of  this  service  is  considered 
inestimable,  for  it  increases  reader-inter¬ 
est  and  earns  the  good-will  of  the  adver¬ 
tiser.  who  appreciates  the  speed  of  the 
service. 

COMMUNITY  PAPER  BANKRUPT 

Wallace  \V.  Ennis  and  Maude  L.  En¬ 
nis,  proprietor  of  the  Worth  End  Journal.  I 
Buffalo  community  weekly,  have  filed  a 
voluntary  bankruptcy  petition. 


CULTIVATE  RHODE  ISLAND  IN  1932 

Rhode  Island  rated  Highest 
in  Sustained  Buying  Power 


The  Brookmire  Sales  anil  Credit  Map,  issued 
November  30,*  estimated  Rhode  IslaniEs 
consumer  income  for  the  next  six  months  as 
98%  of  the  same  period  a  year  ago,  and  80% 
of  the  corresponding  period  in  the  last  three 
years. 

Only  one  state  is  rated  higher  as  against  last 
year,  and  none  so  high  in  comparison  with  the 
last  three  years.  Figures  for  the  United  States 
are  89%  and  69%,  respectively. 

In  1929,  the  Census  Bureau  records  that 
Rhode  Islanders  spent  13%  more  in  retail 
purchases,  per  capita,  than  the  nation  as  a 
whole.  Judging  from  the  Brookmire  fore¬ 
cast,  this  margin  of  sales  advantage  should  be 
nearly  iloubled  during  the  next  few  months. 

If  you^re  seeking  the  high  spots  in  19.32, 
you  can^t  miss  this  compact,  consistently  buy¬ 
ing  market. 

*  Issued  by  The  Brookmire  Economic  Service.  Inc.,  X.  Y. 


Journal-Bulletin 

FAMILIES 

In  Providence 

19^0 

In  Rhode  Island 

2T3 

of  all  familieN 
who  read  English 


PROVIDENCE 

JOURNAMBULLETIN 


^  NewEnglanjdsSecondLat^est  Market 


CHAS.  H.  EDDY  CO.  Representatives  R.  J.  BIDWELL  CO. 

Boston  New  York  Chicago  San  Francisco  Los  Angeles  Seattle 


JUST  A  FEW  OF  THE  HUNDREDS  OF  USERS  OF  INTERTYPE  IDEAL  NEW  S  FACE 
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The  Illuminated  News  Face 


Albany  Times-Unlon 
Augusta  (Georgia)  Chronicle 
Beloit  (Wisconsin)  News 
Boston  American 
Bridgeport  Times  Star 
Camden  Daily  Courier 
Canton  (Ohio)  News 
Chattanooga  News 
Chicago  American 
Chicago  Herald-Examiner 
Cincinnati  Inquirer 
Cleveland  Plain  Dealer 
Dallas  Times-Herald 
Dayton  News 
Davenport  News 
Davenport  Times 
Denver  Post 

Des  Moines  Register  and  Tribune 

Detroit  Free  Press 

Detroit  Times 

Duluth  News 

Elmira  Telegram 

Galveston  News 

Galveston  Times 

Galveston  Tribune 

Gary  Post  Tribune 

Hollywood  Citizen 

Hot  Springs  Sentinel  Record 

Indianapolis  Star 

Jersey  (iity  Journal 

Kansas  City  American 

Lincoln  Journal,  Lincoln.  Nebr. 

Long  Beach  Press  Telegram 

Lorain  Times-Herald 

Los  Angeles  Examiner 

Macon  Telegraph 

Memphis  Commercial  Appeal 

Milwaukee  Sentinel  and  News 

Minneapolis  Daily  Star 

Minneapolis  Journal 

Mobile  Register 

Montgomery  Journal 

New  Bedford  Standard -Mercury 

New  Britain  Record 

New  Orleans  Times-Picayune 

New  York  Sun 

New  York  Times 

Oklahoma  City  Leader 

Omaha  World-Herald 

Omaha  Bee-News 

Philadelphia  Bulletin 

Pittsburgh  Sun-Telegraph 

Portland  (Maine)  News 

Portland  (Oregon)  News-Telegram 

Portland  (Oregon)  Oregonian 

Sacramento  Bee 

San  Bernardino  Sun 

San  Francisco  Examiner 

Seattle  Daily  Times 

Seattle  Star 

Spokane  Press 

Stockton  Record 

Tallahassee  Dernwrat 

Waco  News  Tribune 

Waco  Times  Herald 

Wall  Street  Journal 

West  Palm  Beach  Post 


•  •  One  of  the  many  reasons  why  INTERTYPE 
IDEAL  NEWS  is  unusually  readable  and  easy  to 
print  on  presses  of  any  speed  is  that  there  is  light 
AROUND  each  letter  as  well  as  IN  each  letter. 

•  •  The  tiny  amount  of  white  space  around  each 
letter  allows  the  white  paper  to  come  through  and 
give  the  necessary  amount  of  contrast  between 
type  and  paper.  This  extra  space  reduces  the  haz¬ 
ard  of  letters  “running  together’’  when  too  much 
ink  is  used.  Notice  the  readability  of  the  small  size 
of  Ideal  News  Face  at  the  left. 

•  •  This  news  face  was  developed  in  collaboration 
with  The  New  York  Times  where  it  has  been  used 
for  some  time  on  presses  running  at  all  speeds — 
presses  using  regular  composition  rollers  as  well 
as  on  presses  using  rubber  rollers. 

•  •  There  are  many  other  reasons  why  you  should 
investigate  Intertype  Ideal  News  Face.  One  of 
these  reasons  is  that  Ideal  News  Face  is  the  only 
news  face  that  is  made  on  Intertype  Wide  Tooth 
Matrices  that  Last  Long,  Drop  Straight,  Cost  No 
More  and  Run  in  Other  Line  Composing  Machines. 


INTERTYPE  CORPORATION 

Brooklyn,  N.  Y.,  360  Furman  Street;  CSiicago,  130  North 
Franklin  Street;  New  Orleans,  816  Howard  Avenue;  San 
Francisco,  152  Fremont  Street;  Los  Angeles,  1220  South 
Maple  Avenue;  Boston,  80  Federal  Street;  Canada,  Tor¬ 
onto  Type  Foundry  Co.  Ltd.,  Toronto.  Distributors 
Throughout  the  World 


.*<pt  in  Ideal  News,  Century  and  Rudoni  Bold.  I  line  hand  set. 
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GALLUP  WILL  ADDRESS 
ROTOGRAVURE  MEET 


Will  Present  Results  of  Surveys  at 
Two'Day  Chicago  Convention — 
Connaughton  to  Report  on 
Standardization 


Prof.  George  H.  Gallup  of  North¬ 
western  University  will  address  the  Roto¬ 
gravure  Advertising  Association  at  the 
opening  session  of  the  two-day  meeting 
next  Monday  morning  at  the  Palmer 
House,  Chicago.  Prof.  Gallup  will  dis¬ 
cuss  the  value  of  rotogravure  advertising, 
based  on  recent  investigations. 

William  Nelson  Taft,  editor  of  the 
Retail  Ledger,  Philadelphia,  will  speak 
at  the  Monday  afternoon  session.  The 
major  part  of  the  two-day  conference 
will  be  devoted  to  informal  discussion  of 
mutual  problems  of  members.  Frank 
Connaughton,  of  the  New  York  Times, 
group  vice-president  and  chairman  of  the 
standardization  committee,  will  present 
an  important  report.  This  committee 
during  the  past  year  has  classified  the 
standardization  of  rotogravure  column 
depths  and  widths  into  two  major 
groups. 

W.  S.  Reynolds,  of  the  Detroit  News, 
president,  will  preside.  Other  Officers  and 
directors  are :  Leland  Wooters,  Des 
Moines  Register,  secretary  and  treasurer ; 
Frances  V\ard  Rice,  Syracuse  (N.Y.) 
Post-Standard,  and  Earl  Maloney, 
Peoria  (Ill.)  Journal  Transcript. 


DESERET  NEWS  INCORPORATES 


Heber  J.  Grant  Retires  from  Organi¬ 
zation — S.  Q.  Cannon  President 

Articles  of  incorporation  have  been 
filed  by  the  Salt  Lake  City  Deseret 
NeTi'S  under  the  name  Deseret  News 
Publishing  Company. 

The  News,  first  published  in  1850,  is 
the  organ  of  the  Mormon  Church  and 
for  a  long  time  has  been  published  by 
Heber  J.  Grant,  half-brother  of  B.  F. 
Grant,  the  paper’s  general  manager,  as 
trustee  in  trust  for  the  Church  of  Jesus 
Christ  of  Latter  Day  Saints. 

Under  the  new  arrangement  Heber  J. 
Grant  retires  from  the  organization. 
New  officers  are  Sylvester  Q.  Cannon, 
presiding  bishop  of  the  Mormon  Church, 
president ;  B.  F.  Grant,  vice-president ; 
Newell  K.  Whitney,  treasurer. 

The  company,  besides  publishing  the 
paper,  does  job  and  magazine  printing 
and  bookbinding. 


TO  RESCIND  FOOTBALL  RULE 


Sharp  Protect*  of  Coast  Papers  Ex¬ 
pected  to  Force  Action 

The  rule  adopted  at  the  recent  meeting 
of  the  Pacific  Coast  Intercollegiate  con¬ 
ference  barring  newspaper  photographers 
from  the  sidelines  at  football  games  will 
be  modified  or  rescinded  at  the  June 
meeting  of  the  conference,  it  has  been 
promised  by  graduate  managers  of  several 
of  the  member  schools. 

So  indignant  were  the  newspaper  man¬ 
agements  that  in  several  cases  they 
adopted  the  policy  of  barring  all  football 
pictures  from  Pacific  coast  conference 
schools. 


RETRYING  $100,000  SUIT 

Retrial  of  the  $100,000  libel  suit  of 
Tom  Mannix,  attorney,  against  the  Port¬ 
land  (Ore.)  Telegram  publishing  com¬ 
pany  has  been  started.  Mr.  Mannix  was 
awarded  a  judgment  of  $30,000  by  a  jury 
more  than  a  year  ago.  The  case  was 
appealed  and  the  Oregon  supreme  court 
referred  it  for  a  new  trial.  The  suit  is 
based  on  a  news  story  alleging  that  Man¬ 
nix  betrayed  a  client  published  by  the 
Telegram  prior  to  its  merger  with  the 
Portland  News. 


WILEY  TO  SPEAK 

Louis  Wiley,  business  manager  of  the 
New  York  Times,  will  be  among  the 
speakers  at  the  33d  annual  dinner  of  the 
Society  of  the  Genesee  at  Hotel  Com¬ 
modore.  New  York,  Jan.  25.  Mr.  Wiley 
was  one  of  the  founders  of  the  Society. 


NEWLYWEDS  EXPRESS  THEIR 
THANKS  IN  HEADLINE 

l^ENNETH  STEWART,  copy 
reader  of  the  New  York  Herald 
Tribune,  and  Evelyn  Seeley,  of  the 
W orld-T elegram,  who  were  recently 
married,  put  the  whole  story  of 
their  thanks  for  the  wedding  gift  of 
his  friends  on  the  staff  into  a  head¬ 
line,  which  was  pinned  on  the  bul¬ 
letin  board  and  reads  as  follows: 

STEWARTS  THANK 
HERALD  TRIBUNE 
BOYS  FOR  GIFT 


Pieces  of  Eight  Transmitted  to 
Bride  in  Accordance  With 
Donors'  Instructions 

Heywood’s  Art  Elicits  Praise 

“We’ll  Buy  Something  Swell,” 
Grateful  Recipients  Pledge 

Lorimer  D.  Heywood  is  the 
member  of  the  copy  desk  who 
sketches  embellishments  gratis  on 
all  the  messages  issuing  from  the 
desk. 


PULITZER  ENTRIES  CLOSE  SOON 


February  1  Dead  Line  for  Nomination* 
to  Annual  Journalism  Awards 

Nomination  of  candidates  for  any  one 
of  the  Pulitzer  Prizes  must  be  made 
on  or  before  Feb.  1,  a  recent  Columbia 
University  announcement  pointed  out. 

The  committee  is  particularly  anxious 
to  have  more  nominations  for  the  prizes 
given  for  the  best  work  of  newspajter 
correspondents,  for  the  best  work  done 
by  reixjrters,  and  for  the  best  cartoon 
published.  Other  journalism  classifica¬ 
tion  are  for  “the  most  disinterested  and 
meritorious  public  service  rendered  by 
any  American  newspaper  during  the 
year,”  and  for  the  best  editorial  article. 

Nominations  must  be  accompanied  by 
the  material  on  which  it  is  based.  Com¬ 
petition  is  limited  to  work  done  during 
the  year  ended  Dec.  31.  Material  should 
be  addressed  to  the  Secretary  of  Colum¬ 
bia  University. 


HORCHLER  JOINS  A.B.P. 

Bennett  H.  Horchler  has  joined  the 
staff  of  the  Associated  Business  Papers, 
Inc.,  New  York,  as  general  assistant  to 
H.  J.  Payne,  secretary.  He  was  for¬ 
merly  district  manager  in  Chicago  for 
Aviation  published  by  McGraw-Hill  and 
Western  manager  for  Southern  Aviation, 
published  by  W.  R.  C.  Smith. 


OREGON  MEETING,  JAN.  21-23 

Members  of  the  Oregon  Press  Con¬ 
ference  will  meet  in  Eugene  Jan.  21,  22 
and  23,  at  the  University  of  Oregon 
school  of  journalism.  Ben  R.  Litfin, 
conference  president,  and  Arne  G.  Rae, 
field  secretary,  will  be  in  charge. 
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CLUB  HONORS  J.  H.  KELLY 


Sioux  City  Publisher  Given  Most  Dis¬ 
tinguished  Service  Award 

Tireless  effort  of  John  H.  Kelly,  edi¬ 
tor  of  the  Sioux  City  (la.)  Tribune,  in 
leading  the  group  responsible  for  the  re¬ 
opening  of  the 
First  National 
Bank,  was  judged 
the  outstanding 
community  serv¬ 
ice  rendered  in 
Sioux  City  in 
1931.  Mr.  Kelly 
is  winner  of  the 
K  i  w  a  n  i  s  dis¬ 
tinguished  service 
medal  awarded 
annually  by  a 
secret  committee 
appointed  by  the 
service  club. 
Community 
projects  in  which  Mr.  Kelly  lent  his  time 
and  effort  included  selection  of  a  site 
for  the  new  federal  postoffice,  encourag¬ 
ing  early  work  on  improvement  of  the 
Missouri  river  for  navigation  purposes, 
and  co-operation  with  the  city  adminis¬ 
tration  in  local  improvements  that  gave 
1,000  men  employment. 


SELLS  BOOSTER  PAGE 

A  semi-weekly  booster  page  which  has 
been  made  possible  by  several  progres¬ 
sive  business  firms  and  professional  inter¬ 
ests  of  the  city,  is  being  published  in  the 
Council  Bluffs  (la.)  Nonpareil.  The 
page  will  run  each  Saturday  and  Monday 
for  60  weeks.  Each  page  contains  news 
of  the  business  firms  in  addition  to  their 
advertisements. 


FREEMAN  IN  ROCHESTER 

Charles  A.  S.  Freeman,  former  editor, 
Olean  (N.  Y.)  Herald,  has  joined  the 
staff  of  the  Rochester  (N.  Y.)  Times- 
Union  as  assistant  to  the  managing  edi¬ 
tor,  George  Bradley. 


To 

Cosmetic  Advertisers 

In  times  like  the  present,  when 
every  advertising  dollar  must  do 
its  full  job,  test  advertising  is  the 
order  of  the  day.  The  LEE  SYN. 
DICATE  newspapers  offer  an  ideal 
set-up  for  your  try-out  campaigns, 
Here’s  why:  In  nine  definite 

markets,  these  newspapers  have  a 
total  circulation  of  225,992.  Over 
95%  of  this  circulation  goes  into 
homes.  It’s  the  kind  of  circulation 
that  will  give  you  a  true  picture  of 
your  advertising  and  give  it 
quickly. 

Furthermore,  these  nine  LEE 
markets  are  representative,  yet 
diversified  markets — made  up  of 
average  Americans  who  live  under 
typical  American  conditions.  ,4mer. 
icans  who  earn  substantial  incomes 
in  stores,  in  factories  and  on  farms 
.  .  .  who  use  their  share  of  neces¬ 
sities  and  luxuries.  You  ran  test 
your  advertising  in  all  LEE  SYN¬ 
DICATE  newspapers  at  the  eco¬ 
nomical  rate  of  76c  a  line. 


The  LEE  Syndicate 

DAVENPORT.  IOWA 

Coverage^Plus  Responsivenest 


Davenport.  Iowa, 

Democrat 
Davenport.  Iowa. 

Daily  Times 
Hannibal.  Afisaouil, 
Courier-Post 
Kewanee,  Illinois. 

Star-Courier 
La  Crosse,  Wisconsin. 

Tribune 

Lincola  Nebraska. 

Evening  Star 


Lincoln.  Nebraska. 

State  journal 
Lincoln,  Nebraska, 
Sunday  Journal-Star 
Madisfin.  Wi.scoosin. 

State  Journal 
Mason  City.  Iowa, 

Globe  Gazette 
Muscatine.  Iowa. 

Journal 

Ottumwa.  Iowa, 

Courier 


CONE.  ROTHENBURG  4  NOEE,  Inc. 

10  Eait  40th  StrMt  New  York 

Foreign  Advertining  RepreHvntativei 


TRENTON,  N.  J.,  ONLY  +  SIGN  CITY 


I  Trenton  Is  Ahead  of  All 
In  U.  S.  Business  Survey 

In  its  December  Credit  and 
Sales  Bulletin,  the  Bureau  of 
Business,  a  division  of  the  Alex¬ 
ander  Hamilton  Institute,  places 
Trenton  in  the  host  trade  posi¬ 
tion  among:  200  American  cities 
surveyed. 

Trenton,  in  fact,  is  the  only 
“plus  s-ign"  cit.v  in  the  long  list. 

It  is  one  of  very  few  cities  in 
which  conditions  warrant  the 
designation  of  “good,”  with  an 
“upward  trend.”  On  a  business 
map  of  the  entire  country  Tren¬ 
ton  alone  is  marked  “active.” 


Reprinted  from  Trenton  St-ite  Gazette 

TRENTON  NEWSPAPERS 

Nationally  Represented  by 

KELLY- SMITH  CO. 

New  York  Chicago  Boston  Detroit  Philadelphia  Atlanta 
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“NEW  ENGLAND 

Thrift’’  Heads  National 
Records -and  Is  Real 
Source  of  Buying  Power 

New  England’s  record  industrial  leadership 
ill  the  nine  geographical  regions  used  for 
national  comparative  purposes  —  is  strik¬ 
ingly  reflected  in  the  fact  that  this  territory 
is  far  ahead  on  nearly  all  important  eco¬ 
nomical  averages. 

New  England  begins  1932  with  but  7  per 
cent  of  the  country’s  population.  Yet  these 
six  states — with  an  area  of  less  than  3  per 
cent  of  the  United  States — contain  8  per 
cent  of  the  national  wealth,  8.5  jier  cent  of 
the  national  income,  12.8  per  cent  of  the 
nation’s  bank  deposits  and  17  per  cent  of 
the  nation’s  savings. 


MASSACHUSETTS  — 


♦♦Attleboro  Sun . (E) 

♦♦B  o  s  t  o  n  Eve.  American 
(E) 

♦♦B  o  s  t  o  n  Sunday  Adver 

tiser  . (S) 

♦♦Boston  Globe....  (M&E) 
xttBoston  La  N  o  t  z  i  a 
(M&S) 

ttBoston  Transcript... .  (E) 

tt Boston  Post . (M) 

ttBoston  Post  . (S) 

ttBrockton  Enterprise. .  (E) 
ttFitchburg  Sentinel.  . .  (E) 
♦♦Haverhill  Gazette. ...  (E) 
tHolyoke  Transcript  ft 

Telegram  . (E) 

♦♦Lawrence  Eagle-Tribune 
(M&E) 

♦♦Lynn  Item . (E) 

♦♦Lowell  Courier-Citizen 
and  Evening  Leader 
(M&E) 

♦♦New  Bedford  Standard 

Mercury  . (M&E) 

♦♦New  Bedford  Sunday 

Standard  . (S) 

♦♦North  Adams  Transcript 

(E) 

♦♦Pittsfield  Eagle . (E) 

♦♦Salem  News  . (E) 

♦•Taunton  Gazette . (E) 

♦♦Worcester  Telegram  and 
Evening  Gazette.  ( M&E) 
♦♦Worcester  Sunday  Tele¬ 
gram  . (S) 


Population,  3.852,356 


Circu¬ 

2,500 

10,000 

lation 

lines 

lines 

5,898 

.04 

.04 

253,320 

.50 

.50 

436,511 

.75 

.75 

296,021 

.50 

.50 

37,330 

.10 

.07 

37,377 

.25 

.25 

376,994 

.60 

.60 

331,541 

.55 

.55 

25,129 

.08 

.08 

11.601 

.06 

.045 

15,868 

.07 

.06 

17,148 

.09 

.065 

26,600 

.10 

.09 

17,553 

.065 

.05 

16,712 

.07 

.07 

27,922 

.10 

.10 

17,675 

.10 

.10 

10,466 

.05 

.04 

19.551 

.06 

.06 

21,451 

.09 

.07 

9,088 

.05 

.035 

105,094 

.28 

.25 

53,030 

.21 

.18 

CONNECTICUT  — Population  1,380,631 


♦♦Bridgeport  Post  Telegram 
(E&M) 

45,010 

.  15 

.15 

♦♦Bridgeport  Post . (S) 

♦♦Hartford  Courant.  . . .  (M) 

24,047 

.  10 

.  10 

39,675 

.  10 

.10 

♦♦Hartford  Courant. ... (S) 

61,366 

.  15 

.15 

ttHartford  Times . (E) 

60,091 

.15 

.15 

♦♦Middetown  Press....  (E) 

8,479 

.055 

.035 

tNaugatuck  News . (E) 

5,528 

.035 

.035 

♦♦New  Britain  Herald.. (E) 

13,850 

.08 

.07 

ttNew  Haven  Register 
(E&S) 

60.074 

.  16 

.  15 

♦♦New  London  Day....(£) 

14.410 

.06 

.05 

♦♦Norwalk  Hour . (E) 

7.847 

.045 

.045 

♦♦Stamford  Advocate. ..  (E) 

12.649 

.065 

.055 

♦♦Waterbury  Republican  St 
American  . (M&E) 

26,071 

.09 

.09 

♦♦Waterbury  Republican  ft 
American  . (S&E) 

32,932 

.09 

.09 

MAINE  —  Population,  768,014 


ttPortland  Press  -  Herald 

Express,  Sunday  Tele- 

gram  . (M&E) 

63,686 

.20 

16 

NEW  HAMPSHIRE- 

—  Population, 

443,683 

♦♦Concord  Monitor-Patriot 

(E) 

6,888 

.05 

03 

t+Keene  Sentinel . (E) 

4,303 

.036 

025 

♦♦M  anchester  Union- 

Leader  . (M&E) 

33,804 

.15 

12 

RHODE  ISLAND  — 

Population, 

604,397 

ttPawtucket  Times . (E) 

30,184 

.09 

09 

♦♦Providence  Bulletin  ..(E) 

88,897 

.20 

27(B) 

♦♦Providence  Journal..  (M) 

45,044 

.12 

27(B) 

♦♦Providence  Journal. ..  (S) 

92,319 

.20 

.20 

♦♦Providence  News-Tri- 

bune  . (E) 

30,250 

.  10 

.10 

♦♦Westerly  Sun . (E&S) 

5,500 

.04 

.04 

ttWoonsocket  Call . (E) 

15,896 

.06 

06 

VERMONT  —  Population,  352,428 

♦♦Barre  Times . (E) 

7,171 

.04 

.03 

tfBrattleboro  Reformer. (E) 

3,635 

.035 

.02 

♦♦Burlington  Free  Press 

(M) 

16,370 

.065 

.065 

ttRutland  Herald . (M) 

13,451 

.06 

.06 

ttSt.  Johnsbury  Caledonian 

Record  . (E) 

5,006 

.03 

.025 

t  Government  Statement,  Apr,  1,  1931. 

(B)  Combination  rate  Daily  Journal  and  Eve.  Bulletin, 
xtt  Italian  Daily. 

♦♦  A.B.C.  Publishers’  Statement,  Oct.  1,  1931. 
tt  Government  Statement,  Oct.  1,  1931. 


Which  is  a  most  comprehensive  illustration  of  that  celebrated  ‘‘New  Eng¬ 
land  thrift”  in  a  population  of  8,166,000  (1930  census) — of  whom  3,430,000, 
or  42  per  cent,  according  to  a  late  survey,  are  employed  in  gainful  occupations. 
This  is  another  regional  record. 


The  buying  power  of  these  workers  runs  into  the  hundreds  of  millions  annu¬ 
ally — and  makes  the  New  England  mass  sales  field  the  outstanding  source  of 
consistent  profit  it  proves  to  national  merchandisers  year  after  year. 

And  as  in  otlier  years — the  53  papers  representing  the  39  most  important 
cities  mentioned  here,  will  continue  to  SELL  nationally  advertised  products 
to  New  England.  For  actual  returns  from  the  ever-profi table  New  England 
consumers’  market — linage  in  this  newspaper  group  shows  incomparable 
average  sales  bulk  and  profits. 


■ 


22 


Editor  &  Publisher  The  Fourth  Estate  for  January  16,  1932 


THIS  RETAIL  WORLD 

A  Synopsis  of  Developments  of  Particular  Interest  to 
Newspaper  Executives 

- By  WILLIAM  NELSON  TAFT - 

Editorial  Director,  Retail  Ledger  Publications 


T\  Chicago  last  week,  at  the  annual 

convention  of  the  National  Shoe 
Retailers’  Associaticjn  and  the  o|)ening  of 
the  mid-winter  furniture  market,  de¬ 
pression  of  either  the  physical  or  the 
mental  tyiie  was  noticeal)le  principally  hy 
its  absence.  Registration  at  tlie  meetings 
of  the  shoe  ass<K'iation  ran  well  past  the 
J(XK)  mark,  with  the  majority  of  exhibi¬ 
tors  reiKirting  a  total  f)f  orders  con¬ 
siderably  in  advance  of  thf)se  entered  at 
the  Ib.kl  and  1‘Cll  conventions  and  every 
evidence  of  Ix-lief  that  the  shoe  sector  of 
the  retail  world  is  looking  forward  to  a 
much  Ivetter  year  than  it  has  enjoyed  re¬ 
cently.  .^t  round  table  meetings  dealers 
declared  that  they  had  gotten  exivenses 
down  to  bed  rock,  with  plans  for  business 
in  1'C12  on  such  a  basis  that  a  better  mar¬ 
gin  of  profit  is  assured. 

IVoth  the  Chicago  and  the  (Irand 
Rapids  h'urniture  Markets  oiK-ned  up  in 
a  manner  that  augurs  well  for  the  year, 
Charles  R.  Campl)ell,  secretary  of  the 
(irand  Rapids  Kxixisition  .\ssociation, 
predicting  that  attendance  at  the  market 
as  a  whole  will  exceed  that  at  either  of 
the  last  two  official  markets  by  at  least  50 
I)er  cent,  while  every  indication  ixiints  to 
a  similar  breaking  of  records  at  Chicago. 

Both  markets  arc  notable  for  a  wide 
variety,  prices  that  are  uiuiuestionably  at 
nK'k  Ixrttom  (guarantees  against  further 
declines  Iteing  offered  by  many  manu¬ 
facturers  )  and  a  greater  emphasis  upon 
style  ap])eal  than  has  been  evident  at  any 
previous  time,  factors  which  slwuld  tend 
materially  to  .stabilize  this  imix)rtant 
division  of  the  distributive  world. 

«  *  * 

^HK  death  of  Julius  Rosenwald  serves 
-*•  once  more  to  center  attention  uixtn  the 
tremendous  ix)ssibilities  of  retailing  for, 
as  many  obituaries  of  this  master  mer¬ 
chant  failed  to  mention,  he  started  out 
in  business  peddling  merchandise  from 
door  to  dcK)r  and  it  was  not  until  1895 — 
"by  good  luck  in  getting  hold  of  a  g(K)d 
thing  at  the  right  time  and  by  more  g<K)d 
luck  in  holding  on  to  it",  as  he  said — 
that  he  Ivought  an  interest  in  a  little 
known  mail-order  house  by  the  name  of 
Sears.  Roebuck  &  Co. 

The  firm  was  doing  a  volume  of  alnnit 
half  a  million  dollars  a  year  then,  but 
expansion  was  difficult  because  bankers 
felt  that  such  an  age-old  trade  as  retail¬ 
ing  couldn’t  stand  the  strain  of  innova¬ 
tions  at  that  late  day.  Last  year,  in  spite 
of  widely  publicized  “conditions”.  Scars 
did  a  volume  of  around  $.LSO.OOO,(XK)  and 
no  one  dares  predict  where  the  ultimate 
limit  lies,  if  there  Ive  one. 

*  * 

'T’llE  Tulsa,  Okla.,  Chamber  of  Com- 
mcrce  has  just  completed  a  most 
interesting  and  enlightening  survey  show¬ 
ing.  as  the  result  of  questioning  1,251 
consumers,  why  jK-oide  trade  in  certain 
cities  and  what  they  purchase  when  they 
do  their  shopping  out  of  town.  Details, 
probably  just  as  api)licablc  to  other  cities 
as  they  are  to  Tulsa,  will  be  sent  uikmx 
refjuest. 

♦  ♦  ♦ 

of  the  most  interesting  of  the 
exhibits  of  furniture  store  adver¬ 
tising  collected  by  the  National  Retail 
Furniture  Association  and  shown  at  this 
year’s  meeting  was  a  piece  of  copy  from 
the  King  Mantel  &  I'urniture  Company, 
Knoxville,  Tcnn.,  which  slapiied  every 
price  advertisement  directly  in  the  face 
by  featuring  the  headline:  “If  It’s  Price 
You  Want  Here’s  A  Bedstead  for  .55r’’ — 
and  the  “35c”  was  printed  in  tyiie  just 
as  large  and  just  as  black  as  the  $-19.,50s 
and  the  $89.5(is  which  adorn  (?)  so  much 
furniture  advertising  of  the  moment. 

The  illustration  showed  a  bedstead  of 
what  might  be  termed  tbc  “burliest 
American”  ixeriod.  obviously  hacked  out 
by  hand  and  hastily  nailed  together. 
The  copy,  bearing  the  sectnidary  head 
“The  Lowest-Price  Furniture  Adver¬ 
tisement  Ever  Published  In  Knoxville” 
stat^  that  “This  week,  the  King  Mantel 


&  Furniture  Company  are  offering  the 
lumber  for  a  full-sized  bed,  like  the  one 
pictured  alxxve  and  shown  in  our  South 
window,  for  35  cents.  Get  a  hammer  for 
a  dime  and  a  nickel’s  worth  of  nails  and 
there  you  are ! 

“But,  should  you  decide  that  Price  isn’t 
everything  after  all,  but  that  Quality  and 
lifelong  Satisfaction  count  more  when 
considering  furniture  for  that  greatest  ol 
all  institutions — the  home— then  maybe 
you’d  Itetter  look  in  our  North  window 
and  see  the  difference. 

“Speaking  of  differences,  it  is  a  well- 
known  fact  throughout  East  Tennessee 
and  communities  adjoining  its  borders, 
that.  Quality  considered,  no  prices  are 
ever  lower  than  those  of  the  King  Mantel 
&  Furniture  Company.” 

*  >)<  « 

^  HOUGH  marked  by  comparatively 
few  developments  in  other  types  of 
merchandising,  1931  was  distinctly  notable 
for  the  advances  made,  not  only  in  the 
sale  of  electrical  refrigerators—where 
the  year’s  quota  of  a  full  million  was  met 
and  beaten — but  also  for  a  most  important 
change  in  the  method  of  distribution  of 
this  high-unit,  long-profit  type  of  electri¬ 
cal  home  ware. 

W'here,  previously,  the  majority  of 
manufacturers  had  been  content  to  relv 
mainly  upon  the  efforts  of  special  distri¬ 
butors.  supplemented  hy  central  stations 
and  other  public  utility  outlets,  last  year 
saw  the  entry  of  department  and  depart- 
mentized  home  ware  stores  into  the  field 
in  a  really  big  av.  with  stores  all  the 
way  from  the  May  Company,  Los 
Angeles — which  sold  $102,(XX)  worth  of 
refrigerators  in  a  single  week,  as  against 
$74,(X)0  for  the  entire  year  of  1930 — to 
Gimbel  Brothers.  Frederick  Loeser  &-  Co., 
Jordan  Marsh  and  other  important  stores 
along  the  Atlantic  Coast  joining  briskly 
in  the  volume-and-profit  parade. 

As  a  result,  manufacturers  of  electrical 
refrigerators  have  come  to  the  somewhat 
belated  conclusion  that  the  established 
channels  of  distribution  are  better  adapted 
to  the  needs  of  their  product — specialized 
though  these  needs  may  he— than  are 
other  channels  prepared  solely  for  the 
handling  of  this  class  of  merchandise. 
Even  the  huddles  of  installation  and  serv¬ 
ice,  previously  regarded  as  insurmount¬ 
able,  have  been  cleared  by  the  larger 
stores  without  the  slightest  trouble,  with 
the  result  that  it  is  increasingly  a^narent 
that  stores  with  volumes  of  a  million  a 
year  and  more  are  destined  to  be  the 
biggest  factor  in  assisting  the  electric 
refrigeration  industry  to  achieve  its  new 
slogan  of  “Another  million  in  1932”. 

*  « 

'C’OR  some  time  past  it  has  been  appar- 
-*  ent  that  something  has  been  radically 
wrong  with  the  floor  covering  depart¬ 
ments  of  department  and  furniture  stores. 
W'here  the  trouble  lies  and  how  it  can 
be  remedied  is  detailed  in  a  report  of  the 
Controllers’  Congress  of  the  National 
Retail  Dry  Goods  Association,  a  digest 
of  which  (having  a  direct  bearing  upon 
the  results  obtained  from  floor  covering 
advertising)  will  be  forwarded  to  anyone 
interested  in  this  phase  of  retail  mer¬ 
chandising. 

*  ♦  ♦ 


ACCORDING  to  the  figures  of  the 
Federal  Reserve  Board  which,  in 


spite  of  the  fact  that  th'"-  are  about  the 
most  reliable  data  we  have,  must  be 
taken  with  a  grain  of  salt  because  they 
are  founded  on  the  reports  of  only  447 
stores,  department  store  sales  in  1931 
were  11  per  cent  less  than  in  1930.  Since 
the  1930  figures  were  8  per  cent  under 
1929,  this  brings  1931  approximately  18 
per  cent  under  the  biggest  boom  year  in 
history — and  that’s  far  from  had,  when 
it’s  remembered  that  retail  prices  gener¬ 
ally  have  fallen  considerably  more  than 
18  per  cent  during  those  same  two  years. 

If  there  were  any  yardstick  other  than 
that  of  dollar  volume,  the  sales  of  the 
447  stores  represented  in  the  Federal 


Reserve  Board’s  report  for  1931  would 
undoubtedly,  believe  it  or  not,  be  ahead 
of  those  for  1929.  On  the  other  hand, 
the  stores  reporting  to  the  I'.R.B.  are 
the  biggest  and  most  progressive  ones  in 
the  country,  the  ones  which  would  be 
expected  to  drive  ahead,  regardless  of 
conditions,  and  so  the  rest  of  the  1,600,- 
000  retail  outlets  of  the  United  States 
would  probably  not  have  as  pleasant  a 
story  to  tell. 

The  Richmond  District  (which  includes 
Washington,  D.  C.)  had  the  best  sales 
record  for  the  year,  only  6  per  cent 
under  1930.  New  York  came  next  with 
an  8  per  cent  drop,  followed  by  Boston 
and  Minneapolis,  off  9  per  cent  each. 
*  *  * 

JUST  a  word  of  warning:  Don’t  waste 
any  time  getting  copies  of  the  “home 
budgets”  worked  out  and  approved  by 
the  Home  Furnishings  Division  of  the 
President’s  Committee  on  Home  Building, 
unless  you  want  every  furniture  adver¬ 
tiser  to  froth  at  the  mouth.  The  suppos¬ 
edly  model  budget  includes  such  items  as 
a  living  room  rug  at  $10;  three  side 
chairs  at  $5  each;  spring,  mattress  and 
pillows  for  a  total  of  $15,  and  a  variety 
of  other  items  equally  absurd.  Furniture 
men  are  wondering  in  what  second — or 
third-hand  store  the  President’s  Commit¬ 
tee  has  been  doing  its  shopping. 


PARK  ADDRESSES  MEETING 


Assails  Press  Agents  and  Newspaper 
Taxes  at  S.  C.  Press  Institute 

Fewer  press  agents  and  more  adver¬ 
tisements  are  what  the  newspaper  busi¬ 
ness  needs  at  present,  John  A.  Park, 
publisher  of  the  Ralciqh  (N.C.)  Times, 
told  members  of  the  South  Carolina 
Press  .Association  at  a  press  institute  in 
Columbia.  S.C.,  Jan.  8.  Merchants  who 
are  clamoring  loudest  for  reductions  in 
advertising  rates  were  the  most  eager 
for  free  publicity  in  times  of  prosperity, 
Mr.  Park  said.  Assailing  the  numer¬ 
ous  attempts  made  in  state  legislatures 
last  year  to  tax  newspapers,  he  said : 

“A  tax  on  any  phase  of  a  newspaper’s 
service  would  be  like  taxing  mail  de¬ 
livery,  weather  reports  or  hours  of  sun¬ 
shine.” 

A  discussion  on  the  treatment  of  free 
publicity  for  fairs,  churches,  fraternal 
organizations  and  radio  was  led  by  F.  C. 
Withers  of  the  Columbia  State  and  A. 
B.  Jordan  of  the  Dillon  Herald.  P.  M. 
Dees.  IVinnsboro  Nezvs  and  Herald,  and 
J.  Izlar  Sims,  Orangeburg  Times  and 
Democrat  led  a  discussion  of  the  effect 
of  cutting  off  large  numbers  of  sub¬ 
scribers  at  one  time. 

“The  Future  of  the  Weekly  News- 
p<aper”  was  the  topic  of  discussion  in  the 
afternoon  session  led  by  Wilson  W. 

Harris.  Clinton  Chronicle,  and  Palmer 

W.  Johnson,  Marion  Star.  The  con¬ 
cluding  discussion  was  “The  Future  of 
the  Smaller  Daily  Newspaper”  led  by 
Wilton  E.  Hall.  Anderson  Independent, 
and  Joel  S.  Bailey,  Greenzvood  Index- 
Journal. 

A.  W.  Huckle,  publisher  of  the  Rock 
Hill  Herald,  presided. 

What! 

NO  $»pccial 
R  epreNeiitati  ve  ? 

We  figured  that  possibly  space 
buyers  would  prefer  reading  a 
little  advertisement  occasionally 
about  the  RECORD  and  BRIS¬ 
TOW  than  to  be  bothered  with 
a  “special”  singing  our  virtues. 

There  isn’t  much  to  say  about 
Bristow  except  that  it's  a  good 
town  and  the  Record  is  a  good 
Newspaper. 


Oklahoma's  Blue 
Ribbon  Newspaper — 
State  Fair  Award 
in  1931 


1 

LEDGER 
SYNDICATE  ! 

has  aetjuired 
the  newspaper 
rights  of  ISorth 
and  South  Amer¬ 
ica  to  all  new  j 

serials  by  \ 


EDGAR 

WALLACE 


also  the 

newspaper  rights 
of  ISorth  America 
to  all  new  serials 


by 


E.  1»HILLIP!!» 
OPPENIIEIM 


For  details  write 

LEDGER 

SYNDICATE 

Independence  Square 
Philadelphia,  Pa. 
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^‘PENNSYLVANIA 


Production”  Largely  Creates  the  State’s 
more  than  $2,000,000,000  Annual 
Individual  Income  Total 


Famous  “Pennsylvania  Production”  uncjuestionably  was  the 
{i;ui(ling  hand  in  rolling  up  the  Keystone  State’s  yearly  net  indi¬ 
vidual  income  of  $2,217,958,557 — as  recently  reported  for  1929 
in  the  Census  Bureau’s  latest  release  on  this  subject. 

Hundreds  of  thousands  of  individual  incomes  derived  by 
every  class  of  earner  from  the  executive  to  the  manual  worker — 
are  directly  attributable  to  the  economic  activities  resulting  in 
the  production  of  the  more  than  60  famed  “Pennsylvania  Prod¬ 
ucts”  which  are  world  leaders. 

These  products — both  manufactured  and  natural — are  so 
generally  identified  with  the  Keystone  State,  because  Pennsyl¬ 
vania  is  a  “One-Two-Three”  leader  in  their  production  and 
marketing.  They  include  the  world’s  greatest  natural  products 
such  as  coal,  iron,  slate,  lime,  etc.,  and  the  greatest  group  of  manu¬ 
factured  products,  such  as  steel,  pig  iron,  cement,  glass,  and  other 
vital  necessities. 

Billions  of  dollars  worth  of  these  more  than  60  world- 
necessities  will  be  produced  during  ’32.  They  steadily  are 
increasing  in  output  NOW — as  depression  slowly  gives  way  to 
better  times.  The  income  figures  shown  above,  though  two  years 
old,  may  be  taken  as  fairly  representative  for  ’31,  subject  to 
depression  reductions.  These  figures  indicate  to  some  extent 
the  scope  of  the  colossal  BUYING  POWER  of  William  Penn. 

Over  a  million  well-to-do  workers  are  reachable  through  the 
Pennsylvania  newspapers  rejiresenting  the  21  important  Keystone 
localities  listed  here.  National  advertisers  should  write  at  once 
to  these  papers  for  specialized  information  dealing  with  local  or 
other  conditions  in  their  territories.  Linage  so  placed,  constitutes 
opportunity  for  consistent  profit — in  ’32. 


2.300 

10.000 

Circulation 

lines 

lines 

t  Allentown  Call . 

...(M) 

38.699 

.12 

.12 

t  Allentown  Call . 

....(S) 

30,499 

.12 

.12 

fBeaver  Falla  News  Tribune.  (E) 

8.416 

.04 

.94 

Bethlehem  Globe  Times. 

...(E) 

16.071 

.07 

.07 

'Chester  Times . 

...(E) 

21,372 

.09 

.08 

♦Connellsville  Courier  . . . . 

...(E) 

6,891 

.03 

.03 

'Easton  Express . 

...(E) 

34,347 

.12 

.12 

'Erie  Times . 

,...(E) 

33,976 

.09 

.09 

tCreensburg  Review-Tribune. (EM) 

13,273 

.06 

.06 

fHazleton  Plain  Speaker . (Ell 

tHazleton  Standard-Sentinel. (M)j 

21,662 

.08 

.07 

t Lebanon  News  Times... 

....(E) 

11,123 

.03 

.03 

toil  City  Derrick . 

...(M) 

9,370 

.03 

.03 

'Scranton  Times . 

....(E) 

•  48,727 

.13 

.14 

'Sharon  Herald . 

....(E) 

7.294 

.04 

.04 

'Washington  Observer  and 

Reporter  . 

..(ME) 

16.131 

.06 

.06 

'West  Chester  Local  News..(E) 

11.202 

.03 

.03 

'Wilkes-Barre  Times  Leader..  (E) 

28,289 

.07 

.07 

fWilliamsport  Sun  and 

Gazette  A  Bulletin.... 

(M&E) 

27,333 

.10 

.10 

tYork  Dispatch . 

,...(E) 

20.841 

.07 

.07 

'A.B.C.  Publishers’  Statement,  Oct.  1,  1931. 

tCovernment  Statement, 

Oct.  1, 

1931. 
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THE  AUTOMATIC 


should  be  your  first  considmo 


The  following  news¬ 
papers  are  now  using 
Automatic  Autoplate 
Machines: 


New  York  Times 
Baltimore  Sun 
New  York  Sun 
Philadelphia  Bulletin 
New  York  Daily  News 
New  York  Herald  Tribune 
Chicago  Tribune 
Toronto  Star 
Toronto  Telegram 
Boston  Post 
St.  Louis  Star 
Detroit  News 
Chicago  Daily  News 
St.  Louis  Globe-Democrat 
Boston  Herald 
Boston  Globe 
Brooklyn  Eagle 
Syracuse  Herald 
Buffalo  Courier-Express 
Chicago  Times 
Atlanta  Journal 
Christian  Science  Monitor 
Cleveland  Press 
Cincinnati  Times-Star 
New  York  World-Telegram 
St.  Paul  Dispatch 
Cincinnati  Post 


period  o|ro 


HE  newspapers  listed  a|  1 
the  economy  of  this  machii 
— and  they  are  prepared  f« 


There  is  still  time  for  otfttj 
being  ready. 


sei 


The  Automatic  Autoplate 
minute.  It  greatly  reduces 
making  plates,  and  elimina 
inseparable  from  the  most  s 
ardizes  quality,  in  addition  t 
rate  of  production,  making! 
the  number  of  plates  whic 
length  of  time.  It  facilitate 
time  required  to  start  a  ba 
earlier  finishes  in  the  pressr 


Wood  Newspaper  Iine 
501  Fifth  .f.Ne 
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'  I 

^ion  in  preparing  for  the  coming 
asperity 


ITOPLATE  MACHINE 


left  are  benefiting  now  by 
the  quality  of  its  product 
f(fe  future. 

m  secure  the  advantages  of 


ine  produces  four  plates  a 
physical  effort  involved  in 
he  plate  variation  which  is 
1  hand  operation.  It  stand - 
uring  a  fixed  and  dependable 
sible  to  schedule  accurately 
n  be  produced  in  a  given 
ning  late  news,  shortens  the 
of  presses,  and  makes  for 


inery  Corporation 

iTi  New  York 


TO  OPERATE: 
INSERT  A  MATRIX  AND 
PRESS  THE  BUTTON. 


The  machine  does  the  rest  automatically, 
ejecting  four  plates  a  minute.  It  has  no  other 
speed. 

Note  the  electrical  control  buttons  (above  the 
vertical  core)  by  which  the  machine  is  started 
and  stopped.  Above  and  to  the  left  of  these 
buttons  is  shown  a  handle  with  which  the 
operator  can  start  or  stop  the  inflow  of  molten 
metal. 

While  one  printing  plate  is  being  removed, 
another  plate  is  being  cast  on  the  opposite  side 
of  the  vertical  core.  The  gong  at  the  right 
announces  the  opening  of  the  mold  and  de¬ 
livery  of  the  plate. 
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E  D  I 

TEETH 

J'E  note  with  interest  the  action  of  tlie  Board 
VV  of  Directors  of  the  American  Society  of  News- 

’  ’  I)a])er  Kditors  to  recommend  to  the  memlier- 
ship  at  the  next  annual  meetinR  that  the  constitution 
be  amended  to  authorize  a  strict  enforcement  of  its 
ethical  code.  This  matter  has  been  a  subject  of 
debate  in  the  society  for  seven  years.  Failure  to 
agree  upon  it  has  somewhat  retarded  development 
of  the  organization. 

Under  the  amendment,  if  adopted  by  the  member¬ 
ship,  a  member  may  be  suspended  temporarily,  or 
expelled  from  the  society  for  “due  cause,"  as  "shall 
be  determined  by  the  board.”  Thirty  days  before  a 
meeting  of  the  board  the  accused  will  be  notifierl  of 
the  charges  against  him  and  will  have  a  right  to 
appear  or  appeal  the  decision  to  the  l)oard  or  to 
the  society  as  a  whole. 

The  ethical  code  of  the  society  is  a  well-considered 
document,  eminently  fair  and  true  to  principles  of 
g<KKi  journalism  as  they  have  evolved  from  a  century 
of  practice.  It  has  seemed  to  us  that  any  editor 
who  cannot  live  up  to  these  simple,  fundamental  laws 
ought  not  to  want  to  be  a  member  of  the  society 
and  that  certainly  his  presence  would  not  be  agree¬ 
able  to  those  who  do  strive  to  practice  the  professed 
idealism  of  the  group. 

It  has  been  said  that  editors  are  not  always  free 
agents,  and  that  an  enforcement  of  the  code  might 
work  injustices.  In  the  opinion  of  some,  violations 
might  be  difficult  of  proof.  Other  objections  have 
been  cited.  However,  we  have  felt  that  a  finer  body 
of  editorial  men  does  not  exist  in  this  country  than 
those  composing  the  directorate  and  the  membership 
of  this  society.  They  are  not  a  lot  of  round-head 
city  magistrates  or  self-seeking  politicians.  They 
know  the  true  meaning  of  the  code  and  would  be 
liberal  and  fair  in  interpreting  it.  No  honest  editor 
need  fear  to  trust  his  case  in  these  hands,  and  when 
such  men  do  not  compose  the  editorial  forces  of  this 
country  the  society  may  as  well  go  out  of  business, 
for  there  would  be  nothing  left  for  it  to  do.  We 
hope  the  membership  will  adopt  the  amendment  and  in 
future  the  American  Society  of  Newspaper  Editors 
will  have  something  more  imix)rtant  on  hand  than 
mere  discussion  of  newspaper  evils  as  they  affect  the 
membership. 


Cnndilions  forecast  a  tfreat  news  year — f>er- 
haf's  historic. 


THESE  ADVERTISERS  WON 


Because  they  made  money  from  advertising  in 
the  year  1931,  period  of  gloom  to  the  unimagina¬ 
tive.  enterprising  national  advertisers  propose  to 
increase  their  newspaper  appropriations  in  1932. 


For  instance,  consider  a  group  of  power  refriger¬ 
ator  concerns.  Louis  Ruthenberg,  president  of  Cope¬ 
land  Products.  Inc.,  told  an  EniroR  &  Pi  blishkr 
reporter  that  the  net  earnings  of  his  firm  for  1931 
were  $6.04  a  share,  tripling  the  1930  record.  He 
thanks  advertising  and  will  increase  his  investment. 


The  Kelvinator  Corporation,  in  1931  earned 
$1,761,709  as  compared  with  $1,601,016  in  the  preced¬ 
ing  year  and  George  W.  Mason,  its  president,  gives 
credit  to  advertising  and  will  do  more  in  the  next 
12  months. 


Frigidaire  made  a  sales  gain  and  will  continue,  or 
increase,  its  advertising.  The  Norge  Corporation, 
manufacturers  of  the  Rollator  refrigerator,  also  in¬ 
creased  its  sales  last  year  and  looks  forward  to  larger 
advertising.  General  Electric  reports  a  new  high 
sales  record  for  its  refrigerators  last  year  and  in 
1932  proposes  to  “hold  steadfast  to  our  original  ad¬ 
vertising  tenets.”  This  company  spends  about 
$2,000,000  annually  in  newspapers,  and  1932  will  be 
no  exception. 

Consider  this  fact :  The  power  refrigerator  is  a 
comparative  innovation.  By  many  people  in  ordinary 
circumstances  it  might  be  considered  a  luxury,  though 
it  has  demonstrated  its  utility  and  economy.  Why 
have  refrigerators  sold  in  increased  numbers,  while 
other  products,  such  as  radio  and  automobiles,  have 
lagged  ?  The  answer  surely  has  something  to  do  with 
advertising  policy. 


Hold  circulations  and  uphold  advertisina 
rates! 


RIAL 


A  wholesome  tongue  is  a  tree  of  life;  but 
per\erseness  therein  is  a  breach  in  the  spirit.— 
Proverbs,  X\’;  4. 


“FEARLESS”  AND  “ACCURATE” 

The  international  proi)aganda  racket,  usually  de¬ 
signed  to  sell  in  the  United  States  market  the 
bonds  or  industrial  securities  of  some  foreign 
government,  is  revealed  in  the  raw  by  letters  broad¬ 
cast  to  new'spaper  editors  in  this  country  by  Rocoste,. 
Inc.,  a  press  agency  in  the  pay  of  the  “actual”  Brazil 
government. 

In  a  communication  dated  Dec.  16,  and  received 
in  this  country  since  the  first  of  the  year,  Rocoste, 
Inc.,  asks  the  editor  of  one  important  daily  in  the 
East  to  pay  “expenses  of  transmission  at  the  usual 
newspaper  rates,”  on  special  despatches,  the  press 
agent  promising  “fearless,  forceful  and  accurate”  re¬ 
porting  service. 

In  the  same  letter  a  statement  is  made  which  ought 
to  put  any  editor  on  guard:  “There  has  been  going 
on  for  some  time  an  underground  campaign  to  dis¬ 
credit  the  actual  Brazilian  Government  and  its  com¬ 
ponent  parts,  fostered  and  financed  by  some  large 
American  corporations,  private  firms  and  coffee  ex¬ 
porters,  and  sorry  to  relate,  some  American  news¬ 
papers  like  New  York  Times,  for  reasons  best  known 
to  themselves.  .  .  .  The  special  representative  of 
New  York  Times  has  been  iK)litely  but  firmly  re¬ 
quested  to  leave  the  country  ...  we  in  Brazil  are 
striving  to  counteract  these  maneuvers  by  bona-fi<le 
information,  correct  and  unbiased.” 

It  just  happens  that  Editor  &  Publi.su kr  on  Jan. 
2,  exposed  the  fact  that  George  H.  Corey,  correspond¬ 
ent  for  more  than  a  year  at  Rio  de  Janeiro  for  New 
York  Times,  had  been  arrested  on  Dec.  1,  without 
formal  complaint,  and  told  that  he  must  either  leave 
the  country  or  go  to  jail  for  an  indefinite  period 
pending  trial.  The  only  specific  charge  made  against 
him,  he  now  asserts,  was  that  he  wrote  an  article  for 
London  Times.  Mr.  Corey  denied  that  he  had  ever 
written  for  Ixindon  Times  and  explained  that  there 
was  no  relation  between  that  newspaper  and  New 
York  Times.  The  police,  however,  refused  to  believe 
his  statement.  In  these  remarkable  circumstances 
Mr.  Corey  was  actually  locked  up,  and  this  con¬ 
stitutes  the  "iwdite  and  firm”  treatment  that  he 
received. 

We  have  little  doubt  that  the  attempt  of  Rocoste, 
Inc.,  to  act  as  correspondents  for  American  news¬ 
papers  has  some  direct  connection  with  the  impudent 
and  unjust  expulsion  of  Mr.  Corey;  that  is  the  way 
such  matters  are  usually  arranged  in  international 
propaganda  circles.  It  is  the  “deep  stuff”  of  the  gov¬ 
ernment  public  relations  art. 

Persons  who  have  followed  revolutionary  up¬ 
heavals  in  South  America  in  recent  years  will  be  in¬ 
terested  in  the  “fearless,  forceful  and  accurate”  state¬ 
ments  of  Rocoste,  Inc.,  made  in  a  circular  published 
by  it  and  circulated  among  possible  Brazil  bond 
buyers  in  the  United  States.  Here  are  only  a  few- 
choice  bits:  “Brazilian  Government  bonds  are  the 
safest  investment  in  the  world” — (all  in  red  ink  dis¬ 
play,  followed  by  a  fine  print  line  adding,  “in  the  long 
run  because  Brazil  is  a  country  of  peace  and  plenty.” 

“B9y  Brazilian  Government  bonds  now — they  are 
away  below  par  but  pay  par  interest  and  are  as  good 
as  gold  for  par  redemption.” 

“Brazil’s  riches,  as  yet  undeveloped,  guarantee  the 
world's  debts.” 

“Brazil  adores  God — not  the  dollar.” 

Rocoste,  Inc.,  whose  director  is  Robert  Cooper 
Stegall,  provides  a  perfect  and  timely  confirmation  of 
EntTOR  &  Publishkr’s  view  that  foreign  investments 
should  be  made  only  in  countries  where  legitimate 
correspondence  service  exists. 


ANOTHER  WARNING 

The  adage  of  our  grandfathers,  “Don’t  believe  all 
you  hear,  and  only  half  of  what  you  see.”  is  a 
classic  admonition  for  publishers  who  arc  just 
now  pondering  the  advertiser  demand  that  rates  be 
reduced. 

F-ditor  &  Publisher  has  warned  its  readers,  time 
and  again,  that  it  is  folly  to  believe  that  horizontal 
rate-cutting  would  be  in  response  to  a  legitimate  con¬ 
dition  in  the  economics  of  the  day.  The  demand  is  a 
squeeze.  It  is  not  justified  by  the  situation  as  it  gen¬ 
erally  oldains  in  the  newspaper  publishing  business. 
Cut  rates  would  be  dangerous,  because  the  reduction 
in  revenue  would  inevitably  break  down  standards  of 
newspaper  service  in  a  year  when  the  iniblic  con¬ 
fidently  looks  for  highest  jHissible  press  efficiency. 
With  linage  volume  off  an  average  of  22  tier  cent  in 
two  years,  a  rate  cut  would  bring  some  newspapers 
to  bankruptcy.  Newspaper  rates  are  not  generally 
out  of  proportion;  in  instances  they  are  too  low, 
rather  than  too  high.  As  Mr.  John  Benson,  presi¬ 
dent  of  the  American  Association  of  .Advertising 
.Agents,  has  recently  said :  “We  do  not  believe  that 
rates  should  parallel  commodity  prices  in  their  down¬ 
ward  course,  as  they  did  not  do  so  in  the  upward 
conr.ie.” 

We  have  been  over  this  ground  before.  Now  we 
wish  to  warn  our  readers  against  believing  more  than 
“half  of  what  yf)U  .see.”  I-'rom  time  to  time  there 
will  be  isolated  announcements  by  certain  newspapers 
that  they  have  revised  their  rate  cards  downward. 
We  have  heard  of  two  or  three  such  instances,  re¬ 
cently.  The  publishing  interests  of  the  nation  should 
not  l)e  misled  by  these  announcements.  Investigation 
will  show-  they  are  the  result  of  lf)cal  competitive 
conditions  w-hich  have  actually  nothing  to  do  with 
the  general  advertiser  demand  for  a  horizontal  slash. 
They  merely  mean  that  some  intblisber  has  been 
forced  to  meet  a  pace  set  by  a  rival,  or  is  taking  this 
time  to  .s(|uare  up  a  rate  card  that  has  been  out  of 
joint  for  years.  It  w-<iuld  be  tragic  if  tbese  isolated 
instances  of  rate  adjustments  should  be  seized  upon 
and  u.scd  to  break  rates  in  general.  .Ativ-  publisher 
who  is  thinking  that  it  may  be  necessary  for  him  to 
meet  the  advertiser  demand  should  investigate  any 
case  of  rate  cutting  by  any  new-spaper  in  another 
city,  before  he  regards  it  as  an  influence.  He  will 
probably  discover  that  his  case  is  not  comparable.  The 
interests  that  are  sedulously  seeking  to  break  dow-n 
newspaper  standards  w-ouhl  like  nothing  better  than 
to  see  the  imisression  spread  that  there  has  l)een  a 
“break”  in  the  ranks  of  the  publishers.  They  know 
how-  gregarious  new-spai)ers  are  and  how  if  one  sheep 
wanders  through  a  hole  in  the  fence  the  whole  flock 
may  follow-  in  very  panic. 

We  have  learned  of  no  instance  of  a  new-spaper 
cutting  its  advertising  rates  at  the  behest  of  its 
advertisers  during  the  jiast  six  months.  Local  com¬ 
petitive  conditions  that  were  unusual  have  forced  the 
hands  of  only  a  few-  publishers.  .As  we  have  fre- 
(|ucntly  stated,  some  newspai)er  rates  are  dispropor¬ 
tionate  and  ought  to  be  revised  -  indeed,  ought  to  have 
been  revised  in  1928-9.  If  these  cuts  arc  made  now, 
other  publishers  certainly  need  not  apply  the  example 
to  their  ow-n  correct  rate  structures. 

Editor  &  Pi-bi.isher  is  advised  by  some  of  the 
most  imiMirtant  publishers  in  the  country  that  they 
havc  no  intention  of  yielding  to  the  advertiser  demand. 
They  will  not  cut,  because  there  is  no  justifiable 
reason  for  it.  They  will  not  break  down  their  own 
institutions  and  they  w-ill  not  set  an  examide  which 
would  lead  on  to  the  ruin  of  rival  ncwsiiapers  that 
are  even  now-  in  red.  ink. 

During  this  month  a  rumor  has  been  spread  m 
New-  A*ork  advertising  circles  that  “a  great  many 
new-spapers  have  expressed  a  willingness  to  cut  their 
rates,  in  order  to  get  some  national  schedules  which 
arc  to  come  out  this  year.”  We  urge  new-spapernien 
to  take  this  with  not  only-  a  grain  of  salt,  but  the 
w-hole  salt-cellar.  Industry  needs  newspaper 
tising  this  year,  as  probably  never  before,  to 
goods  and  make  a  profit.  Media  capable  of  delivering 
sales  w-ill  get  its  share  of  the  space.  This  w-ill  be 
w-ithout  respect  to  any  weak-kneed  compliance  with 
rate  coercion  now. 

Don’t  yield ! 


Cutting  long  stories  with  short  meaning  is 
always  good  economy. 


.'iome  people  unU  make  money  through 
newspaper  advertising  in  1932;  some  w'ill  not; 
it  is  a  matter  of  faith  and  skill. 


Robins  announce  the  engagement  of  their 
daughter,  Emily  Agnes,  to  Carl  E.  Heis- 
man.  Little  Rock,  the  wedding  to  take 
place  February  11. 

E.  K.  Gaylord,  publisher,  Oklahoma 
City  Daily  Oklahoman  and  livening  the  public 
'l  imes,  has  been  elected  a  director  of  the 
Cdiamber  of  Commerce  for  a  two-year 
term.  Carl  C.  Magee,  publisher,  Okla- 
homa  City  Netvs,  is  a  hold-over  member 
of  the  board. 


FOLKS  WORTH  KNOWING 


PURELY  PERSONAL 


They* re  All 
Wiring  for  It! 


ENRY  MOUTOUX,  the  Knoxville 
Xescs-Sentinel  reptirter  who  came  into 
consciousness  recently  when 
_  he  was  cited  for 

}  contempt  during 
the  trial  of  a 
union  leader  in 
Mt.  Sterling.  Ky., 
and  suhse<|uently 
barred  from  the 
courtrixnn,  got 
his  first  ncws- 
pai>cr  exi)erience 
on  the  llvaiun’iHe 
(Ind.)  AVti'.?- 
Sentinel,  u  n  d  e  r 
Edward  j.  Mee- 
man,  former  ed- 
ouToux  it„r  of  the  Knox- 
now  editor  of  the  Meml>his 
itar.  Soon  afterwards  (about 
ten  years  ago)  he  worked  for  Mr.  Mee- 
man  on  the  Knoxville  Xezes,  where  he 
wrote  a  long  series  of  articles  on  city 
corruption  which  helped  swing  sentiment 
later  to  City  Manager  government. 

Then  he  left  Knoxville  and  went  west, 
worke<l  on  the  San  h'raneiseo  Xetes  for 
a  while,  visited  .Alaska,  and  sailed  as  a 
cabin  boy  and  deck  liand  on  a  ship  at 
\'ancouver.  He  (juit  the  ship  at  London 
and  returned  to  the  Knoxville  News. 

He  covered  the  Dayton  "evolution 
trial”  for  his  paper,  XE.\  Service  and 
the  United  Press.  A  short  time  after¬ 
wards  he  joined  the  U.  P..  stationed  in 
Washington,  where  he  helped  cover  the 
Senate  and  Supreme  Court,  went  to  Pos¬ 
ton  as  manager  of  the  night  bureau,  and 
then  to  Xew  York.  About  three  years 
ago  he  re-joined  the  Knoxville  paper. 

Wliile  covering  the  rayon  strike  at 
Elizabethton.  Tenn..  he  was  arrested  four 
times  and  jailed  twice.  I.ater  the  oflicer 
responsible  for  the  trumi)ed-up  charges 
was  fined. 

Mr.  Moutoux  attended  three  universi¬ 
ties — Indiana,  Cliicaeo,  and  Minnesota — 
without  graduating  from  any.  He  is  .11. 


E\V.  PRESTON,  publisher,  Boston 
•  Herald,  left  last  week  for  a  vaca¬ 
tion  in  I'lorida. 

E.  K.  Gaylord,  puhlisher,  Oklahoma 
City  Daily  Oklahoman  and  Times,  pre¬ 
sented  the  Oklahoma  City  useful  citizen 
award  for  19.11  to  C.  C.  Day  Jan.  12  at 
a  Chamber  of  Commerce  banquet. 

.Arthur  Hays  Sulzburger,  vice-presi¬ 
dent  of  the  .\ew  York  Times,  and  Mrs. 
Sulzberger  are  at  Miami  Peach,  Ela., 
for  a  few  weeks. 

Harvey  E.  Newbranch,  Omaha  World- 
Herald  editor,  was  in  Xew  York  re¬ 
cently.  lie  was  a  spectator  at  the  Cul- 
bertson-Lenz  bridge  match  Jan.  7. 

Col.  Hubert  R.  McCormick,  publisher 
of  the  Chicago  Tribune,  arrived  at 
.Aiken,  S.  C.,  jan.  9,  to  spend  the  week¬ 
end.  He  flew  his  giant  Sikorsky  am¬ 
phibian  biplane,  accompanied  by  a  pilot 
and  a  mechanic. 

J.  David  Stern,  puhlisher,  Philadelphia 
Record,  has  been  appointed  a  Pennsyl- 
meinber  of  the  Cihicago  Centennial 
.Association  by  Governor 


\ania 

.Anniversary 
I’inchot. 

Dorrance  I).  RcKlerick,  publisher  of 
the  III  Paso  Morning  'Times,  last  week 
was  installed  president  of  the  Kiwanis 
Oub. 

Josephus  Daniels,  editor  and  publisher, 

Raleigh  (X.C.)  Xeics  and  f^/uertrr,  will 
be  the  principal  speaker  at  the  meeting 
of  Carolina  Mountains,  Inc.,  in  Asheville 
Jan.  28. 

J.  S.  Parks,  co-publisher.  Fort  Smith 
(.Ark.)  Southwest  American  and  Times- 
Reeord,  spent  the  past  week  at  Chicago 
attending  the  National  Furniture  Mart. 

Frank  D.  Throop,  publisher,  Lincoln 
(Xeb.)  Star,  will  be  the  principal 
speaker  at  the  annual  dinner  and  meet¬ 
ing  of  Lincoln’s  Social  Welfare  society, 

Jan.  28. 

C.  E.  Hroughton,  editor,  Sheboygan 
Press,  was  the  principal  speaker  at  a 
Jackson  Day  dinner  and  ninth  congres¬ 
sional  di.strict  Democratic  rally  in  (ireen 
Bay,  Wis.,  Jan.  9. 

E.  .A.  Walrath,  publisher,  Polk  County 
Democrat,  Osceola,  Neh.,  has  been  ap¬ 
pointed  chief  clerk  of  the  supply  depart¬ 
ment,  House  of  Representatives,  Wash¬ 
ington.  His  newspaper  will  l)e  published 
by  a  son-in-law  during  his  absence. 

William  D.  Mansfield,  publisher,  Mc¬ 
Keesport  (Pa.)  AVtc’j,  and  a  member  of 
the  Pennsylvania  state  senate,  was  in¬ 
ducted  into  office  as  a  commissioner  of 
•Mlegheny  County,  at  Pittsburgh,  Jan.  4. 

Carl  C.  Magee,  editor,  Oklahoma  City 
Sra’s,  has  been  appointed  general  chair¬ 
man  of  the  “Greater  Oklahoma  City 
Movement”  sponsored  by  the  chamber  ol 
commerce. 

Horace  E'.  Thomas,  publi.sher,  Marys- 

Appeal-Democrat,  visited  (La.)  Times-Picayune,  is  back  on 

.^an  rrancisco  recently  on  a  business 
trip, 

Rollin  C.  Stitson,  publisher,  Winne- 
muca  (Nev.)  .Star,  is  seriously  ill  with 
pneumonia.  Mr.  Stitson  is  president  of 
the  Nevada  Press  Association. 

r\V  ^  ‘  publisher,  Southbridge 

)  Xews,  addressed  a  meeting  of 
the  Rotary  C  lub  there  last  week. 

Maher  D)cke.  editor,  Dayton  (O.) 
octcf,  was  a  Christmas  visitor  at  his  old 
^'tne  in  Lincoln.  Neb.  He  left  Lincoln 
years  ago.  where  he  had  been  an 
Mitonal  writer  for  the  Nebraska  State 
Journal. 

„  Stewart  Rrvan,  president  and 
publisher,  Richmond  (Va.)  Nezos- 

Charles  Philips  Hasbrook, 
publisher,  Richmond  Timcs-Dispatch, 

a\e  been  added  to  the  board  of  trustees, 
wchmond  Community  Fund. 

ormer  Governor  James  M.  Cox  of 
publisher.  Dayton  (O.)  Daily 
‘irj*/’.  returned  to  his  office  from 

"'^^he,  with  Former  Gover- 
E.  Smith,  of  New  York. 

Havis,  he  was  one  of  the 

batini' »  !’P^'<crs  at  the  Jackson  Day 
^quet  of  Democrats. 

1^'  Eohins,  publisher,  Conzvay 
•)  Log  Cabin  Democrat,  and  Mrs. 


F.  Dudley  Courtenay 


If  proof  of  the  present  furore 
over  contract  bridge  were 
needed,  it  could  not  be  more 
convincingly  demonstrated  than 
in  the  wires  and  inquiries  that 
have  greeted  our  preliminary 
mail  announcements  of . 


IN  THE  EDITORIAL  ROOMS 

JOHN  KREBS,  young  son  of  Bernard 
Krebs,  managing  editor,  Nezo  Or¬ 
leans  (La.)  Times-Pieayune  is  recuper¬ 
ating  from  a  serious  illness. 

Edward  D.  Toohill.  managing  editor, 

L'all  Riz’cr  (Mass.)  Herald  Nezvs,  spoke  operation, 
on  "The  Place  of  a  Newspaper  in  ^'om-  E'rank 
niiinity  Life”  before  the  Fall  River  Trenton 
Rotary  club,  Jan.  7.  parer 

William  C.  Stewart,  managing  editor.  Day. 
Southbridge,  (Mass.)  Nozos,  addressed  a  Willian 
meeting  of  the  Manufacturers  and  Mer-  ^adio  ed 
chants  Association  last  week.  Herald  1 

Charles  Phillips,  courthouse  reporter,  rnotorists 
Memphis  Commercial  Appeal,  has  re-  J^ress  Jar 
signed.  of  courtc 

Elmer  Thrower,  formerly  with  the  pedestriar 
Oklahoma  City  (Okla.)  Daily  Okla-  j 
homan,  is  now  editor  of  the  Hartshorne 

\  \  c  ncwsiiajK. 

(Okla.)  .Sun.  jj.|g  Pana 

Phil  Powell  has  joined  the  staff  of  been  wit 
Memphis  Commercial  Appeal  as  church  Harrison! 
page  editor.  Record,  ( 

Rhodes  McPhail,  reporter,  .Vc«'  Or-  and  with 


The  Official 
System 
of 

Contract  Bridge 

by  It*  Founder 

F.  Dudley 
Courtenay 


The  Lenz-Culbertson  marathon 
match  proved  that  contract 
has  become  not  only  news  but 
front  page  news.  It  was  a  swell 
show,  but,  according  to  most  of 
the  bridge  experts,  it  demon¬ 
strated  nothing  except  the  tre¬ 
mendous  public  Interest  In  the 
game.  It  still  leaves  the  lines  of 
bridge  warfare  clearly  drawn 
between  The  Official  System  and 
The  Culbertson  System. 

At  this  stage  of  the  game,  Mr. 

Courtenay,  as  the  founder  of 
The  Official  System,  steps  into 
the  fray  with  a  daily  feature 
that  reflects  the  calm  clarity  of 
thought  that  led  him  to  organize 
the  conflicting  and  tempera¬ 
mental  stars  of  the  game  into 
indorsement  of  “The  Official 
System.” 

AS  president  of  The  Advisory 
Council  of  Bridge  Head¬ 
quarters,  Mr.  Courtenay  speaks 
and  writes  with  authority. 


Alfred  £•  Smith 


It’s  a  presidential  year 
—  where  can  you  find 
better  political  copy? 


For  Terms  and  Samples,  Please  Wire 


UNITED  FEATURES 


H^fVe  now! 


UNITED  FEATURE  SYNDICATE- 
METROPOLITAN  NEWSPAPER  FEATURE 
SERVICE— WORLD  FEATURE  SERVICE 

.Monte  Bourjaily,  General  .Manager 
Maximilian  Elser,  Jr.  Frank  B,  Knapp 

220  East  42nd  St.,  Suite  1110. 
NEW  YORK 


The  MeNanght  Syndicate,  Inc. 

MeJfiTT  TIMES  BUILDING  Chaxlh  V.  U 

•itmem  NEW  YORK,  N.  Y.  Presides 
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EDITOR  &  PUBLISHER 

FOURTH  estate 

Including 

JOURNALIST  NEWSPAPERDOM 

Titles  Patented  and  Recnstered  and  Contents  Coot* 
righted  by  THE  EDiTOlt  &  PUBLISHER  COMPACT. 

THE  OLDEST  PUBLISHERS’  AND 
ADVERTISERS’  JOURNAL  IN 
_ AMERICA _ 

Established  by  Alloa  Forman  in  1884 

THE  EDITOR  &  PUBLISHER  CODING, 
PROPRIETORS 

Office  of  Publication  and  General  Offices: 
Suite  1700 — Times  Building — 42nd  Street 
and  Broadway — New  York  City,  N.  Y. 
Telephones: 

Bryants  9-3052,  3053,  3054,  3055  and  3056 
EDITORIAL  PERSONNEL 
Marlen  E.  Pew,  Editor;  Arthur  T.  Robb, 
Managing  Editor;  Warren  L.  Bassett, 
News  Editor;  Robert  S.  Mann,  Associate 
Editor;  John  W.  Perry,  Feature  Editor. 
EXECUTIVE 

James  W.  Brown,  President  and  Pub¬ 
lisher;  Marlen  E.  Pew,  Treasurer;  C.  B. 
Groomes,  Secretary  and  Business  Man¬ 
ager;  James  W.  Brown,  Jr^  Promotion 
Manager;  G.  H.  Strate,  Circulation  Man- 
ager;  S.  L.  Dare,  Classified  Manager. 
London,  England,  office:  Walter  House, 
418/22  Strand,  W.  C.  2.  Miss  Muriel  G. 
Atkins,  Manager.  London  Editor:  Allan 
Delufons,  113  Edenbridge  Road,  Eaifield, 
Middlesex.  Paris,  France,  office:  76  rue 
des  Petits  Champs,  Sydney  R.  Clarke, 
Manager,  Paris  Editor:  George  Lange- 
laan,  15  rue  Portal,  Enghien-les-Bains, 
Seine  et  Oise.  Tokyo  Correspondent, 
Clarence  A.  Davies,  c/o  Japan  Advertiser. 
Washington  Correspondent:  George  H. 
Manning,  National  Press  Club  Building. 
Chicago  Office:  Suite  1716,  London 
Guarantee  and  AcciderU  Building,  360 
North  Michigan  Avenue,  George  Branden* 
burg.  Correspondent;  and  Otto  L.  Bruns, 
ff  'estem  Advertising  Representative. 
Pacific  Coast  Representatives:  R.  J.  Bid- 
well  &  Co.,  742  Market  Street,  San  Fran¬ 
cisco;  Times  Bldg.,  Los  Angeles;  and 

Stuart  Bldg.,  Seattle,  Washington. _ 

International  Year  Book  issued  last  Sat¬ 
urday  in  January — 

“A.N.P.A.”  service  numbers  last  two  Sat¬ 
urdays  in  April— 

Advertising  Convention  number  first  Sat¬ 
urday  in  July — 

Newspaper  advertising  linage  tabula¬ 
tions  in  March  and  September — 
Newspaper  rates  and  circulations  in 
January  and  July — 

Market  Guide  containing  information  on 
1,4(HI  newspaper  markets  third  Saturday 
in  November — 

Size  of  type  page  9  x  12  inches — 168 
agate  lines  (13  ems)  on  four  columns — 
total  of  672  agate  lines  to  the  page — 
Largest  type  page  in  the  business  paper 
field— 

Display  advertising  rates:  transient,  75c 
per  agate  line,  or  series  of  insertions  as 
follows: — 
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.1 

Time 

6 

Times 
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Times 
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Times 

S2 

Times 
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45 

25 
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40 

20 
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<0 

33 

17 

5168 

95 

55 

30 

16 

The  single  column  forty-two  line  rate 
marker  card  at  a  cost  of  $16  per  week, 
earns  as  low  a  rate  on  a  52-time  basis 
as  any  other  schedule,  namely,  $168  per 
page;  $95  half  page;  $55  quarter  page. 
Classified  rates:  75c  per  agate  line  one 
time;  60c  per  agate  line  four  times. 
Situations  Wanted:  50c  per  agate  line 
one  time;  40c  per  agate  line  three  times 
(count  six  words  to  the  line). 
Sul>8cription  rates:  By  mail  payable  in 
advance  United  Stales  and  Island  Posses¬ 
sions  $4  per  year;  Canada  $4.50;  For¬ 
eign  $5. 

Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

Charter  Member  of  the  Audit  Bureau  of 
Circulations  with  a  certified  “A.B.C.” 
circulation  as  follows: 


Six  Months 

Ended 

Net 

Paid 

Tote!  Die- 
tributioo 

Jme30.  1931 . 

10,497 

11,569 

*  1930 . 

10.816 

12,216 

“  102* . 

9.878 

11,105 

•  192t . 

8.982 

10,223 

•  1*27 . 

7. 955 

9.018 

•  1*26 . 

6,796 

7.007 

PERSONAL 

(Continued  from  fage  27) 


James  J.  Smith,  editorial  staff,  Boston 
liz'i'nintf  American  and  Mrs.  Smith  are 
the  parents  of  a  daughter,  Patricia,  born 
recently. 

Miss  Lorene  Myers  has  been  named 
assistant  society  ^itor,  Dallas  (Tex.) 
.Morning  News. 

John  L.  Almond,  of  the  editorial  staff, 
Xcw  Bedford  (Mass.)  Times  has  been 
elected  president  of  the  New  Bedford 
Common  Council  for  1932. 

A.  L.  Kramer,  sports  writer,  Dallas 
(Tex.)  Journal,  has  resigned. 

.Anthony  Dalh,  formerly  news  editor 
of  the  Chicago  Evening  Post,  has 
joined  the  copy  desk  of  the  Chicago 
Daily  Xevs. 

Aaron  B.  Griffing,  police  reporter, 
Dallas  (Tex.)  Morning  News,  re¬ 
ceived  minor  bruises  in  an  automobile 
accident  last  week. 

James  Doyle  has  resigned  as  assistant 
secretary  to  the  Mayor  of  Philadelphia 
and  has  rejoined  the  Record  staff. 

Stanley  Day,  formerly  on  the  copy- 
desk,  Lincoln  (Xeb.)  Star,  recently  was 
made  editor  of  the  Garden  County  News 
at  Oshkosh,  Xeb. 

Theodore  Seelmann,  former  reporter, 
Chicago  Daily  Xeti's,  is  planning  an 
expedition  into  the  jungles  of  Dutch  Bor¬ 
neo.  Three  years  ago  he  headed  the  All- 
.Vmerican  Mohawk  Malaysian  expedition. 

Daniel  G.  Kuggles,  telegraph  editor, 
Dallas  (Tex.)  Morning  Nevs,  has  been 
forced  to  resign  on  account  of  ill  health. 

Eleanor  Barnes,  drama  editor,  Los 
.ingeles  Illustrated  Daily  Xevjs,  and 
Lillian  Ford,  l)ook  reviewer,  Los  Angeles 
I  imes,  were  speakers  before  the  Southern 
California  Women's  Press  Club,  Jan.  5. 

A.  Vernon  Croop,  assi.stant  to  William 
Butler,  Rochester  (X.V.)  Times- Union 
city  editor,  has  been  named  art  editor. 

Palmer  Hoyt,  executive  news  editor, 
Portland  Oregonian,  was  honored  re¬ 
cently  at  a  dinner  given  in  his  honor 
at  the  Portland  Press  Club. 

I-A'erett  C.  Xorlander,  Chicago  Daily 
.\eies  reporter  on  traction  problems,  is 
conlineil  to  his  home  with  intluenza. 

(ioodkR'  Barry,  Rochester  (X.V.) 
Liines-Union  rc|K)rter,  has  taken  a 
month's  leave  to  go  to  the  South  Sea 
Islands. 

A.  I.  Prince,  city  editor,  Hartford 
(Conn.)  Times,  addressed  the  Farming- 
ton  (Conn.)  Exchange  club  recently. 
A.  B.  Mc(iinley,  Times  siK)rts  editor, 
was  a  speaker  last  week  before  the  Men's 
Club,  Hartford  Fire  Insurance  Company, 
aitpearing  fni  the  program  with  (jovernor 
Cross. 

Marion  Bowen,  columnist  and  feature 
writer,  Hollyxeood  (Cal.)  Citizen-Xcxi's, 
will  conduct  a  tour  of  Furoi)e,  leaving 
1a>s  Angeles  late  in  Februarv.  Her 
place  will  be  filled  by  Dallas  MacDon- 
nell,  formerly  of  the  Long  Beach  Sun. 
Long  Beach  Press-Telegram,  and  Los 
.ingeles  Evening  Herald  &  Express. 

Frederick  A.  Storm,  Rochester  (N.Y.) 
Times-Vnion  political  writer  has  gone 
to  .Albany  to  cover  the  legislature. 

Irvin  S.  Taubkin,  tKjlitical  reporter. 
Pallas  (Tex.)  Morning  Xcxi'S,  attended 
the  Jackson  Day  Dinner  in  Washington. 

Pat  McCann,  copy  reader,  Memphis 
Commercial  Appeal,  has  been  transfer¬ 
red  to  general  assignments. 

George  T.  Maxwell  of  Wilmington, 
Del.,  formerly  cartoonist  for  the  Harris¬ 
burg  (Pa.)  Patriot  and  Birmington 
(.via.)  Nev's  and  .dgc-Hcrald.  has 
joined  the  staff  of  the  Rochester  Times- 
Union  as  cartoonist. 

John  R.  Reitemeyer,  city  editor. 
Hartford  (Conn.)  Courant,  has  returned 
to  his  desk  after  several  weeks'  illness. 

A^ivian  Shirley,  Philadelphia  Evening 
Ledger  feature  writer,  has  been  confined 
to  her  home  for  a  week  by  an  attack  of 
tonsilitis. 

Joseph  .A.  Leslie,  city  hall  reporter. 
Xorfolk  Virginian-Pilot,  is  in  Richmond, 
Va.  attending  the  state  legislature. 


Paul  Gottlieb,  formerly  political 
writer,  Philadelphia  North  American 
and  Record  and  for  the  last  four  years 
secretary  to  Mayor  Mackey,  has  opened 
law  offices,  having  been  admitted  to  the 
bar  recently. 

Frank  E.  Porter,  night  city  editor, 
Hoboken  (X.J.)  Jersey  Observer,  and 
Mrs.  Porter,  are  parents  of  a  son  born 
Xew  Year’s  Eve. 

Smiley  Fowler  of  Greensburg,  Ind., 
has  been  selected  by  the  Democratic 
county  central  committee  as  editor  of  the 
Greensburg  Weekly  Times.  He  will 
succeed  Gregory  Ewing,  who  recently 
went  to  Wichita  Falls,  Tex. 

John  “Kay”  Karaffa,  cartoonist, 
Union  City  (X.J.)  Hudson  Dispatch 
and  Mrs.  Karaffa  are  the  parents  of  a 
son  born  Jan.  6. 

Dr.  A.  H.  Acornley,  Philadelphia 
Evening  Ledger  staff,  last  week  enter¬ 
tained  with  Mrs.  Acornley  in  honor  of 
their  fortieth  wedding  anniversary.  Mr. 
.Acornley,  a  practicing  osteopath,  before 
coming  to  Philadelphia,  was  city  editor 
of  the  Pittsburgh  Leader. 

G.  W.  Lineweaver,  political  reporter, 
Xorfolk  (Va.)  Ledger-Dispatch,  is  cov¬ 
ering  the  state  legislature  in  Richmond. 

.Andrew  H.  Lyons  for  18  years  a 
political  writer,  Bridgeport  (Conn.) 
Post  has  been  given  an  appointment  in 
the  research  division,  Connecticut  de¬ 
partment  of  motor  vehicles. 

Ellis  Emmons  Reed,  in  charge  of  the 
sports  editions,  Newark  Evening  News, 
is  spending  a  brief  vacation  in  the  mid¬ 
west. 

James  Colligan,  Evening  Public 
Ledger,  has  returned  to  Philadelphia 
from  Harrisburg,  Pa.,  where  he  covered 
the  special  session  of  the  legislature. 

Edward  D.  Talberth,  city  editor, 
IVaterville  (Me.)  Morning  Sentinel  and 
.Miss  Hilda  Goode  have  announced  their 
engagement. 

Don  Shea  has  resigned  as  sports  edi¬ 
tor,  Southbridge  (Mass.)  Neies. 

Ann  Walker,  society  editor,  Atnericus 
((ia.)  Times  Recorder,  is  recovering 
from  injuries  suffered  Dec.  30  in  an 
automobile  accident. 

Joe  Toye,  Boston  Herald  Traveler 
reiHjrter,  and  Mrs.  Toye  are  taking  a 
two'  months’  trip  to  South  .America. 

Gwylm  Watkins,  Steelton  reporter  for 
the  Harrisburg  (Pa.)  Evening  Neies, 
has  left  for  Miami,  Fla.,  where  he  will 
.spend  the  winter. 

Jay  House.  Nexv  York  Evening  Post 
and  Philadelphia  Public  Ledger  column¬ 
ist,  is  making  an  automobile  tour  to  Cali¬ 
fornia.  In  his  absence  Don  Rose  is 
doing  his  Philadelphia  column. 

Frank  T.  Taylor,  assistant  city  editor, 
Trenton  (X.J.)  Statc-Gasettc,  and  Mrs. 
Taylor  are  parents  of  a  son  born  Jan.  1. 

.Agnes  Carr,  feature  writer  and  poet, 
Boston  Trax'cler,  has  l)een  awarded  first 
prize  in  a  contest  conducted  by  The  Post, 
magazine  of  contemporary  verse. 

Elsie  Robinson,  feature  writer,  San 
Erancisco  Call-Bulletin  and  other  Hearst 
newspapers,  is  writing  a  .series  on  her 
observations  while  motoring  from  Cali¬ 
fornia  to  Washington,  D.(/.  Economic 
conditions  are  featured. 

.A1  Warden,  sports  editor.  Ogden 
(I'tah)  Standard-Examiner,  has  been 
elected  secretary.  Western  .America  Win¬ 
ter  Siwrts  .As.sociation,  for  the  third  time. 

Glenn  W.  Xaves,  state  news  editor. 
Ashex’ille  (  X.C.)  Times,  has  been  elected 
treasurer  of  the  Cosmic  Club,  Asheville. 

Martin  .A.  Brackbill,  formerly  news 
editor.  Gettysburg  (Pa.)  Times,  has 
joined  the  Harrisburg  (Pa.)  Evening 
Nexvs  staff. 

Olive  Clifford  has  been  made  society 
editor  of  the  Medford  (Ore.)  Daily 
Nexvs.  She  has  been  with  the  business 
staff  for  several  years. 

.Arthur  Xeal  has  resigned  as  sports 
etlitor,  Noblesx'ille  (Ind.)  Ledger  to 
join  the  business  staff,  Connersz'ille 
(Ind.)  N etvs-Examiner. 

Jerry  Cady  has  joined  the  staff  of  the 
Los  Angeles  Record.  He  was  with  the 
Los  Angeles  Evening  Exbress.  until  that 
paper’s  purchase  by  the  Herald. 


(Tharles  Day,  city  editor,  Portsmouth 
(Va.)  Star,  who  is  confined  to  a  sank 
tarium  is  reported  to  be  improving. 

Cornelius  M.  Reilly,  assistant  city  edi¬ 
tor,  Neivark  (N.J.)  Star  Eagle,  has  been 
appointed  sergeant-at-arms  of  the  (Chan¬ 
cery  Court  in  Xewark.  The  salary  is 
$4,()(X)  a  year. 

William  Mack,  for  16  years  with  the 
Toledo  Nexvs-Bce  staff,  last  week  was 
named  acting  secretary  to  Mayor  Addi¬ 
son  Q.  Thacher  of  Toledo,  who  took 
office  Jan.  1.  Mr.  Mack  joined  the 
Xews-Bee  in  1912.  He  left  two  years 
ago. 

Caldwell  Withers,  reporter,  Columbia 
(S.C.)  State,  has  joined  the  staff  of  the 
Columbia  Record  as  sports  editor. 

Robert  E.  Gottschalk,  photographer, 
Dayton  (O.)  Journal-Herald,  and  .Mrs! 
Gottschalk,  are  parents  of  a  daughter 
born  Christmas  day. 

Robert  Xeville,  of  the  New  York 
Herald  Tribune  staff,  who  recently 
covered  the  I-enz-Culbertson  bridge 
tournament,  is  taking  a  week’s  leave  of 
absence. 

ICdward  Hoffman,  financial  statistician, 
Nexi’  Y’ork  Herald  Tribune,  and  Mrs! 
Hoffman,  arc  parents  of  a  daughter, 
their  first  child,  named  Lucille,  born 
recently. 

Joel  Sayre,  of  the  local  staff,  Xne 
York  Herald  Tribune,  has  resigned  to 
free  lance.  He  had  a  story,  “Kackety 
Rax”  in  the  January  American  Mercury. 

Rose  Dorothy  Weinberg,  society  editor, 
Troy  (X.AL)  Times,  is  engaged  to  Joseph 
H.  Finhorn,  .Albany  lawyer,  it  was 
announced  this  week. 


WEDDING  BELLS 

plLBFRT  WF.STOBY,  Oakland  re- 
I)orter  for  the  .9a;i  Erancisco  Xcies, 
to  Miss  Gleniia  Sanders,  Jan.  3. 

Sheldon  F.  Sackett,  publisher  of  the 
Marshfield  (Ore.)  Coos  Bay  Times,  and 
co-publisher,  .'salem  Oregon  .Statesman. 
to  Miss  Beatrice  Walton  of  Salem, 
private  secretary  to  Julius  L.  Meier, 
governor  of  Oregon,  recently. 

Fred  C.  Johnson,  advertising  staff,  Los 
Angeles  (Cal.)  Examiner,  to  Miss  Hazel 
Minor  recently. 

Miss  l^leanor  Pearl  Olmsted,  eldest 
daughter  of  John  A.  Olmsted,  publisher, 
Petaluma  (Cal.)  Argus-Conricr,  to 
FIvvyn  (i.  Gallagher,  Xew  h'ear’s  Day. 

Victor  Rubenstein  of  the  Flushiiifi 
fX.A'. )  Journal  circulation  department, 
to  Miss  Mildred  Lewis,  Jan.  11. 

Abraham  B.  Savrann,  artist  and  car¬ 
toonist,  Boston  Trax'('ler.  to  Miss  Dorris 
Curhan  at  Roxbury,  Jan.  3.  .Arthur 
Siegel,  sports  department,  Boston  Herald 
was  best  man. 

D.  L.  Fleming,  Baltimore  Sun  bureau 
Washington,  D.  C.,  to  .Miss  Elizabeth 
Walker  of  Clarksburg,  at  Sutton,  \V. 
A’a.,  recently.  The  couple  left  on  a  trip 
to  Bermuda. 

Philip  Scott  Gibhs,  city  hall  reporter, 
'Toledo  Blade,  to  Jane  Manton,  in  Toledo 
recently. 

Miss  Betty  Utmore,  of  .Appleton,  MR' 
to  Crosby  Xoves  Boyd  of  the  staff, 
Washington  (I).C.)  Star,  at  Greenwich. 
Conn.,  Jan.  4.  Mr.  Boyd  is  a  nephew  ot 
h'rank  B.  Xoyes,  president  of  the  .Asso¬ 
ciated  Press. 

William  D.  Ogdon  of  the  telegraph 
copy  desk  of  the  Next'  York  limes,  to 
Miss  luanita  L.  Hammer  of  St.  Louis 
Jan.  11  in  Xew  York.  The  ceremonv 
was  performed  in  the  Central 
Christ.  Disciples,  by  the  pastor,  the  Ke\. 
Dr,  Fitiis  Idleman. 

Thad  Omohundro,  Los  Angeles  county 
courthouse  reporter  for  the  City  -Vtt 
Service,  to  Miss  Charlene  Scott  of  Long 
Beach,  Jan.  3  in  Yuma,  Ariz. 

Miss  Allene  Brown,  daughter  oi 
Charles  F.  Brown,  editor  of  the  Cor 
(Ga.)  Dispatch,  to  H.  L.  Bowen, 
Tallullah  Falls,  Ga.,  recently. 

Mrs. 
of  “Woi 
of  Leroy 
advert!  si 
News,  b 


enevieve  J.  Boughner, 
en  in  Journalism.”  and  , 
J.  Boughner,  former  dassihrt 
g  manager,  Chicago  D  •. 
William  Hammond  Pryor, 
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Duluth,  Minn.,  in  St.  Paul  recently.  For 
two  years  Mrs  Pryor  has  been  assistant 
P  orofessor  of  industrial  journalism  at 
'  Kansas  State  College,  Manhattan,  Kan. 

D  L  Fleming,  of  the  Baltimore  Suit, 
to  Miss  Elizabeth  Walker,  Clarksburg, 
W.Va.,  school  teacher,  last  week. 

Albert  Walker  Fuller,  son  of  C.  L. 
Fuller,  publisher,  Brockton  (Mass.) 
Entei prist*,  to  Miss  Dorothy  Louise 
Harding  last  week. 

Thomas  L.  Brown,  Jr.,  news  editor, 
Montgomerv  (Ala.)  Advertiser,  to  Miss 
Ruth  Hickman,  of  Montgomery,  Jan.  1. 

Charles  J.  Bauer,  editorial  staff,  Day- 
ton  (0.)  Daily  News,  to  Miss  Mary 
Riber,  of  Dayton,  at  Richmond,  Ind., 

:  Jan.  9. 

John  Gregory,  financial  statistician, 
Sew  York  Herald  Tribune  to  Miss 
!  Pauline  Hassialis,  New  York,  recently. 

PRESS  ASSOCIATION  NOTES 

Maxwell  THAYER,  formerly 
managing  editor.  Santa  Paula 
(Cal.)  Chronicle  and  IVilmington  (Cal.) 
Press,  has  resigned  from  the  Reno  staff 
of  the  United  Press.  Mr.  Thayer  is  a 
son  of  George  Thayer,  business  manager, 
Marshalltoii'n  (la.)  Times. 

James  Crayhon,  assistant  city  editor, 
Toledo  News-Bee,  has  resigned  to  join 
the  Chicago  bureau  of  the  Associated 
Press  as  news  picture  editor. 

Leonard  G.  Millman  of  the  San 
Francisco  staff,  Associated  Press,  and 
Mrs.  Millman,  are  parents  of  a  daughter 
bom  Jan.  4. 

Hugh  Lytle  has  taken  a  month’s  leave 
from  the  San  Francisco  Associated  Press 
staff  to  go  to  Washington,  D.C.,  for  a 
month’s  service  with  the  Army  starting 
Feh.  1.  He  is  a  lieutenant  in  the 
Reserve  Corps. 

James  R.  Connor,  Jr.,  former  manager 
of  the  Detroit  United  Press  bureau,  has 
been  transferred  from  Chicago  to  take 
charge  of  the  International  News  Service 
Detroit  bureau.  He  was  previously 
Detroit  correspondent  for  Windsor 
(Ont.)  Border  Cities  Star  before  re¬ 
joining  International  News  Service  at 
Chicago. 

(jeorge  E.  Powers,  manager  of  the 
United  Press  news  picture  service  at 
San  Francisco,  and  Mrs.  Powers,  are 
parents  of  a  daughter,  Mary  Ellen,  born 
recently. 

George  D.  Crissey,  Arizona  state  man¬ 
ager  for  the  United  Press  at  Phoenix, 
has  been  named  Nevada  manager  at 
Reno.  Vincent  Mahoney  will  succeed 
Mr.  Crissey  as  Arizona  manager.  Earl 
H.  Leif,  former  Reno  manager  recently 
on  sick  leave,  has  reported  for  duty  to 
the  Los  Angeles  bureau.  Ed  Heilman, 
fonnerly  of  the  Butte  (Mont.)  Post,  has 
joined  the  San  Francisco  staff  of  the 
U.P. 

George  H.  Beale,  roving  assignment 
reporter.  Pacific  division  of  the  United 
Press,  and  Vincent  Mahoney  will  cover 
die  Judd  trial  at  Phoenix,  Ariz.,  start- 
mg  Jan.  19. 


CHANGES  OF  OWNERSHIP 

pHANUTE  (Kan.)  Daily  Timesett 
has  been  sold  to  Mrs.  Ralph  B. 
Harris  and  sons,  publishers  of  the 
Chanute  Tribune.  The  Timesett  sus¬ 
pended  Jan.  9,  having  been  consolidated 
with  the  Tribune. 

Consolidation  of  two  weekly  papers  in 
Oregon  is  announced  with  the  purchase 
of  the  Hillsboro  Independent  by  Mr.  and 
Mrs.  Vern  McKinney,  publishers  of  the 
Hillsboro  Argus.  S.  C.  Killen  has  been 
editor  and  publisher  of  the  Independent 
for  23  years. 

Rock  Springs  (Wyo.)  Rocfccf  has  been 
sold  by  Fred  W.  Speers,  former  Denver 
newspaperman,  to  Tracy  S.  McCracken, 
publisher  of  the  Cheyenne  (Wyo.) 
Eagle. 

Sloii'o  Polskie  (The  Polish  Word), 
Utica  N.  Y.,  has  absorbed  another 
Polish  language  weekly,  The  White 
Eagle,  Amsterdam,  and  combined  issues 
have  begun  under  Mrs.  Rlarja  K. 
Gomolska  Bienkowski,  publisher.  The 
Syracuse  weekly,  Polonia,  was  merged 
some  time  ago  with  the  Utica  publication. 

West  Ashc*ville  Nexos,  of  Asheville, 
N.  C.,  was  sold  at  public  auction  Jan.  4 
by  the  Buncombe  county,  N.  C.  board  of 
financial  control  which  held  a  $5,000  note 
against  the  company.  W.  E.  Shuford, 
liquidating  agent  for  the  board,  entered 
the  only  bid,  that  for  $1,000. 

Karl  D.  Melcher,  publisher,  Washing¬ 
ton  (la.)  Democrat-Independent,  which 
was  recently  consolidated  with  the 
Washington  (la.)  Daily  Journal,  and 
since  then  sales  manager  for  the  Elder 
&  Shannon  company,  owners  of  the 
Journal  and  advertising  specialty  print¬ 
ers.  has  acquired  a  third  interest  in  the 
business. 

Purchase  of  an  interest  in  the  Siskiyou 
.Xext's  of  Yreka,  Cal.,  is  announced  by 
William  C.  Black,  formerly  publisher  of 
the  Lovelock  (Nev.)  Review-Miner. 
Mr.  Black  will  become  general  manager 
of  the  News. 

On  Jan.  4  ownership  and  management 
of  the  Bedford  (O.)  Times  and  Hudson 
(O.)  Times,  weeklies,  changed.  The 
new  owner,  Robert  H.  Aldrich,  is  now 
forming  a  corporation  to  take  over  the 
assets  of  both  companies  and  to  continue 
publication  of  the  papers  at  the  Bedford 
plant. 


elected  president ;  Eddie  Kernan,  pub¬ 
licity  man,  vice-president ;  Harold  V. 
Peterson,  Red  U  ing  Republican,  secre¬ 
tary  ;  William  C.  Risse,  Red  Wing 
Chamber  of  Qimmerce,  treasurer. 

Grand  Rapids  (Mich.)  Graphic  Arts 
Association  presented  its  second  annual 
display  of  printing  and  advertising  at 
Hotel  Pantlind,  Grand  Rapids,  for  six 
days,  beginning  Jan.  5.  The  exhibit 
specimens,  including  black,  duotone  and 
process  colors,  were  selected  by  the 
national  organization  during  1931. 


SPECIAL  EDITIONS 

Benton  harbor  (Mich.)  news- 
palladium,  annual  New  Year’s 
number,  108  pages,  Jan.  1. 

Halija.v  (N.S.)  Herald,  New  Year’s 
edition,  60  pages,  Jan.  1. 

Portland  (Me.)  Evening  Express  ana 
Press  Herald,  financial  edition,  Monday, 
Jan.  4,  16  pages. 

Rochester  (N.Y.)  Democrat  ana 
Chronicle,  annual  baby  edition,  28  page 
special  section,  Dec.  31. 

Richmond  (Va.)  Times-Dispatch,  12- 
page  section  devoted  to  reviews  of  1931 
sports  events,  city,  state  and  national, 
Jan.  3. 

Grand  Rapids  (Mich.)  Press  pub¬ 
lished  a  special  14-page  business  and 
financial  review  of  1931  New  Year’s  day. 

Joliet  (Ill.)  Spectator,  weekly  illus¬ 
trated  newspaper,  32-page  centennial  edi¬ 
tion,  Dec.  30,  in  commemoration  of  the 
100th  birthday  of  Joliet. 

Ashury  Park  (N.J.)  Evening  Press, 
Dec.  29,  16-page  tabloid  commemorating 
dedication  of  Fitkin-Morgan  Memorial 
Hospital. 

Richmond  (Va.)  Times-Dispatch,  four- 
page  annual  review  of  city.  State  and 
nation  in  business,  industry,  science  and 
politics.  Jan.  1. 

Richmond  (Va.)  Nezvs  Leader,  four- 
page  annual  review  of  city.  State  and 
nation  in  business,  industry,  science  and 
politics.  Dec.  31. 


SCHOOLS 

IVINE  Toledo  high  schools  recently 
organized  the  Toledo  High  School 
Press  Association.  R.  E.  Rol^rts,  chief 
of  the  Toledo  Blade  copy  desk,  addressed 
the  association  last  week  on  the  handling 
of  news  copy. 

Eric  W.  Allen,  dean  of  the  University 
of  Oregon  school  of  journalism,  and  his 
wife,  Sally  Elliott  Allen,  newspaper  syn¬ 
dicate  writer,  have  returned  north  after 
spending  several  weeks  in  southern 
California. 

NEW  PLANTS  AND  EQUIPMENT 

^  0\’IN.A  (Cal.)  Citizen  has  moved 
into  new  quarters  at  515  North  Cit¬ 
rus  from  309  North  Citrus.  Mechanical 
and  editorial  departments  are  centralized 
on  one  floor.  George  L.  Rinehart  is 
publisher. 


STAFF  HONORS  PRINTER 

On  his  52nd  consecutive  Christmas  eve 
at  work  in  the  composing  room  of  the 
Toronto  Mail  and  Empire,  William 
Squarey  was  conveyed  greetings  of  the 
season  by  the  editorial  staff  assembled 
in  the  news  room.  Born  84  years  ago 
in  St.  John’s,  Mr.  Sipiarey  went  to 
Toronto  in  1876,  set  type  for  the  first 
edition  of  the  Toronto  Evening  Telegram 
and  three  years  later  went  to  the  Mail 
where  he  was  setting  type  before  any 
other  member  of  the  present  composing 
room  staff  was  born. 


EDITION  FOR  AUDITOR 

A  novel  "special  edition”  of  the  San 
Diego  (Cal.)  Evening  Tribune  appeared 
Christmas  Day,  bearing  the  caption 
“Riding  Rideout  Edition.”  It  was 
printed  for  the  special  benefit  of  Lionel 
C.  Rideout,  auditor  of  the  L'nion-Tri- 
bune  Company,  who  is  in  the  hospital 
for  special  treatment.  Every  member  of 
the  staff,  business  and  editorial,  con¬ 
tributed  something  to  the  16-page  “tab.” 


WRITES  EXPERIENCE  BOOK 

Howard  W’.  Connelly,  former  assistant 
Jersey  City  (N.J.)  Jersey  Journal,  ^P'^fi^^ndent  of  mails  at  the  New  York 
■  ■  •  Post  Office  IS  the  author  ot  a  book  on  his 

experiences  in  the  organization.  It  was 
published  this  week  by  Mr.  Connelly. 
During  his  long  career  in  the  jKi.stoffice 


Dec.  31,  10  pages,  seventh  annual  sports 
review  supplement. 

Fort  Wayne  (Ind.)  Journal-Gaaette,  ^  ^  . . 

annual  1931  Review  and  Reference  Num-  Mr.  Connelly  came  in  contact  with  many 
li/  ;  A  u  ; ;  Uo  ^8  pages,  tabloid  size,  with  the  Dec.  New  York  circulation  managers  in  line 

”  27  issue.  with  his,  work  of  directing  ^distribution 

Christian  Science  Monitor,  Jan.  8, 

“W'orld  Achievement”  edition,  32  pages, 
also  containing  32-pagc  rotogravure  sup¬ 
plement. 

Boston  Herald,  annual  public  utility 
and  industrial  review,  two  12-page  sec¬ 
tions,  Jan.  10. 

Los  Angeles  Times,  annual  business 
review  and  forecast,  Jan.  1,  1932. 

Rochester  (N.Y.)  Times-Union,  spe¬ 
cial  annual  financial  review  section,  Jan. 

2.  Edited  by  Earl  Sandmeyer,  financial 
editor,  it  included  approximately  15,000 
agate  lines  of  advertising. 

Long  Beach  (Cal.)  Press-Telegram, 


been  sold  by  Ohio  News,  Inc.,  to  its 
former  owners,  J.  P.  Douglas  and  E.  L. 
Sigsmund.  The  Wax’crly  IVatchman 
previously  was  sold  back  to  a  group  of 
Democratic  leaders,  headed  by  A.  S. 
Keechle. 

ASSOCIATIONS 

Fourteen  members  of  the  Norfolk 
(Va.)  Ledger-Dispatch  news  staff 
have  organized  the  Norfolk  Prf.ss 
Club  and  rented  a  suite  of  rooms  in  an 
office  building. 

Round  table  discussions  of  newspaper 
problems  will  feature  the  winter  meeting 
of  the  Lxiup  Valley  Prf,ss  Association 


of  second  class  mail. 

LIBEL  SUIT  DISMISSED 

Charles  E.  \V.  Thorne  who  brought 
suit  against  Liberty  Magazine  and  Sid¬ 
ney  Sutherland,  feature  writer,  filed  a 
notice  in  Supreme  Court,  Manhattan, 
recently,  discontinuing  the  action.  He 
charged  that  he  had  been  linked  with  the 
German  espionage  system  during  the 
World  War. 


STAFF  ATTENDS  DINNER 

The  annual  get-together  dinner  of  the 
Chicago  American  employes  was  held 

-  -  -  A  u  u  1 1  A  I  T  I  Tot,  - - '  - - '  recently  at  the  Hotel  Sherman.  The 

Jacques  D’Armand,  formerly  of  the  ’  annual  review  and  progress  edition,  Dec.  banquet  was  presided  over  by  Herman 

United  Press  San  Francisco  office  and  sections,  56  pages.  Black,  publisher  of  the  -Kmerican. 

nw  attached  to  the  New  York  business  Annual  ball  of  the  Portland  (Ore.)  Boston  Evening  Transcript,  annual  Stars  of  the  amusement  world  enter- 
office,  visited  California  recently,  making  Press  Club  will  be  held  Feb.  13  in  the  financial  review,  eight  pages,  Jan.  7.  tained. 

ffie  round  trip  by  air  grand  ballroom  of  the  Portland  Hotel.  _  _ 

J™„Ho,ki„s,  f„;  tour  years.  As»-  PUBLICATIONS 

First  issue  of  the  Jacksonville 
(Ore.)  Miner,  weekly,  appeared  Jan.  1 


Dated  Press  correspondent  at  Manila, 
.  *  returned  to_  work  in  the  San  Fran- 
DKo  office  as  night  cable  and  north  wire 
editor. 


Amf,rica  meeting  in  Indianapolis  recently 
nominated  Helen  M.  Nelson,  Adams 
Basin,  N.  Y.  as  president. 

Judge  Michael  Kir  wan,  84,  of  Manito¬ 
woc,  who  on  his  retirement  two  years 
ago  was  the  oldest  sitting  judge  in 
Wisconsin,  was  made  an  honorary  life 
member  of  the  Press  Club  of  Sheboygan 

Judge 


Katherine  Beebe,  formerly  of  the  Kan- 
City  Star  staff,  and  Llewellyn  White, 
lormerly  of  the  New  York  Herald  Trib- 

and  the  Paris  Herald,  have  joined  •  *  t  a 

night  local  staff  of  the  Assciiated  annual  banquet  Jan.  6. 

Press,  New  York  Kirwan  came  from  his  home  to  receive 

Mrs  R»..,  c  -All  -f  r  .  a  gold  medal,  presented  by  Sid  Kaye, 

the  AssrN-lrJ  P}  president  of  the  club.  C.  E.  Broughton, 

wiled E  editor,  Sheboygan  Press,  was  toast- 

^  husband*  ^  week  to  join  master.  Mr.  Kaye  was  reelected  presi- 

_ _  dent. 

SPECIAI  rnixirkM  orkinur.  Thirty  Club,  Red  Wing,  Minn.,  or- 

P  ^  ^  EDITION  BOUND  ganization  of  newspapermen,  held  its 

p^P"'"«itary  copies  of  the  1931  fourth  annual  meeting  recently.  A  ban- 
A^ess  Review  number  of  the  San  quet  was  served,  followed  by  a  short 
bound  in  heavy  paper  business  session  and  a  social  time.  The 
?’  recently  sent  out  by  the  organization  is  in  the  nature  of  a  “last 

The  edition  com-  man’s  club,”  with  limited  membership. 
I*  SM  84  pages.  Fred  N.  Jonson,  Red  Wing  Eagle,  was 


I^eonard  Hall,  Oregon  newspaperman,  is 
editor  and  publisher. 

Ernest  Ellis,  former  Neches,  Tex., 
newspaperman,  has  revived  the  Eustace 
(Tex.)  Herald,  weekly. 

Dover  (N.J.)  Index,  weekly,  has  been 
organized  by  VV'illiam  G.  Hummel  of 
that  city. 

The  Cranbrook  (B.C.)  Daily  Tribune, 
with  Elmer  D.  Hall  as  manager,  re¬ 
cently  appeared.  It  is  served  by  the 
United  Press  and  the  British  United 
Press  and  a  staff  of  district  correspond¬ 
ents.  Cranbrook  also  has  a  weekly,  the 
Courier. 

New  Albany  (Miss.)  Times,  a  weekly 
issued  by  the  Caldwell  Publishing  Com¬ 
pany  and  edited  by  W.  F.  Boswell,  ap¬ 
peared  Jan.  1. 


BROUGHT  $500,000  SALES 

A  large  crowd  turned  out  to  meet  the 
“queens”  in  the  Terre  Haute  (Ind.) 
Tribwne-S'/or-Merchants  Association  sales 
event  recently.  More  than  40,0(X),000 
votes  were  cast,  representing  more  than 
$500,000  spent  with  merchants  during  the 
event.  The  grand  prize  was  won  by  Miss 
Helen  O’Donnell,  with  a  trip  to  Bermuda. 

LIBEL  TRIAL  DATE  SET 

The  $S0,(X)0  libel  suit  filed  against 
Earl  H.  Fehl,  publisher  of  the  Medford 
(Ore.)  Pacific  Record  Herald  by  Roy 
Parr,  police  officer,  has  been  set  for 
February.  The  suit  is  an  outgrowth  of 
a  dry  raid  in  which  one  man  was  slain. 


NEW  DIET  SERIES 

A  series  of  30  daily  articles  on  diet  by 
feminine  motion  picture  and  stage  stars 
and  society  leaders  has  been  assembled 
by  the  L^ger  Syndicate. 
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OVN  VORIJD 

or  Letters 


66]yr EWSPAPER  Organization  and  Ac- 

-1- ’  counting.”  by  A.  S.  Van  Benthuysen, 
recently  published  by  Prentice-Hall,  Inc., 
New  York,  tells  the  complete  story  of 
the  ne\vspai)er  from  the  business  office 
vie\viK>int.  There  are  a  number  of  liooks 
in  print  that  tell  the  business  story  from 
the  viewpoint  of  certain  departments,  but 
this,  we  believe,  is  the  first  time  that  the 
business  story  has  lieen  presented  in  its 
entirety.  .As  such  it  is  a  valuable  con¬ 
tribution  to  newspaper  literature,  and 
will  likely  Ijecome  a  standard  textbook 
of  the  business. 

Mr.  \'an  Benthuysen  has  been  for  a 
number  of  years  treasurer  of  the  Press 
Publishing  Company,  former  publisher  of 
the  -Wti'  York  World  ami  liz'cnin;/ 
World.  Previously  he  was  with  a  com¬ 
pany  of  accountants  and  auditors.  His 
experience  has  lieen  therefore,  conducive 
to  a  cold,  dispassionate  appraisal  of  the 
newspajier  as  a  business. 

The  author  does  not  attempt  to  pre- 
scrilie  a  system ;  but  he  has  written  the 
book  on  the  jiremise  that  it  is  profitable 
to  know  what  other  newspapers  are  do¬ 
ing  to  combat  their  problems.  To  do 
this  he  has  presented  methods  and  mat¬ 
ters  of  interest  to  those  connected  with 
large  as  well  as  with  small  organizations. 
Xo  attempt  has  Ix-en  made  at  elaboration, 
and,  where  the  activities  of  a  department 
are  such  as  to  render  any  semblance  of 
uniformity  imix>ssible,  they  have  been 
discussed  only  in  a  general  manner. 

Xotbing  could  indicate  the  comprehen¬ 
siveness  of  the  work  better  than  a  list 
of  chapter  headings:  The  Newspaper; 
Editorial  and  News  I)ei)artments ;  Syndi¬ 
cates  and  News  Service  Bureaus;  Dis¬ 
play  Advertising  Department;  Classified 
.Advertising  1  )epartment ;  Photo- Engrav¬ 
ing,  Composing,  and  Electrotypirig  De¬ 
partments ;  Stereotyix:  Department  and 
Press  Room ;  Circulation,  Mail  Room, 
and  Delivery  Departments;  Service  and 
Auxiliary  Departments,  Publication  De¬ 
partment;  Financial,  •  Accounting  and 
Auditing  Departments;  (ieneral  Books 
and  Accounts;  Balance  Sheet  Accounts; 
(iood  \\  ill  and  Valuation  of  Newspaper 
Proi)erties  ;  1  fepreciation ;  Accounts  Re¬ 
ceivable  and  Income  .Accounts;  Purchas¬ 
ing,  .Accounts  Payable,  "and  Voucher 
Record;  Payrolls;  hMitorial  Auditing; 
(iroup  Insurance ;  Exi)ense  Accounts ; 
Cash  Records  and  Collections ;  Expense 
Comparisons,  Costs,  and  Budgets; 
Monthly  Financial  Rejwrts;  Income  Tax 
Re]H)rts;  Inde])endent  Syndicates;  Trade 
J’ui)lications ;  I^lx)r  Rates. 

Each  subject  is  discussed  tersely, 
authoritati\ely  and  completely.  The 
chapter  on  the  circulation  department 
might  serve  as  an  example.  This  dis- 
cus.ses  means  of  circulation  sales,  major 
divisions  of  a  circulation  department,  the 
.Audit  Bureau  of  Circulations,  building 
up  of  circulation,  delivery  problems,  auto¬ 
mobile  and  accident  reiwrts,  subscription 


expirations,  blotters  and  their  use,  morn¬ 
ing  mail  room  ojK'ration,  morning  deliv¬ 
ery  department  oi)eration,  accounting  for 
sales,  sales  made  by  publication  depart¬ 
ment,  evening  delivery  methods,  rope  and 
wrapi)er  inventories. 

There  are  many  illustrations  of  forms 
for  use  in  the  various  departments.  The 
book  sells  for  $10. — ^J.W.P. 

*  *  * 

JOHN  GUNTHER,  Chicago  Daily 
J  News  correspondent  in  Vienna  and 
president  of  the  Anglo-American  Press 
Association  of  the  Balkans,  has  written 
a  new  novel,  “The  Ifright  Nemesis.”  It 
has  been  published  in  London  (Martin 
Seeker),  but  has  not  yet  been  released 
in  this  country. 


BANDITS  TRAPPED  BY  PHOTO 


Houston  Man  Recognized  New  Roomers 
from  Picture  in  Daily 

.A  newspaper  picture  brought  about 
events  which  on  Jan.  5  ended  one  of  the 
greatest  man-hunts  the  country  has 
known  recently  and  terminated  in  fatal 
shooting  of  the  two  desperadoes  sought 
as  slayers  of  six  Mis.souri  officers.  L'nder 
assumed  names,  Harry  and  Jennings 
Young  rented  a  room  from  J.  F.  Tomlin¬ 
son,  Houston  carpenter.  Later  the  same 
day  Tomlinson  saw  Harry's  picture  in 
the  Houston  Chronicle  and  recognized  it 
as  that  of  one  of  his  new  tenants.  He 
notified  police,  who  began  a  siege  after 
Tomlinson’s  family  had  (|uietly  gotten 
out.  The  Young  brothers  either  shot 
themselves  or  shot  each  other  to  avoid 
capture. 

Drawing  a  moral,  the  San  Antonio 
Light  said  editorially :  “Suppose  that  all 
newspai>ers  and  press  associations  should 
suppress  crime  and  refrain  from  publish¬ 
ing  the  pictures  of  criminals,  as  urged 
by  a  few  conscientious  but  misguided 
idealists.  That  Houston  citizen  would 
have  known  nothing  of  the  massacre  in 
Missouri,  save,  iK-rhaps,  the  bare  fact 
that  it  t)ccurred.  Crime  news  serves  to 
put  society  on  guard.” 


TOWN  TOPICS  SUSPENDS 

Town  Topics,  New  York  society  pub¬ 
lication,  whose  stock-selling  methods  are 
now  under  investigation  by  the  Attorney 
General,  temporarily  suspended  publica¬ 
tion  last  week.  Notification  of  the  sus¬ 
pension  was  given  by  George  H.  Mc¬ 
Combs,  Jr.,  attorney  for  the  periodical, 
to  Deputy  .Attorney  General  Paul  J. 
McCauley,  who  has  been  carrying  on  the 
investigation.  The  Tatler  and  American 
Sketch,  another  society  pajKT,  is  also 
being  investigated. 


STORE  REPORTS  GAIN 

Raymond’s  Boston  department  store 
reports  that  it  made  a  gain  of  15  per 
cent  last  month  over  December  of  1930. 


'Vi'crt'd  Tctcqniw^'Llticd  Ob^rjer  'Dispatch^yoiuiiistom  Tchram^ 
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KENTUCKY  GROUP  MEETS 


Editors  Urged  to  Preach  Optimism — 
Support  State  Primary  Law 

The  press  was  urged  to  continue  its 
campaign  of  optimistic  thinking,  and  to 
encourage  the  public  to  meet  its  problems 
with  courage  and  determination  by  A.  E. 
Stein.  Clinton,  Ky.,  editor  of  the  Hick¬ 
man  County  Gasette,  in  an  address  be¬ 
fore  the  P'irst  District  Press  Association 
of  Kentucky  at  the  organization’s  annual 
meeting  at  Paducah,  Jan.  8. 

The  speaker,  who  stressed  the  value 
of  optimism,  said  that  “the  press  can  do 
more  to  lift  the  public  mind  than  any 
other  agency.” 

A.  Robbins,  Hickman  Courier,  presi¬ 
dent  of  the  association,  appointed  a  com¬ 
mittee  composed  of  Mr.  Stein;  J.  L. 
Bradley,  Providence,  and  Fratik  Evans, 
Mayfield,  to  urge  state  senators  and  rep¬ 
resentatives  to  support  an  amendment  to 
the  state  election  law  at  the  present  ses¬ 
sion  of  the  Kentucky  general  assembly, 
whereby  primaries  would  be  mandatory. 
The  association  also  will  draft  a  resolu¬ 
tion  on  the  subject  for  intnxluction 
before  the  Kentucky  Press  Association 
at  its  annual  meeting  in  Louisville  Jan. 
21  to  23. 

The  body  also  voted  to  ask  the  attorney 
general  for  a  ruling  on  the  state’s  gross 
tax  law  as  it  applies  to  newspapers. 


PUBLISHER  AGREES  TO  LEAVE 

Following  a  series  of  arrests,  court 
hearings  and  conferences,  terminating 
with  his  release  from  jail  on  a  writ  of 
habeas  corpus.  Mack  Storey,  publisher 
of  a  scandal  sheet  at  Tulsa,  Okla.,  in  a 
statement  made  Jan.  9  to  (Commissioner 
of  Police  Thomas  1.  Monroe  said  he 
would  leave  the  city  if  fines  and  jail  sen¬ 
tences  against  him  were  suspended. 


TELETYPES  INSTALLED 

The  Brooklyn  Daily  Eagle  has  in¬ 
stalled  teletype  machines  in  its  office  and 
in  the  F.agle  W'ashington  bureau.  It 
plans  to  have  another  machine  installed  in 
the  Gannett  bureau  at  Albany. 


RESEARCH  REVEALING 
READER  PREFERENCE 


(Continued  from  page  9)  1 

- J 

aid  the  advertiser  put  across  his  messagt 
Most  editors  don’t  appreciate  the  fac 
that  the  women’s  nage  is  read  mort 
thoroughly  than  the  front  page.” 

There  are  two  ways  for  a  newspipe 
to  get  its  editorial  page  read,  stated  Proi 
Gallup.  One  is  to  call  people  names  am 
the  other  is  to  reflect  the  personality  a 
the  editorial  writer. 

“I  would  publicize  the  editorial  write 
if  I  were  an  editor.  I  would  first  get  i 
man  who  could  both  write  and  talk 
Then  I  would  build  him  up  in  the  com¬ 
munity  by  having  his  picture  on  page  o« 
and  by  having  him  make  talks  beior; 
local  civic  groups.  I  would  have  every 
l)ody  in  town  know  who  edits  my  edi¬ 
torial  page.” 

It  has  been  Prof.  Gallup’s  observatio; 
that  editorial  paragraphs  are  read  b; 
more  people  than  the  longer  editorials  o: 
the  page. 

Letters  to  the  editor  come  next  in  thf 
matter  of  reader  interest. 

Obituaries  and  vital  statistics  should  bt 
given  the  same  relative  important  posi 
tion  in  the  paper  as  financial  news,  say- 
Prof.  Gallup,  who  believes  that  far  toe 
much  space  is  given  to  stock  market  new. 
in  small  town  dailies. 

Society  news  becomes  of  less  genera! 
interest  in  the  larger  cities  and  is  more 
important  in  the  smaller  towns.  Per 
sonals  are  still  the  best  read  items  in  the 
smaller  cities,  he  finds. 

Women  will  look  at  the  pictures  on  the 
sport  page,  but,  in  general,  can’t  be 
induced  to  read  the  sports  stories. 

Head  cuts,  or  “thumbnails,”  are  not 
nearly  as  effective  as  full  length  pictures. 

If  editors  would  read  the  comic  strips 
regularly  and  take  advantage  of  interest¬ 
ing  continuity  developments,  they  would 
get  on  the  average  of  two  good  local 
stories  or  interviews  weekly.  Prof.  Gallu;  I 
concluded.  | 


BURGESS  CHROME  MATS 

A  Laboratory  Product 

• 

A  mat  of  Highest  Quality 
Made  in  U.  S.  A. 
by 

American  Workers 
of 

American  Materials 
for 

.  American  Consumption 


BURGESS  CELLULOSE  COMPANY 

Dtviiion  of  C.  F.  Bur/;e55  Lahoratories,  Inc. 

Freeport,  Illinois 
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EDITOR  &  PUBLISHER'S 

INTERNATIONAL  YEAR  BOOK 
CONTAINS  ANSWERS  To 

SOfOOO  questions  concerning  tirculation,  national 
and  local  rates,  newspaper  personnel,  agencies,  inter* 
national  publishing  and  advertising  data,  and  hun* 
dreds  of  other  vital  features  directly  associated  with 
successful  advertising,  marketing  and  publishing 

^And  reaches  buyers  and^ 
sellers  alike  oS  everything 
V  pertaining  to  newspapers  ^ 

Millions  of  dollars  worth  of  business  is  annually 
placed  on  the  basis  of  its  data— or  can  be  directly 
traced  to  the  use  of  it.  Its  figures  are  quoted 
by  advertising,  commertial,  finan^al  and  sta* 
tistical  organisations  throughout  the  world 

Advertising  forms  close  January  2Sth 
^and  the  book  will  be  published  January  30tb 

EDITOR  &  PUBLISHER 

1700  Times  Square  Building,  Times  Square,  New  York  City 
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Advertising  Agencies 


ANTICIPATING  REVIVAL, 
AGENCY  TO  EXPAND 


Henri,  Hurst  &  McDonald,  Chicago, 
Signs  $100,000  Lease,  With  Op¬ 
tion  on  More  Space — Busi¬ 
ness  Ahead  of  1930 


Henri,  Hurst  &  McDonald,  Inc.,  Chi¬ 
cago  advertising  agency,  has  signed  a 
$100,000  five-year  lease  at  520  \orth 
Michigan  avenue.  The  lease  begins 
May  1,  but  the  agency,  which  for  14 
years  has  been  located  at  58  East  Wash¬ 
ington  street,  will  probably  move  into 
its  new  quarters  on  March  1. 

The  new  offices  are  planned  to  be  a 
model  for  efficiency.  A  feature  will  be 
a  radio  room  for  private  auditions  for 
clients.  The  transaction  involves  the 
entire  11th  floor,  considerable  space  on 
the  Grand  avenue  level  and  an  option  on 
additional  room  on  the  10th  floor. 

The  lease  is  an  expression  of  confi¬ 
dence  in  the  revival  of  business  in  1932, 
according  to  W.  B.  Henri,  president. 

“Our  contacts  with  leading  manufac¬ 
turers  have  led  us  to  believe  that  busi¬ 
ness  is  rapidly  becoming  adjusted  to 
new-day  conditions,”  said  Mr.  Henri. 
“Our  own  business  was  better  in  1931, 
than  in  1930.  The  majority  of  our  cus¬ 
tomers  expect  a  considerably  better 
volume  of  profits  and  sales  in  the  com¬ 
ing  year.” 

Miller  Munson,  formerly  associated 
with  the  electric  domestic  appliance  field, 
has  joined  the  organization  of  Henri, 
Hurst  &  McDonald,  Inc.,  as  vice-presi¬ 
dent.  He  was  for  11  years  in  charge  of 
advertising  of  the  Hoover  Company. 

Mr.  Munson  is  a  former  director  of 
the  Association  of  National  Advertisers 
and  was  also  a  member  of  the  advertis¬ 
ing  committee  of  the  Vacuum  Cleaner 
Manufacturers’  association. 


PACIFIC  CLUB  MEN  MEET 


Roy  Hunter,  Vancouver,  Presides  at 
Portland,  Ore.,  Conference 

.Advertising  representatives  from  the 
major  cities  of  the  Pacific  coast  gathered 
in  Portland,  Ore.,  January  5  and  6  for 
the  annual  mid-winter  conference  ot  the 
Pacific  Coast  Advertising  Clubs  Asso¬ 
ciation. 

Roy  Hunter  of  Vancouver,  B'.  C.,  pres¬ 
ident  of  the  association,  presided.  He  is 
the  first  president  selected  from  a  city 
outside  the  United  States,  and  his  home 
city  has  been  selected  as  the  next 
convention  site.  The  Vancouver  conven¬ 
tion  will  be  held  July  5  to  8  under  aus¬ 
pices  of  the  V'ancouver  Board  of  Trade. 

The  Portland  meeting  included  three- 
minute  speaking  contests,  outline  of 
advertising  achievement  week  and  dis¬ 
cussion  of  departmental  affairs.  Other 
officers  present  were :  Raymond  P.  Kelly, 
Spokane,  past  president ;  Lila  Arnold, 
Seattle,  vice-president  at  large;  and 
Sam  Chernis,  Walla  Walla,  vice-presi¬ 
dent  for  eastern  Washington. 


Boys’  Club  Honors  Scholz 

Emil  M.  Scholz.  president  of  the  World 
Wide  Advertising  Corporation,  New 
York,  was  elected  an  honorary  trustee 
of  the  Boys’  Club  of  New  York.  He 
has  been  identified  with  the  Boys’  Club 
for  over  fifteen  years.  When  publisher 
of  the  New  York  Evening  Post,  he  was 
instrumental  in  effecting  a  merger  of 
the  Newsboys  Club  of  New  York  with 
the  greater  institution  which,  in  two 
club  houses,  performs  a  great  social  ser¬ 
vice  in  congested  East  side  districts  for 
almost  10,000  boys. 


Marmon  Promotes  Rogers 

A.  J.  Rogers,  advertising  manager, 
Marmon  Motor  Car  Company,  has  been 
named  vice-president  in  charge  of  sales, 
and  a  director  of  the  corporation. 


S.  G.  Mitchell  Promoted 

S.  G.  Mitchell,  has  been  named  ad¬ 
vertising  manager  of  the  Federal  Motor 
Truck  Company  after  19  years  with  the 
organization. 


AMONG  THE  COPY  CHIEFS 
- By  C.  P.  McDonald - 


James  EL  'Wilson 

This  handsome  young  aviator  is  none 
other  than  James  E.  Wilson,  flying 
Icftenant  and  pursuit  pilot,  the  snap  shot 
having  l)een  taken  t)elore  the  horrors  of 
modern  business  took  their  toll  of  him. 
For  a  couple  of  years  Jimmie  served  in 
the  U.S.  .Aviation  Corps,  doing  some 
2,0(K)  hours  in  the  ozone. 

After  the  war,  Jimmie  returned  to 
Cornell  and  resumed  food  chemistry 
under  Prof.  Bristow  .Adams.  On  Ijeing 
graduated,  he  was  appointed  an  instructor 
in  food  and  agricultural  chemistry.  He 
resigned  this  job  some  time  later  to  help 
his  father  oi)erate  a  chain  of  retail  drug 
stores.  After  most  of  the  links  had  been 
lost  or  sold,  he  broke  into  advertising 
via  the  Frank  Presbrey  Company,  New 
York  advertising  agency,  in  1923,  where 
he  did  hotel  coi)y,  including  the  Biltmore, 
Ritz,  and  Plaza ;  also  W.  &  J.  Sloane, 
corsets,  face  and  house  paints,  surgical 
instruments.  Prudential  insurance.  Copper 
and  Brass  Association.  .Also  he  was  pub¬ 
licity  director  for  two  years  for  the  New 
York  Boys’  Week,  and  wrote  divers  radio 
sjteeches  for  somelxxly  else  to  put  over. 
Cornell  invited  him  to  lecture  before 
classes  in  publicity  and  on  hotel  advertis¬ 
ing. 

In  the  summer  of  1928  he  left  Pres- 
brey’s  and  took  a  copy  chief’s  job  with 
Cheltenham — .Advertising,  New  York 
City,  where  he  still  holds  forth,  writing 
copy  for  Hotel  Pierre  and  some  forty 
other  hostelries  and  resorts  from  Cuba 
north.  At  times,  too,  he  doubles  in  plans, 
media,  production,  and  even  art. 

Mr.  Wilson  was  born  in  Brooklyn, 
March  3,  1897.  His  hobby  is  flying. 
He  has  a  wife,  one  small  daughter,  a 
home  in  Old  Greenwich,  Conn.,  (recently 
Sound  Beach),  an  Essex,  and  many 
mortgages.  “.And,”  adds  Jimmie,  “a  lot 
of  copy  chiefs  have  all  those  things  these 
days,  except  the  Eissex  and  the  home.” 

He  is  a  menilier  of  the  quite  exclusive 
.American  legion  Post  No.  743,  which 
embraces  only  overseas  war  fliers. 


Sealright  Plant  Biggest  Drive 

The  Sealright  Company,  Inc.,  manu¬ 
facturers  of  Sealright  paper  containers, 
paper  milk  bottles,  and  milk  bottle  caps, 
has  increased  its  advertising  appropria¬ 
tion  for  1932.  The  new  plan  compre¬ 
hends  the  largest  campaign  that  the  com¬ 
pany  has  ever  sponsored.  Sealright  ad¬ 
vertising  has  been  directed  by  Van  Sant. 
Dugdale  &  Corner,  Inc.,  Baltimore,  since 

1922.  - 

Jerome  B.  Gray  Appointed 
The  Philadelphia  Saving  Fund  Society, 
has  appointed  Jerome  B.  Gray  &  Co., 
Philadelphia  agency,  to  direct  its  entire 
account.  Murta,  Appletan  &  Co.,  whole¬ 
sale  and  retail  hardware  business  of 
Philadelphia,  has  also  appointed  Jerome 
B.  Gray  &  Co. 


TWO  NEW  OIL  CAMPAIGNS 


Union  Company  Using  Newspaper*  on 
Coast  in  Double  Drive 

Full-page  newspaper  space,  color  pages 
where  available,  and  full  poster  showings 
constitute  the  campaign  for  Union  Oil 
Company’s  new  “76”  gasoline,  which 
opened  Jan.  2  over  the  entire  Pacific 
Coast. 

“76”  is  the  new  trade  name  of  the 
gasoline,  which  is  claimed  to  be  the  finest 
anti-knock,  non-premium  motor  fuel  ever 
offered. 

Another  new  Union  Oil  Company 
campaign,  confined  to  coast  newspapers, 
is  that  which  opened  Dec.  18  for  Union 
Service  Stations,  Inc.,  a  new  division 
of  the  company.  Copy  announces  new 
sales,  service  and  credit  jwlicies  effec¬ 
tive  at  more  than  750  stations  handling 
Union  Oil  products.  A  radio  program 
is  also  used. 

Los  Angeles  office  of  Ix)rd  &  Thomas 
and  Logan  is  directing  both  campaigns. 


Added  To  Executive  Board 

Wilbur  Van  Sant,  president  of  Van 
Sant,  Dugdale  &  Corner,  Inc.,  Baltimore, 
has  announced  the  appointment  of  J.  P. 
Daiger  and  Edgar  F.  Riebetanz  as  mem¬ 
bers  of  the  agency’s  Executive  Board. 
The  other  members  of  the  Board  are 
Wilbur  Van  Sant.  H.  K.  Dugdale  and 
H.  E.  Corner.  Both  Mr.  Daiger  and 
Mr.  Riebetanz  have  been  members  of  the 
staff  of  Van  Sant,  Dugdale  &  Corner 
for  a  number  of  years.  Mr.  Daiger  has 
l)een  copy  chief,  and  Mr.  Riebetanz  has 
been  manager  of  the  agency’s  branch 
office  at  Towson,  Md. 


Ryder  Leaves  Amos  Parrish 

Melvin  Ryder,  for  more  than  three 
years  an  executive  of  Amos  Parrish  & 
Co.,  has  become  vice-president  of  Mac- 
Bride,  Ullman  &  Ryder,  Inc.,  retail  store 
counsellors.  The  latter  organization 
succeeds  MacBride  and  Ullman.  The 
new  firm  has  offices  at  11  West  42d 
street,  New  York. 


Donovan-Armstrong  Moves 

Donovan  -  Armstrong,  Philadelphia 
agency,  on  Jan.  11  mov^  to  the  twenty- 
eighth  floor  of  the  new  Girard  Trust 
Company  Building,  City  Hall  Square, 
Philadelphia,  from  1211  CTiestnut  street. 

Ullman  Gets  Westfalia  Separator 

Roland  C.  E.  Ullman,  advertising, 
Philadelphia,  is  now  handling  the 
account  of  the  Westfalia  Separator 
Company.  Inc.,  New  York.  Trade 
papers  will  be  used. 


Placing  Yeast  Copy 

The  Northwestern  Yeast  Company, 
manufacturers  of  Yeast  Foam,  is  releas¬ 
ing  through  Hays  MacFarland  &  Co., 
680-line  advertising  copy  in  two  Chicago 
newspapers  twice  weekly. 


Muster  Join*  Friedman 

Cass  Musler  has  joined  the  staff  of 
Leon  A.  Friedman,  advertising.  New 
York,  as  an  account  executive. 


Big  Camden  Store  Has 
Largest  After-Christmas 
Business  in  42  Years 


BetwM>n  Christmas  and  New 
Year’*,  the  Hurley  Store  did  the 
larzest  volume  for  that  period  in 
its  history.  Its  only  advertlslnz 
promotion  was  newspaper  spare 
in  the  Courier-Post. 

This  store  decreased  all  other 
forms  of  advertisinz  media  dur- 
inz  1031  but  increased  Its  news¬ 
paper  space  by  18%, 

COURIER-POST 

"A  24-Hour  Modium  at  one  cost  ” 
Leu  than  half  of  1%  reader  duslication 
National  Representatives 
GEO.  A.  McDEVITT  CO. 


AGENCY  ELECTS  OFFICERS 


Lasker  Again  Chairman,  Sollitt  Prt^ 
dent  of  Lord  dc  Thomas  and  Lo||, 

Directors  of  Lord  Thomas  and  Loa 
advertising  agency  have  appointed  tht  fe. 
lowing  officers  for  1932: 

Albert  D.  Lasker,  chairman;  Ralph! 
Sollitt,  president  and  treasurer ;  and  i 
E.  Aveyard,  vice-president  and  seen 
tary.  Vice-presidents  re-appointed  wtrt 
.Alfred  W.  Sherer,  William  Findlay,  Dj 
Francisco,  Frank  H.  Fayant  and  Albg 
Ross.  S.  R.  Coons  was  elected  as  a  vie 
president.  William  R.  Sachse  was  namd 
assistant  secretary. 


European  Accounts  Placed 

The  Berlin  office  of  Erwin,  Waseyl 
Co.  has  been  appointed  advertising  agtt 
for  Hartwig  &  Vogel  of  Berla 
Germany,  manufacturers  of  candy,  Th 
following  other  companies  have  plaa 
their  advertising  in  the  hands  of  th 
overseas  offices  of  Erwin,  Wasey  &  Co. 
Theod.  Hinnen  A-G,  Zurich,  Switzo 
land,  manufacturer  of  furniture;  A/i 
Silkehuset,  Copenhagen,  Denmari 
manufacturer  of  silk  materials,  silk  rib 
bons,  etc.;  Radio  Seca,  138  rue  del 
Couronne,  .Antwerp,  Belgium,  distribo 
tor  of  radio  sets. 


Sharrock  Joins  Hunt-Lunditedt 

E.  M.  Sharrock,  formerly  with  Brinck 
erhoff,  Inc.,  Chicago  agency,  has  b«om 
affiliated  with  Hunt-Lundstedt  &  (i.,  o 
Chicago  as  account  executive.  Mr.  Shar 
rock  is  the  author  of  a  book  “Seeds  o 
Success”  and  numerous  pamphlets  an 
magazine  articles  on  direct  selling. 


Toledoan  Flies  To  Auto  Meetisf 

William  H.  Leininger.  vice-presider 
of  the  United  States  .Advertisinj 
Corporation  at  Toledo,  flew  to  Nw 
York  last  week  to  address  the  nationa 
dealer  convention  of  the  Franklin  .Auto¬ 
mobile  Co.  Mrs.  Leininger  accompaniei! 
him. 

Increasing  Sea  Food  Schedule 

Considerable  increase  is  planned  it 
the  newspaper  advertising  schedule  oi 
Van  Camp  Sea  Foods  in  a  campaign  fa- 
turing  White  Star  tuna.  Emil  Brisachet 
of  Emil  Brisacher  &,  Staff,  San  Fr^ 
cisco  agency,  has  announced.  The  in¬ 
crease  follows  a  successful  campaign  con¬ 
ducted  by  this  company  last  fall. 

joUR  CUSTOMERS  WRITE  OUR  ADS 

'DUPLEX 

Super-Duty  Units 
Tubulars 
Flatbeds 

Each  press  designed  and 
built  especially  for  the 
needs  it  serves,  a  special¬ 
ized  pressroom  equipment 
for  every  range  of  news¬ 
paper  press  requirement. 

Recent  purchasers  say; 

“No  press  we  know  of  equals  Du 
plex  Unit  Type.” 

“Our  Sextuple  justifies  all  yo“ 
claimed.” 

“Duplex  Units  give  a  compel' 
satisfaction,  surprisingly  low  cost 
“Thoroughly  investigated  all  J®’ 
presses — and  bought  Duplex. 
“After  visiting  all  press 
facturing  plants,  1  consider  Dup** 
the  best.” 

“We  are  sold  on  Duplex  becaui* 
investigation  convinced  us. 

Duplex  Printing  Pre»»  ^ 

Battle  Creek,  Michigan 
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refrigerator  campaign  being  based 

ON  VOLUME  OF  SALES  EXPECTED 

Advertising  Appropriation  Is  Not  Determined  by  Actual  Sales 
Obtained,  Says  E.  H.  Campbell,  of  Rex  Cole,  Inc.,  Before 
New  York  Times  Class — Newspapers  Favored 

For  example,  in  the  electric  refrigera¬ 
tion  business  by  far  the  largest  part  of 
the  selling  is  done  between  March  1 
and  Oct.  1.  It  is  therefore  logical  to 
assume  that  there  must  be  some  rela¬ 
tion  between  the  amount  of  money  spent 
in  advertising  and  the  volume  of  sales 
expectancy.  For  example,  January  sales 
yield  a  total  of  about  2  per  cent  of  the 
year’s  business,  whereas  sales  in  June 
amount  to  20  per  cent.  It  will  follow 
from  this  that  while  the  circulation  of 
a  particular  newspaper  is  just  as  great 
in  January  as  it  is  in  June,  at  the  same 
time  the  effectiveness  of  an  electric  re¬ 
frigerator  advertisement  appearing  in 
June  is  almost  ten  times  as  great  as  that 
of  an  advertisement  which  appears  in 
January.  Hence  the  appropriation  is 
divided  according  to  months  in  nearly 
direct  proportion  to  the  volume  of  busi¬ 
ness  which  may  be  expected  each  month. 

“If  the  appropriation  permits,  and  if 
intervals  between  advertisements  will 
not  be  made  too  lengthy  thereby,  the 
standard  advertisement  should  be  of 
such  a  size  as  to  dominate  the  page  on 
which  it  appears.  Ordinarily,  an  adver¬ 
tisement  of  1,000  lines,  regardless  of  its 
shape,  will  be  sufficiently  large  to  effect 
such  dominance.  In  our  opinion  the 
campaign  is  more  effective  if  the  size 
of  the  advertisement  takes  precedence 
over  frequency  of  appearance. 

"Since  we  cannot  afford  large  space 
advertising  every  day  in  the  week  in 
every  newspaper,  we  must  be  very  care¬ 
ful  to  have  our  adverti.senient  appear  on 
days  in  which  in  our  estimation  obtain 
for  it  the  maximum  amount  of  attention. 
For  example  on  Fridays,  Saturdays,  Sun¬ 
days,  and  Mondays  during  July  and 
.\ugust  and  to  a  certain  extent  in  June 
and  .Septemher,  a  great  many  people  are 
week-end  minded.  Also  the  three-day 
week-end  and  holidays  must  be  taken  into 
consideration.  Furthermore,  there  ij  a 
great  deal  of  special  sale  advertising,  par¬ 
ticularly  on  the  part  of  stores  selling  food 
pro<lucts,  toward  the  latter  part  of  the 
week.  Therefore,  we  are  inclined  to 
favor  Tuesday,  V\'cdnesday,  and  Thurs¬ 
day  and,  except  in  the  summer,  Monday 
and  Friday  as  well. 

“There  are  three  themes  in  electric 
refrigerator  advertising.  One,  the  pro¬ 
duct.  Two.  the  usefulness  of  an  electric 
refrigerator.  Three,  prices  and  terms. 
Selling  the  need  or  usefulness  of  the 
refrigerator  is  usually  employed  in  the 
off-peak  months  as  it  is  necessary  at  that 
season  of  the  year  to  create  the  desire 
for  some  form  of  electric  refrigerator 
before  you  can  get  a  hearing  on  the 
merits  of  your  own  product.  At  other 
seasons  of  the  year  the  weather,  the 
rapidity  of  food  spoilage,  the  speed  with 
which  ice  melts  and  other  factors  coop¬ 
erate  to  create  a  very  definite  need  for 
electric  refrigerators.  Tlierefore  at  these 
seasons  it  can  be  safely  assumed  that  the 
need  exists  and  that  the  advertising  mes¬ 
sage  should  be  limited  to  clinch  tbe  sale 
for  the  advertiser.  The  price  and  terms 
are  helpful  in  bridging  the  gap  between 
an  intangible  desire  ultimately  to  enjoy 
the  benefits  and  the  convenience  of  an 
electric  refrigerator  and  the  reluctance  of 
the  nrosnect  to  part  with  the  price  of  it. 

“The  three-year  campaign  of  the  Elec¬ 
tric  Refrigeration  Bureau  of  the  National 
Electric  Light  Association  which  con¬ 
tinues  until  the  end  of  IW.I  has  already 
begun  and  can  he  expected  to  add  a  great 
deal  in  carrying  the  burden  of  educating 
the  public  to  the  usefulness  of  an  electric 
refrigerator.  Advertising  the  merits  of 
one’s  own  product  therefore  must  be  done 
bv  the  advertiser  himself.  It  is  the  selec¬ 
tion  of  an  effective  advertising  theme 
devoted  to  an  exposition  of  the  merits  of 
the  electric  refrigerator  advertised  which 
is  one  of  the  most  serious  problems  of 
the  electric  refrigerator  distributor.  It 
is  at  this  point  that  newspaper  advertis¬ 
ing  can  perform  its  most  effective  ser¬ 
vice.  If  properly  guided  it  will  reflect 


A  detailed  description  of  the  ad¬ 
vertising  methods  used  in  promot¬ 
ing  the  sales  of  General  Electric  refrig¬ 
erators  by  Rex  Cole,  Inc.,  distributor  in 
the  metropolitan  New  York  area,  was 
given  by  E.  H.  Campbell,  manager  of 
the  company’s  sales  promotion  depart¬ 
ment,  speaking  recently  before  the  New 
York  Tmes  class  in  national  newspaper 
advertising.  .  ■  , 

The  sales  campaign  began  with  the 
establishment  of  a  yearly  quota  and 
budget,  based  on  careful  analysis  of  con¬ 
ditions,  he  said,  and  added : 

"The  sum  appropriated  for  advertis¬ 
ing  and  sales  promotion  is  not  an 
amount  which  is  left  over  after  other 
activities  of  the  enterprise,  including,  of 
course,  an  expected  margin  of  net  profit, 
have  been  provided  for.  On  the  other 
hand,  the  cost  of  a  given  volume  of  ad¬ 
vertising  and  sales  promotion  which  is 
estimat^  will  be  required  to  realize  the 
quota  is  included.  This  is  based  on  the 
volume  of  business  that  is  expected,  and 
is  not  spent  in  proportion  to  sales  as 
secured. 

"The  advertising  appropriation  should 
be  adequate  in  that  it  should  be  large 
enough  to  make  a  definite  impression 
on  the  market.  It  must  be  extensive  in 
that  it  must  cover  as  much  of  the  po¬ 
tential  market  as  is  consistent  with  the 
quota  established.  It  must  be  intensive 
in  that  it  must  be  sufficient  to  afford 
frequent  insertions. 

“The  selection  of  media  is  one  of  the 
most  difficult  problems  confronting  the 
electric  refrigerator  advertising  manager. 
In  the  desire  to  make  the  campaign  ex¬ 
tensive,  the  advertising  manager  may 
select  too  large  a  list  of  newspapers.  In 
the  effort  to  make  the  campaign  exten- 
tive,  on  the  other  hand  he  may  sacrifice 
coverage  by  selecting  too  small  a  num¬ 
ber  of  newspapers.  These,  therefore, 
are  some  of  the  restrictions  which  must 
govern  the  choice  of  the  media :  First, 
what  are  the  characteristics  of  the  peo¬ 
ple  who  are  expected  to  buy  the  elec¬ 
tric  refrigerator  during  the  coming 
yar?  What  is  their  average  income? 
What  newspapers  do  they  read  ?  Do 
they  read  evening  newspapers  ?  Do  they 
read  morning  newspapers?  Do  they 
spak  the  English  language? 

In  my  opinion,  the  electric  refriger¬ 
ator  advertising  manager  should  concen¬ 
trate  his  appropriation  in  the  metropol- 
lUn  New  York  daily  newspapers.  He 
should  turn  a  deaf  ear  as  far  as  possible 
to  the  solicitations  of  representatives 
ot  miscellaneous  booklets,  catalogues, 
pr(^rams  and  hundreds  of  other  publi¬ 
cations  which  at  best  must  be  relegated 
to  the  supplemental  category  of  adver¬ 
tising.  If  the  appropriation  permits  the 
insertion  of  a  proper-sized  advertisement 
on«  a  week  in  each  one  of  the  metro- 
dailies,  and  if  it  costs 
Dout  53,000  for  each  weekly  appearance, 
i^ill  readily  be  seen  how  little  of  this 
of  so-called  philanthropic  advertis¬ 
ing  It  will  take  to  break  up  the  effec- 
veness  and  continuity  of  the  newspaper 
newspaper  schedule 
be  rigidly  lived  up  to,  and 
at  HI’  generous  fashion 

“^ssible  to  insure  expected  results. 
tnJ’.  money  have  been 

upon  the  subject  of  duplication 
Neii-^v  metropolitan 

'  I  nm  inclined  to 

^  *  duplication  factor  with 

to  ^>ew  York  newspaper  ad- 
m  sing  receives  more  attention  than  it 
wuid  Our  answer  to  this  problem  is 
Daner  ^  morning  and  an  evening 

lic^inn"  tlay  where  this  dup- 

«tion  element  is  involved.  We  use 

the 

paper  the  following  week. 
eletTr?.  ‘’“s'.nesses,  and  particularly  the 
ven-  ■’^^'’’'R^i'^tion  business,  have  a 
of  cl  variation  between  tlie  volume 

volume  season  and  the 

of  sales  at  the  offpeak  season. 


the  requirements  of  the  field-selling 
organization  based  on  tlicir  actual  con¬ 
tact  with  prospects. 

“We  do  not  believe  that  a  copy  writer 
should  sit  back  in  an  office  behind  the 
firing  line  and  prepare  copy  based  on 
high-sounding  principles,  tlie  effect  of 
which  on  a  prospective  purchaser  is 
unknown  to  him.  It  is  our  policy  to  go 
out  into  the  field  with  the  salesman  so  as 
to  get  at  first  hand  consumer  reaction  to 
the  statements  in  our  advertising  and  to 
line  up  new  points  of  sales  resistance 
which  must  be  provided  for.  In  this  way 
the  salesman  realizes  that  he  is  taking  a 
part  in  the  manufacture  of  our  advertis¬ 
ing  campaign,  and  looks  upon  it  with  a 
great  deal  more  enthusiasm  than  he 
would  without  such  practical  develop¬ 
ment. 

“However,  to  plan  advertising  for 
newspapers  months  and  months  in  ad¬ 
vance  which  it  is,  of  course,  necessary  to 
do  in  the  ca.se  of  magazine  advertising, 
would  tie  to  ignore  one  of  the  greatest 
advantages  of  the  newspaper.  The  news¬ 
paper  is  so  tle.xible  and  so  quick  in  tell¬ 
ing  its  message  that  the  advertiser  must 
capitalfze  on  these  characteristics  through 
keeping  his  appeals  timely,  with  respect 
to  the  season,  new  points  of  sales  resist¬ 
ance  and  the  newsy  aspect  of  his  story. 
By  keeping  the  advertising  theme  and 
other  phases  of  the  campaign  in  a  con¬ 
stant  state  of  tlux,  tlie  advertising  man¬ 
ager  becomes  more  effective  as  a  really 
effective  tCKil  of  the  field  organization. 
He  must  study  competitive  copy  every 
day,  he  must  study  the  demands  of  his 
own  business  equally  often,  and  the  copy 
he  releases  must  reflect  this  close  contact 
with  the  task.” 


CO-EDS  WRITE  FOR  DAILY 


Rochester,  N.  Y.,  Times-Union  Editor 
Learns  What  Interests  Women 

George  .\.  Bradley,  Rochester  (N.Y.) 
Tioies-l’nion  managing  editor,  is  increas¬ 
ing  the  newspaiier’s  feminine  art  and 
learning  what  type  of  news  the  younger 
set  prefers  with  a  new  daily  feature — a 
photograph  of  an  attractive  University 
of  Rochester  woman  student  reading  the 
Times-Union  accompanied  by  an  article 
by  her.  telling  of  the  story  in  the  previous 
day’s  issue  of  the  newspaper  which  in¬ 
terested  lier  most  and  why. 

“Much  to  my  surprise,”  Mr.  Bradley 
said,  “many  articles  I  thought  weren't 
worth  much  gain  quite  a  following.” 


REED  FUNERAL  IN  PITTSBURGH 

The  funeral  of  Alfred  Reed,  former 
editor  and  publisher  of  the  old  Pitts¬ 
burgh  Commercial  Gazette,  who  died  in 
San  Francisco,  Dec.  26,  was  held  in 
Pittsburgh,  Jan.  13,  from  his  former 
home.  Sir.  Reed  was  taken  ill  while 
traveling  in  California.  He  began  his 
newspaper  career  on  the  Commercial 
Gazette  as  a  reporter,  and  after  the  death 
of  his  uncle.  Nelson  P.  Reed  in  1R81, 
succeeded  him  as  editor  and  manager  of 
the  paper.  He  continued  in  this  capacity 
until  1900  when  the  paper  was  sold  by 
the  Reed  estate  to  former  I'.  S.  Senator 
George  S.  Oliver.  His  wife  and  four 
sons  survive. 


DAILY  ENTERTAINS  BOYS 

Nearly  200  newspaper  hoys  of  the 
Leieistoii  (Me.)  Daily  Sun- Journal 
were  guests  of  the  paper  at  a  banquet 
in  the  l)e  W  itt  Hotel,  Jan.  2.  Prizes 
were  awarded  the  winners  of  recent  cir¬ 
culation  campaigns.  .\.  L.  Richan,  cir- 
lation  manager,  was  in  charge. 


VARIETY  SUES  COAST  PAPER 

Asks  $46,500  and  Injunction  Against 
Hollywood  (Cal.)  Reporter 

Variety,  theatrical  weekly,  has  brought 
suit  in  United  States  district  court  in 
Los  Angeles  against  the  Hollywood  Re¬ 
porter  for  $4<>.5(X)  damages  and  an  in¬ 
junction  restraining  the  defendants  from 
further  asserted  lifting  of  news  matter 
from  its  columns. 

The  Hollywood  Reporter  is  published 
daily  except  Siiiulay  and  Monday,  by 
W'il'kerson  Daily  Corporation,  Ltd., 
W'.  R.  W'ilkerson  and  Frank  Pope,  ac¬ 
cording  to  the  complaint. 

Through  Abel  Green,  its  Hollywood 
representative,  \'ariety  charges  that  on  a 
number  of  stated  occasions  the  defend¬ 
ants  have  obtained  copies  of  the  thea¬ 
trical  weekly  as  it  came  from  the  press 
early  Tue.sday  morning  in  New  York, 
and  wired  choice  items  to  the  Hollywood 
Reixirter.  The  result  is  that  the  defend¬ 
ants  have  been  able  to  present  news  to 
readers  in  Hollywood  on  Wednesday 
and  Thursday,  before  the  arrival  by  mail 
on  Friday  of  the  regular  edition  of 
\'ariety. 

Among  the  e.xamples  of  ‘‘lifting” 
noted  in  the  bill  is  a  story  published  by 
\’ariety  in  its  issue  of  Nov.  3,  1931. 
This  was  a  fictitious  story,  printed  with 
the  consent  of  J.  J.  McCarthy,  under  the 
caption  “McCarthy  Rejoining  Fox,”  and 
was  published  for  the  sole  purnose  of 
demonstrating  the  copving  tactics  of  the 
defendants,  the  complaint  states.  It  is 
charged  that  the  item  was  reprinted  in 
the  Hollywixxl  Reporter  the  following 
day. 

The  Hollywivxl  Reinirter  is  said  to 
have  a  circulation  of  about  3,()(X).  \'ariety 
asks  $1  each  for  copies  printed  in  the 
last  four  months  containing  matter  it 
alleges  was  taken  from  its  publication. 

RULING  ON  NEWSPAPER  SALE 


Appeals  Court  Affirms  Lower  Body’s 
Judgment  in  Utica  Newspaper  Case 

Decision  in  favor  of  Christian  Sautter 
and  six  other  plaintiffs  in  an  old  lawsuit 
against  John  G.  Fulmer  and  two  others, 
for  an  accounting  of  the  sale  in  1922  of 
the  Utica  (N.Y.)  Sunday  Tribune  to 
Frank  E.  Gannett,  was  returned  again 
Jan.  4  when  the  court  of  appeals  affirmed 
judgment  of  a  lower  court  against  the 
appellant,  Mr.  Fulmer,  who  also  lost  his 
appeal  to  the  appellate  division,  last  year. 

Hearings  before  David  B.  Lisle,  as 
referee  named  by  Justice  Clayton  I. 
Miller,  who  heard  the  case  in  1929  and 
directed  an  accounting  to  plaintiffs  by 
Mr.  Fulmer,  had  been  held  up  during 
subse(|ucnt  appeals,  but  it  is  likely  they 
will  proceed  forthwith.  The  referee  is 
required  to  determine  and  reimrt  as  to 
the  sum  due  each  plaintiff.  The  entire 
amount  is  said  to  be  about  $1.S0,(XX). 

Another  suit  by  Henry  Stappenbeck 
against  Fulmer,  tried  separately,  involv¬ 
ing  about  $20,000,  was  similarly  disposed 
of  in  the  three  courts  some  time  ago. 


BOOTLEG  GAS  FIGHT  SPREADS 

The  fight  against  gasoline  tax  evailers 
has  been  extended  to  15  states,  follow¬ 
ing  exposure  of  tbe  evil  by  the  Cbiea(io 
Daily  Nezes  in  a  series  of  stories  during 
1931.  The  petroleum  industry  has  or¬ 
ganized  committees  throughout  the 
middle  west  and  Rocky  Mountain  states 
to  stamp  out  the  gasoline  bootlegger. 

ISSUING  ZANE  GREY  STRIP 

Henry  Martin,  general  manager.  Des 
Moines  Register  and  Tribune  syndicate, 
has  announced  release  of  Zane  (irey’s 
“Riders  of  The  Purple  Sage”  in  illus¬ 
trated  strip  form. 


JOSIAH  D.  CHOATE 

Josiah  D.  Choate,  former  veteran  staff 
member  of  the  Neza  York  World,  died  of 
a  heart  attack  at  his  home  in  Seattle, 
Jan.  9.  Mr.  Choate  was  born  in  Georgia 
72  years  ago.  He  worked  as  a  printer 
from  Maine  to  Texas,  and  served  for  a 
while  as  city  editor  of  the  Savannah 
Times.  Following  that  he  was  with  the 
New  York  World  for  20  years.  In 
later  years  he  was  in  the  real  estate 
business  in  Denver  and  had  done  much 
work  in  newspaper  advertising.  His 
wife  survives. 


JUDGE  FILES  $20,000  SUIT 

County  Judge  R.  S.  Dorsey  at  Ray- 
moiulvilie,  Tex.,  has  filed  a  $20,000  libel 
suit  against  the  Harlingen  (Tex.)  Star 
and  three  attorneys.  Complaint  is  made 
of  an  article  printed  Dec.  31  ((noting  an 
attorney  concerning  suits  attacking  Wil¬ 
lacy  County  road  district  contracts. 

NEW  BRIDGE  FEATURE 

!•'.  I  )udley  Courtenay,  president  of  the 
advisory  council.  Bridge  Headquarters, 
is  writing  a  series  on  contract  bridge  for 
United  Feature  Svndicate. 


/. 
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AD-VENTURES 

_ By  ROBERT  S.  MANN - 

The  invitation  to  “smoke  a  fresh  part  of  the  business  executive — will  bring 
cigarettte”  which  R.  J.  Reynolds  To-  back  better  business,  and  confidence  on 
bacco  Company  placed  before  practically  the  parts  of  advertising  salesmen  in  the 
every  newspaper  reader  in  the  country  need  of  sound  advertising  for  g<Kxl  pro- 
this  year  was  a  profitable  one.  Including  ducts  will  sell  advertising.  As  pub- 
both  the  people  who  walked  a  mile  and  lishers  and  salesmen,  we  render  business 
the  people  who  had  ’em  sent  home  with  and  industry  a  real  service  when  we 
the  groceries,  enough  smokers  Ixjught  honestly  help  and  guide  manufacturers 
Camels  (and  Prince  Albert  and  other  in  studying  and  analyzing  their  markets. 
Reynolds  products)  to  pile  up  a  new  and  advise  on  sound  advertising  plans  in 
record  for  net  profits  of  the  company,  proper  media.” 

The  figure  reiK)rted  this  week  was  *  ♦  * 

$36,3%,816,  after  deduction  of  all  charges  tt'PVR.AMATIZED  advertising,”  rather 
such  as  interest,  taxes  and  depreciation.  ^  tVmn  onmtiacic  nn  nrir^e  ic  thp  need 


than  emphasis  on  prices,  is  the  need 


The  net  earnings  for  1930  were  $34,256,-  of  department  store  advertising  in  1932, 
664;  for  1929,  $32,210,521;  for  1928,  according  to  H.  F.  Twomey,  sales  man- 


$30,172,563. 


ager  of  the  Jordan  Marsh  Company, 


The  Camel  advertising  campaign  of  Boston,  and  chairman  of  the  sales  pro- 
1931  is  well-kmywn  to  newspapermen,  motion  division  of  the  National  Retail 
Stating  late  in  February  with  a  $50,000  Dry  (ioods  Association.  The  point  will 
prize  contest  based  on  the  adoption  of  be  emphasized  at  one  of  the  sales  pro- 
the  “humidor  pack”  of  cellophane,  the  motion  sessions  of  the  N.R.D.G.A.  con- 
company  used  big  space  in  a  long  list  vention  in  New  York  Feb.  1  to  5,  he 
of  newspapers,  including  dailies,  weeklies,  announced. 

foreign-language  papers,  college  and  “In  1932.  price  appeal  alone  'will  be 
financial  papers.  About  4,600  newspapers  inadequate,”  said  Mr.  Twomey.  “At 
were  used  in  announcing  the  contest  and  this  moment,  the  fact  that  prices  of  mer- 
even  after  the  list  had  been  pruned  later,  chandise  are  much  lower  than  in  pre- 
it  still  contained  in  the  neighborhood  of  depression  times  nf>  longer  makes  as  deep 
3,000_  papers.  an  impression  on  the  buying  public.  The 

This  was  a  much  more  extensive  use  idea  is  no  longer  new.” 

of  newspapers  than  ever  before  for  the  - ; - 

Reynolds  company,  which  in  former  years  Atlanta  Store  Queriet  Women 
had  been  a  heavy  user  oi  outdoor  adver-  A  departure  from  the  routine  of 
tising.  The  $2,140,000  increase  in  clear  department  store  operation  was  carried 


earnings  is  proof  of  the  pudding 


out  in  .Atlanta  during  the  first  part  of 


Size  of  the  Reynolds  advertising  ap-  January  by  the  Davison-Paxon  Com- 
propriation  is  not  announced,  but  one  es-  panv  through  the  medium  of  the 
timate  which  has  been  published  puts  it  Gottschaldt-Humphrey.  Inc.,  advertising 
about  $16,000,000  a  year.  Newspaper  ex-  agency.  A  survey  of  1..300  Atlanta 
penditures  in  1930  and  the  imm^iately  homes  was  made  bv  agents  of  the  adver- 
preceding  years  are  thought  to  have  tising  firm  and  Atlanta  housewives  were 
ranged  between  $1,500,000  and  $3,500,000,  asked  just  what  they  would  want  t''  buy 
but  presumably  were  considerably  higher  in  January  and  what  would  be  an 
in  1931.  The  total  appropriation  is  not  attra'-»ive  price.  The  housewives  and 
believed  to  have  been  increased  much.  the  interviewers  themselves  did  not 
The  next  newspaper  campaign  is  not  know  for  whom  the  survey  was  being 
expected  to  be  ready  for  another  month,  made.  Now  Davison-Paxon’s  have 
*  *  *  ,  announced  through  the  local  newspapers 

A  NOTHER  big  advertiser  to  report  a  a  series  of  Tanuarv  sales,  based  on  the 
successful  year  in  1931  was  Colgate-  knowledge  thus  gained.  A  similar  plan 
Palmolive-Peet  Company,  whose  presi-  was  used  in  New  York  and  Newark  by 
dent,  Charles  S.  _  Pearce,  stated  in  ad-  the  Macy  and  Bamberger  stores. 


vance  of  the  official  reixjrt  that  earnings 
would  cover  the  dividend  requirement 
of  $2.50  a  share  by  a  good  margin. 


New  Office  Placing  Bus  Copy 

Beaumont  &  Hohman  have  opened  an 


_ ai  ^  ft  L.  'J  44  i>cauiiuMU  Ot  iiwmiiaii  iia\c  uiwriicii  aii 

pended  close  L 'V^OOoW^fi  arertrs-  ^ 

u*  1  •  ic»i  rtu>ciu>  \fichiRan  avenue  and  are  handling  the 

1930’^^  '  a^lvertising  programs  of  the  Dixie  and 

c.  »  u  If  f  .  Northland  Grevhound  T  ines.  O.  K. 

Fagan,  of  the  agency’s  Cleveland  office. 


\£^  r>  ‘j  t  ^  c'  .  1  raijaTi.  ui  iiif  anriu  vs  v  icvcianu  uimac, 

SS  fwi:  the  “S'  '■  '  >>'  ‘l-'  CUy 

* _  /  iwu  iiH.iiiiis,  gre  in  charge.  A  newspaper  cam- 

Itir  V  T  •  paign  on  Dixie  Greyhound  T.ines  is  being 

for  pv<»rv  PH'f't  released  in  Tennessee.  ATis.souri  and  Ken- 

tor  every  month  of  the  year,  being  bet-  .nrtv 

ter  in  that  resjiect  than  1930,  when  No-  ‘ '  _ 

vember  turned  in  a  small  loss.  Nurito  Increase.  1932  Space 

In  view  of  the  manv  foreign  disturb-  „  ,  ^  , 

ances,  he  said,  "we  feel  that  we  have  I'axon.  Inc..  Cliicago  agency,  is  releas- 
had  a  satisfactorv  year."  'it'wspapers  on  the  Nu- 

rito  Companv  account.  The  company  is 
sp<‘nding  approximately  $200,000  for  ad¬ 
vertising  this  vear.  an  increase  of 


fec^onery  'and  reiilaurant  c^aiiV’^ura.i 

afrcrretidve  Tw.l  L  ^  F.  .Spiegel.  advertising  manager. 


NEW  AGENCY  IN  DALLAS 

The  Thurber  -  Capers  Advertising 
Agency  has  been  organized  at  Dallas, 
Tex.,  by  Hal  H.  Thurber,  president,  and 
Julian  Capers,  Jr.,  secretary-treasurer. 
Mr.  Thurber  for  four  years  has  been 
manager  of  Tracy-Locke-Dawson  of  Dal¬ 
las.  Mr.  Capers  was  a  Dallas  news¬ 
paperman  for  many  years,  and  served 
three  years  as  publicity  director  for  In¬ 
dustrial  Dallas,  Inc.,  the  $.500,000  Dallas 
Chamber  of  Commerce  community  adver¬ 
tising  project. 

Expects  Heavy  Advertising 

Entering  its  tenth  year  of  national  ad¬ 
vertising,  Californians,  Inc.,  hope  to 
make  this  Olympic  Games  period  the 
greatest  in  history  from  an  advertising 
standpoint.  Colbert  Coldwell  is  chair¬ 
man  of  the  executive  committee.  Rec¬ 
ord  results  are  expected  by  the  Northern 
and  Central  California  Boo.sters  organi¬ 
zation  in  view  of  the  number  of  conven¬ 
tions  attracted  to  the  Coast  by  the  Olym¬ 
piad  and  the  Post-Olympic  Games  events 
in  San  Francisco.  The  drive  for  funds 
starts  in  February. 

Fruit  Jobbers  Plan  Drive 

national  campaign  to  be  conducted 
largely  in  the  newspapers  for  the  pur¬ 
pose  of  making  the  public  of  Canada 
more  “fruit  conscious,”  and  thereby 
assist  the  sale  of  fruit  and  vegetables, 
was  recommended  by  the  Eastern 
Canada  Fruit  and  Vegetable  Jobbers’ 
As.sociation,  meeting  in  Ottawa  last 
week. 

Vine-Glo  To  Calkins  &  Holden 

The  Vine-Glo  Corporation  of  New 
York  has  placed  the  handling  of  its  ad¬ 
vertising  with  Calkins  &  Holden,  Inc., 
New  York.  Other  new  Calkins  & 
Holden  accounts  are  those  of  the  Soyex 
Company,  Inc.,  and  the  Decorated  Metal 
Mfg.  Co.,  Inc. 

Handling  Radio  Accounts 

B.  G.  Powell,  who  has  served  as  ad¬ 
vertising  manager  for  Dallas,  Tex.,  busi¬ 
ness  concerns  in  the  last  few  years,  has 
organized  an  advertising  agency  to  handle 
radio  advertising  exclusively  in  the  South¬ 
west,  and  has  opened  an  office  in  the 
Dallas  Athletic  Club  Building. 

Young  &  Rubicam  Appointed 

The  Gulf  Refining  Company,  Pitts¬ 
burgh,  has  appointed  Young  &  Rubicam, 
Inc.,  New  York,  to  handle  its  advertis¬ 
ing,  including  outdoor,  effective  March 
1,  1932. 

Dean  Heads  Kiwanis  Club 

Ben  Dean,  head  of  the  Grand  Rapids, 
Mich.,  advertising  agency  that  bears  his 
name,  was  installed  as  president  of  the 
Grand  Rapids  Kiwanis  Club,  Jan.  8. 

Joins  Boston  Agency 

Roscoe  Fitts,  formerly  sales  manager, 
Woburn  Machine  Company,  has  joined 
the  .Alfred  Rooney  Company.  Boston 
agency,  as  account  representative. 


aggressive  newspaper  advertiser.  Decem¬ 
ber  sales  were  $1,862,847,  an  increase 
of  $291,749,  or  18.5  per'  cent.  Sales  for 

the  year  were  $14,316,425.  an  increase  of  i  a  •  n  ,  n  it  a  i. 

$4,762,422.  or  49,8  iier  cent.  Gain  in  Ludgin  Gets  Coffee  Account 

customers  for  the  year  was  put  at  6.-  ^  udein.  Tnc..  Chicago  adv^rtis- 

851,434,  or  25.4  per  cent.  '  '"c;  ag'-nev,  has  been  annointed  to  direct 

*  4  *  the  adi'cetising  of  \V.  F.  McT.aughlin  & 

MrGRAW-Hll.L  Publishing  Con-  57:’'  ‘'‘fr 

panv  announced  this  week  that  it  V''' 

will  allot  to  advertising  in  19.12  more  f"*"  ad'-ertising  n-egram  on  a  coffee 


The  advertising  appears  twice  a  week  in 
daily  newspajicrs. 


HEADS  HOTEL  ADVERTlSINc 

Reliance  Property  Management,  1- 
operators  of  a  large  group  of  hotels: 
the  East,  announces  the  appointing: 
Walter  Baker  as  director  of  adveni'a 
and  promotion.  Mr.  Baker  has  •; 
some  years  vice-president  of  the  K 
Ambassador  Corporation  and  was  fc 
merly  associated  with  the  Oakland  H  • 
Oakland,  Cal. ;  Grand  Hotel,  Yokohar 
Japan;  Fairmont  Hotel,  San  Frandsc 
and  several  hotels  in  Honolulu.  '• 
Baker  will  make  his  headquarters 
New  Y’ork. 

Australasian  Line  To  K.  &  £, 

The  advertising  account  of  the  Ca-, 
dian  Australasian  Line  in  the  Unit^ 
States,  exclusive  of  the  Pacific  Coa 
has  been  placed  with  Kenyon  &  Ec 
hardt  Inc.,  247  Park  Avenue,  N.Y.  (> 

New  Brisacher  Accouat 

Emil  Brisacher  &  Staff,  Crocker  boil 
ing,  San  Francisco,  is  handling  the  a 
count  of  Gantner  &  Mattern,  mannfa 
turers  of  athletic  supplies. 

Britt  Agency  Moves 

The  Britt  Advertising  Agency  of  & 
.Antonio,  Tex.,  has  moved  its  hea 
quarters  office  from  San  .Antonio  to  3li 
Main  Boulevard,  Houston. 

Buffalo  Agency  Appointed 

The  Roberts-Gordon  Appliance  Corjk 
ration,  manufacturer  of  the  Roberts  G; 
Burner,  has  appointed  Sunimers-Ganlnf 
Inc.,  Buffalo,  to  direct  its  account. 


Campbell-Ewald  Company,  2<>1  Xortb  WeL' 
Now  hanilliii);  the  accow 
AiiirpliiK-Uamptire  roiiiimny. 

CritchAeld  &  Co.,  H  South  Miohifcan  am» 
(MiiviiKo.  iMHuitii;  KclieduloM  to  Inrae  UK  ( 
iieWKimporK  on  ICaludHtii  C'orp.,  Detroit,  MIa 
(Marnudal. 

Green,  Fulton.  Cunningham.  :i0u  North  VM 
;;aii  avenue.  Chieiik'o.  UeleaHini;  Kitchea  KWy 
advertiKiiig  to  about  inidtile-wentem  D'* 

pai'erx. 

A.  A.  Kamper  Company,  .'107  North  Mlchin 
avenue.  Clib'H^o.  I'niiur  tiewxpaiierff  on  tbeM 
IMilil  rriHluetN  C'oinpany.  rhicago  (Litth  h 
Deep  Ainiiionia  and  Little  Doy  liliie  BUini'. 

H.  W.  Kaator  A  Sons.  North  Michip 

avenue.  Ciiirairo.  Dreparitit;  a  lint  of 
pHiMTH  on  the  JuR.  Kirk  Stiap  Co..  Chlcift. 

Lord  &  Thomai  and  Logan,  9l!t  North  Mid 
pm  avenue.  Chlcugo.  Isxiiini;  Hvliedulet  to  i ‘ 
of  iiewKpaperK  on  Kotex  Company.  Chktfo, 

Matteaon.  Fogarty,  Jordan,  :u>7  North  M: 
pm  avenue.  Chleairo.  iMaoiiig  order*  in  >* 
paiNTK  on  ilriNikH  Uiipture  Appliance  Coapin, 
.Marxhall.  Miehipin.  Alxo  pre|>arinie 
list  of  newKpapefK  on  Hlue  Uiliboii  Malt, 
inier  Malt  tV.  Chieap>. 

Carroll  Dean  Murphy  Company.  35  i*'* 
Waeker  drive.  Cliieago.  Now  handling  the  • 
«*ount  of  Alton  Railroad  Company.  Cbicifo. 

Root  Advertising  Company,  -I4d  Sooth 
iMirn  Htreet,  Chleapi.  Now  handling  the  a*’""' 
of  rieleiir  Cimipaiiy,  ('hicago.  Al«o  placing  ‘ 
a<‘<*ouiitK  of  file  fidlowing:  Ketluxo  Bath 
Fliiid’or  ('ompatiy.  Hibidnif,  Miiineuota:  lua: 
Dhoenix  I.aiioratorleH,  Seraiiton.  IVuoayl'^^ 
tJypR.v  Dye  ('oinpany.  Cliieapi:  and  Grlp-7 
Reiieii  ('lamp,  Averill  A*  Sherry.  Waukrjx 
IllinoiH. 

Sehl  Advertising  Agency.  .‘htO  North  Mi'l''- 
avenue.  ChieapK  IsKiiing  onlera  to  ii'AV'jwl-^ 
in  Kelei'ted  ntateR  in  east  and  middle  we«  ^ 
MiiKeletone.  a  prmiuct  of  Midwest  Drug  '  . 
paiiy,  Chieap). 


than  10  tier  cent  of  its  gn.ss  income,  a  »se  in  the  home, 

considerable  increase  over  the  iierccntagc  n  .  • 

for  1930  and  1931.  Growers  Appoint 

“The  time  for  waiting  is  past."  said  ('laremore  Berrv  Gardens  of  Clare- 
Edgar  Kohak,  vice-president  and  general  'iinre.  Okla..  has  aniioiinred  anpointiiv-iif 
sales  manager,  addressing  McGraw-Hill  "/  !5tanlev  T.  Eb'ino'er  of  TnUa  as  adver- 
executives.  “The  executive  who  waits  tisiii"  ronnsel.  R.  D.  PolGrd  ’'s  president 
now  will  have  to  watch  the  procession  go  and  Wa'fer  t'.allatin  is  advertisinc  niana- 
by,  and  he  may  not  even  join  the  tail  end.  of  the  firm,  one  of  the  laruest  berry 

The  small  manufacturer  tixlay  has  an  growers  in  the  middle  west. 

ideal  opportunity  to  get  the  jump  and  In*  ^  - 

the  big  manufacturer  of  the  next  decade.  Bu*  Firm  Names  Agency 

-Advertising  in  the  right  media — whether  The  Oklahoma  Transiiortati.in  Cmn- 


thc  big  manufacturer  of  the  next  decade.  Bu*  Firm  Names  Agency 

-Advertising  in  the  right  media — whether  The  Oklahoma  Transiiortati.in  Cmn- 

business  papers,  newspapers,  or  miiga-  nany.  passenger  motor  coach  system, 
zines — will  help  him  do  it.  has  contrae*H  with  TJarold  Halsell  Com- 


zines — will  help  him  do  it.  has  contrae*H  with  TJarold  Halsell  Com- 

“Confidence  in  place  of  fear — confidence  panv  OHalioma  Gitv,  to  handle  its 
and  action  in  place  of  inaction  on  the  advertising  during  1932. 


I _ _  from  Lawrence  W.  Hager, 

■  in  which  your  workers  p 

H  the  new  territory. 


gv  IT  Ut 

ulation  Building  Experts 
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PUBUC  HAS  WEIRD  IDEA 
OF  NEWSPAPER  TERMS 

“Blurb”  Meant  “New*  Item”  to  Some 
Entrant*  in  Texa*  Dailies’  Contest 
_ “Bulldog”  I*  “A  Deter¬ 
mined  Reporter” 

By  Duke  Wellington 
WmiotfiHfl  Editor,  Longview  (Tex.)  News- 

.Site"  »  /o4rna< 

The  Longvinv  (Tex.)  News- Journal 
in  connection  with  the  showing  of  “Five 
Star  Final”  at  a  local  theatre  ran  a  con¬ 
test  in  which  25  words  or  expressions 
used  in  newspaper  parlance  were  printed 
in  the  paper  with  free  tickets  for  “Five 
Sur  Final,”  given  free  for  correct 
answers.  Out  of  several  hundred 
answers  received  only  18  tickets  were 
awarded,  showing  that  newspaper  lingo 
is  not  much  understood  outside  of  print 

everybody  on  the  paper  from  the 
publisher  down  to  the  printer’s  “devil” 
had  a  lot  of  fun  reading  the  incorrect 
answers.  Strange  to  say  four  ex¬ 
pressions  that  it  would  seem  should  be 
more  or  less  generally  known  to  the 
reading  public  were  the  chief  stumbling 
blocks.  These  were  “banner,”  “blurb,” 
"bulletin,”  and  “jump  stories.” 

For  some  reason  known  only  to  them¬ 
selves  some  of  the  contestants  defined 
"banner”  as  meaning  a  newspaper,  while 
two  called  it  “a  flag  on  a  story,”  whatever 
that  means.  “Blurb,”  meant  an  “error” 
to  half  a  dozen  or  more  contestants  while 
to  others  it  was  a  “news  item.”  “Bulle¬ 
tin”  meant  .Associated  Press  to  quite  a 
number,  while  a  few  thought  it  meant 
"newspapers.” 

But  it  was  “jump  stories”  that  got  a 
wide  divergence  of  answers.  One  answer 
said  “jump  stories”  was  “exaggeratecl 
news,”  anti  another  “astounding  news.” 
.\nother  answer  read  “jump  stories  were 
unexpected  happenings  which  can  be 
tumd  into  news  before  the  rival  paper 
gets  them.” 

’  .Answers  to  two  other  questions  handed 
laughs  to  the  staff.  They  were  those  for 
“bulldog,”  and  “bug.”  To  one  contestant 
"bulldog,”  meant  “a  determined  re¬ 
porter”,  while  to  another  it  meant  “take 
something  out  of  one  paper  and  put  it  in 
another.”  Another  definition  was  "hang¬ 
ing  onto  a  story,”  whatever  that  means, 
while  two  persons  said  “bulldog”  meant 
to  "rewrite  a  story.” 

"Bug"  got  a  variety  of  answers,  among 
them  being,  "union  labor,”  “a  bad  break 
in  a  story,  sometimes  also  used  of  typo- 
^phical  errors,”  “a  tip  that  something 
is  going  to  happen,”  “good  reporter,”  and 
“extra  good  reporter.”  “Ghost  walks” 
was  easy  for  all  but  one  contestant.  He 
thought  it  meant  ‘Time  for  story  to 
break.  Send  reporter  to  location.” 
"Kill”  was  generally  answered  correctly 
but  one  read  as  follows:  “Through  with. 
Finished.” 

The  gem  of  the  entire  collection  came 
from  a  woman  who  naively  wrote  she 
bad  spent  three  years  at  a  school  of 
journalism  and  “guessed”  she  could 
answer  all  the  que.stions.  She  guessed 
*Tong,  for  she  had  11  correct  answers 
nut  of  the  25  sought.  Some  of  her  ques¬ 
tions  and  the  weird  answers  are  given 
herewith. 

•Add — advertisements ;  Banner — news¬ 
paper;  Blurb — new’s  item;  Bulldog — De¬ 
tained  reporter;  By-line — a  line  to 
throw  a  competitor  off  a  good  story. 

Bulletin — special  news  item  written  by 
well-known  author ;  Bug — a  tip  that 
something  is  to  happen ;  Breaks — an  ex¬ 
pected  thing  happens  so  it  is  time  for  a 
te^rter  to  be  sent  to  cover  the  case  in 
order  to  get  a  scoop. 

,  .\  reporter’s  pencil  and  pad ; 

deadline — news  item  no  longer  useful,  or 
a  too  much  used  expression,  or  a  story 
that  cannot  be  published ;  Must — too  old 
to  print. 

$15,000  SUIT  FILED 

Judge  Tom  B.  Smiley  of  Karnes  City, 
ex.,  recent  candidate  for  Congress  in 
VP^ta'. election,  has  filed  a  $15,()(X)  libel 
'd  against  the  San  Antonio  Express. 
•rtjeaimplaint  was  that  Judge  Smiley, 
was  erroneously  called  a 


CHANGES  IN  LOS  ANGELES 

Several  Staff  Members  of  Evening 
Express  Have  Joined  Merged  Paper 

A  number  of  features  and  a  few  em¬ 
ployes  of  the  Los  Angeles  Evening  Ex¬ 
press  have  been  taken  over  by  the 
Evening  Herald  since  the  two  papers 
merged  into  the  Herald  attd  Exprss. 

In  the  editorial  department  Sid  Ziff, 
sports  editor  of  the  Express,  is  sporting 
editor  of  the  combined  paper.  Jack 
James,  former  Herald  sports  editor,  con¬ 
ducts  a  column. 

James  Starr,  Express  motion  picture 
editor,  takes  the  same  position  on  the 
new  paper  while  Harrison  Carroll  is  now 
doing  drama. 

Mrs.  Kate  Brew  Vaughn,  home  eco¬ 
nomics  expert  of  the  old  Express  is  re¬ 
tained  as  is  Darsie  L.  Darsie,  golf 
writer.  The  Edwin  Maurice  New  York 
letter  is  appearing  in  the  combined  paper 
as  well  as  the  Lenz-Culbertson  bridge 
feature,  many  of  the  comics  and  the 
Edgar  Guest  poems. 

E.  V.  Durling  who  conducted  a  col¬ 
umn  “Town  Talk”  in  the  Express  has 
joined  the  Los  Angeles  Daily  Nezos  with 
the  same  feature. 

The  Associated  Press  service  has  been 
transferred  to  the  Herald  building. 

ASKS  FEDERAL  PERMIT 

Application  has  been  made  by  the  Chi¬ 
cago  Trihunc  to  the  Federal  Radio  Com¬ 
mission  for  permission  to  assign  the 
broadcasting  wave  length  now  operated 
by  the  Tribune  to  a  corporation  to  be 
known  as  \V(iN,  Inc.  The  purptise  of 
this  incorporation  is  to  give  to  WGN  a 
franchise  which  will  permit  it  to  meet 
all  broadcasting  re(|uirements  by  placing 
it  under  the  control  of  a  corporation  de¬ 
voted  primarily  to  the  radio  broadcasting 
business.  Officers  and  directors  of  the 
Tribune  company  are  to  be  the  officials 
of  the  new  corporation. 

CHATTANOOGA  CHANGES 

W.  _G.  Foster,  who  became  acting 
managing  editor  of  the  Chattanooga 
(Tenn.)  Times  when  Adolph  Shelby 
Ochs  succeeded  H.  C.  Adler  as  general 
manager,  has  announced  the  following 
changes :  Harry  Human  succeeds  ,Mr. 
Foster  as  head  of  the  universal  desk,  Ed. 
Sus.sdorf  being  named  Human’s  assist¬ 
ant.  Emory  C.  Pharr,  formerly  of  San 
Francisc(\  is  a  new  man  on  the  copy 
desk.  \V.  \V.  O’Guinn  is  moved  from 
the  copy  desk  to  state  news.  Gordon  H. 
Allen,  formerly  assistant  city  editor,  is 
transferred  to  the  copy  desk.  In  the 
stereotype  department,  J.  T.  Stephen¬ 
son  has  been  promoted  to  foreman. 

HEADS  ALVA  DAILY 

Horace  T.  Newton  of  Clinton,  Okla., 
has  assumed  his  new  duties  as  publisher 
and  general  manager  of  the  Alz'a 
(Okla.)  Reviezv-Courier,  daily.  He  suc¬ 
ceeds  Roy  C.  Swank  who  has  accepted 
the  presidency  of  Georgia  Newspapers. 
Inc.  Although  retaining  an  interest  in 
the  Review-'C'ourier,  Swank  has  left  for 
Georgia.  Newton  formerly  was  western 
Oklahoma  manager  for  the  Carpenter 
Paper  Company.  No  changes  in  per¬ 
sonnel  were  announced.  Cullen  Johnson 
remaining  as  managing  editor  and 
Schuyler  Allman  as  city  editor. 

HAD  SUCCESSFUL  YEAR 

The  Charlotte  Chemical  Laboratories, 
Inc.  of  Charlotte,  N.  C.,  which  manu¬ 
factures  a  cleaning  agency  and  chemicals 
used  in  the  textile  industry,  reports  a  50 
per  cent  increase  in  the  sale  of  machinery 
and  a  25  per  cent  increase  in  other  sales 
for  1931,  as  compared  with  previous 
years.  A.  M.  Webb,  secretary,  attributed 
the  increased  business  in  a  large  part  to 
a  20  per  cent  increase  in  advertising 
expenditures. 

WRITER’S  MEMORY  HONORED 

new  public  schwil  building  in  San 
-Antonio  has  been  named  for  the  late  Miss 
M.  B.  Fenwick,  formerly  society  edi¬ 
tor  of  the  San  Antonio  Express  and  siib- 
se(|uently  columnist  for  both  the  F-xpress 
and  Ezrning  .Sezos.  Miss  Fenwick,  also 
active  in  club  circles,  died  in  1928. 


A  Great  Year  Was 

1931 


For  the  Montreal  Daily  Star  the  year  just  closed  has 
been  in  many  respects  a  wonderfully  great  year,  nota¬ 
bly  in  the  way  it  has  weathered  the  business  storm  that 
has  come  nigh  wrecking  many  newspapers  throughout 
both  continents. 

As  is  well  known,  the  leading  American  newspapers 
amongst  the  newspapers  of  the  world  carried  for  many 
years  a  preponderating  volume  of  advertising,  so  that 
a  compiarison  with  them  has  spiecial  significance. 

Taking  for  comparative  purposes  the  advertising 
in  the  newspapers  of  twenty-nine  major  cities  of  the 
United  States,  it  is  on  official  record  that  their  losses 
ranged  from  four  to  twenty-four  per  cent,  or  an  aver¬ 
age  of  1 0.9  per  cent,  during  the  first  eleven  months  of 
1931.  December  figures  are  not  yet  available. 

The  twenty-nine  cities  included  in  this  analysis  are  as 
follows: — 


New  York 

Detroit 

Boston 

Buffalo 

St.  Paul 

Birmingham 

jHouston 

New  Orleans 

Indianapolis 

Columbus 


Chicago 

Cleveland 

Baltimore 

San  Francisco 

Oakland 

Richmond 

Des  Moines 

Minneapolis 

Denver 

Louisville 


Philadelphia 

St.  Louis 

Los  Angeles 

Milwaukee 

Omaha 

Daytona 

Cincinnati 

Seattle 

Providence 


While  newspapers  in  the  leading  cities  of  the  United 
States  showed  an  average  loss  of  more  than  ten  per 
cent,  THE  MONTREAL  STAR,  in  the  same  period, 
NOT  ONLY  HELD  ITS  OWN  BUT  MADE  GAINS. 

This  record  is  emphatic  in  its  implications. 

N.B. 

The  outlook  for  the  American  papers  suggests  a 
more  favorable  comparison  for  them  in  1932  and 
carries  some  encouragement  for  the  newsprint 
makers,  whose  business  is  so  largely  dependent 
on  the  growth  of  advertising  in  the  U.  S. 


The  Montreal  Daily  Star 

**Canada*s  Greatest  Newspaper** 

New  York:  DAN  A.  CARROLL.  MO  E.  42nd  St.  Chicago:  J.  E.  LUTZ.  Lake  Michigan  Bldg. 
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Circulation 

“MOTHER”  BAILEY  AIDS 
DAILIES’  CARRIERS 

Employe  of  Birmingham  Paper  Calls 
on  Families  of  Prospective  Carriers 

to  Give  Newspaper  View — 
Settles  Minor  Complaints 

An  unusual  iwsition  in  the  circulation 
dei)artmcnt.  that  of  liaison  officer  l)etween 
the  newspaper  and  the  parents  of 
_  its  news  car¬ 
riers,  has  been 
established  by 
the  Birmingham 
(Ala.f  News  and 
Age-Herald. 

This  job  of 
making  contact 
with  the  parents 
and  acquainting 
them  with  the 
newspaper  point 
of  view  is  being 
handled  by  Mrs. 
Nan  Bailey, 

Mss.  Nan  Bailey  known  to  all  the 
boys  as  "Mother” 
Bailey,  who  has  been  with  the  News 
20  years. 

“We  have  found  that  only  boys  who 
receive  encouragement  from  home 
make  the  best  carriers,”  said  Mrs. 
Bailey.  “Consequently  we  make  a  call 
on  the  mother  l>efore  employing  a  boy. 
We  explain  the  training  given  the  boy 
and  its  value  to  him.  If  she  appears 
indifferent  as  to  whether  the  boy  carries 
the  paper  or  not  we  do  not  employ  him. 
We  have  boys  who  make  enough  to  buy 
their  own  clothes,  school  books,  etc., 
but  we  impress  upon  mothers  that  the 
experience  is  worth  many  times  more 
than  the  pay.” 

Mrs.  Bailey  is  helpful  in  straightening 
out  minor  complaints.  Possibly  a  news¬ 
paper  Iwy  has  stepped  on  a  flower  bed, 
pushed  in  a  screen  or  hurled  a  paper  on 
the  porch  and  hit  the  baby.  Mrs.  Bailey 
is  a  diplomat  at  smoothing  things  over 
after  such  little  occurrences. 

Periixlic  calls  are  made  on  parents  by 
Mrs.  Bailey.  In  this  way  she  learns 
things  of  value  to  the  circulation  depart¬ 
ment.  A  boy  is  never  discharged  until 
she  visits  his  mother.  If  matters  can 
be  straightened  out  the  boy  is  retained. 

She  liegan  work  with  the  News  as  a 
carrier  herself.  Later  she  liecame  a 
district  manager  and  her  four  sons 
carried  the  paper.  Then  she  was  made 
“contact  man”  between  the  papers  and 
the  parents  of  the  carriers.  Many  of 
her  carriers  including  her  own  sons 
have  grown  up  and  now  hold  responsi¬ 
ble  positions  but  she  is  still  “Mother” 
Bailey  to  them. 

Sports  Contest  Popular 

A  two  weeks’  contest  that  drew  1,230 
letters  as  entries  recently  was  conducted 
bv  the  sports  department  of  the  San 
Antonio  Express  and  swamped  Ward 
Burris,  sports  editor  who  handled  it. 
The  idea  was  to  pick  the  10  greatest 
champions  of  all  time  in  various  sports. 
First  prize,  a  season  hasehall  pass,  went 
to  the  writer  whose  letter  best  explained 
why  he  chose  the  10  that  agreed  with  the 
final  ballot  count.  There  were  three 
other  prizes.  Incidentally,  Ty  Cobb  ran 
ahead  of  Babe  Ruth  as  the  baseball 
representative  among  the  all-time  cham¬ 
pions.  Other  leaders  were  “Red” 
Grange,  Johnny  W’eissmuller,  Man 
o’  W’ar,  Bobby  Jones,  Bill  Tilden,  Jim 
Thorpe  (picked  for  track  and  field 
supremacy).  Ed  (Strangler)  Lewis,  Jack 
Dempsey  and  Tommy  Hitchock. 

Agency  Manager*  Entertained 

Members  of  the  agency  managers’ 
division  of  the  Des  Moines  Register  attd 
Tribune  circulation  department  were  re¬ 
cently  guests  of  honor  at  a  dinner  cele¬ 
brating  their  achievement  in  exceeding 
the  1931  quota  for  increased  circulation. 
The  dinner  which  climaxed  a  three  day 
conference  of  Register  and  Tribune  cir¬ 
culation  men  from  all  parts  of  Iowa  was 
attended  by  96  circulation  men  and 
executives  from  other  departments  of  the 
Iowa  newspapers. 


CARD  CONTEST  CONCLUDED 

■A  total  of  25,643  cards,  Christmas  and 
other  types,  were  received  by  Danville  < 
(Ill.)  Commercial-News  in  a  contest 
concluded  this  week.  A  prize  of  $5.00 
was  awarded  to  Mrs.  H.  R.  Jones  of  | 
Catlin,  Ill.  for  the  largest  collection, 
2,408  cards.  Art  teachers  of  Danville 
were  judges.  The  cards  were  sent  to 
the  Vermillion  County  Children’s  Home 
and  the  colored  envelopes  were  sent  to 
the  soldiers’  home  to  be  used  by  the 
veterans  in  making  art  objects. 

Iniurance  Licen*e*  Granted 

The  Nebraska  Life  Insurance  Mana¬ 
gers’  Association  dismissed  its  complaint 
against  the  Omaha  Bee-News  this  week 
wlien  that  newspaper  obtained  licenses 
for  50  of  its  circulation  men  as  agents 
of  the  Continental  Life  of  St.  Louis, 
The  managers’  group  had  complained 
that  the  daily  was  selling  insurance  with¬ 
out  being  licensed.  The  association  may 
later  bring  up  the  question  of  a  news¬ 
paper’s  right  to  issue  policies  as  sub¬ 
scription  premiums,  it  was  said. 

Printed  Staff  Photo* 

Individual  photographs  of  544  members 
of  the  Phoenix  Arizona  Republic  and 
Gazette,  the  Associated  Press  and  United 
Press  bureaus  at  Phoenix,  the  Republic 
and  Gazette  Engraving  Company,  and  of 
the  Republic's  radio  station,  were  pub¬ 
lished  in  a  double  truck  Christmas  Day 
in  the  two  papers.  All  photographs  were 
of  the  same  size,  and  were  arranged 
alphabetically.  Photos  of  carriers  were 
also  published  in  a  special  group. 

Police  Chief  Set*  Curfew 

Police  Chief  Timothy  I).  McCarthy, 
Utica  (N.Y.)  has  issued  an  order  for¬ 
bidding  the  appearance  of  newspaper 
Ixiys  and  girls  on  the  streets  of  Utica 
after  8  p.  m.  The  chief’s  order  directs 
that  children  violating  this  ruling  shall 
lie  taken  into  custody  and  the  matter 
brought  to  the  attention  of  the  children’s 
court. 

New  Cro**word  Puzzle  Conte*t 

The  Chicago  Tribune  has  announced  a 
series  of  George  Washington  Bi-Centen¬ 
nial  crossword  puzzles,  carrying  cash 
prizes  of  $5,(XK)  to  persons  sending  in 
the  most  nearly  correct  solutions.  The 
Tribune  announced  this  contest  in  a 
full-page  red,  white  and  blue  color  ad¬ 
vertisement  Monday. 

Bonu*  Sub*tituted  For  Calendar* 

The  Sioux  City  (la.)  Tribune  re¬ 
placed  a  former  program  of  printing 
calendars  for  carriers  to  sell  as  their 
Christmas  bonus  with  an  arrangement 
whereby  the  boys  received  10  per  cent 
of  all  the  collections  they  made  between 
Christmas  and  New  Year’s.  Both 
carriers  and  subscribers  favored  the  plan. 

Daily  Erect*  Huge  Sign 

Boston  (Mass.)  Herald  and  Traveler 
now  have  one  of  the  largest  electric 
signs  on  the  Boston  skyline  with  letters 
10  feet  high.  The  words,  158  feet  above 
the  street,  are  42  feet  wide.  A  total  of 
1,200  feet  of  colored  tubing  was  used  in 
the  sign  which  depicts  a  boy  running 
with  a  paper. 

Spon*oring  City  Race 

Annual  San  Francisco  News  Cross- 
City  race  will  be  held  Feb.  7.  It  will 
serve  as  a  tryout  for  the  distance  events 
in  the  Olympiad,  and  an  invitation  has 
been  extended  to  the  Marathon  Club  of 
Los  Angeles  to  send  a  group  of  runners. 

To  Conduct  Free  Bowling  School 

The  Chicago  Daily  Ncivs  has  engaged 
Mrs.  Floretta  D.  McCutcheon  to  con¬ 
duct  an  eight-day  free  bowling  school 
for  women.  Classes  started  are  being 
held  at  three  different  bowling  alleys. 

Offering  Handwriting  Prize* 

The  Chicago  Daily  Times  is  offering 
$50  daily  to  the  person  who  will  present 
the  best  example  of  handwriting  that 
will  lend  itself  to  the  most  interesting 
analvsis. 


TEACHING  PLAN  OFFERED 

Chicago  Dailie*  to  Give  Radio  Le**on* 
if  City’*  School*  Clo*e 

If  Chicago  schools  are  forced  to  close 
because  of  the  city’s  lack  of  funds  with 
which  to  pay  teachers,  the  Chicago 
Tribune  will  contribute  the  facilities  of 
its  radio  station  WGN  for  the  broad¬ 
casting  of  lessons,  and  the  Chicago  Daily 
New’S  station  WMAQ  will  increase  the 
scope  of  its  regular  classroom  broad¬ 
casts  which  have  been  a  part  of  the 
teaching  system  in  elementary  and  junior 
high  schools. 

The  Tribune’s  idea,  submitted  to 
Superintendent  of  Schools  William  J. 
Bogan,  was  advanced  by  John  W.  Han¬ 
sel,  a  vice-president  of  N.  W.  Ayer  & 
Co.  Mr.  Hansel  suggested  to  the 
Tribune  that  it  would  be  tragic  for  the 
school  children  to  be  without  some  form 
of  instruction  and  that  the  radio  might 
be  used  in  an  emergency. 

The  plan  in  its  formative  stage  is  that 
lessons  will  be  outlined  in  the  Tribune 
every  morning  and  hours  will  be  assigned 
for  children  of  various  ages  to  listen  in. 

Offer*  Aid  To  County 

As  an  assistance  to  its  territory,  the 
Fordyce  (Ark.)  Tri-County  Adz’oeate 
has  offered  to  publish  free  the  delinquent 
tax  list  and  donate  the  fees  with  $700 
in  cash  toward  supixirt  of  the  agricul¬ 
tural  and  home  demonstration  extension 
service,  which  may  be  abandoned  because 
of  a  shortage  in  county  funds.  The  offer 
was  conditioned  upon  the  issuance  of  a 
call  for  a  special  session  of  the  Dallas 
County  Quorum  Court  to  make  an  ap¬ 
propriation  for  support  of  the  service. 

Printing  Sunday  School  Record* 

Perfect  Sunday  school  records  of  1931 
are  being  sought  by  the  Charlotte  (N.C.) 
Observer  for  its  Sunday  commercial  and 
industrial  section.  Children  up  to  15 
years  of  age  who  have  made  a  perfect 
attendance  record  for  the  past  year,  or 
longer,  are  invited  to  send  in  their  pic¬ 
tures,  name,  age,  Sunday  school  attended, 
denomination  and  name  of  community. 

New  Outfit*  For  Street  Boy* 

The  well-dressed  Salt  Lake  City  news¬ 
paper  boy  is  wearing  new  shoes,  a  cap 
and  a  lumberjack  coat.  C.  W.  McGillis, 
street  circulation  manager  of  the  Tribune 
and  Telegram  took  the  boys  into  a  local 
department  store  and  outfitted  them. 

Staging  Baby  Show 

Registration  in  a  baby  show  sponsored 
by  the  Omaha  (Neb.)  IVorld-Herald  and 
the  Omaha  W’oman’s  Club,  totaled  more 
than  1,200  when  headquarters  were 
opened,  Jan.  4. 

Paper  In  New  Plant 

The  Redondo  Beach  (Cal.)  Reflex 
moved  _  Jan.  7  to  a  new  home  in  the 
Masonic  Temple  building.  For  26  years 
the  Reflex  plant  has  been  located  at 
222  South  Pacific  avenue. 


DELIVERY  MEN  GET  BONUS 

Employes  of  the  South  End  Exprtj 
Company,  which  delivers  the 
(N.J.)  Evening  News,  were  entertaine 
by  Louis  Kramer,  president,  and  Mr 
Flamer  at  a  supper  recently  at  the  coni 
pany’s  garage,  ^  Orange  Road,  Mon; 
clair.  'Lhe  affair,  held,  annually,  was  ar 
ranged  primarily  to  distribute  among  al 
the  employes  an  extra  week’s  pay  as 
Qiristmas  bonus  and  special  premium 
of  $100  and  $50  to  those  drivers  whosi 
safety  records  throughout  the  yo- 
merited  the  awards.  Talks  were  give 
by  Eugene  W.  Farrell,  business  and  ad 
vertising  manager  of  the  News;  Arthm 
J.  Sinnott,  managing  editor ;  Harry  Q 
Kallop,  circulation  manager,  and  Ben 
jamin  J.  Foley,  classified  manager.  ^ 

1797  Paper  Found 

Faded  and  yellow,  the  No.  1  volum 
of  the  old  Commercial  Advertiser  o 
New  York,  dated  Monday,  Oct.  2,  179; 
came  to  light  in  CJiicago  last  week!  Th 
newspaper  relic  is  owned  by  C.  F.  Han 
son,  consulting  engineer,  who  inherite 
it.  The  paper  contains  a  story  writta 
by  Napoleon,  dealing  with  his  invasioi 
of  Spain. 

Newsdealer*  Warned 

More  than  1,400  newsdealers  in  Ne» 
York  were  warned  this  week  that  license; 
would  be  revoked  unless  they  stopped 
selling  obscene  publications.  District  At 
torney  Thomas  C.  T.  Crain  announced 
that  a  police  drive  against  such  publica¬ 
tions  would  be  made. 

Award*  Community  Cup 

Edgar  B.  Stern,  prominent  busines; 
man  of  New  Orleans  and  ’''■esident  oi 
the  board  of  trustees  of  Dillard  Univer 
sity  was  aw’arded  the  Times-Picayunt 
loving  cup  given  annually  for  outstandiiig- 
ing  community  service. 

Promoting  Basketball  Conteit 

The  Pittsburgh  Press  is  sponsoring 
its  ninth  annual  amateur  basketball  tour¬ 
nament  for  teams  of  western  Pennsylania, 
W  est  Virginia  and  eastern  Ohio. 

Will  Sponsor  Cooking  School 

The  Springfield  Illinois  State  /ounwi 
w’ill  sjwnsor  a  three-day  cooking  school, 
beginning  Jan.  20.  in  the  state  arsenal 
Margaret  King,  will  be  in  charge. 

First  1932  Baby  Honored 

The  Grand  Rapids  (Mich.)  Press,  in 
accordance  with  its  custom,  awarded  a 
silver  cup  to  the  first  baby  bom  in 
Grand  Rapids  in  1932. 

Adopt*  New  Carrier  System 

The  Altoona  (Pa.)  Tribune  has 
adopted  the  “Little  Merchant”  plan  of 
carrier  distribution. 

Sponsoring  Spelling  Bee 

The  Des  Moines  (la.)  Register  (ml 
Tribune  will  siKmsor  its  seventh  state 
wide  spelling  bee  this  year. 


OUR  QUALITY  IS  CERTIFIED 

Each  and  every  Certified  mat  is  unqualifiedly  guaranteed  or 
you  may  have  your  money  back  without  question  or  quibble. 

Inherent  quality  makes  Certifieds  the  most  economical  mats 
for  your  stereotype  department  to  use,  as  hundreds  of  your 
fellow  publishers  have  learned  during  the  past  eight  years. 
Certified  Dry  Mats  are  certified  in  fact  as  well  as  by  name. 
It  will  pay  you  to  try  them. 

Forget  price!  Use  quality  at  the  right  price!  It  pays! 


CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  ^  New  York.  N.^ 
For  dependable  sfereotypinq  use  Cerfified  Dry  l^ots 
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found  women  fliers 
after  long  search 

PreM  Aitociationi  and  Newspapers 
Allied  Themselves  With  Rescue 
Parties  —  Wreckage  Sighted  by 
Reporter  in  Autogiro 


Considerable  newspaper  activity  cen¬ 
tered  around  Harrisburg.  Pa.,  Jan.  7 
tnme  time  before  and  after  the  finding 
S  7  of  the  bodies  of  Mrs.  Ruth 
Stewart  and  Mrs.  Debbie  Stanford,  so¬ 
ciety  fliers,  who  crashed  on  the  side  of 
desolate  Sherman  mountain,  near  New- 
ville  Pa.,  about  40  miles  from  Harris- 


Tlie  women  had  been  missing  many 
hours  after  leaving  Pittsburgh  enroute 
to  New  York  on  their  projected  flight 
irom  St.  Louis  to  South  America.  Many 
relief  parties  were  searching  for  them. 

Newspapers  and  press  associations  had 
affiliated  themselves  with  searching  par¬ 
ties  and  were  soon  on  the  spot  after  the 
weckage  had  been  found.  An  airplane 
had  been  cruising  through  the  territory, 
cariying  reporters.  State  cavalrymen, 
forest  rangers  and  others,  had  made  ar¬ 
rangements  to  keep  in  close  touch  with 
newspapermen. 

The  wreck  was  first  sighted  by  Paul 
C.  French.  United  Press  reporter  with 
the  Philadelphia  bureau,  who  was  in  an 
autogiro  piloted  by  J.  Paul  Lukens.  Un¬ 
able  to  land  at  the  scene,  they  came 
down  at  Newville  in  a  rain-soaked  pas¬ 
ture.  and  the  news  of  the  finding  of  the 
plane  was  telephoned  to  the  U.  P. 

Soon  thereafter,  state  cavalrymen,  ac¬ 
companied  by  reporters  and  photog¬ 
raphers,  including  French  and  Lukens, 
went  in  automobiles  to  the  scene,  27 
miles  away.  Trees  had  fallen  over  the 
little  used  road,  and  it  was  necessary  to 
stop  often  to  cut  away  road  obstruc¬ 
tions.  On  arriving  the  two  women  were 
found  dead. 

The  cavalrymen  telephoned  their  find¬ 
ings  to  the  Associated  Press,  whose 
story  carried  quotes  by  Lukens  the  pilot. 
Later  the  P.  carried  the  by-line  story 
of  Sergeant  Edward  Dapps.  of  the  Penn¬ 
sylvania  Cavalry,  who  headed  the  group 
which  found  the  bodies.  Numerous  staff 
men  from  Harrisburg  helped  cover  the 
story. 

French  covered  the  finding  of  the 
bodies  for  the  U.  P. 

The  International  News  Service  al.so 
had  a  staff  man  from  Harrisburg,  Joseph 
A.  Loftus,  on  the  trip  to  the  wrecked 
plane. 

Albert  H.  Stackpole,  Jr.,  associate  edi¬ 
tor  of  the  Ilarrisbiirfi  Telegraph,  spent 
two  days  in  the  air  in  the  search. 


NAMES  GEORGIA  COMMITTEES 


Long  Li«t  Announced  by  Jack  Williamf, 
Pres*  Group  Head 

With  the  recent  installation  of  the 
new  officers  of  the  Georgia  Press  Asso¬ 
ciation,  which  is  headed  by  Jack  Wil¬ 
liams,  Waycross  Journal-Herald,  these 
committee  chairmen  have  been  named; 

‘‘Free  Haven”  committee,  Hal  M. 
Stanley,  Atlanta  Editor’s  Forum;  reso¬ 
lutions,  Albert  S.  Hardy,  Gainesville 
Neivs;  legislative,  J.  Roy  McGinty,  Cal¬ 
houn  Times;  memorial,  Ed.  A.  Caldwell, 
Monroe  Walton  News;  finance,  W.  K. 
Sutlive,  Blackshear  Times;  credentials, 
W.  T.  Bacon,  ^^adison  Madisonian; 
membership,  Quimby  Melton,  Griffin 
Nezvs;  press  institute,  Mark  Ethridge, 
Macon  Telegraph ;  Sutlive  trophy,  Jere 
Mcx)re,  Milledgeville  Union  Recorder; 
Stanley  trophy,  J.  E.  Stoddard,  Wash¬ 
ington  Neios  Reporter;  Napier  trophy, 
James  B.  Chism,  Pelham  Journal;  Bilt- 
more  Hotel  trophy.  Dr.  Joe  P.  Bowdoin, 
-Atlanta;  Bankston  trophy,  Mrs.  Nora 
I^wrence  Smith,  Ashburn  Wiregrass 
Farmer;  Dean  trophy,  J.  D.  McCartney 
and  M.  R.  M.  Page,  Columbus  Ledger; 
entertainment,  Richard  Reid,  Augustus 
Bulletin;  social,  Mrs.  W.  L.  Harris, 
Marietta  Journal;  music,  Mrs.  Harry 
Graves,  Clarksz’ille  Tri-County  Adver¬ 
tiser;  audit.  Prof.  John  E.  Drewry, 
Atlanta. 


PUBLISHER  SUCCEEDS  RIVAL 
EXECUTIVE  AS  MAYOR 

OHN  K.  R.  SCHROPP,  publisher 
of  the  Lebanon  (Pa.)  News- 
Times,  on  Jan.  4  became  mayor  of 
the  city,  succeeding  William  L. 
Brunner  of  the  Lebanon  Reporter, 
who  administered  the  oath  of 
office. 

Mr.  Brunner  in  a  previous  elec¬ 
tion  had  been  winner  in  the  race 
for  mayor  with  Mr.  Schropp  as  his 
opponent. 


DAILY  DINES  EXECUTIVES 

Twenty  executives  of  the  Harrisburg 
(Pa.)  Telegraph  and  Telegraph  Print¬ 
ing  (Yjmpany  were  guests  of  the  editor- 
in-chief  Edward  J.  Stackpole,  Sr.,  at  a 
dinner  at  the  Penn  Harris  hotel  last 
week.  Talks  were  made  by  A.  R.  Mich- 
ener,  general  manager  of  the  Telegraph, 
and  E.  1.  Stackpole,  Tr.,  general  man¬ 
ager  of  the  Telegraph  Printing  Company. 


VIRGINIA  A.P.  MEETS 

Technical  problems  of  news  gathering 
and  plans  for  operation  during  1932  were 
discussed  at  the  winter  meeting  of  Vir¬ 
ginia  members  of  the  Associated  Press 
in  Richmond,  Jan.  7.  Charles  Hasbrook, 
Richmond  Times-Distpach,  presided. 


PARKER’S  TEAM  BEST 

The  All-American  football  team  se¬ 
lected  by  Charles  E.  Parker,  of  the  Neiu 
York  World-Telegram,  stood  up  best  in 
the  test  recently  applied  by  the  Literary 
Digest,  which  annually  selects  a  ‘‘Team 
of  Teams”  made  up  of  a  consensus  of 
the  leading  selectors.  Only  in  one  posi¬ 
tion  did  the  World-Telegram  team  differ 
from  the  magazine’s  team.  The  NEA 
team  ranked  second,  and  the  .Associated 
Press  and  Parke  Davis,  of  the  Nezv  York 
Sun,  the  latter  two  with  the  same  rat¬ 
ing,  ranked  next  in  order. 


PRINTING  GUEST  EDITORIALS 

The  Chicago  Daily  Nezvs  has  changed 
the  makeup  of  its  editorial  page,  intro¬ 
ducing  a  new'  feature  called  ‘‘.A  Guest 
Editorial,”  in  which  leaders  in  various 
fields  will  be  invited  to  contribute,  and 
placing  Vaughn  R.  Shoemaker’s  daily 
three-column  cartoon  on  the  page.  The 
‘‘Daily  Evening  Story”  has  been  removed 
from  the  page  and  letters  from  readers 
of  the  Daily  News  have  been  added. 


LECTURE  SERIES  PLANNED 

Memphis  advertising  agencies  and  the 
district  office  of  the  Bureau  of  Foreign 
and  Domestic  Commerce  are  co-operat¬ 
ing  in  siKuisoring  a  series  of  11  lectures 
on  advertising.  The  idea  was  suggested 
by  the  course  recently  conducted  by  the 
New  York  Times  office. 


It  Dominates 

Newspaper  Display  Advertising 


•The  Monotype  Sans  SeriF  Family 


Just  Advertising  Wins  Your  Approval  Just  Advertising  Wins  Your  Approval 

The  Light,  No.  329  —  6  to  72  Point  The  Light,  No.  329-H91  — 6  to  72  Point 

All  Worthy  Compositions  Gdin  Approval  All  Worthy  Compositions  Gain  Approval 


The  Light  Italic*  No.  3291  —6  to  72  Point 


The  Light  Italic.  No.  3291-H91  —6  to  72  Point 


WOULD  DENY  OREGON  PERMIT 

•A  recommendation  that  the  applica¬ 
tion  of  the  Oregonian  Publishing  Co., 
of  Portlaivl,  operator  of  broadcasting 
station  KGW,  for  an  increase  in  power 
from  1,00(1  to  5,000  watts  be  denied  was 
inade  to  the  Federal  Radio  Commission 
hst  Tuesday  by  Examiner  F'lmer  W. 
Pratt.  He  said,  such  an  increase  woukl 
^“ult  in  interference  with  KT.AR,  of 
rjwix,  WTMJ.  of  Milwaukee,  and 
CFCtT,  of  Victoria,  British  Columbia. 


A  Clear  Sharp  Face  Used  for  Ad  Work 

The  Medium,  No.  331  —8  to  72  Point 

Aviation  Mechanics  Now  In  Demand 

The  Hold,  No.  330—6  to  72  Point 

The  H92  Series  in  Light,  ITledium,  Bold 

H92  Series  — 6  to  36  Point 


A  Clear  Sharp  Face  Used  for  Ad  Work 

The  Medium,  No.  33l-H9t— 8  to  72  Point 

Aviation  Mechanics  Now  In  Demand 

The  Bold,  No.  330-H91  —6  to  72  Point 

You'  re  Able  to  Eject  Certain  Forms 

The  Bold.  No.  3.10-H9-  18  to  72  Point 


HEADS  WOMEN’S  DEPARTMENT 

The  women’s  department  of  the  De¬ 
troit  Free  Press,  formerly  composed  en- 
iirelv  of  wftmen,  has  been  reorganized 
™  placed  in  charge  of  Douglas  D.  Mar- 
lin,  feature  editor,  who  in  addition 
supervises  the  picture  page,  rotogravure 
society  department. 
*-‘y<le  B.  Davis  has  joined  the  depart¬ 
ment  as  assistant  to  Mr.  Martin. 


NEW  MISSOURI  DAILY 

The  Lexington  (Mo.)  Nezos  has  been 
W'erted  from  a  weekly  to  a  daily  news- 
first  edition  appearing  J'Jti.  4. 
neis  &  .Simpson  Company,  Inc.,  New 
act  as  national  advertising 

representatives. 


Living  Models  Display  Latest  Fashions 

The  Bold  Italic,  No.  3301  —6  to  72  Point 


Living  Models  Display  Latest  Fashions 

The  Bold  Italic,  No.  3301-H91  — 6  to  72  Point 


This  Type  Face  Is  Very  Popular 

The  Extrubold,  No.  332  —  8  to  72  Point 


This  Type  Face  Is  Very  Popular 

The  Extrabold.  No.  332-H91  — 8  to  72  Point 


Send  for  Specimen  Book  Showing  All  Sizes 
of  the  Entire  Monotype  Sans  Serif  Family 

LANSTON  MONOTYPE  MACHINE  COMPANY 


NEW  WEEKLY  IN  EL 

Mapier  White,  former  mai 
^,the  El  Paso  Times,  i 
7;  of  a  new  weekly  ' 
appearance 
The  first  issue  was 
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BANDIT  KILLS  DAILY’S 
CASHIER  IN  ROBBERY 


James  E.  Chappie,  of  Little  Rock  Ar¬ 
kansas  Gazette,  Dies  of  Wound — 
Robber  and  Brother  Held 
for  Grand  Jury 


James  E.  Chappie,  cashier  of  the  Little 
Rock  Arkansas  Gazette,  died,  Jan.  11, 
from  a  wound  received  in  a  struRgle  with 
a  bandit  who  held  up  the  Gazette  office, 
Jan.  9  and  took  the  paper’s  $5,000  weekly 
payroll.  Don  Pearce,  captured  later, 
and  his  brother,  Charles  Pearce,  a  Ga¬ 
zette  linotype  operator,  were  held  for  the 
^rand  jury  on  a  charge  of  first  degree 
murder  and  robbery. 

Chappie  underwent  an  operation  after 
the  shooting,  and,  after  remaining  semi¬ 
conscious  for  a  day,  sank  into  a  coma 
and  died  a  few  hours  later. 

When  messengers  brought  the  payroll 
from  the  bank  to  the  Gazette  office  last 
Saturday,  the  bandit  followed  them.  En¬ 
tering  the  business  office,  he  fired  at 
Chappie,  seized  the  money  bag  and  ran 
to  the  rear,  but  finding  no  exit  he  turned 
toward  the  front  of  the  building.  Em¬ 
ployes  blocked  his  path.  Brandishing  his 
pistol  and  ordering  the  employes  to  clear 
the  way,  he  e.scaped. 


©bituarg 


JOSEPH  T.  BROOKS,  district  editor. 

Rost  on  Post,  died  Jan.  S.  He  had 
formerly  been  with  the  old  Boston  Jour¬ 
nal  and  Boston  Post. 

O.  P.  (;rksh.\m,  60.  editor  of  The 
Pythian  Knifiht  Banner  for  .10  years, 
died  Jan.  4  in  Temple,  Tex.  (iresham 
was  chairman  of  the  executive  board, 
Texas  Editorial  .Xssmiation,  at  the  time 
of  his  death.  He  established  the  Temf'le 
(Tex.)  Saturday  Sun  and  the  Temple 
Mirror  in  the  early  days  of  that  city. 

J.  Br.mu.kv  .^kers,  .^8,  financial  adver¬ 
tising  solicitor,  Xeioark  (X.J. )  Sunday 
Call,  died  Jan.  6. 

Miss  Ei.l.a  M.  W  ixi.s,  76,  originator 
and  author  of  the  column  “.\s  She  Sees 
It.”  in  the  Lowell  (Mass.)  Courier-Citi¬ 
zen,  died  recently,  after  more  than  35 
years’  active  service  with  that  news¬ 
paper. 

\  IXCF.XT  S.  Me.^rs,  ,34,  for  eight  years 
an  advertising  solicitor  for  the  Toledo 
Times,  died  last  week  after  an  illness 
of  10  months. 

hixiVD  S.  Ch.m’max,  mayor  of  Hunt¬ 
ington.  W.  \'a..  and  founder  of  the 
Huntington  Dispatch,  now  merged  in 
the  Herald-Dispatch,  died  Jan.  6  at  his 
home  in  Huntington.  He  dispo.sed  of 
his  holdings  in  the  Dispatch  at  the  time 
of  the  merger  in  1909. 

Samuel  P.  Eej-xer.  72,  formerly  asso¬ 
ciated  with  his  father,  the  late  I.  M. 
Keeler,  in  publishing  the  Fremont  (O.) 
Journal,  died  last  week. 

JoHX  Horax,  first  sports  editor  of 
the  Portland  (Ore.)  Journal,  which  posi¬ 
tion  he  held  for  many  years,  died  at  his 
home  in  Portland,  Jan.  3. 

Fred  \  olk  Smai.i,,  63,  who  rose  frtun 
newspaper  boy  to  circulation  manager  of 
the  San  Antonio  Light  as  a  young  man, 
died  Jan:  10  in  San  .\ntonio.  Since  1923 
he  had  been  city  inspector  of  weights  and 
measures. 

1).  W.  Campreli.,  6f),  publisher.  Hills¬ 
boro  (Tex.)  Evening  Mirror,  died  Janu¬ 
ary  1  while  at  work  in  his  office.  He  was 
president  of  the  Rotary  Club. 

Peter  P.  Duffy,  former  newspaper¬ 
man.  and  attorney  died  recently  in  Okla¬ 
homa  City  from  a  self  inflicted  gunshot 
wound.  For  many  years  he  was  asso¬ 
ciated  with  Janies  Whitcomb  Riley,  In¬ 
diana  poet,  whom  he  accompanied  on  his 
lecture  tours. 

JoHx  C.  Acker,  48,  for  eight  years 
city  editor  of  the  Menominee  (Mich.) 
Herald-l^eadcV,  died  there  Jan.  6  of  can¬ 
cer  of  the  lungs.  He  had  been  ill  six 
months.  He  served  overseas. 

JoHX  Jay  Whitehead.  Jr.,  principal 
owner  of  the  Puhiam  ((Tonn.)  Patriot, 
died  in  Raleigh,  N.C.,  Dec.  31. 


William  H.  Bowen,  81,  former  pub¬ 
lisher  of  the  Chester  (Pa.)  Evening 
News,  since  discontinued,  died  at  his 
home  in  Chester.  Jan.  10.  He  had  re¬ 
cently  been  publisher  of  several  weekly 
newspapers  in  the  vicinity. 

James  M.  Hubb.ard,  formerly  editor 
of  The  Youth’s  Companion  for  30  years 
and  a  book  reviewer  for  The  Nation, 
died  of  pneumonia  at  his  home  in  loing- 
wood.  Mass.,  Jan.  7.  He  was  96  years 
old  and  was  one  of  the  oldest  graduates 
of  Yale  University.  He  was  formerly  a 
Congregational  minister. 

Mrs.  J.  R.  Ransomf,  widow  of  J.  R. 
Ransome,  for  many  years  publisher  of 
the  Cleburne  (Tex.)  Enterprise  and  one 
time  president  of  the  Texas  Press  Asso¬ 
ciation,  was  instantly  killed  in  an  auto¬ 
mobile  wreck  near  Waxahachie  during 
the  holidays. 

Thomas  J.  Jexkixs,  70,  founder  of 
the  first  newspapers  to  be  started  at 
Waco,  Tex.,  and  Grapevine,  Tex.,  died 
in  a  hospital  in  Dallas  recently.  He 
retired  from  the  publishing  business 
some  years  ago  and  for  a  time  was 
engaged  in  the  retail  dry  goods  busi¬ 
ness  in  Dallas. 

Wilbur  Roc.fjis,  25,  sports  editor, 
Galesburg  (Ill.)  Register-Mail,  with 
which  he  had  been  associated  since  grad¬ 
uation  from  Knox  College  in  1927,  died 
Jan.  6  following  an  operation  for  appen¬ 
dicitis. 

Z.  W.  Craig,  veteran  Los  .Angeles 
ship  news  reporter  and  first  employe 
of  the  I.OS  .Angeles  Qiamber  of  Com¬ 
merce  Marine  Exchange  Bureau,  died 
Jan.  5  at  the  age  of  69. 

Frederick  Lee.  secretary  to  the 
late  George  E.  Matthews,  publisher  of 
the  Buffalo  Express,  for  upwards  of  20 
years,  died  last  week. 

1).  W.  Campbiu.l,  66,  vice-president 
and  general  manager  of  the  Texas  Xov- 
elty  .Advertising  Company,  publisher  of 
the  Hillsboro  (Tex.)  Evening  Mirror, 
died  suddenly  at  his  desk  on  New  Year’s 
day. 

Rev.  Georc.e  Lorixc.  Whiti^  77,  of 
Ixwiston.  Me.,  a  frequent  contributor  to 
newspaiiers  and  magazines  and  editor  of 
a  column  in  tbe  Portland  (Me.)  Sunday 
Telegram  entitled  “Witty  Sayings  of 
Humorists,”  died  Dec.  27. 

h'l)  Ingram,  editor.  Kingfisher  (Okla.) 
Free  Press,  died  in  that  city  Jan.  7. 

Hitibijit  W.  Cookf.,  newspaper  worker 
for  the  past  half  century  and  with  the 
Boston  Globe  for  .30  years,  died  recently 
at  his  home  in  Belmont,  Mass.,  following 
an  operation. 

SHIRI.F.Y  H.  Mitchell,  63,  eilitor  and 
publisher,  Elizabeth  (W.Va.)  Kanawha 
News  for  the  past  39  years,  died  Jan.  7. 


FREDERICK  O’BRIEN  DIES 
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Author  and  Former  Newspaperman 
Succumbs  to  Heart  Attack 

Frederick  O’Brien,  former  editor  and 
war  correspondent  and  author  of  the  one¬ 
time  best  seller.  “White  Shadows  in  the 
South  Seas,”  died  of  a  heart  attack  at 
his  home  at  Sausalito,  Cal.,  Jan.  9.  He 
was  62  years  old. 

Mr.  O’Brien  was  well-known  as  the 
author  of  several  South  Sea  books.  He 
traveled  extensively  and  spent  many 
years  in  the  South  Sea  Islands.  He  was 
born  in  Baltimore,  and  after  attending 
the  Baltimore  Jesuit  College,  he  became 
a  sailor  for  a  year.  Then  he  became  a 
hobo  and  a  “casual  worker.”  While 
working  as  traveling  sale.sman  for  a 
hedge  fence  company  he  visited  Marion, 
O.,  and  got  a  job  covering  a  murder 
trial  for  tbe  Marion  Mirror.  He  be¬ 
came  a  reporter  for  that  paper,  and 
later  went  over  to  the  Marion  Star, 
the  late  President  Harding’s  paper. 
Subsequently  he  went  on  to  Columbus, 
O.,  then  to  New  York  and  later  to 
California,  Hawaii  and  Europe.  He  pub- 
lisheil  the  Manila  (P.I.)  Cablenews 
from  l‘)02  until  1909,  and  during  most  of 
this  time  was  correspondent  in  the  Orient 
for  the  New  York  Herald.  He  covered 
the  Russo-Japanese  War  for  that  paper. 

After  his  newspaper  career,  Mr. 
O’Brien  travelled  around  the  world  and 
visited  the  South  Sea  Islands.  In  1921 
he  wrote  “Mystic  Isles  of  the  South 
Seas,”  and.  in  1922,  “.Atolls  of  the  Sun.” 

Mr.  O’Brien  was  a  fellow  of  the 
.American  Geographical  Society,  and  a 
member  of  the  Explorers’  Club  and 
Coffee  House  Club  of  New  York  and 
tbe  Pen  Club  of  San  Francisco.  He  is 
survived  by  his  wife,  the  former  Miss 
Gertrude  Frye,  whom  lie  married  in  1897. 


Held  Many  Executive  Potitioni  on 
New  York  and  Brooklyn  Newtpaperi 

Major  Norris  A.  Clowes,  former  man¬ 
aging  editor  of  several  New  York  daily 
newspapers  and  a  staff  member  of  the 
New  York  World  for  25  years,  died  at 
the  home  of  his  granddaughter  in  River- 
head,  N.Y.,  Jan.  8.  He  was  91  years 
old  and  was  born  in  Great  A’armouth, 
England.  He  came  to  this  country  at 
the  age  of  21. 

Major  Clowes  worked  for  the  New 
York  Herald  under  James  Gordon  Ben¬ 
nett  in  1865.  He  received  his  title  of 
Major  for  his  activity  in  military  work 
while  working  on  a  newspaper  in  Pitts¬ 
burgh. 

.After  this  he  came  to  New  York  City 
and  served  successively  as  city  editor 
of  the  Star,  night  editor,  city  editor  and 
news  editor  of  the  Press,  managing  edi¬ 
tor  of  the  Advertiser,  managing  editor 
of  the  Commercial  Advertiser,  managing 
editor  of  the  Brooklyn  Union,  and  in 
various  positions  on  the  New  York 
World.  He  was  in  charge  of  the 
World’s  Brooklyn  office  when  he  re- 
tired. 

Major  Clowes  had  been  in  failing  health 
for  several  weeks.  He  was  in  a  coma 
for  a  week  before  he  died.  He  is  sur¬ 
vived  by  bis  daughter,  Mrs.  O.  E.  Gris¬ 
wold.  two  granddaughters,  Mrs.  George 
W'.  S’oung  and  Mrs.  Roy  Hopkins,  and 
several  other  grandchildren. 


COL.  W.  T.  AMOS  DIES 


SAMUEL  MERRILL 

Samuel  Merrill,  editor  of  the  Sunday 
correspondence  on  the  Boston  Globe, 
died,  Jan.  12,  at  his  home  in  Cambridge. 
He  was  77  years  old.  and  had  been  with 
tbe  (ilobe  since  1882  in  various  capacities. 
Two  sons  survive. 


Col.  \V.  T.  Amos,  61,  publisher  of  the 
Sydney  (O.)  Nctos,  died  at  his  home  in 
Sydney.  Jan.  7,  following  an  operatioa 
In  addition  to  iniblisbing  the  News.  Col. 
.Amos  was  director  and  vice-president  of 
the  P'irst  National  Exchange  Bank  of 
■Sydney  and  was  connected  with  a  num¬ 
ber  of  local  manufacturiniT  concerns.  He 
served  in  the  Spanish-American  War  and 
was  appointed  a  Lieutenant-Colonel  in 
the  National  Guard  by  Governor  Dona- 
hey  of  Ohio.  He  is  survived  by  his  wife, 
a  son  and  a  daughter. 


WESTON  F.  HUTCHINS 

Weston  F.  Hutchins,  courthouse  reporter 
for  the  Boston  American  and  the  Asso¬ 
ciated  Press  for  the  last  30  years,  died 
at  the  age  of  85  in  the  Baker  Memorial 
Hospital,  Boston,  Jan.  9.  He  had  been 
ill  12  days.  Mr.  Hutchins  served  in  the 
Civil  War  and  after  that  joined  the  old 
Boston  Journal  with  which  he  remained 
for  .30  years.  He  left  the  Journal  to  join 
the  Boston  .American  and  had  been  with 
that  paper  for  the  last  30  years. 


Let  Us  Demonstrate  To  You 
What  Wood  Service  Means 


'T’HE  Wood  Dry  Mat  you  use  upon  our 

recommendation  must  be  just  the  kind  of 
mat  that  will  give  you  the  best  cast.  What 
you  require  depiends  upon  your  particular 
local  conditions  and  it  is  up  to  us  to  learn  by 
experiment  plus  experience,  the  correct  answer 
to  your  problems. 

That  is  why  we  have  practical  stereotypers 
for  our  service  men  and  it  is  the  reason  for  our 
research  laboratory  and  our  consulting  chem¬ 
ists.  You  may  profit  by  all  of  this.  Just  let  us 
know  you  are  interested  in  Wood  service. 
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new  WEEKLY’S  CREDO 
PRAISED  BY  DAILY 

Many  *■  Volume  on  Ethic*  Has  Said 
No  More,  Philadelphia  Bulletin 
Say*  of  Millersburg  Editor’s 
Statement 


Millersi'illc  (Pa.)  Times  made  its  bow 
Tan  6  as  a  community  weekly  for  upper 
Dauphin,  lower  Northumberland  and 
western  Schuylkill  counties  with  a 
‘credo’  of  which  the  Philadelphia  Bul¬ 
letin  said:  "Many  a  volurne  has  been 
written  on  newspaper  service  and  its 
ethics  and  has  said  nothing  more  than  is 
included  in  this  ‘credo’.” 

The  Times  is  a  6-page  production  with 
Charles  H.  Herold,  Ir.  editor  and  pub¬ 
lisher.  I'ndcr  the  caption  “The  Creed  of 
the  Times”  Mr.  Herold  said : 

"The  .Millersburg  Times  is  born  in 
the  conviction  that  the  community  weekly 
newspaiiers  of  the  Millersburgs  through¬ 
out  the  Nation  are  the  backbone  of 
go^,  economical  government,  the  dispen¬ 
sation  of  justice  and  the  communication 
of  pleasure,  progress  and  brotherhood. 

‘‘I  believe  that  the  weekly  community 
newspaper  should  publish  all  of  the  news, 
not  only  the  froth,  not  only  the  good,  but 
also  the  important  and  valuable,  and  the 
despicable  when  it  becomes  a  matter  af¬ 
fecting  public  welfare. 

“I  believe  that  news  should  be  re¬ 
ported  impartially  and  impersonally,  that 
the  facts  should  not  be  colored,  dis¬ 
torted  or  deliberately  omitted. 

"Finally,  I  believe  that  the  news  col¬ 
umns  are  the  most  potent  factors  in  fram¬ 
ing  our  opinions  of,  developing  our 
support  or  encouraging  opposition  to,  our 
local  government,  schools,  churches,  civic 
progress  and  pride,  recreativm  and  sports. 

"I  believe  that  the  editorial  expression 
of  a  newspaper,  made  in  its  regular  edi¬ 
torial  columns,  is  the  most  faithful  guide 
to  the  character  and  per.sonality  of  a 
newspaper.  These  editorial  columns 
should  attemin  an  intelligent  in¬ 
terpretation  of  important  news,  point  out 
the  significant :  comment  unon  the  en¬ 
tertaining;  and  with  a  vigilance  that 
knows  no  midnight,  maintain  a  vigorous 
opposition  to  the  forces  of  evil  wherever 
they  corrupt  that  which  belongs  to  us  all. 

"For,  as  the  doctor  attends  to  our 
physical  well-being,  and  the  lawyer  to  our 
legal  rights,  so  the  newspaper  acts  for  its 
constituency  in  attending  to  its  moral  and 
mental  welfare.  I’ecause  the  genesis  of 
most  things  is  in  the  mind,  the  news¬ 
paper  stands  with  the  clergyman  and 
educator  in  their  mutual  ministerings.” 


DAILY  ISSUES  YEAR  BOOK 

The  Year  Dook  of  the  Frederick  (Md.) 
Nnvs-Post  for  1932  was  issued  last 
week.  It  was  printed  by  the  News- Post 
job  department  and  contained,  in  addition 
to  the  usual  almanac  information,  lists 
of  Frwlerick  County  business  and  social 
organization  and  lists  of  physicians  and 
attorneys  in  the  district. 


FORMER  EDITOR  DIES 

Matt  MvTup,  former  managing  editor 
of  the  Hiiciue  (Wis. )  Times,  died  at  his 
home  in  Racine.  Jan.  6.  lie  was  83 
;  years  old,  and  had  retired  from  the 
limes  six  months  ago.  He  had  been  in 
>  oewspaiier  work  in  \\  isconsin  for  .^4 
‘  years. 


listing  bargain  tips 

Peg  s  Bargain  Tips"  is  a  new  feature 
appearing  everv  Sunday,  W  ednesday  and 
rriday  in  the  Chicaf/o  Herald  and  Hx- 
amincr.  In  this  column  unusual  bargains 
are  listed,  based  on  shopping  tours  in 
'-mcago  stores. 


german  paper  is  eighty 

('/iffl  (N.\.)  Itcutschc  Zcifiinfj,  Ger- 
n  weekly,  has  just  completed  S()  years 
publicativm.  Richard  Hen- 
Cnke  has  l)een  editor  since  1923. 

daily  issues  almanac 

1  h.?! /r I  )  has 

a  its  46th  lournal  Almanac. 


TRIPP  addresses  club 


Gannett  General  Manager  Talk*  on 
New*paper*  and  Radio  in  Hartford 

Radio  has  grovyn  too  fast  even  for  the 
men  in  the  business  to  understand  it, 
while  newspapers  are  fundamental,  Frank 
E.  Tripp,  vice-president  and  general  man¬ 
ager  of  the  Gannett  Newspapers,  told  the 
Advertising  Club  of  Hartford,  Conn.,  at 
a  luncheon  in  the  Hotel  Bond,  Jan.  12. 
Speaking  of  newspapers  and  the  radio  he 
said : 

"They  (newspapers)  are  the  intimate 
contact  between  the  community  and  the 
world,  and  their  life’s  blood  is  their  local 
news.” 

The  decrease  in  newspaper  production 
costs  has  been  slight,  Mr.  Tripp  said, 
whereas  the  newspajver  must  present  the 
same  quality  of  service  that  it  has  in  the 
past.  Criticizing  attempts  of  advertisers 
to  get  low  rates  in  newspapers,  Mr. 
Tripp  said: 

"We  shall  live  to  see  the  time  when 
readers  will  pay  more  for  their  news¬ 
papers  and  advertisers  will  pay  heavily 
for  small  advertisements.” 


GAVE  TIP  TO  POLICE 

One  of  the  first  tips  on  the  Easton, 
Pa.,  bombing  was  given  the  New  York 
City  police  by  A1  Bloom,  21 -year-old 
court  rejiorter  of  the  Hackensack  (N.  J.) 
Bcrfien  livening  Record  recently.  Bloom, 
reading  the  paper  the  night  of  New 
Year’s  Day,  connected  the  bombing  with 
a  recent  dynamite  robbery  in  Cliffside 
Park.  Despite  the  fact  that  it  was  ten 
o’clock  at  night  and  raining  hard,  he 
immediately  left  for  New  York,  pre¬ 
sented  his  information  to  the  New  York 
police  and  returned  the  next  morning 
with  a  column  exclusive  story.  It  was 
run  under  a  three  column  head  and  a 
by-line  in  the  Bergen-Evening  Record. 


CLAIMS  STATE-WIDE  BEAT 

Working  on  a  brief  item  describing 
the  murder  of  an  unidentified  man,  the 
Vinita  (Okla.)  Daily  Journal  recently 
uncovered  a  first-class  murder  story  and 
claimed  a  state-wide  beat.  The  story 
concerned  the  killing  of  George  W.  Bar- 
cus  on  a  road  near  Adair,  Okla.,  and  the 
arrest  of  two  suspects  in  Pryor.  A  tele¬ 
phone  call  to  the  Sheriff  at  Pryor  gave 
the  Journal  the  identity  of  the  murdered 
man  and  the  news  of  the  arrests,  and  a 
subsequent  trip  to  Pryor  by  a  Journal 
reporter  brought  out  the  whole  story. 
The  Journal  followed  the  story  daily  and 
ran  a  full-page  office  advertisement 
announcing  its  "scoop.” 


ADVERTISING  MANAGER  SUED 

James  Flanagan,  advertising  manager 
of  the  Scranton  (Pa.)  Times,  has  been 
sued  for  $50,000  damages  by  F'rank  Mc¬ 
Govern,  school  director,  who  alleges  Mr. 
Flanagan  libeled  him  in  charging  before 
the  school  board  that  Mr.  McGovern  was 
a  tax  dtxlger.  The  two  have  been  poli¬ 
tical  rivals  on  the  board  for  several 
years.  I'ollowing  the  filing  of  the  suit 
Mr.  I'lanagan  said  he  saw  no  rea.son  to 
retract  anything  he  had  said  about  Mr. 
Metjovern.  He  waived  hearing  and  has 
posted  bail. 


The  complete  news- 
picture  and  feature 

V  service  .  .  .  meeting 
every  daily  newspaper 
need  beyond  wire  and 
local  news. 


NEA  Service,  Inc, 

1200  W.  3d  St.,  Cleveland,  Ohio 


Radio  City  Awards 


INDIANA 


Largest  Stone 
Contract  in  History 

Radio  City — buying  only  Uie  best — paid  a  com¬ 
pliment  to  one  of  the  Hoosier  State’s  notable  prod¬ 
ucts,  and  also  presented  an  outstanding  industrial 
New  Year’s  gift,  in  contracting  for  Indiana  limestone. 

This  order  is  said  to  be  the  largest  of  its  kind  ever 
recorded. 

A  contract  involving  nearly  .3,200  carloads,  or 
144,000  tons,  was  awarded,  to  finish  the  exteriors  of 
tlie  ten  units  comprising  the  colossal  Rockefeller 
development  in  New  York  City.  It  is  estimated 
the  complete  execution  of  the  contract  will  provide 
80,000,000  work  hours,  part  of  which  will  go  to 
Indiana  labor. 

Indiana  also  is  showing  preeminence  in  another 
field — the  wdieat  field.  The  state  is  second  in  per¬ 
centage  of  winter  wheat  conditions,  according  to  a 
bulletin  just  released  by  the  Department  of  Agricul¬ 
ture — with  92%  of  normal  sowings,  of  crop  of 
Deeemher  1st.  The  average  for  entire  nation  showed 
but  79.4%  normal. 

Indiana  sowed  1,428,000  acres,  being  fourth  in 
state  acreage  though  but  thirty-seventh  in  size.  This 
means  an  acceleration  in  farm  labor  activity,  as  well 
as  promising  millions  of  dollars  in  added  wheat 
values  to  farm  incomes- — with  resultant  increases  in 
BUYING  POWER. 

Late  trade  dispatches  indicate  a  successful  holi¬ 
day  trade  in  many  lines,  with  a  bright  outlook  for 
steadily  advancing  business  uptrend  generally  in  1932. 

The  fifteen  newspapers  listed  here,  represent  nine  of 
the  most  important  merchandising  centers  in  the 
state — in  other  words — greatest  coverage  for  Indiana 
linage.  Get  in  touch  with  these  papers  NOW — for 
special  and  other  information  relative  to  their  localities. 
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SAVING  OF  $100,000  YEARLY  OUTLINED 
IN  N.  Y.  DAILIES’  GROUP  BUYING  POWER 


W.  O.  Dapping,  New  President,  Reports  Committee  Survey 
Showing  15  to  50  Per  Cent  Economies  Possible — Cites 
Offers  of  Newsprint  at  $50  a  Ton 


GOSS  ACCOUNT  PLACED 

Gamble  &  Co..  Ltd.,  of  ChicaRO,  is  now 
handling  the  advertising  account  of  the 
Goss  Printing  Press  Company,  of 
Chicago. _ 

J.  N.  MACY  HOST  TO  200 
ADVERTISING  MEN 


CHICAGO  ADVERTISER 
BARS  “ARGUMENTS” 


PUE 

BY 


Special  Representative*  Feel  Colgate. 
Palmolive-Peet  Dictum  an  Implied 
Mean*  of  Slighting  Them — “Poti- 
tion*”  Will  Be  Watched  Carefully 


Econo 

lithei 

Spei 

lie 


(Special  to  Editor  &  Pi'blisher) 

T  AKE  PLACID,  X.  Y.,  Jan.  1-1— Im- 
pressive  jHissibilities  of  economies 
for  individual  newspaiicrs  outside  of 
chains  through  collective  buying  were 
presented  today  before  the  New  York 
As.siK'iated  Dailies  in  a  report  made  by 
William  O.  Dapping.  Auburn  Citisen- 
Adrrrfiscr,  chairman  of  a  special  com¬ 
mittee  which  has  been  studying  the 
subject  since  July.  The  other  members  of 
the  committee  are :  E.  Kessinger, 
Rowe  S'entinel,  and  E.  M.  W'aterbury, 
Osteego  Palladium- T tmes. 

Not  only  did  the  committee  go  into 
the  purchase  of  basic  raw  materials  such 
as  newsprint,  metal  and  ink,  but  it  went 
into  advertising  checking  services,  mat 
services,  features,  general  representation 
in  the  national  field,  insurance,  tyjie 
casting  machinery,  dry  mats,  rollers  and 
blankets,  cooking  schools,  calendars  and 
plant  appraisals. 

“It  is  clear  to  any  publisher,”  said 
Mr.  Dapping,  “that  competition  for  the 
advertising  dollar,  increased  by  radio 
and  other  forms  of  advertising,  with 
louder  demands  for  reduced  advertising 
rates,  and  with  little  indication  of  re¬ 
duced  lalxir  costs  in  the  printing  busi¬ 
ness.  publishers  must  seek  new  forms 
of  economy  in  order  to  survive. 

“W’hat  relief  is  offered  by  collective 
buying?  A  total  of  25  newspapers  in 
the  New  York  Associated  Dailies  has 
answered  in  detail  the  questionnaire  sent 
out  by  the  committee.  Since  both  the 
Gannett  group  and  the  Macy  group  in 
our  membership  are  within  chain  organ¬ 
izations  they  are  omitted  from  the  study. 

“W'e  have  secured  sufficient  data  with 
respect  to  each  item  enumerated  in  this 
report  to  assure  publishers  joining  the 
group  that  they  will  save  from  15  to  50 
per  cent  on  many  items  under  considera¬ 
tion  from  the  prices  they  now  have  to 
pay  individually.  The  savings  in  the 
aggregate  are  enormous.” 

Taking  up  the  subject  of  newsprint 
Mr.  Dapping,  calling  attention  to  the 
price  announced  in  December  as  the 
probable  "prevailing  price”  for  Eastern 
seaboard  papers  in  1932  to  be  $53  per 
ton  for  New  York  delivery,  said: 

“I  have  quotations  of  $50  per  ton  de¬ 
livered  from  several  concerns  of  the 
highest  standing,  from  cither  domestic 
or  Canadian  mills.  I  have  quotations 
from  foreign  mills  at  $43  per  ton  f.o.b. 
Albany  from  which  point  the  New  York 
publishers  would  have  to  add  freight.  I 
have  another  offer  at  $7  per  ton  under 
the  f.o.b.  cars  New  York  City  price  of 
the  great  concerns  that  now  usually 
dictate  the  price  in  this  territory.  An¬ 
other  of  the  offers  at  $50  per  ton  de¬ 
livered  assures  a  two-years’  contract  if 
desired.  A  large  independent  Canadian 
mill  offers  standard  newsprint  at  ‘less 
than  $.50  per  ton  of  2,000  pounds  deliv¬ 
ered  to  various  destinations  in  upper 
New  York  State.’  The  reliability  of 
those  quoting  has  been  investigated  and 
is  unquestioned.” 

Discussing  metal  Mr.  Dapping  re¬ 
ported  (juotations  ranging  as  low  as  33 
per  cent  under  prices  now  paid  by  pub- 
lislters  individually,  while  in  the  matter 
of  ink  there  was  a  sat  ing  of  40  per  cent 
in  some  instances 

Concerning  the  matter  of  cooperative 
acquisition  of  certain  type  making 
machinery  Mr.  Dapping  reported  favor¬ 
ably  on  a  plan  for  a  group  of  small  pub¬ 
lishers  to  acquire  complete  eijuipment  to 
cast  at  some  central  point  dll  the  type 
faces  needed  by  a  modern,  well-etiuipiied 
shop. 

Taking  up  advertising  mat  services 
Mr.  Dapping  revealed  not  only  that  it 
would  be  possible  to  secure  lower  rates 
for  mat  services  through  aggregate  con¬ 
tracts,  but  that  the  service  could  be 
greatly  increased  through  the  offer  of 
special  campaigns  to  provide  institutional 
and  other  copy  to  help  local  merchants. 
One  standard  .service  offered  to  cut  its 


current  rates  in  half  to  secure  the  state 
group  as  clients. 

In  the  matter  of  special  representation 
a  more  detailed  study  will  be  made  and 
will  be  taken  up  later.  The  committee 
reported  that  it  was  convinced  that  a 
substantial  .saving  could  be  made  in  the 
cost  of  getting  general  advertising  and 
the  New  York  State  papers  could  make 
a  better  bid  for  national  advertising  if 
they  had  one  concern  devoted  to  the  task 
of  selling  the  member  papers.  Such  an 
organization  would  confine  itself  to  the 
members,  would  formulate  trade  surveys 
for  the  member  towns  and  become 
specialists  in  this  territory,  the  report 
declared. 

The  use  of  a  common  advertising 
checking  bureau,  possibly  operated  by  the 
state  group  itself,  to  handle  the  checking 
of  advertising  copy  and  advertisements 
also  was  favorably  reported. 

In  concluding  the  report,  the  com¬ 
mittee  asserted  that,  on  the  basis  of 
present  needs  of  the  papers  that  re¬ 
ported,  there  could  be  a  saving  of  more 
than  $100,000  a  year  on  the  basic  com¬ 
modities  alone. 

It  was  also  the  belief  of  the  committee 
that  papers  outside  of  the  membership 
should  be  permitted  to  join  the  group, 
and  the  possibility  of  admitting  weeklies 
also  was  canvassed. 

The  association  passed  a  resolution 
asking  the  New  York  Telephone  Com¬ 
pany  for  lower  rates  on  long  distance 
press  calls. 

Victor  E.  Ridder.  Ridder  Brothers 
Newspapers,  spoke  at  length  on  advan¬ 
tages  of  group  huyine. 

Retiring  President  Edwin  S.  Underhill, 
Jr.,  Corning  Ei'cning  Leader,  received 
the  nomination  committee’s  report  and 
the  following  officers  were  elected:  Mr. 
Dapping,  president;  E.  H.  Mills.  G/mrrj- 
itille  Leader-Republican,  vice-president ; 
Mr.  Kessinger,  secretary. 

The  Long  Island  Daily  Press  was 
elected  to  membership  and  the  commit¬ 
tee  on  group  purchases  was  reappointed 
to  carry  on  and  report  at  a  special  meet¬ 
ing  if  necessary. 


‘RETALIATION’  IS  DENIED 


Journal  of  Commerce  Taken  from 
Mailing  Li*t  by  Error,  Claim 

(Special  to  Editor  &  Publisher) 

Washington,  D.C.,  Jan.  12. — The 
recent  charge  of  the  Chicago  Journal 
of  Commerce  that  it  was  stricken  from 
the  Census  Bureau  mailing  list  for  edi¬ 
torial  criticism  of  the  bureau’s  reports 
has  been  flatly  denied  by  Paul  F.  Gro- 
ghan,  director  of  publicity  for  the  De¬ 
partment  of  Commerce,  which  includes 
the  census  bureau. 

“No  bureau  in  the  department  in  the 
last  15  years  that  1  know  of  has  ever 
arbitrarily  removed  any  newspaper  or 
any  person  for  that  matter  from  its  mail¬ 
ing  list,”  he  said.  “In  the  first  place 
press  releases  are  public  statements 
which  the  department  can  not  deny  to 
anyone  and  for  that  matter  any  news¬ 
paper  could  conduct  a  page  one  edi¬ 
torial  campaign  against  the  department 
or  any  one  of  its  practices  for  years 
and  it  could  not  and  would  not  be  taken 
from  the  mailing  list.” 

.According  to  tiroghan.  a  letter  from 
the  Chicago  office  of  the  Bureau  of  For¬ 
eign  and  Domestic  Commerce  was  mis¬ 
interpreted  to  mean  that  the  daily  no 
longer  desired  press  releases  sent  to  in¬ 
dividual  memliers  of  its  staff,  but  only 
to  the  managing  etlitor.  Consequently, 
staff  names  were  taken  from  the  mailing 
list. 

GORTON-PEW  TO  B.,  B.,  D.  &  O. 

The  Gorton- Pew  Fisheries  Company. 
Ltd.,  of  Gloucester.  Mass.,  has  appoint^ 
Batten.  Barton.  Durstine  &  Osborji,  Inc., 
as  its  advertising  agency. 


Agency  Executives  and  National  Ad¬ 
vertising  Managers  Visit  New  Plant 
of  Yonkers  Statesman — Teletype¬ 
setter  Demonstrated 


J.  Noel  Maev.  president  of  Westchester 
Newspapers,  Inc.,  was  host  to  200  ad¬ 
vertising  agency  executives  and  national 
advertising  managers  at  a  buffet  supper 
in  the  new  plant  of  the  Yonkers  (N.Y.) 
Statesman,  and  at  wrestling  matches  in 
the  Yonkers  National  Guard  Armory, 
Jan.  13.  The  guests,  who  gathered  first 
at  the  offices  of  Kelly-Smith  Company 
in  New  York,  national  advertising  rep¬ 
resentatives  of  Westchester  Newspapers, 
were  taken  to  the  Statesman  plant  in 
five  buses. 

Mr.  Macy,  Wallace  Odell  and  other 
officers  of  the  Westchester  Newspapers 
met  the  guests  and  escorted  them  on  a 
tour  of  the  plant.  After  this  a  buffet 
supper  was  served  on  the  fourth  floor 
of  the  building.  The  supper  was  prepared 
by  the  home  economics  department  of  the 
Statesman.  Staff  members,  including 
T.  E.  Tunnard,  city  editor,  and  W.  A. 
Spring,  sports  editor,  served  the  guests. 

Two  features  of  the  party  were  the 
appearance  of  a  special  two-page  bur¬ 
lesque  newspaper  called  The  Adverteaser, 
and  a  demonstration  of  a  teletypesetter 
at  work. 

Assisting  the  executives  of  Westchester 
Newspapers  in  entertaining  the  guests 
were  C.  F.  Kelly,  president,  and  Frank 
W.  Miller,  secretary  of  Kelly-Smith 
Company. 


23  MORE  DAILIES  IN  U.  S. 


Weeklies  Declined  by  268,  According 

to  New  N.  W.  Ayer  Compilation 

The  number  of  daily  newspapers  pub¬ 
lished  in  the  United  States  and  Canada 
increased  by  23  in  the  depression  year 
of  1931,  according  to  statistics  published 
in  N.  W.  Ayer  &  Son’s  Directory  of 
Newspapers  and  Periodicals  for  1932, 
issued  this  week.  The  number  of  Sun¬ 
day  editions  decreased  by  24  and  the 
number  of  weekly  newspapers  by  268. 

At  the  beginning  of  1932,  there  are 
a  total  of  2,415  dailies  in  the  United 
States  and  Canada,  and  11,524  weeklies. 
The  aggregate  circulation  of  dailies  is 
44,448,325,  as  against  45.106.245  a  year 
ago.  according  to  the  Ayer  compilation. 

The  Directory  shows  that  there  are 
318  United  States  towns  and  cities  hav¬ 
ing  more  than  2,500  inhabitants  in  which 
no  newspaper  is  known  to  be  published. 
Includetl  in  these  318  is  one  city  of  33.023 
inhabitants,  one  of  40,714,  one  of  37.107 
and  one  of  70.509.  There  are  10,464 
towns  in  the  United  State  and  Canada 
in  which  publications  are  issued. 


JOSEPHUS  DANIELS  INJURED 

Jo.scphus  Daniels,  publisher  of  the 
Raleigh  (N.C.)  Netos  and  Obserrer. 
suffered  a  fracture  of  the  left  wrist  and 
lacerations  of  the  scalp  when  an  auto¬ 
mobile  in  which  he  was  riding  was  side- 
swii^d  by  another  near  Atlanta,  Ga., 
Jan.  13.  The  car,  which  belonged  to 
Robert  C.  Alston,  of  .Atlanta,  left  the 
road  and  struck  a  tree.  Mr.  Daniels 
was  taken  to  St.  Joseph’s  Hospital.  At¬ 
lanta,  where  Dr.  Leroy  Childs,  the  at¬ 
tending  physician,  said  he  did  not  be¬ 
lieve  the  publisher  had  suffered  more 
than  small  cuts  and  bruises. 


WANTS  FINANCIAL  CONVENTION 

Members  of  the  Chicago  Financial 
Advertisers  unanimously  voted  on  Wed¬ 
nesday  to  extend  an  invitation  to  the 
I'inancial  Advertisers  .AsstKiation  to  hold 
its  17th  annual  convention  in  Chicago 
next  Sept.  12-15.  The  invitation  will 
be  pre.sented  to  the  F.A..A.  board  of 
directors  at  its  mid-year  meeting  in 
New  York,  Feb.  13-14,  at  the  Hotel 
Roosevelt. 


•An  announcement  posted  on  the  wal 
outside  the  office  of  Victor  Fabian,  ad¬ 
vertising  manager  of  Colgate-Palmolive- 
Peet  Company,  Chicago,  and  containing 
“five  peiints,”  one  of  which  states:  “It 
order  to  give  everyone  a  checking  a: 
soon  as  possible,  there  will  not  be  timt 
for  arguments,”  has  been  interpreted  bv 
some  publishers’  representatives  as  ai 
implied  means  of  slighting  them  in  thei: 
relationship  between  advertiser  and  pub 
lisher. 

The  announcement  was  made  in  con 
nection  with  the  release  of  a  Palmolivt 
soap  newspaper  advertising  campaig: 
scheduled  to  begin  next  week.  Amon( 
other  things,  it  stated  that  “position 
will  be  watched  carefully.  If  your  pape 
does  not  take  care  of  the  first  te: 
weeks’  order,  don’t  be  surprised  if  yot 
are  not  on  the  list  for  the  nex 
campaign.” 

Newspaner  representatives  were  callet 
to  Mr.  Fabian’s  office  on  Monday  am 
told  to  read  the  announcement  posted  oi 
the  wall,  before  going  in  to  see  the  ad¬ 
vertising  manager.  They  were  then  in¬ 
formed  what  newspapers  were  being 
used  in  cities  where  they  represented 
papers  and  were  given  a  slip  of  paper, 
stating  position  requests  for  the  Palm¬ 
olive  advertisements.  No  opportunity  I 
was  given,  representatives  declare,  to' 
present  their  case  if  their  papers  were 
not  on  the  list. 

Both  Mr.  Fabian  and  Felix  Lony, 
vice-president  in  charge  of  sales  and  ad¬ 
vertising,  and  an  A.B.C.  director,  de¬ 
clined  to  comment  either  upon  the 
procedure  of  giving  the  information  to 
representatives,  or  the  campaign  itself, 
when  interviewed  by  Editor  &  Publishul 
It  was  stated,  however,  that  the  method 
used  was  not  intended  to  be  unfair,  but 
rather  to  speed  up  the  process  of  notify¬ 
ing  representatives  as  soon  as  possible.  | 

The  announcement  read : 

“1.  This  present  campaign  starts  week 
of  Jan.  18  and  will  run  for  a  period  oi 
ten  weeks. 

“2.  In  order  to  give  everyone  a  check¬ 
ing  as  soon  as  possible,  there  will  not  be 
time  for  arguments. 

“3.  Positions  will  be  watched  care 
fully.  If  your  paper  does  not  take  cart 
of  this  first  ten  weeks’  order,  don’t  b( 
surprised  if  you  are  not  on  the  list  fori 
the  next  campaign.  { 

“4.  There  are  no  towns  under  2S,00tt 
on  the  list.  Many  of  this  size  have  beet 
left  off. 

“5.  This  campaign  does  not  go  to  any 
paper  not  a  member  of  the  A.B.C.  GkI 
your  publisher  to  join.”  f 

Lord  &  Thomas  and  Logan  is  the 
vertising  agency  handling  the  Palmoli« 
soap  account. 


PROTESTS  U.  S.  TAX 


Springfield  (Mass.)  Republican  Com¬ 
pany  Wants  $71,004  Claim  Set  Atid* 

(Special  to  Editor  &  Publisher)  ij 

\\*asliinp:t(»n,  I).  C’..  Jati.  hV-(.latminr 
no  taxable  profit  resulted  from  the  nKJ  ; 
ger  of  the  Springfield  Republican  andthei 
l>aily  \eies,  published  by  the  Kepiihhca-' ‘ 
Publishing  C'omiiany  of  Springnek 
.Mass.,  the  ta.xpayer  has  petitioned  tm 
United  States  Board  of  Tax  AppeJl' 
to  set  aside  an  income  tax  deticicno’  ^ 
$7L(K)4,5fl,  practically  all  of  which  u) 
based  on  the  government’s  claim  ot  pre- 
fit  in  the  transaction. 

The  internal  revenue  bureau  reckone.i 
a  profit  of  $485,108.40  on  the  transactior-k 


MARIETTA  TIMES  SOLD  ^ 

The  Marietta  (Pa. I  Times,  ? 
was  sold  recently  by  Mrs. 
to  A.  .-\rniand  .-Acri  and  Jacob  Shelly 
berger.  Mr.  Shellcnlx'rgcr,  who  ^ 
been  with  the  Times  for  many  years 
be  publisher  and  .Acri.  who  is  only  ■ 
years  old,  will  be  editor.  I 
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PUBLIC  WORKS  URGED 

by  hearst  committee 

Economittt,  Meeting  in  N.  Y.  at  Pub- 
Hther’s  Invitation,  Recommend 

Spending  $6,000,000,000  on  Pub¬ 
lic  Work* — Hoover  Get*  Report 

A  nation-wide  public  works  program 
involving  the  expenditure  of  from  four 
to  six  billion  dollars  to  supply  jobs  and 
partly  relieve  economic  conditions  was 
{Commended  this  week  by  a  committee 
of  economists  meeting  in  New  York  at 
the  invitation  of  William  Randolph 
Hearst.  The  group,  induced  by  Mr 
Hearst  to  meet  for  a  discussion  of  public 
works  in  relation  to  present  conditions 
reported  that  such  a  plan  would  be 
entirely  feasible  and  that,  despite  present 
public  belief  to  the  contrary,  expendi¬ 
tures  for  public  works  in  the  United 
States  have  not  been  greatly  increased. 

The  committee’s  report  was  made 
public  by  Merryle  Stanley  Rukeyser, 
specialist  in  the  financial  department  of 
the  iWw  York  American,  who  arranged 
the  meeting  for  Mr.  Hearst.  Copies 
were  sent  to  President  Hoover  and 
members  of  Congress. 

The  report  indicated  that  large  scale 
adoption  of  a  public  works  program  and 
possibly  a  program  of  semi-public  con¬ 
struction  is  now  a  vital  need.  The  ad¬ 
vantages  of  such  a  program,  the  report 
pointed  out,  would  be  the  creation  of 
jobs,  the  conservation  of  the  labor  of 
men  employed  on  them  to  the  advantage 
of  society,  and  indirect  benefit  to  many 
others  in  the  fields  of  transportation  and 
manufacture.  The  report  recalled  that 
Dr.  Leo  Wolman  of  Columbia  Univer¬ 
sity,  in  a  report  for  the  Committee  on 
Recent  Economic  Changes,  last  April 
recommended  the  prompt  expenditure  of 
several  billion  dollars  on  public  works. 

Possible  public  works  projects  out¬ 
lined  were  highways,  federal  buildings, 
geological  surveys,  federal  subsidies  to 
research  projects,  airport  building, 
further  development  of  public  health 
wrvice,  bridge  construction  and  repairs, 
improved  schools  and  hospitals  for 
Indians,  river  and  harbor  developments, 
reclamation  projects,  extension  of  national 
park  system,  reforestation,  removal  of 
slums,  building  of  schools  and  hospitals 
and  carrying  through  of  regional  plans. 

Those  who  signed  the  report  included 
Thomas  N.  Carver,  Harvard  University; 
Paul  H.  Douglas,  University  of  Chicago ; 
‘W.  N.  Loucks,  University  of  Pennsyl¬ 
vania;  James  C.  Bonbright,  Columbia 
University;  Paul  F.  Brissednen,  Columbia 
University;  Willard  L.  Thorp,  Amherst 
College:  George  R.  Taylor,  Amherst 
College;  William  T.  Foster,  Poliak 
Foundation,  and  Seba  Eldridge,  Univer¬ 
sity  of  Kansas. 


CARNATION  ADDS  TO  BUDGET 


10  Per  Cent  Increa*e  Make*  Appropri¬ 
ation  Large*t  in  Hi*tory 

The  Carnation  Company  has  in¬ 
creased  its  advertising  appropriation  for 
1932  by  10  per  cent,  making  it  the 
largest  in  the  history  of  the  company. 
President  E.  H.  Stuart  announced  this 
week.  A  large  part  of  the  appropria¬ 
tion  will  be  spent  in  newspaper  ad¬ 
vertising. 

In  addition  to  newspaper  displays,  a 
radio  program  over  a  national  network 
has  also  been  started.  Outdoor  adver¬ 
tising  will  also  be  employed  in  an  ag¬ 
gressive  campaign  to  sell  Carnation 
milk,  cereals,  malted  milk  and  ice  cream, 
S.  D.  Roberts,  advertising  manager,  an¬ 
nounced. 

From  its  close  contacts  with  mer¬ 
chants  and  distributors  in  all  parts  of 
the  country,  the  Milwaukee  company 
concludes  that  1932  will  bring  an  im¬ 
provement  in  the  field  of  business.  The 
company  was  able  to  earn  its  full  divi¬ 
dends  on  both  common  and  preferred 
stocks  in  1931. 


WOMAN  JOINS  AGENCY 

W.  Lynn  Cox,  advertising  agency  of 
Dallas,  has  announced  the  affiliation  of 
Thelma  Gaines  as  account  manager. 
Mrs.  Gaines  is  one  of  the  best  known 
figures  in  advertising  in  Texas.  She 
was  formerly  president  of  the  Gaines- 
Johnson  Agency  of  San  Antonio  and 
Galveston,  having  established  that  busi¬ 
ness  in  1925  and  continued  as  its  active 
head  until  moving  to  Dallas.  She  has 
served  several  terms  as  a  director  of  the 
Tenth  district  of  the  Advertising  Feder¬ 
ation  of  America. 


WINS  COURT  COSTS 

Lytton  G.  Ament  was  awarded  court 
costs  of  $93.25  in  New  York  County 
Supreme  Court  on  Dec.  30  against  the 
McCready-Parks  Advertising  Agency  as 
the  result  of  the  unsuccessful  prosecution 
of  a  suit  by  the  latter.  The  litigation 
was  over  advertising  data  arranged  for 
a  radio  broadcast. 


PAPER  FIRM  ELECTS  FRENCH 

Willard  S.  French,  president  ,of 
Brooke,  Smith  &  French,  Inc.,  Detroit 
advertising  agency,  has  been  elected  a 
director  of  the  French  Paper  Company, 
of  Niles,  Mich.,  manufacturers  of  paper 
since  1872. 


DAILY  OFFERS  REWARD 

The  Lynn  (Mass.)  Telegram-News 
has  offered  a  reward  of  $100  for  any  in¬ 
formation  given  leading  to  the  arrest 
and  conviction  of  the  hit  and  run  driver 
who  fatally  injured  Patrick  Slavin  of 
Lynn,  father  of  four  children. 


MIXED  BRIDGE  TEAM  WINS 

A  mixed  team,  composed  of  Peter 
wlan  and  Harold  Goldman  of  the 
\  Aw  York  Sun,  Fxlwin  Zoty  of  the  Mac- 
)  fadden  Publications  and  George  H.  Cope- 
I  land  of  the  .Vew  York  Times,  won  the 
artists’  and  writers’  contract  bridge 
tournament  concluded  at  the  Hotel  Roose¬ 
velt,  New  York,  this  week.  The  tourna¬ 
ment  was  held  under  the  auspices  of 

I  Bridge  Headquarters,  Inc.  The  winners 
nosed  out  by  half  a  match  point  the  team 
exposed  of  Robert  Neville,  Richards 
Vidmer  and  Miller  Pierce  of  the  Neiv 
(ork  Herald  Tribune,  and  Will  C. 
>Veng  of  the  Times. 

‘Tfce  Direct  To  You” 
Service 

SEE  SYD  CLARKE 

(Travel  Expert) 

FIRST 


Intematioiul  Service 
7$.  Rne  dea  PetitoGhanpa 
PARIS 


I  0»l»l*  Addreee,  p^t* 


HOTEL  ACCOUNT  TO  TUTHILL 

The  Herald  Square  Hotel,  34th  Street, 
New  York  City,  has  retained  the  Tuthill 
Advertising  Agency,  Inc.,  New  York,  to 
direct  its  advertising.  Newspapers  and 
direct  mail  will  be  used. 


Cline  -Wettinf  house 
Double  Motor*DriYe 
with  full  automatic 
push  button  control 
is  uted  by 

Omaha  World  Herald 

Omaha,  Nebr. 

Auh  tham  aSaot  It 
CUNE  ELEC.  MFa  CO. 
Cklcavai  111  Waat  Wa*kla««aa 
Straat 

N«w  Yerki  DaUr  Naws  BM*. 
220  Eaat  42bS  St. 

Saa  Fraaeiaaai  First  Natlsaal 
Baak  BuHSIbc 


CHEESE  CAMPAIGN  READY 


Newspaper  and  Magazine  Plan*  Told 
by  Kraft-Phenix 

A  large-scale  merchandising  program, 
revised  to  meet  1932  conditions  and  in¬ 
cluding  both  newspaper  and  magazine 
advertising  campaigns,  was  outlined  to 
4(X)  Kraft-Phenix  Oieese  Corporation 
salesmen  and  distributors  from  United 
States  and  Canada  by  J.  H.  Platt,  adver¬ 
tising  manager,  at  the  company’s  annual 
sales  convention  in  Chicago  this  week. 

The  year’s  campaign  has  already  begun 
with  page  advertisements  featuring  Vel- 
veeta  cheese  in  seven  magazines. 

The  intensive  Velveeta  campaign  will 
be  followed  by  a  series  of  page  maga¬ 
zine  advertisements  stressing  Philadelphia 
cream  cheese.  Specific  merchandis¬ 
ing  jobs  on  Philadelphia  cream  cheese 
and  Kitchen  Fresh  mayonnaise  will  be 
done  by  newspaper  advertisements.  May¬ 
onnaise  will  also  take  its  place  in  national 
magazine  advertising. 

Velveeta  is  the  first  cheese-food  to  re¬ 
ceive  the  endorsement  of  the  American 
Medical  Association.  The  copy  on  this 
product  stresses  its  nutritional  rating  as 
“triple  plus,’’  the  highest  which  can  be 
given  a  good  product. 

The  Chicago  office  of  J.  Walter 
Thompson  Company  is  handling  Kraft- 
Phenix  Corporation’s  1932  advertising 
program. 


PHOTOGRAPHER  INJURED 

Anthony  Calvacca,  photographer  for 
the  New  York  Evening  Post,  was  in¬ 
jured  this  week  while  trying  to  take  pic¬ 
tures  of  a  raid  on  illegal  peddlers’  stands 
by  men  from  the  New  York  Department 
of  Licenses.  He  was  attacked  by  several 
men,  one  of  whom  kicked  his  camera  and 
another  struck  him  several  times  from 
behind,  drawing  blood  from  his  cheek. 
One  man  was  arrested  and  held  on  a 
charge  of  disorderly  conduct.  The  raid 
followed  publication  by  the  Evening  Post 
of  a  story  revealing  that  many  stands, 
set  up  under  holiday  permits,  which  ex¬ 
pired  Jan.  2,  were  still  operating. 


CHURCHES  GET  $2,750 

Checks  for  $2,750  were  mailed  to  eight 
Nashville  churches  this  week  by  the 
Nashinlle  Banner,  the  amount  being  final 
prizes  won  in  the  Good  Samaritan  Con¬ 
test  which  the  paper  has  been  sponsoring 
for  the  past  26  weeks  in  cooperation  with 
53  local  merchants. 

Do  You  Need  A 
Trained  Man? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  trained  newspaper  and 
magazine  men  wants  to  help 
you  find  him. 

The  Bureau  puts  you  in  touch 
with  experienced,  energetic 
men.  It  saves  you  time  by 
recommending  only  those  who 
meet  your  requirements. 
Action  is  prompt. 

Men  listed  for  every  edi¬ 
torial  or  business  staff  need. 

If  you  have  a  vacancy  to  fill 
write  or  wire — 

John  Q.  Earhart,  Director 

Personnel  Bureau 

Of 

SIGMA  DELTA  CHI 

836  Exchange  Ave.  Chicago 

No  Charge  to  Employers 


CLEERCOAL  PLACING  COPY 

The  Geo.  E.  Warren  Corporation,  im¬ 
porter  of  Cleercoal,  Boston,  is  sponsor¬ 
ing  a  new  series  of  broadcasts  over  sta¬ 
tion  WEAN,  Providence,  and  WORC, 
Worcester.  Sizable  newspaper  space  is 
being  used  to  merchandise  this  program. 
This  is  in  addition  to  the  weekly  broad¬ 
cast  over  WEEI.  Also  a  10,()()()-line 
newspaper  campaign  is  being  run  in 
Worcester  and  Springfield  newspapers, 
and  a  front-page  campaign  in  Boston 
newspapers.  Both  the  broadcasting  and 
the  newspaper  campaign  are  being  han¬ 
dled  by  the  Harry  M.  Frost  Co.,  Inc., 
Boston.  The  same  agency  is  using  news¬ 
paper  space  in  Boston  to  merchandise  a 
new  broadcasting  campaign,  Riverside 
Boiler  Works,  Inc.,  Cambridge,  Mass. 


PRINTING  CHILD  PICTURES 

The  New  Orleans  (La.)  States  is 
running  three  pictures  a  day  of  children 
of  various  prominent  city  families. 


1931 

a  satisfactory  year  for 

COLUMBIAN  INKS 

because 

over  225  new  customers 
were  secured 

The  L.  Martin  Company 

45  East  42nd  St. 

New  York,  N.  Y. 

Arthur  S.  Thoinp*on,  Mgr. 


UNITED  PRESS 


news  coverage 
is  world- wide, 
complete  and 
Independent 

UNITED  PRESS 


The  WELFARE  COMMITTEE 

of  thm 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCUHON 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capabla 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posta  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Bjrster,  care  Star 
Building,  Peoria,  lU. 
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THREE  PROMOTED  IN  SAN  JOSE 

F.  L.  Baker,  H.  Hayes  and  R.  McMahon 
Move  Up  on  Mercury-Herald 

Three  staff  promotions  were  announced 
this  week  by  E.  A.  and  J.  O.  Hayes, 
publishers  of  the  San  Jose  (Cal.)  Mer¬ 
cury-Herald.  Frank  L.  Baker,  adver¬ 
tising  manager  since  1913,  was  named 
manager  to  succeed  the  late  W.  P.  Lyon. 
Harold  Hayes,  on  the  advertising  staff 
for  the  last  five  years,  was  appointed 
assistant  business  manager,  and  Ray  Mc¬ 
Mahon,  assistant  advertising  manager 
since  1919,  succeeded  Mr.  Baker  as  ad¬ 
vertising  manager. 

Mr.  Baker  has  been  with  the  Mercury- 
Herald  for  almost  25  years.  He  joined 
the  paper  as  a  carrier  boy  shortly  after 
the  Messrs.  Hayes  purchased  it.  In  1913, 
he  became  advertising  manager. 

Harold  Hayes  is  the  son  of  E.  A. 
Hayes  and  joined  the  Mercury- Herald  in 
1913  as  cashier.  In  1916  he  entered  busi¬ 
ness  for  himself,  but  in  1926  he  returned 
to  the  newspaper,  and  has  been  on  the 
advertising  staff  since  then.  Mr.  Mc¬ 
Mahon  carried  papers  for  the  Mercury- 
Herald  in  1910,  and  later  entered  the 
subscription  department.  He  served 
overseas  in  the  war  and  on  his  return 
rejoined  the  paper  as  assistant  advertis¬ 
ing  manager. 


ASKS  $10,000  DAMAGES 

Elmer  S.  Stephens,  a  minor,  is  suing 
for  $10,000  damages  plus  medical  fees 
from  the  Los  Angeles  Evening  Herald 
Publishing  Company  and  Dorothy 
Maechtlin,  for  injuries  suffered  in  an 
automobile  accident.  Stephens,  suing 
through  his  mother,  as  guardian,  alleges 
he  was  riding  in  one  of  the  Herald’s  de¬ 
livery  trucks  at  the  request  of  the  driver 
on  Aug.  12,  1931,  when  the  truck  col¬ 
lided  with  a  car  driven  by  the  other  de¬ 
fendant.  The  accident,  he  charges,  was 
caused  by  the  negligence  of  both  operators. 

TWO  DAILIES  HONORED 

The  Pittsburgh  Press  was  cited 
recently  in  the  1931  Honor  Roll  of  the 
Pennsylvania  Civil  Liberties  committee 
for  its  “unbroken  record  of  penetrating 
editorials  on  the  issues  of  civil  liberty, 
its  defense  of  suppressed  minorities,  and 
its  opposition  to  official  lawlessness.”  The 
citations,  issued  from  Harrisburg,  by  Dr. 
Philip  David  Bookstaber,  also  named 
the  Philadelphia  Record,  the  only  other 
newspaper  to  be  singled  out. 

RAISED  $300  SHOE  FUND 

The  Sioux  City  (la.)  Tribune  re¬ 
cently  raised  $300  at  a  charity  dance  for 
needy  children.  The  proceeds  are  being 
used  to  supply  the  youngsters  with  shoes 


NEWSPAPER  LOANS  $500 
TO  SAVE  TOWN  HALL 

^O  prevent  the  red  flag  of  the 
auctioneer  from  flying  over  the 
town  hall  of  Hopkinton,  Mass., 
the  Milford  (Mass.)  Daily  News  re¬ 
cently  offered  the  town  treasurer  a 
loan  of  $500  for  three  months  with¬ 
out  interest. 


DAILIES  RESUME  BROADCASTS 

The  Bridgeport  (Conn.)  Post-Tele¬ 
gram  has  resumed  broadcasting  of  news 
flashes  daily  over  Station  WICC, 
Bridgeport,  sharing  time  with  the 
Bridgeport  Times-Star.  Resumption  of 
broadcasting  by  the  Post  ends  a  period 
of  hostility  between  WICC  and  the  Post 
Publishing  Company,  during  which  the 
Post  and  Telegram  omitted  the  station’s 
programs  from  its  radio  column. 

AGATE  TYPE  BANNED 

No  more  agate  type  will  appear  in  the 
Sioux  CtVy  (la.)  Tribune,  according  to 
the  instructions  recently  given  by  John 
H.  Kelly,  editor,  and  Eugene  Kelly, 
manager.  The  publishers  pointed  out 
that  if  the  news  does  not  warrant  regu¬ 
lar  size  type,  it  was  not  worthy  of  space 
in  the  paper. 


PRINTERS  AID  IDLE 

The  Toronto,  Ont.,  local  of  the  Inter¬ 
national  Typographical  Union,  has  d^ 
cided  to  continue  for  another  three 
months  its  two  per  cent  assessment  for 
unemployment  relief  started  last  July 
and  slated  to  expire  in  December.  A 
levy  is  made  on  the  incomes  of  all  em¬ 
ployed.  The  vote  was  524  to  154. 

FARM  PROGRAM  DISCUSSED 

Newspaper  editors  and  publishers  of 
western  North  Carolina  were  guests  of 
the  Asheville  (N.C.)  Citiaen  and  Times 
at  a  dinner  meeting  Jan.  8  to  discuss  a 
publicity  campaign  for  the  Western 
.North  Carolina  5^10  Year  Organized 
Farm  Program  being  promoted  by  the 
Asheville  newspapers. 

SHOPPING  NEWS  SUSPENDS 

The  Northeast  Missourian,  a  seven- 
column,  eight-page  “shopping  news” 
publication  issued  in  Hannibal,  Mo,, 
since  April  IS,  1931,  suspended  publica¬ 
tion  with  the  Dec.  15  issue. 

ASKS  $10,000  DAMAGES 

Damages  of  $10,000  are  asked  in  a 
complaint  filed  by  James  Shehan,  of 
Asheville,  N.C.,  against  the  Asheville 
Advocate,  semi-weekly.  Shehan  alleges 
a  news  story  designated  him  as  a  negro. 


Supplies  and  Equipment 


oJld/ustable 

-^HEAD 

Flatshaver 


An  accurate  flatshaver.  Double 
screw  drive.  Knife  is  adjustable, 
quickly,  to  .ooi  in.  5  H.  P.  chain 
drive.  Shaves  plates  up  to 
Send for 

Folder  ‘J'2D  which  tells  ALL  about  it. 
GOSS  FRl  NTI NG  PRESS  CO M  PAN  Y 

1535  So.  Paulina  Street 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


Rebuilt  Presses 

SCOTT  16,  24  and  32-page  Presses. 

GOSS  24-page  press  good  for  black 
and  color  work,  also  GOSS  Sextuple 
printing  up  to  48  pages. 

HOE  Pony  Quadruple,  Quadruple, 
Sextuple,  Sextuple  Color  Press,  Octuple 
and  Double  Sextuple  Presses. 

DUPLEX  Metropolitan  Quadruple 
Stereotype  Presses  —  print  up  to  32 
pages. 

Available  for  Early  Delivery 

WALTER  SCOTT  &  COMPANY 

■■Ik  0a«  4  Faalary . Plalaa^S,  N.  i. 

Mmt  Vark  OSa* . Brakaat  BMs..  1417  Braadvair 

Clilaasa  OSaa . MaaaSaaak  Blaak 


SPEED  MOULD 
FOR  CASTING 
FLAT  PLATES 

FEATURES 

Single-Action  Lever 
Cam  Lock- 

T-Bolt  controls  plate 
thickness. 

Patented  balance  spring. 

Designed  for  pomp  feed. 

Mould  cannot  be 
tripped  before  it  is 
ready  for  casting. 

We  can  also  supply 
moulds  with  water- 
cooled  backs. 

Send  for  the  Hoe  Ste¬ 
reotyping  Machinery, 
Accessories  and  Sup¬ 
plies  catalog. 


R.  H0E^&  CO.,  Inc. 

General  Officea 

138th  St.  and  East  River 
New  York  City 


FUZON 

PREPARED 
PACKING  FELT 

ALL  GAUGES 
SHEET  16"xl8"  SIZE 


5 


PER  SHEET 


AMERICAN 
PUBLISHERS  SUPPLY 

P.  O.  BOX  131 
WEST  LYNN,  MASS. 


Drive  and  Control 
for 

Newspaper  Presses 


Send  for  particulars 
to  your  nearest 
G-E  sales  office 


GENERAL  ELECTRIC 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
tellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

Prepared  Matrix  Paste. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co* 

Worcester,  Mass.,  U.  S.  A. 

Cam*  A44r  .ENSCO— 


Keep  in  Touch  With  The  Trend  of  Affairs  in  The  Newspaper  and 
Advertising  Fields  READ  EDITOR  &  PUBL)  HER  EVERY  WEEK 

Subscription  Price  $4.00  Domestic;  $4.50  Canada;  $5.00  Foreign 
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lee  BRISTOL  PREDICTS 
WARY  SPACE  BUYING 

A.N.A.  Preiident  Say*  in  Year-End 
Statement  That  Advertiser.  Have 
Learned  to  Keep  Keen  Eye  on 
Effect  on  Profit* 


Buyers  of  advertising  space  will  keep 
a  wa'ry  eye  on  the  cost  of  advertising 
during  1932  in  an  effort  to  get  a  dollar's 
worth  of  value  for  every  dollar  spent, 
Lee  H  Bristol,  president  of  the  Asso- 
ciation  of  National  Advertisers,  asserted 
in  a  statement  in  the  annual  business  re¬ 
view  and  forecast  editions  of  several 
newspapers  last  week. 

Mr  Bristol  called  attention  to  the 
“slowness  on  the  part  of  some  publishers 
in  rate  adjustments”  as  a  factor  in  de¬ 
laying  certain  advertisers  in  the  spending 
of  more  money  for  advertising. 

He  added:  ... 

"I  feel  safe  in  saying  that  in  1932 
there  will  be,  on  the  part  of  advertisers, 
a  great  deal  of  readjustment  as  to  how 
their  monev  will  be  spent.  Many  1931 
and  1932  appropriations  are  less  in  dol¬ 
lars  than  in  1928  or  1929  but  they  are 
higher  in  ratio  to  net  profits.  Wherefore 
advertisers  generally  are  examining 
closely  into  all  methods  of  placing  their 
messages  before  the  public.  Where  it 
was  the  custom  to  make  up  a  schedule 
for  the  year,  many  schedules  are  being 
made  up  quarterly  and  magazine  adver¬ 
tisements  released  piecemeal. 

“We  have  learned  a  lot  during  the 
depression  period.  We  have  learned 
that  forcing  sales  cuts  into  profits  un¬ 
reasonably. 

“We  have  been  too  prone  to  neglect 
page  3  of  the  Audit  Bureau  of  Circula¬ 
tion’s  reports.  We  have  not  examined 
into  the  quality  of  circulation,  nor  how 
it  was  obtained.  We  need  more  in¬ 
formation  on  short-term  offers,  premiums. 


PROTESTS  TAX  ASSESSMENT 

Protest  against  assessment  of  an  in¬ 
come  tax  deficiency  of  $1,121.03  by  the 
internal  revenue  department  against 
Dickson- Wieland-Noyes  Newspaper,  Inc., 
112  West  Adams  street,  Chicago,  has 
been  lodged  with  the  United  States  Board 
of  Tax  Appeals  by  the  publishing  com¬ 
pany,  and  redetermination  of  the  tax  has 
been  asked. 

EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Ca*h  with  Ordar) 

I  Tima  —  .SO  par  lina 
S  TImaa  —  AO  par  Una 
ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Ordar) 

1  Tima  —  .7S  par  Una 
4  TIbms  —  .SO  par  Una 
Count  alx  word*  to  tha  Una 
Whita  spaca  eharga  at  aama  rata  par  Una 
par  inaartion  as  aamsd  by  irasuancy  of 
inaartlon.  Minimum  apaca,  thraa  finaa. 
Tha  Editor  S  PubKshar  rasarvas  tha  ricfat 
to  classify,  adit  or  rajact  any  copy. 

Brokers 

Exclusive  Midwest  Daily — Fine  money  maker, 
city  and  suburbs  l.’iO.OOO.  Price  $400,000. 
Cash  $300,000.  I»uls  Eddy,  Wrlgley  Bldg., 
Chicago. 

Have  you  $8,500  and  newspaper  experience? 
I  can  deliver  weekly  and  Job  plant,  exclusive 
fertile  neld.  good  eiiuipment,  grossing  $8,000. 
Price  $7,500.  A  real  bargain.  J.  B.  Shale, 
Times  Building,  New  Y'ork. 

Business  Opportunity 

Experienced  newspaper  man  who  ran  bring  with 
him  representation  of  good  newspaper,  can  se¬ 
cure  permanent  position  with  old-established 
firm  of  special  representatives.  Drawing  ac¬ 
count.  also  participate  In  commissions  on  pai>er 
he  brings,  and  participation  in  commissions  on 
Ollier  newspaiicrs  he  secures.  Correspondence 
confidential.  C-701,  Editor  &  I’ubllaher, 


contests,  etc.” 

George  Dock,  Jr.,  of  Halsey,  Stuart 
&  Co.,  a  director  of  the  Financial  Adver¬ 
tisers  Association,  commented  upon  the 
need  for  aggressiveness  in  investment  ad¬ 
vertising,  in  a  similar  statement. 

“The  accepted  limit  of  aggressiveness 
in  most  investment  advertising.”  he  re¬ 
marked,  “has  been  simply  to  ‘keep  our 
name  before  the  public.’  Recent  events 
suggest  that  the  investing  public  has  a 
primary  interest  in  a  more  positive  type 
of  security  advertising  than  that. 

“The  matter  is  pertinent  to  financial 
advertising  through  the  fact  that  a  more 
far-sighted,  rational  public  conviction 
toward  accumulating  per.sonal  wealth 
would  lie  valuable  to  investment  banking.” 


Partner  Wanted 


Rare  Opportunity 

Dally,  vicinity  New  York  City:  novel,  inter- 
ostlng  operation;  rare  tieM;  ethical  ni.ina^te* 
ment;  chance  to  estuhllHh  a  profitable  and 
highly  apreoahlc  hiiRlncKR.  Want  meet  m^n 
havln$^  pood  credentials,  ripe  experience  news- 
pni»er  and  advertlKlnp  IniKineKK.  to  join  two 
others.  Fair  salary  for  intensive  work.  In¬ 
vestment  $r>.0tK),  payable  reasonable  terms, 
matching  our  eipiipment  and  year’s  work  es- 
tahllKhinp  property.  State  full  particulars 
first  letter.  ('oiifidential.  0*7111,  Editor  & 
iMiblisher. 


New*paper  Wanted 


HONORED  BY  STAFF 

Staff  members  of  the  Erie  (Pa.)  Dis¬ 
patch-Herald  gave  a  dinner  recently  hon¬ 
oring  three  members  of  the  staff  who 
resigned  Jan.  1  to  enter  other  fields. 
‘The  guests  of  honor  were  John  J.  Phil¬ 
lips,  who  liecomes  city  treasurer  of  Erie; 
James  J.  Corboy  and  E.  MacClay  Gear¬ 
hart.  A.  J.  White,  general  manager  of 
the  newspaper,  was  toastmaster. 


NEW  SERVICE  OFFERED 

Daily  quotations  titled  “Comfort  For 
The  Bereaved,”  to  go  at  the  head  of  the 
death  notices  coluinn,  and  a  daily  Scrip¬ 
ture  text  for  the  editorial  page  “A  Little 
Light  on  Life’s  Path,”  are  being  offered 
free  to  papers  that  publish  the  Ellis  Sun- 
day  School  I.essnn,  which  is  issued  by  the 
tills  Service.  Swartliinore,  Pa. 


Wanted  to  buy  direct  from  owner  small  dally 
In  trrowinjc  community.  Olve  full  particulars. 
Keplies  confidential.  C-7o7,  Editor  &  Fuh- 
lisher. 


Circulation  Consultant 

Newspaper  Circulation  Consultant — If  your  cir¬ 
culation  needs  a  stimulant,  don't  fire  your 
circulation  manager,  call  In  an  experienced  out¬ 
sider  to  look  your  plant  over  for  a  week  or 
a  month.  Get  advice  from  a  different  angle. 
15  years'  exi)erlence  Circulation  Manager  Metro¬ 
politan  Mornlng-Sunday-Evenlng;  fi  years'  ex¬ 
perience  manager  wholesale  newspaper  delivery, 
hamlling  over  twenty  different  dally  and 
Sunday  publications.  James  McKernan,  224 
Fourth  Ave.,  Brooklyn,  N.  Y. 


Circulation  Promotion 

Our  "Better  Times"  Campaigns  have  unequalled 
psychological  appeal.  Hold  5-year  American 
record  for  cash  business  on  a  single  drive. 
Hudson  De  Priest.  240  Fifth  Ave.,  New  York. 


CLUB  VISITS  DAILY’S  PLANT 

The  Terre  Haute  (Ind.)  Tribnne- 
plant  was  visited  by  the  Rotary 
Uub  recently  following  a  niMin  luncheon 
!  «  the  Terre  Haute  House.  Lou  Keifer, 

:  reasurer  of  the  Tribune- Star  Publishing 
;  ^’•'P^ny  spoke  on  tlie  “upkeep  and 

I  operation  of  a  large  newspaper  plant.” 

I  STAFF  GAVE  $600 

[  f-^^Ployes  of  the  Morgantoim  (W.Va.) 

.  omnwn-Nezvs.  morning,  and  Post, 

eiening,  pledged  a  total  of  $600  to  the 
'  Relief  Appeal.  About  $30,000 

be  raised  and  will  be  divided  be- 
een  the  various  charity  organizations. 


The  W.  S.  Kendall  Company,  104  N.  Bailey 
Ave.,  Ix)ui8vllle,  Ky. — Clrcuhitlon  Builders — 
Creators  and  sole  owners  of  The  Kendall  Plan. 


Over  90'/r  of  all  circulation  campaigns  on  dally 
ne  inpers  in  the  I’nlted  States  and  Canada 
>0  inducted  by  The  Charles  Partlowe  Coni- 
Pu  ...  The  dependable,  self-financing  PAUT- 
lyOWE  PLAN  campaign  Is  absolute  Insurance 
of  cleanliness,  genuine  satisfaction  and  re¬ 
sults  that  have  never  been  etiualled  In  circula¬ 
tion  building.  Partlowe  added  circulation  !s 
clean  circulation.  Every  subscription  verified 
by  the  publisher  of  your  Circulation  Depart¬ 
ment.  No  subscription  ac  »pted  unless  paid 
for  In  full  by  the  subscrllier.  A  collect  wire. 
It  letter  will  give  you  a  free  Partlowe  scientific 
survey  of  your  field  and  an  intelligent  estimate 
of  Its  possibilities — without  obligation.  The 
Charles  Partlowe  Company,  Occidental  Bldg., 
IndianapolU. 


SPORTSMEN  HONOR  BAGGERLY 

Hy  L.  Baggerly,  publisher,  Los  Gatos 
(Cal.)  Mail-Xeu's  who  recently  was 
elected  president  of  the  Pacific  Coast 
Baseball  League,  was  guest  of  honor  at 
a  dinner  given  by  the  Saratoga  (Cal.) 
Men’s  Club  which  was  attended  by  sports 
writers  of  San  Francisco,  Oakland  and 
San  Jose.  George  Creel,  Coach  Glenn 
Warner  of  Stanford  and  Ty  Cobb,  were 
among  the  speakers. 


_ Sitaatlon*  Wnted _ 

Advertiiin*  Manager  or  Solicitor  deeire*  change. 
11  year*’  Dally  eiiierlence.  College  graduate. 
Build  and  hold  linage.  The  very  finest  reter- 
ences.  C-61)7.  Editor  &  Publisher. 

Adyertising  Manager — .\ggresHive  linage  pro¬ 
ducer,  soccesaful  salesman,  layout  and  copy 
adept.  Age  33,  now  employed.  Excellent  ref¬ 
erences.  C-709,  Editor  &  Publisher. 

Advertising — Vision  to  see  ahead,  courage  to 
tight,  advertising  ability  to  succeed.  That’s 
me.  12  years  newspaper  advertising  experi¬ 
ence.  C-710,  Editor  &  Publisher. 

Advertising— 

Mr.  Publisher:  If  1031  results  were  not  what 
you  had  a  right  to  expect,  it  may  be  that 
you  need  to  make  some  changes  to  produce 
a  better  1932  record.  If  the  difficulty  is  In 
the  advertising  department  yon  may  find  it 
advisable  to  place  this  work  in  charge  of  a 
man  who  has  had  broad  experience  on  local  and 
national  advertising  of  both  small  and  large 
newspapers,  one  whose  management  tnrned  one 
newspaper  from  a  loser  to  a  money  maker 
within  six  months  without  discharging  a  man. 
Results  obtained  by  hard.  Intelligently  planned 
work  and  greasing  the  staff  wheels  rather  than 
by  flashy  salesmanship.  Can  create  and  execute 
ideas,  sell  accounts,  hold  them,  teach  otbera 
how  to  do  It.  Am  35  yeara  old,  married,  uni¬ 
versity  graduate.  At  present  employed  New 
Y'ork  newspa|<er  but  desire  change.  Small  salary 
until  results  demonstrated.  For  references  and 
full  Information  address  Box  C-d04,  Editor  & 

I’uhllslier. _ 

Advertising  and  Promotion  Executive 
Available  January  Fifteenth 
.\n  executive  of  one  of  the  most  successful 
newspapers  in  the  country  characterizes  the 
writer  of  this  copy.  “.\n  extraordinary  execu¬ 
tive.  An  organizer  of  outstanding  ability,  with 
a  remarkable  flair  for  detail,  representing  an 
extremely  ‘Good  Buy’  in  ability. ’’ 

Age  :i5.  With  one  of  the  largest  newspajters 
In  the  country  twelve  years,  holding  such  i>osl- 
tioiis  as  space  salesman,  assistant  manager  want 
advertising  office,  chief  clerk  to  business  man¬ 
ager,  organizer  and  for  seven  years  manager  of 
advertising  and  public  service  liiireaus,  assistant 
manager  of  promotion  department  for  alwut  two 
years.  Now  available  and  concerned  In  making 
a  connection  offering  a  promising  and  Interest- 

ing  future.  C-704.  Editor  &  Puldislier. _ 

Advertising — Young  man  now  empl<»ye<l  on 
staff  of  prominent  dally  seeks  advertising  nian- 
ngersliip  of  daily  in  town  of  lO.OiM)  to  50,000. 
Nine  years  thorough  e.vperience.  lias  ideas  and 
tlie  aliility  and  energy  to  see  them  through. 
Married,  resiHinsilile,  |>eriiiaiieiit.  Excellent  ref- 
erenees  prove  iiast  record.  C-703,  Editor  & 
l’nl>lislier. 

Business  Manager,  experienced  in  eireiilation. 
aeeouiitiiig.  ailvertisiiig.  and  eredils.  lias 
aldlity  to  iiiiiinige,  liiidgi't,  organize  anil  in 
crease  revenue.  .\vallalde  now.  Write  I’.  .\. 
Ilernatt.  2.314  I.iisTty  .8t..  Krie,  I'li. 

Cartoonist  with  ideas,  20.  desires  iHisitlon.  free 
laiiee  or  full  time:  also  dis's  illustrations. 
C’-705.  Editor  &  I’lildlslier. 

Circulation  Man — Wide  experlenee  on  small 
dailies.  Hard  worker.  Excellent  references. 
Address  Circulation  Manager,  1’.  O.  Box  43, 
Jamestown,  N.  V. 

Desk  Man,  experienceil  copy  reader,  telegrapii 
editor,  eti*..  desires  positfon  oti  afti'rniHui  paper 
111  Soiitli  or  East.  (’■71S.  Editor  A-  I’lililislier. 
Desk  Man — 20  years  experience,  fast,  accurate, 
alert,  writes  good  heads.  Seeks  any  reasonahle 
offer.  0-003,  Fiditor  &  I’lililisher. 

Editorial — Ueporter,  rewrite,  features,  desk; 
20,  married,  college  ediieuted.  live  years’  ex¬ 
perience  soiitli.  soiitliwest.  middle-nest.  Have 
edited  small  dailies.  Itefereiiees.  Desire  per¬ 
manent  position.  C-708,  Editor  &  I’ubllsher. 


_ Sitnation*  Wanted 

Editorial — Young,  university  educated^  news- 
paiier  man.  contributor  national  magazine 
wants  change.  Anything  in  editorial  dept 
Excellent  references.  C-700.  Editor  A  Pub¬ 
lisher. 

Editorial — Y'oiing  newspaperman;  five  years  city 
daily;  n(>ws  and  advertising  experience;  now 
manager  suburban  otflee;  former  editor  weekly; 
record  In  black  and  white:  seeks  opportunity; 
sll  propositions  welcome.  C-715,  Editor  &  Pub¬ 
lisher. 

Editorial— ExiH'rienced  feature,  editorial  aiTd 
general  writer,  news  gatherer,  market  specialist, 
seeks  (Kisitioii  on  any  conservative  newspaper, 
Idg  or  small  town.  Testimonials  and  samples 
of  work  fiiriilslied.  C-717.  Editor  A  Ihiblisher. 


Executive 

qiialiUed  hy  extensive  experience  for 
Isisition  of  Business  Manager  or  Adver¬ 
tising  Iiirector.  Efforts  for  past  7  years 
have  lieen  devoted  to  one  organization 
priKliiciiig  results.  Can  furnish  excep¬ 
tional  recommendations  as  to  qualifica¬ 
tions  and  ability. 

Age  3.5,  married.  Employed  hut  seeking 
new  connect  ion  where  future  offers  good 
opportunity.  .Yddress  Box  C-710.  Editor 
A  I’ubllsher. 


Pressman  and  Steraotyper,  Al,  any  alze  or  make 
press,  best  references,  go  any  place,  now.  Age 
:i6.  C-091,  Editor  &  Puldisher. 

Sports  writer  with  iiiitioniilly  known  signature 
and  reputation  seeks  newspaper  eonnection. 
lour  years  witii  I'liited  Press;  eiglit  years’ 
daily  newspaper  ex|s-rience;  31,  sober,  single. 
Wide  knowledge  ail  sports.  Not  a  prima  d<>iina 
and  will  work  anywhere.  Dixon  Stewart,  Editor 
A  Puldisher. _ 

Syndicate  Man.  twelve  years  of  new'sfuiper  and 
all-aroiiinl  syndicate  experience  on  New  Y’ork 
newspaiNTs  desires  isisitlon.  Gi'iieral  exper- 
ienre.  prisliirtion.  promotion,  artistic  layouts. 
.\Iso  vast  experlenee  as  artist.  C-721,  Editor 
A  i’lildislier. 

Washington  Correspondent — On  (iepressioii  fur- 
loiigh  efTeelive  Jail.  Ill,  sei‘ks  proposals  to 
represent  newspapers.  Eight  years  Washington 
exiKTienee,  yoiing.  university  training.  C-710, 
Editor  A  I’lihlisher. 


Mechanical  Equipment  For  Sale 

Photoengraving  equipment  for  sale.  . . . 

plant  or  iiny  purl.  .Miles  .Machinery  Co..  4S(l 
West  Broatlwny,  N.  Y. 


NEWSPAPER 

PROPERTIES 

Bought, Sold  and  Appraised 

All  nogotiaticn*  confidnUial 

Palmer^  Suter  &  Palmer 

•u*ln«**  C*tabll*h*d  In  1899 

S80  Madlaon  Ave.  New  York 


Executives — Staff  Men 

For  any  department  of  either  a  large  or  small  news¬ 
paper,  men  are  available  through  Editor  &  Publisher. 
Our  list  is  compiled  from  applications  filed  with  us  during 
the  last  few  weeks. 

Experience  and  unusual  ability  are  outstanding  quali¬ 
fications  of  many  of  these  people,  and  if  a  publisher  will 
outline  his  needs,  we  . will  put  him  in  touch  with  men  who, 
we  believe,  will  meet  his  particular  requirements. 

CLASSIFIED  SERVICE 
EDITOR  &  PUBLISHER 
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By  MARLEN  PEW 


i^pRESS  In  Wet  Plot,  Says  Brook- 
hart  .  .  Suggests  Inquiry  by 

Congress  Unless  ‘Disgusting’  Publicity 
Ends.” 

This  headline  interests  me.  I  wonder 
about  that  brazen  old  hard-head  from 
Iowa.  Does  he  actually  lielieve  that  the 
press  of  this  country  can  be  swayed  as  a 
unit  for  or  against  anything?  Ponder 
his  words :  “I  have  been  told  that  the 
Anti-Saloon  League  and  other  dry  soci¬ 
eties  refused  to  buy  space  in  the  news¬ 
papers,  upon  which  the  papers  turned 
against  them  and  organized  a  sort  of 
racket  That’s  the  secret  of  all  this  wet 
publicity.  All  the  press  associations  are 
in  it  alike.  It  is  time  for  them  to  look 
into  all  this  unreasonable  and  disgusting 
publicity  that  has  been  going  on.  If  they 
do  not,  a  Congressional  inquiry  may  be 
forthcoming.” 

*  *  * 


American  press  on  the  charge  of  venality 
in  the  case  of  prohibition. 


^HE  American  press  ought  to  lay 
Brookhart  a  bet.  If  a  Congres¬ 
sional  inquiry  demonstrates  that  the  Sen¬ 
ator  was  correctly  informed  by  his  back- 
fence  confidant  the  newspapermen  of  the 
country  should  promise  to  support  the 
candidacy  of  Brookhart  for  any  public 
office  from  enforcement  officer  to  Presi¬ 
dent,  so  long  as  he  shall  live  and  run. 
But,  if  the  inquiry  disproves  that  the 
American  press  conspired  in  a  ‘‘sort  of 
racket”  to  publish  wet  propaganda  be¬ 
cause  the  .^nti-Saloon  League  and  other 
dry  societies  refused  to  buy  space,  then 
in  all  good  sporting  spirit  Mr.  Brookhart 
should  make  some  sort  of  forfeit  to  the 
press.  My  own  idea  of  a  proper  atone¬ 
ment  is  that  he  should  resign  his  public 
office,  after  confessing  on  the  front  steps 
of  the  Capitol  that  he  had  misused  his 
Senatorial  privilege  of  free  criticism  by 
uttering  a  libel  against  more  than 
250,000  persons  engaged  in  journalism  in 
this  country. 


I^Y  off-hand  guess  is  that  Brookhart 
-*-*-*■  is  too  fanatical  to  make  a  bet  on 
anything  connected  with  prohibition.  On 
this  subject  his  great  brain  is  frozen  stiff 
as  the  carcass  of  an  Antarctic  penguin. 
So  we  shall  have  to  accept  the  inquiry 
and  stand  or  fall  on  it.  This  will  be 
no  hardship.  On  with  it !  The  sooner 
the  better!  Mr.  Brookhart  will  learn 
something  to  his  advantage — something 
he  and  the  others  who  habitually  regard 
the  press  as  a  venal  institution  ought  to 
know.  It  would  be  a  blessing  to  compel 
such  critics  to  specify  when  they  dis¬ 
cuss  the  sins  of  the  ‘‘.American  press,” 
which  is  composed  of  some  2,000  dailies, 
J0,00(>  weeklies,  and  multitudinous  jieriod- 
ical  publications.  It  is  easy  dema¬ 
goguery  for  a  Brookhart  to  be  allowed 
to  talk  on  and  on  about  the  ‘‘American 
press,”  while  meaning  Toren  Topics  or 
The  Clubman  or  some  other  journalistic 
skate.  I  would  not  for  an  instant  doubt 
that  Congress  might  prove  that  some 
uncouth  advertising  hustler,  representing 
some  remote  publication,  has  at  some 
time  addressed  the  Anti-Saloon  League 
or  other  dr>'  societies,  demanding  that 
they  “buy  space.”  It  is  even  possible 
that  after  such  futile  solicitation  the  pub¬ 
lication  in  question  may  have  uttered  wet 
propaganda,  even  “disgusting”  wet  propa¬ 
ganda.  But  what  would  this  prove? 
Would  it,  or  40  cases  like  it,  sustain  the 
Brookhart  charge,  which  drags  in  all  of 
us?  Generalization  is  a  vile  conversa¬ 
tional  crime,  little  indulged  in  I  am  glad 
to  report  by  ^itorial  men,  but  a  standard 
commodity  in  every  legislative  hall. 
Brookharts  are  ever  indicting  whole 
classes  of  people,  whole  departments  of 
life,  because  of  the  alleged  fault  of  some 
component  part.  It  is  a  dirty  business, 
ever  relished  by  the  gossip-minded, 
which  makes  it  a  vote-getter.  I  am  all 
for  a  Congressional  investigation  of  the 


\  LMOST  alone  among  my 
I  have  striven  to  believe  t 


associates 
that  prohi¬ 
bition  was  a  magnificent  moral  advance 
in  this  country.  I  have  spoken  of  it  as 
on  a  par  with  other  high  developments 
in  civilization,  such  as  freeing  the  slaves, 
universal  education,  free  press  and  sjieech 
and  woman  suffrage.  My  hatred  of  the 
saloon  and  the  impoverishing  and  soul- 
destroying  booze  habit  is  inherent,  though 
I  have  for  years  been  a  temperate 
drinker,  fortunately  having  a  physical 
chemistry  which  makes  excessive  stimu¬ 
lation  decidedly  noxious.  One  cocktail 
and  two  rye  highballs  are  my  limit.  I 
then  want  to  stop,  not  go  on.  Most  of 
the  admirable  people  I  have  known  have 
been  drinkers,  either  excessive  or  moder¬ 
ate.  Many  of  the  teetotalers  I  have 
known  have  been  unpleasant,  though  this 
is  by  no  means  a  rule.  Xot  the  worst 
pests,  though  deplorable,  have  been  non¬ 
stop  boozers.  My  chief  aversion  is  blat¬ 
ant  hyprocisy. 

I  have  held  that  the  highest  possible 
spiritual  development  would  be  voluntary 
temperance.  In  lieu  of  that  I  have  been 
willing  to  give  “the  great  experiment”  a 
liberal  tryout.  In  some  vital  respects  I 
know  it  has  done  good.  I  must  confess, 
however,  that  the  more  articulate  friends 
of  national  prohibition  have  so  disgusted 
me  that  I  now  feel  w'holly  uncomfortable 
on  the  dry  side  of  the  fence.  It  is  not 
possible  for  a  man  in  his  right  senses  to 
discount  all  of  the  many  evidences  of  re¬ 
volting  hypocrisy,  crack-brain  talk,  brutal 
disregard  of  the  palpable  vices  that  have 
swept  the  country  in  the  wake  of  prohi¬ 
bition  and.  above  all,  the  lynch  spirit  of 
some  of  the  leading  drys.  It  tends  to 
force  one  into  paganism.  A  few  gentle 
people  seem  quite  fair  in  their  discussion 
of  the  matter,  sincerely  believing  that  the 
dry  end  will  ultimately  justify  the  hor¬ 
rible  means.  I  share  with  them  the  fer¬ 
vent  hope  that  the  vicious  saloon  of  the 
nineties  will  not  return,  though  what  I 
have  seen  of  speakeasies  in  New  York, 
the  old  corner  rum  rookery  had  some 
undeniable  merits.  At  least  it  was  venti¬ 
lated.  However,  I  would  a  thou¬ 
sand  times  rather  lean  against  the 
bar  of  either  institution  and  talk  light 
stuff  with  some  white-aproned  gentleman, 
with  his  hair  slicked  down  into  his  left 
eye,  than  listen  to  the  best  oration  Brook¬ 
hart  could  possibly  deliver  on  prohibition 
from  the  floor  of  the  LI.  S.  Senate.  The 
bird  in  the  white  ^ron,  if  tvpical,  would 
not  insult  my  intelligence.  He  would  not 
assert  as  a  fact  a  glittering  generality 
which  would  bring  discredit  to  a  class, 
creed  or  race,  basing  his  scurrility  upon 
anonymous  hearsay.  He  would  be  mas¬ 
culine  in  his  talk.  A  few  bartenders 
I  have  known  quite  well,  finding  them 
to  be  possessed  of  decent  sensibilities. 
Not  one  of  them  would  indict  you  on 
suspicion.  They  might  poison  the  stom¬ 
ach,  but  they  wouldn’t  poison  the  mind. 
It  is  inconceivable  that  even  in  the  low¬ 
est  speakeasy  dive  of  New  York  or  Chi¬ 
cago  anyone  could  be  found  so  ignorant 
and  degraded  as  to  charge  that  the  press 
associations  of  the  Unit^  States  are  de¬ 
liberately  manufacturing  and  disseminat¬ 
ing  propaganda,  either  for  or  against  any 
public  cause,  because  of  advertising  venal¬ 
ity.  That  sort  of  guttersnipe  talk  is 
left  for  the  Brookharts. 


column  contribution  from  his  grist 
mill  which  breathes  unfaltering  love  of 
journalism  in  the  grand  manner  of  the 
nineties.  In  this  article  Mr.  Mencken 
states  that  he  went  to  work  as  a_  news¬ 
paperman  just  33  years  ago,  “a  slim  and 
even  cadaverous  youth  of  18.”  He 
describes  how,  as  the  linotype  and  adver¬ 
tising  linage  in  time  entered  the  news¬ 
paper  office,  drunkards  were  heaved  out 
and  all  over  the  country  a  new  order 
was  established.  Though  Mencken 
stands  for  the  Bohemian  tradition  in 
the  minds  of  young  newspapermen  of 
this  generation,  and  does  a  heap  of  fast- 
language  writing  on  the  booze  subject, 
he  is  not  and  never  has  been  a  souse  and 
1  note  in  this  Sunpaper  article  his  asser¬ 
tion  : 

“During  my  apprenticeship  I  was  in¬ 
troduced  to  the  theory  that  many  of  the 
wettest  of  my  elders  were  geniuses  behind 
their  breaths,  but  when,  as  city  editor,  I 
liegan  to  handle  their  copy  I  discovered 
some  doubts  about  it.  The  truth  is  that, 
in  those  days  as  in  these,  good  work  was 
done  only  by  sober  men.” 


Mencken  feels  about  his  life  as  do 
most  of  the  newspaper  veterans  I 
know.  Here  is  his  testimony:  “Most 
men,  examining  their  trades  in  middle 
life,  profess  a  certain  amount  of  disap¬ 
pointment  and  dissatisfaction.  Perhaps 
this  is  largely  affectation,  but  in  part  at 
least  it  must  be  sincere.  As  for  me,  I 
can  only  say  that  I  have  never  regretted 
going  into  newspaper  work  for  a  single 
instant.  It  made  me  immensely  happy 
as  a  youngster,  and  I  have  never  found 
any  sound  reason  to  complain  of  it  in 
later  years.  It  works  its  practitioners 
very  hard,  but  it  gives  them  a  lot  of 
fun.  The  show  they  see  in  the  world  is 
much  better  than  the  show  any  other  men 
see.  Even  their  drudgery — and  they  get 
their  share  of  it — is  measurably  less  dis¬ 
piriting  than  the  drudgery  of  other 
trades.  A  big  surprise  is  always  around 
the  corner. 

“Now  and  then  the  more  solemn  kinds 
of  newspapermen  get  together,  and  talk 
of  elevating  the  standards  of  what  they 
call  their  profession.  But  this  talk  seems 
to  me  to  be  mainly  hooey.  Its  standards 
are  already  pretty  high — much  higher 
than  they  were  when  I  was  a  lad.  Very 
few  American  newspapers  of  today  are 
purchasable,  and  not  many  newspaper¬ 
men  are  grafters.  .  .  .  Moreover,  news¬ 
paper  work  is  really  not  a  profession  at 
all,  but  an  art.  The  talent  a  man  brings 
to  it  is  far  more  important  than  any 
training  he  can  get  in  a  technical  school. 
If  he  has  the  right  aptitude  he  will  rise; 
if  he  lacks  it  no  amount  of  preparation 
will  serve  in  its  place.  Training,  to  be 
sure,  can  help  him,  just  as  it  helps  a 
musician  or  a  painter,  but  no  more.  He 
must  be  born  for  the  work,  or  he  is  lost. 
The  proof  of  all  this  lies  in  the  plain  fact 
that  most  successful  newspapermen,  in 
their  approach  to  their  trade,  are 
essentially  artists,  not  technicians.  They 
put  its  intrinsic  satisfactions  clearly 
above  any  other  reward ;  the  only  opin¬ 
ion  that  they  really  value  is  purely  pro¬ 
fessional  opinion.  .As  .Americans  go, 
they  constitute  a  somewhat  romantic  and 
irrational  class,  but  if  they  lack  the  hard 
scn.se  of  business  men,  then  so  did  Poe 
lack  it,  and  so  did  Whitman,  and  so,  for 
that  matter,  did  Beethoven. 

“Perhaps,  with  fifty  behind  me,  I  senti¬ 
mentalize  it  a  bit.  Well,  find  me  a 
lawyer  who  at  fifty  sentimentalizes  the 
law.” 

♦  ♦  ♦ 


comprehensive  local  history  which 
be  re-run  for  each  succeeding  genera 
I  have  just  been  reading  a  new  beS 
“Ancient  America,  by  the  compel 
archaeological  student  Miss  Emi^ 
Davis,  thrilled  by  the  “news”  conce 
the  mound-building  activities  of 
who  preceded  my  generation  in  OhioH 
some  tens  of  thousands  of  years.  For  il, 
America  started  around  1492,  except  fq 
a  few  bands  of  roving  savages.  Thfl 
average  American  youth  has  this  conot 
tion  of  his  native  land.  But  the  sto 
of  the  rocks  and  buried  treasures  of  _ 
earth  depict  a  prehistoric  civilizatia 
perhaps  5,000,000  population,  that  selec, 
desirable  places  for  settlements  and  li» 
where  we  are  working  and  playing  to_ 
Washington,  for  instance,  once  was  hei_ 
quarters  for  one  of  the  larger  India 
tribes.  The  early  dwellers  made  contaiS 
butions  to  our  civilization,  Miss 
naming  seven  in  particular:  (1)  Tlq| 
conquest  of  corn;  (2)  discovery  o 

pottery  technique;  (3)  development  of  i 
fine  textile  art ;  (4)  evolution  of  a  ston 
architecture:  (5)  invention  of  a  calenSiJ 
more  exact  than  any  contemp 

calendar  in  use;  (6)  invention 

a  hieroglyphic  system  of  writing;  (7)1 
organization  of  a  complex  and  efficiej 
government  system,  by  the  Incas.  XhiiA 
then,  was  a  basis  for  our  culture.  Anyl 
local  history  ought  to  start  at  this  pointH 
No  writer  can  penetrate  far  into  thel” 
dim  past  but  modern  science  offers  anj 
inviting  field  for  specluation  and  dedi*»| 
tion.  Miss  Davis’  new  book  is 
admirable  spring-board  for  any  sud] 
enterprise. 


XT  L.  MENCKEN  seems  ever  to 
enjoy  romancing  in  print  about 
the  good  old  boozey  days  in  newspaper 
work,  telling  how  the  boys  managed  to 
keep  stewed  during  most  of  the  off-hour 
time  and  how  pleasant  managing  and  city 
editors  were  about  it.  I  note  in  Balti¬ 
more  Evening  Sun  for  January  11a  two- 


UNDYING  interest  lies  in  local  his¬ 
tory  and  one  wonders  why  news¬ 
papers  that  have  a  flare  for  stuff  of  inti¬ 
mate  concern  to  their  home  readers  do 
not  regularly  feature  it.  You  are  inter¬ 
ested  in  the  history  of  your  city  or  town. 
Nothing  is  more  enjoyable  than  the  “then 
and  now”  pictures,  showing  Main  Street 
in  the  ox-team  or  the  over-head  trolley 
era,  compared  with  the  sumptuous  present. 
The  “Twenty-Five  Years  Ago”  feature  is 
always  a  drawing  card  for  the  adult 
population.  Children  like  to  know  that 
the  Sard  in  which  they  play  was  once 
a  cow  pasture,  or  an  Indian  battle-ground. 
We  all  fall  for  the  old  stuff,  and  one 
wonders  why  newspaper  editors  do_  not 
assign  a  member  of  the  staff  to  write  a 


I  RECEIVED  a  shock  recently  when ! 

faithful  correspondent  of  this  cola 
wrote  that  a  lot  of  excellent  newspap*! 
material  had  gone  to  doubtful  piirpoB] 
in  the  covering  of  the  annual  fishermoi’i 
races  held  off  Gloucester,  Mass.,  ud 
Halifax,  Nova  Scotia.  Here 
surprising  letter: 

“For  a  number  of  years,  newspape^ 
men  have  been  pounding  out  columns  and 
even  pages  on  the  International  Fish*"! 
men’s  Races.  As  a  result  Captain  Bai 
Pine  of  Gloucester  has  gained  inter»i 
tional  fame — but  does  he  deserve  it? 
‘Old  salts’  of  the  deep  sea  shake  their 
heads. 

“Three  races  were  sailed  off  HalifUiS 
in  October  of  last  year,  between  the 
Gertrude  L.  Thebaud,  of  GloucesW,' 
Captain  Pine  in  command,  and  the  Blue- 
nose,  of  Lunnenburg,  Nova  Scotia,  Cap¬ 
tain  Angus  Walters  in  commani  In 
these  contests,  the  Bluenose  literaDj 
walked  away  from  the  Thebaud, 
immediately  there  went  up  a  howl  of  pro-l 
test  from  the  Gloucester  fishermen  ttel 
Capt.  Pine  was  ‘incompetent.’  In  the| 
first  place,  they  claimed  a  compete 
skipper  would  have  corrected  the  ov^ 
ballasting  of  the  schooner,  this 
having  been  offered  as  an  alibi  Iot  h^ 
defeat.  In  spite  of  trial  races  this  coo-l 
dition  had  been  overlooked,  and  once  thel 
races  began,  all  changes  were  forbid«»I 
“Capt.  Pine  had  expected  his  riviB 
Capt.  Walters,  to  permit  a  change^” 
ballast  in  the  event  of  calm  w^th^ 
When  calm  weather  prevailed. 
refused  to  permit  a  change,  as  wasJ^B 
right.  Thus  it  was  that  the  Blueno^B 
left  the  Thebaud  trailing  in  her  wak« 
sometimes  three  miles  behind. 

“The  rugged  men  of  the  sea  claim  tMW 
Pine  is  an  ‘office  fisherman’,  and,  tner#« 
fore,  should  not  have  been  alloww  wB 
participate  in  these  races  because  of  “■B 
following  rule:  ‘The  captain  aJW  tnif 
crew  of  each  competing  vessel  sh^ 
bona  fide  fishermen,  actively  engr 
deep  sea  fishing.’  .  /-jj 

“Pine  is  a  heavy  stockholder  in  a 
eries  company,  and  he  was  also  a 
owner  in  the  schooner  Columbia,  ^ 
Gloucester  challenger,  which 
its  fate  at  the  bottom  of  ^  a*  lyLSS 
with  its  entire  crew  in  1927  ott 
Island.  It  is  also  true  that  he  is 
owner  of  the  Gertrude  L.  Thebaud,  w 
he  commanded  during  the  Halifax  "B 


I  whfl 


Sion. 

“It  is  a  matter  of  conjecture  as  to 
is  the  ‘wise  guy’  and  as  to  who  a 
‘suckers’— but  Pine  has  said, 
through  with  racing.’  H^^e  „'he  _ 
men  of  the  press  been  duped.  ■ 


